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Newsbreak 





... and it’s going to hit the streets first! One of the 
reasons is that this paper, like so many, has a row 
of Comet Linotypes ready to translate copy into 
columns in a hurry. 

That name again—Comet Linotype. It’s in a 
class by itself. It’s the world’s fastest straight mat- 
ter machine. It’s the easiest to operate and main- 
tain, too. And people who know say it has the most 
responsive touch of any machine going. 

If you’d like to know more about how the Comet 
can save time—and overtime—in your composing 
room, write Mergenthaler Linotype Company, 29 
Ryerson Street, Brooklyn 5, New York. Or your 
Linotype Production Engineer. 




















rightype 


new conversion process 


The Ludlow Typograph Company introduces the “Brightype” method of 
converting letterpress printing material into photographic images for use 
in offset lithography, rotogravure or other printing processes. Existing 
typesetting facilities are utilized all the way to photographing the job on 
film or paper. Printing forms may be any combination of type, line cuts, 
halftones, electros or stereos. 

Brightype uses a special fixed-focus camera with movable frontal light- 
ing, and auxiliary equipment for form preparation and photographic proc- 
essing. Automatic exposure control and time-and-temperature-controlled 
developing assure uniform results. 


Send for new Brightype folder 
Read about the remarkable possibilities 
of this new conversion process. Write 

for your free copy today 


Brightype products are right 
or wrong reading film positives, 
paper positives or film negatives 


Ludlow Typograph Company 2032 Clybourn Avenue, Chicago 14, Ill. 
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PAPERS 





Skill, such as Weston craftsmen possess to the highest 
degree . . . plus cotton fiber, nature’s finest papermaking material 
..- combine to give you and your customers exceptional 
value in a letterhead paper of moderate price. 

In WeEsToN Bonn, you get printability that guarantees 
more profit, appearance that brings out the best in any process, 
customer-pleasing performance that makes the next order 
yours automatically. 

WESTON Bono is available in white, five colors, white opaque, 
white litho finish, in typewriter cut sizes in junior cartons 
and in matching envelopes. Try a carton today. 


BYRON WESTON COMPANY 
Makers of Papers for Business Records Since 1863 
DALTON, MASSACHUSETTS i 
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years, $9; three years, $11; single copy, 55 
cents. (Canadian funds should be sent to 
The Inland Printer, Terminal A, P.O. Box 100, 
Toronto.) Pan-American: one year, $6; two 
years, $11; three years, $15. Foreign: one 
year, $10; three years, $20. 


The Inland Printer is published monthly by 
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ENTERED AS SECOND-CLASS MATTER, June 
25, 1885, at the Post Office at Chicago, tlli- 
neis, under Act of March 3, 1879. Addition- 
al second-class entry has been made at 
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LEADING ARTICLES 


600 Printing Plants In Detroit's Metropolitan Area 


Automobile industry creates much advertising and fine color 
printing but is seasonal and subject to changing economy 


Craftsmen Holding 39th Annual Convention In Detroit 


International officers, board of governors, commission heads 
and committee chairmen govern printing organization 


14 Represent International Printing House Craftsmen 


Thirteen district representatives and representative-at-large 
serve as good-will ambassadors to 17,000 members 


Limited Edition To Help Craftsmen Observe 50th Year 


Printing Progress: A Mid-Century Report now being prepared 
under guidance of Howard N. King and Clifford L. Helbert 


‘59 Printing Week Observance To Top Previous Years 


Printing Week Committee sees biggest celebration in 1959; 
councils on year-round basis necessary in large areas 


Printing Industry of America Convention In October 


Oct. 13-16 meeting in Dallas will feature new financial control 
program; sections of association plan concurrent sessions 


How New Rates Will Affect Customer’s Postage Bills 


PIA bulletin indicates new postal rate and pay increases likely 
will have detrimental effect on most small business firms 


15th Annual Album Of Craftsmen’s Club Presidents 


The Inland Printer presents pictures of presidents of 107 clubs 
and five participating groups along with lists of officers 


Craftsmen’s Poster and Stamp Contest Winners Named 


Gustave Ahrenhold of Chicago will get gold cup for best poster; 
Emil Georg Sahlin of Buffalo gets top prize for best stamp 


REGULAR FEATURES 


Composing Room Offset 

Convention Calendar People in the News 
Letters to the Editor Pressroom 

Month’s News Salesmen’s Clinic 

New Equipment Slug-casting Questions 
New Literature Specialty Printer 


Newsletter Specimen Review 


Front Cover design by LeRoy Barfuss, Houston, Texas 
For contents of previous issues of The Inland Printer, consult the Industrial Arts Index in your library 
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Just check all the small jobs in 
your shop that have to be folded— 
and figure out how much help you 
could get from a small folding ma- 
chine that could be set and running 
in less than a minute! 

e That would be the Pitney-Bowes 
Model FM, a small, rugged, cost- 
cutting auxiliary machine for jobs 
that would waste your big folder’s 
time and capacity. 

e The FM, fully automatic, doesn’t 
need the services of askilled operator. 
Anyone in the shop can handle it 
after one brief instruction. It’s that 
simple. And it can be set for any 
particular job in just a minute. No 
tools needed. A few simple adjust- 
ments give precision folding accuracy. 
Often it can complete a job in the 
time it would take to get your big 
folder ready to start. 

e Takes all routine forms from 3 
by 3% to 11 by 24 inches. Can make 


Made by the originator of the postage meter . 





The smaller FH, semiautomatic, 
costs less than a standard 
typewriter. 


Small folder 


fills a 
big meed... 


two parallel folds in an 8% by II 
sheet at a speed of 10,000 per hour. 
(Some other sizes up to 19,000 an 
hour.) Feeds and delivers at the same 
end, saving operator time and work- 
ing space. Even folds sheets stapled 
together. 

e Get a demonstration in your own 
shop. No obligation. Just call your 
nearest Pitney-Bowes office—or send 
coupon for free illustrated booklet. 





New Combined 


Folder-inserter 
PB’s Model 3300-FM @ 


folds and stuffs into 
envelopes 500 
advertising (4 
pieces, bills, 
etc. in 8 minutes! 
The ** 3300" by itself 
hooks onto any PB folder, 

or can be used as an inserter alone. 











= PITNEY-BOWES Folding 
= &« Inserting Machines 


. . offices in 107 cities in U.S. and Canada. 


pe ane OR remem eiteaa nar ite 
PitNeY- Bowes, INc. 
l 4207 Walnut St., Stamford, Conn. 


Send free literature on: 
(0 Folding Machines (J Model 3300 


Name _ 





Address 
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No Recession For This Printer 
Editor, The Inland Printer: 

So far we do not know about the recession. 
We (with fingers crossed) did 20 per cent more 
business in the first three months of this year 
than we did last year. We believe in using print- 
ing to advertise our own business and, since most 
printers are pretty slow in that field, we have 
pretty smooth sailing in picking up business for 
ourselves. 

—Donald J. Wickizer, Tippecanoe Press, Inc., 
Shelbyville, Ind. 


Official Appreciation From LTF 
Editor, The Inland Printer: 

At our annual meeting this year our board of 
directors passed a resolution officially express- 
ing appreciation to you and your publication 
for the publicity given to the Lithographic Tech- 
nical Foundation in 1957. Please be assured of 
our gratitude for your fine codperation in work- 
ing with the Foundation in its efforts for prog- 
ress in the industry. 

--Andrew Donaldson, Jr., president, Lithograph- 
ic Technical Foundation, New York City 


Sprightly Epitaph For Printer 
Editor, The Inland Printer: 

How will this do for an epitaph for old “Long 
Primer’’? His name was not Gordon; he tramped 
in several states and set type, preferably ten- 
point, in many printing shops in old “hand’’ 
days. 

Here lies the body of “Long Primer’ Gordon, 

Mouth almighty and teeth accordin’. 

Stranzer, tread lightly over this wonder; 

If he opens his mouth you’re gone asunder. 
—Charles L. Wing, Minneapolis 


His Inspiration For 50 Years 
Editor, The Inland Printer: 

| have just finished reading your 75th Anni- 
versary issue. It is indeed a masterpiece. Con- 
gratulations on your 75th Anniversary. The In- 
land Printer has for more than 50 years been a 
source of inspiration to me. In 1904 | saw my 
first copy in which | learned of The Inland Print- 


(Turn to page 6) 


This Month’s Cover... 


The cover this month was designed by 
LeRoy A. Barfuss of Houston, Tex., who is 
responsible for all other 1958 covers for JP. 
Mr. Barfuss was formerly art director for 
Wetmore & Co., Houston printing firm, but 
has just become associated with Paul Me- 
Cain Typographer, Inc., also of Houston, as 
vice-president and graphic arts consultant. 
Type faces used: Filmotype Zephyr for 
“Craftsmen’s Convention Issue”; Filmotype 
Warden for “The Inland Printer” and Bauer 
Type Foundry’s Hellenic Wide for all other 
lines. 
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UP TO | | 
$1 ,O O O Savings with a Universal Strip Caster 


Only Universal offers you savings up to $1,000 or more, 
because of the interchangeable slide matrix and mold design. 
Savings depend on the number of rule faces needed. You can 
cast 16 rule faces from a single rule mold and save buying 15 
molds as compared with competitive casters. You're missing 
a sure thing if you don’t see this Universal Strip Caster 
producing 2-point strip rules, leads and slugs, both border 
and ornamental. Ask your dealer to show you how to 
save up to $1,000 or more with a Universal Strip Caster. 


NIVERSAL MONO- TABULAR CORPORATION 


(12 miles north of Dallas) 








715 N. CENTRAL EXPRESSWAY ¥* RICHARDSON, TEXAS 











Design your newspaper tables 
just the way you want them... 





Hlamiltor. will build them-- 


at no extra cost! What do you need—galley 
runs, letterboards, ad mat drawers, job cases? You can 
have them (in any size or combination) by designing your 
own newspaper tables with a Hamilton Design Kit! Choose 
from five table lengths . . . three styles of working tops.. . 
two types of overhead lights . . . and over 90 different 
materials storage units! Get the full story (and a Design 
Kit) from your Hamilton dealer, 
or write to Printers Equipment 
Division, Hamilton Manufacturing 
Company, Two Rivers, Wisconsin. 





Printers equipment designed and crafted by 





j--f HAMILTON MANUFACTURING COMPANY * TWO RIVERS, WISCONSIN 
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LETTERS TO 
THE EDITOR 
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(Letters to the Editor began on page 4) 


er Technical School where | entered in February, 
1905. | took a course in Linotype operation and 
mechanism. | received my diploma and my pic- 
ture was published in the May, 1905, issue. | 
would like to get another copy of that issue, if 
possible after all these years. 

| have been a machinist-operator with the 
Brown Printing Co. of Montgomery, Ala., for 46 
years and now have a desk position with the 
firm. Thanks to The Inland Printer for everything. 
Long may you live and benefit mankind. 
—Frank L. F. Avery, Brown Printing Co., Mont- 
gomery, Ala. 


Started Subscribing 70 Years Ago 
Editor, The Inland Printer: 

Seventy years ago at the age of 14 years | 
subscribed to The Inland Printer. Each month | 
awaited the arrival of your unequalled maga- 
zine. It surely afforded me a world of informa- 
tion and entertainment. During the intervening 
years there have been many printers’ magazines 
to appear but none whatever to equal The /n- 
land Printer. 

Having been in the printing business on my 
own account for over 65 years, | still have a keen 
interest in the Art Preservative. May you have 
continued success. 

—Frank J. Jontzen, Jontzen Printing Co., Cleve- 
land, Ohio 





Next Month... 


% Offset lithography will be in the 
forefront in September when the an- 
nual convention of the National Asso- 
ciation of Photo-Lithographers will be 
held in Boston. Major feature articles 
in the September /P will have various 
phases of offset lithography as a cen- 
tral theme. Watch particularly for a 
major article on direct separations 
with magenta masking by Harold O. 
Pattillo of the Rochester Institute of 
Technology's Department of Printing. 
If your production is lagging, note 
especially the article on how to im- 
prove it by a Texas printer. What's 
new in the binding division of print- 
ing will be depicted by an article on 
a new device to detect and eject im- 
perfect copies of magazines and 
books. J. L. Frazier’s quarterly Typo- 
graphic Scoreboard will bring you the 
latest compilation on type faces most 
used in national advertising in cur- 
rent issues of Vogue magazine. How a 
printer can improve his public rela- 
tions and obtain more business will 
be explained by Herbert Kaufman. 
Watch for all our usual departments, 
too. 
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You can depend on the papers supplied by your 
Nekoosa Paper Merchant... and you can depend on 
the service, too. Many of our merchant salesmen have 
taken special t fig courses at our mills. They 

have acquired a technical paper knowledge that helps 
them serve you better. Next time you have a 

paper problem... all yo - Nekoosa Paper Merchant! 


pao 
aig a ee ea ee 


} “ge ail 


Nekoosa Bond 
Nekoosa Ledger 
Nekoosa Duplicator 
Nekooso Mimeo 
Nekoosa Manifold 
Nekoosa Offset 
Nekoosa Opaque 
Nekooso Master-Lucent 


Nekoosa Fox ‘ 
ARDOR Register Bond and ‘ 
companion ARDOR Papers ff 


NEKOOSA-EDWARDS PAPER COMPANY * PORT EDWARDS, WISCONSIN 
Mills at Port Edwards and Nekeosa, Wisconsin, and Potsdam, New York 
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FOR MORE EFFICIENT 
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This unique machine is the result of more than half a cen- 
tury of experience and research in the art of gathering sig- 
natures for edition and pamphlet book manufacturers by 
SHERIDAN, leading manufacturer of Gathering Machines. 
SHERIDAN has brought out. seven different and distinct 
models since 1900, and the ACCU-SPEED GATHERER 


incorporates the best features of them all. 


: veal = N Ee W The machine can be run at extremely high mechanical 

speeds with practical operating speeds up to 125 BPM. By 
adding a 2-up device, running speeds up to 180 BPM are 
practical. 


A é ( U = & e FE al D Built in four pocket units, the machine disengages to idle 
any four box sections. 


Improved, dependable mechanical micrometers make for 
quick and positive settings. 


G A F oi E a E ~ Gripper arms are light in weight, short in length and 
stroke. ACCU-SPEED is a compact, sturdy Gatherer free 
from vibration, and easy to adjust. It takes a full range of 


sizes and types of signatures for both magazine and edi- 
tion work. 

The new ACCU-SPEED GATHERER can be run as a 
separate Gatherer, connected to a Side Stitcher and Coverer, 
or connected to a SHERIDAN or Martini Binder, as shown 
on the opposite page. 














7.0.¢0.8. SALA/DAN wo. 


220 CHURCH ST., NEW YORK 13, N. Y. 


600 W. Jackson Bivd., Chicago 6, Ill. - 183 Essex St., 
Boston 11, Mass. - 24701 Crenshaw Blvd., Torrance, 
Calif. - 296 High Holborn, London, W.C 1 England 





BINDERY OPERATION 


T} 










Designed for medium-sized runs, the MARTINI ADHESIVE 
BINDER offers the economy and advantage of perfect binding at a 
price you can afford. Built in Switzerland to the highest standards, 
° the MARTINI BINDER is firmly constructed, with all fast running 
parts fitted with ball or roller bearings, centralized lubrication fittings, 
and easy-to-reach adjustments. It is capable of running at speeds of 
4,000 to 5,500 books per hour. 
The Binder is equipped with a Stepless Feed Regulator and has 
: controls and safety switches to stop the machine in the event of misfeed. 
M A FR F N } CHANGEOVER OF JOBS CAN BE MADE IN 15 TO 45 
MINUTES. 
Roughing of books is done by special Milling Technique, permitting 


. forcing of the adhesive into the fibres and between the sheets. It pro- 
A D Ba E S j VY — vides for paper waste removal; it has an Automatic Feeder for for- 
warding the cover; and it can put two to four creases in the cover, 
, with provision for side application of an adhesive for the four-creased 
cover. 


, > The MARTINI ADHESIVE BINDER can be combined with a 
3 SHERIDAN GATHERER. It is in popular use throughout England 
> and the Continent. 


Sole distributors in the United States: 
T. W. & C. B. SHERIDAN CO. 


Available in 3 Models: 
BBA-1 
With Automatic Cover Feeder and Covering Station. [iI 
(For products as illustrated “A”) 








BBA-2 

Same machine with an extra station for applying crash 

between the book back and cover. (For products as 

illustrated  . 4+ “B” + “G") ‘ 





Includes the addition of a Back Lining Attachment. 


This machine, in addition to normal work, will produce 
books to be rounded and cased-in. (For products as 
illustrated i + —" oa — + a a | 
Min. size book: 6” x 4” x Ye” 
Max. size book: 16” x 10” x 1%4” 
Floor space: 36’ x 8’ 

















































































































BBA-3 | 

































































Cover mull strip Lining strip mull strip 
Cover paper lining strip 





















modern typographic design: 
from your authorized ATF 


Anew type! 
-.-to meet the needs of 

6 to 72 point available 

Type Dealer. Ask him 

for a specimen brochure, 
American Type Founders 
Elizabeth, New Jersey 


Modern 


or write to: 


wuIod OT 
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ZAXMAN SIbDdouUWTyfIySsjopoqe‘zZAxMAnN)S.1bdouw1]yfrysyopoqe 
OAV DOGSZLZ9OSVPESIOGVZAXMANRLSHOdDGONWIMLIHDOAD GOV 
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They set in a SPLIT SECOND! 


Job Black for absorbent stocks. Can be left on press 
several days. 





92 


Regular Job Press Body Black. No drier, can be left on 
press overnight. 





93 


Halftone Cylinder Black. No drier, can be left on press 
overnight. 





94 


Halftone Cylinder Black. Contains drier, cannot be left 
on press overnight. 





95 


Halftone Cylinder Press Black. Contains drier and com- 
pound for added rub and scratch resistance. Cannot be 
left on press overnight. 





47 





Offset Halftone Black, most popular. Contains drier, 
and cannot be left on press overnight. 

















IPI Speed King Blacks are newly improved pack- 
aged inks. There are six different blacks for dif- 
ferent specific uses: A job black for absorbent 
stocks, a regular job press body black, three half- 
tone cylinder press blacks and an offset half- 
tone black. Although these blacks vary some- 
what in degree of characteristics, in general they 
offer these advantages: 

1. Split-second setting 

2. Ultra fast drying 

3. Improved press stability 

4. Less dryback—almost as bright dry as wet 
(on coated stock) 

5. High finish on coated stocks and brilliant 
finish on enamel, Kromkote, Lusterkote and 
CIS label papers 

6. Print sharp and clean 

If you have not yet tried Speed King blacks, 

contact your IPI salesman. He will be glad to 

arrange a trial run. 


IPI, IC and Speed King are trademarks of Interchemical Corporation 


CORPORATION 


INTERCHEMICAL @ PRINTING 


INK 





DIVISION 





EXECUTIVE OFFICES: 67 W. 44th ST., NEW YORK 36, N. Y. 























A MAGAZINE’S PRESS ROOM 
IS A NATION-WIDE SALES ROOM 


Every page printed in this pressroom is meant 
to sell. Editorial pages sell a magazine by sub- 
ject matter as well as by smart, crisp appear- 
ance. Advertisements sell products, and for an 
ad to get read and to sell, advertisers expect 
their pages to sparkle and command attention. 

When magazine copies are measured in mil- 
lions, consistent, effective results demand press- 
room superiority. Split-second deadlines must 


be met . . . presses must perform on schedule, 
producing the last copy as perfectly as the first. 


Many of America’s top magazines are 
printed on Hoe equipment. Whether letter 
press, offset or gravure, Hoe presses, produc- 
ing from one to six colors, turn out top qual- 
ity results at lowest production costs. Hoe 
presses naturally are the logical choice of lead- 
ing printers. 


RGA QE ¢ co. 


910 East 138th Street, New York 54, N.Y. 
Sales Offices: BOSTON * NEW YORK * CHICAGO * DALLAS* SAN FRANCISCO 
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JUST ARRIVED...the new, whiter, brighter, Penn /Brite Offset 


—at no increase in price! Penn/Brite Offset has always been 

outstanding for its printability. Now its whiteness, brightness, bulk, and 

formation have all been improved to give you even more sparkling reproductions. 

The result? More leading paper distributors are stocking it. More leading lithographers are using it. 
Convince yourself. Write for a swatch book and samples today. 

New York & Pennsylvania Co., 425 Park Avenue, New York 22, N. Y. 








Photomechanical 
Kquipment by 


LANSTON 


Economical, s y and accurate. 
Compact, rug aluminum and steel 
construction and easy to operate. 
Ground glass in swinging frame, all 
metal, manifold operated vacuum film 





FOR LARGE OR SMALL SHOPS... MEETS 


EVERY PLATEMAKING REQUIREMENT 

The —— to good printing is good plates, and, if your photo- 
mechanical department is all-Lanston-equipped, you have met this 
all important requirement. 

This complete line of top quality plate making equipment includes 
everything from precision cameras to plate whirlers in a wide variety 
of sizes and styles. 

All Lanston products carry a full service warranty backed by a 


guarantee of quality and performance. This double guarantee means 
that Lanston or your dealer will render service at all times. 


For complete information write today. 


TEMPERATURE 
CONTROLLED DARKROOM SINKS 


Extra heavy stainless steel con- 
struction. Constant temperature is 
maintained at all times. All fittings 
are acid resistant. Can be equipped 
with extra accessories such as Side 
Arm Washing Tray, Negative Viewer 
and Dump Trough at slight extra 


holder, complete darkroom operation, cost. Comes in 4 sizes from 20 x 24” 
available in two sizes 18 x 22” and to 40 x 48”. Also see Lanston for 
24 x 24”, glass covered, pressure-type regular stainless steel] darkroom and 
or vacuum type copy boards. : developing sinks. 





VACUUM PRINTING FRAMES... 


Whether it’s pedestal, cabinet, 
tubular, wall or bench type, there’s 
a Lanston Vacuum Printing 
for your shop. Built for long service, 
each type is available in a variety 
of sizes to suit your particular needs. 


— LANSTON MONOTYPE COMPANY 


A DIVISION OF LANSTON INDUSTRIES INCORPORATED . ee ; ; 
M po Ot it OS This Certificate 
24th & Locust Streets © Philadelphia 1, Pa. ' te Oe go ad of Franchise is 
eee’ —_* your guarantee 
BRANCHES: Atlanta * Chicago * New York © Philadelphia of satisfaction. 
; See your nearest 
Lanston Dis- 


T Set in Monotype Century c 
Soties and 20th Century Series tributor. 














... the most profitable platen press 
on the market today! 


) KLUGE 


Want to increase 


"production time 
by 4 hours? 


You can... by installing the new time-saving Kluge Automatic. 


For the KLUGE, « true automatic, can save you over 4 hours a 


day, freeing you for other work around the plant. 


Let us show you how easy it is to add over 4 hours to your production 
time and still get the finest quality printing possible. 


For more information at no obligation write: 


BRANDTJEN & KLUGE, INC. 


ST. PAUL 3, MINNESOTA 


Branch Offices: Atlanta, Boston, Chicago, Dallas, De- 
troit, Los Angeles, New York, Philadelphia, San Fran- 
cisco, St. Louis, and Brandtjen & Kluge, Ltd., Toronto, 
Ontario, Canada. 
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Plate Costs are Only 1s Out of Your 
Litho Dollar...So Buy the Best... 


3M Photo Offset Plates 


There’s only one area where you can really cut costs today without sacrificing quality ... and that’s 


time which represents 65% of the average litho job dollar. Materials are fixed at 34%—while plate 
costs are only 1%. 


To keep your operations profitable you've got to keep costs in line. Here’s where 100%-consistent 


3M Brand Plates pay off... for they eliminate 43 costly variables in coating, processing, makeready 
and on the press. 


This consistency is the result of controlled chemical treatment, precision machine-coating techniques 
developed by 3M Research and thorough quality testing at every stage in manufacturing. 


And the perfectly-smooth surface offers the only perfect surface for reproducing everything in 
original negatives perfectly. 


Performance is the True Measure of Plate Economy-- 
3M Photo Offsei Plates 
"3M" is a registered trademark of Minnesote ren a Manufacturing 


Company, Saint Paul 6, Minnesota. General Export: 99 Park Avenue, D@esccore Heme ave DGpoccacseows conssar 
New York 16, New York. In Canada: P. O. Box 757, London, Ontario. ROR QESESOSE 88 THY. Rev Te TemeETe™ 
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PRODUCT 


and you’ll choose HH AN'TSCHoOo 


COMPARE PRESSES ... No matter what your product... periodicals, books, newspaper or commercial work 
... Hantscho invites comparison on any point. 


jo” PRICE—Hantscho offers initial economy, substantially greater than any other com- 
parable press. 


j~ EXPANDABILITY—The unit construction principle, used on every Hantscho standard 
press, permits adding extra printing units or feed stands at any time... .Your changing 
requirements or growth will not make the Hantscho obsolete. 


|“ PRODUCTION—Hantscho advanced design and high standards of workmanship produce 
top quality printing on any paper, coated or newsprint, at speeds up to 25,000 iph with 
continuous high hourly yield. Deadlines are readily met with a Hantscho in the pressroom! 


ja ACCEPTANCE—Hantscho builds a pressman’s press. Ease of adjustment and main- 
tenance, open construction and conveniently accessible cylinders, rollers, plate clamps 
and ink fountains are only a few of the Hantscho features that assure increased pro- 
duction and lowered costs. 


jf PAPER COSTS—No question here . .. roll paper costs up to 20% less than sheet in 
any type or quantity. That’s why so many forward looking printers are installing web 
offset presses. 


If you are considering a web offset press ... one color or multi-color .. .long run or short... Ask us to 
prove these claims. We Can! Contact Hantscho to learn about the advantages of web offset in your plant. 





602 SOUTH 3rd AVENUE 
MOUNT VERNON, N. Y. 


oMale, INC. MIDWEST REPRESENTATIVES: 


153 WEST HURON STREET 
CHICAGO 10, ILLINOIS 


GEORGE 
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big reasons 
or switching 
o CRONAR* 


REG. us. pat. OFF 


Better Things for Better Living . 
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“Cronar’ Ortho A Litho Film holds size. 


Exceptional stability is assured under both 
temperature and humidity changes. No more 
registration problems on either black-and-white 


or color jobs. 


“Cronar” Ortho A Litho Film resists kinking. 
If inadvertently handled so as to produce 
kinks, “Cronar” will not form those hazy areas 


that show up as defects in the printing plate. 


3 “Cronar’” Ortho A Litho Film is thin— 
.004”. Ordering and storage problems are 
simplified because “Cronar” can readily be used 


for both standard and thin base applications. 


4 “Cronar” Ortho A Litho Film dries fast— 
twice as fast as acetate. This is a tremendous 
aid in rush jobs, gives you greater production in 


less time. 


c “Cronar” Ortho A Litho Film lies flat, even 


under rapid drying conditions. 


“Cronar’” Ortho A Litho Film does not dis- 
6 color or become brittle with age, as acetate 
and other films often do. “Cronar” negatives can 
be used again and again without cracking or 


Ww arping. 


7 Cronar’ Ortho A Litho Film ts Now THE 
SAME PRICE AS ORDINARY ACETATE FILM. 


You'll be glad you switched to “ Cronar,”’ especially 
at these competitive prices. Ask your Du Pont 
Technical Representative for a demonstration, or 
write: E. I. du Pont de Nemours & Co. (Inc.), 
Photo Products Department, Wilmington 98, Dela- 
ware. In Canada: Du Pont Company of Canada 
(1956) Limited, Toronto. 


* Du Pont's trademark for its pe 


polyester graphi« arts films 


This advertisement was prepared exclusively by Phototypography 


. . through Chemistry 
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EAGLE-A QUALITY TEXT with the new COVER WEIGHT 


Pass the word along to your customers — famous Eagle-A Quality Text 
is now more versatile than ever! It’s available in a new Cover Weight in white 
and matching colors ... in a new, improved “Brite White” in text and cover weights, 
with greater opacity ... and in new sizes in six eye-catching colors. Now you can specify Quality Text 
and Cover Weight for more jobs than ever — brochures, catalogs, annual reports 
and programs in a wide variety of sizes. And you can order envelopes to match. 
You'll like the economy of this fine printing paper, too. Write for a sample portfolio. 


EAGLE-A 


FAGLE-A (@¥} PAPERS 


AMERICAN WRITING PAPER CORPORATION, HOLYOKE, MASS., Makers of famous Eagle-A Coupon Bond and other Bonds, 
Onion Skins, Manifolds, Record-Ledgers, Bristols, Texts, Covers, Boxed Typewriter Papers and Technical, Industrial and Special Papers 
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More Miehle 38 Two Color Offsets have been installed across the country in the 
last two years than any other two color, of any size. 


The reason!!. . . performance. 


Performance in greater production ... up to 20% more production than any other press 
in the 25x38” range. 


Performance in really quality sheets . . . consistent quality resulting from True Rolling, 
larger form rollers, and exact inking-dampening control from outside the press. 


Performance in workability . . . giving pressmen the features which enable and 
encourage him to improve production and quality; plenty of working room that 
prevents struggling during wash-up and changeover—simplified feeder with a 
mechanical pile hoist and just one adjustment for changes in sheet size— 
precise adjustments that hold their settings throughout long runs, and thus 
require less attention. 


Performance is the reason more Miehle 38 Two Color Offsets have been installed 
than any other two color... it’s the most desirable lithographic press, in both single 
and two color models, in it’s size. See the Miehle 38 in operation yourself... 

it'll be your choice, too. 


For more details, write for folder M-38. The MIEHLE Company 
Division of Miehle-Goss-Dexter, Inc. 
CHICAGO 8, ILLINOIS 

















U.S.E.WSFLAP envelopes have advantages for you 
-in printing and in profits 


Ten years ago, we decided that there must be a better way to make White Wove 
envelopes. The result is V-rLap, an envelope superior in every way. It is made directly 
from a roll of paper at the rate of 15 envelopes every second! This is three times 
normal speed and involves only one-ninth the stock waste usual with conventional 
die-cut styles. Savings in manufacture enable us to make V-FLaP envelopes of the finest 
bright-white wove stock, with every top quality feature, plus the important “Executive 
Look”: the pointed flap and diagonal seams long associated with “top level” corre- 
spondence. 

You can offer attractive savings and make a profit with V-rLap envelopes, because 
they are easy to print. We know, because we've had the Fred W. Hoch Associates, Inc. 
test make-ready time and feed-setting time on 16 varieties of printing presses com- 
monly in use in the printing of envelopes. The results of these tests are summarized 
in the folder offered below. 

Remember — every one of your customers is a prospect for Commercial and Official 
envelopes, and you can get this business at a profit — with V-FLap. 


Here are two free booklets. One tells the fascinating story of V-FLaP. 
The other illustrates the 16 presses and gives the results of the Hoch 
tests with each. Ask your envelope supplier for free copies or write to 
Advertising and Sales Promotion Department. 


= 


U.S.E. helps } : get business, and hold it, too 


UNITED STATES ENVELOPE 
ig. — Springheld 2, Massachusetts 


A \|S' $2 15 Divisions from Coast to Coast 
st Z 


‘ hs gw 
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REGISTER BOND* 


Without a doubt... 


There is no doubt that Fraser’s Recister Bonp is 
designed for efficient conversion to business 
forms. Their reputation for accurately cut and 
evenly wound rolls is based on the consistent delivery 
of rolls which conform to your practical precision 
standards. The strength, so important in your customers’ 
operation, and so essential on your presses, 
is no accident. The clear sharp perforating ability and the 
clean firm separations, characteristic of this 
Register Bond, result from a thorough 
understanding of your needs. 


Available in white and seven well-defined and 
always consistent colors, Fraser Recister Bonp 
is manufactured on a regularly scheduled basis 


to insure you of quick servicing. 


Fraser's thirty years of experience in the 
manufacture of high quality Register Bond, 
benefits you in two ways—within your 
plant and in your customers’ hands. 
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Always 


| something new 


ta \ 
The a developed two-color ATF MANN OFFSET BOXBOARD PRESS 
is an adaptation of the Mann L-242, shown here. Sheet size to 
3042” x 4342”, up to .032” thick. Speed to 5000 IPH. Fast, continuous 
stream feeder and synchronized swing arm feed for perfect register. 


Print different combinations 
of color on either side of the 
web with the ATF GREEN 
HORNET. Available in two-color 
and four-color models. Both 
| handle webs from 8” to 1742” 
wide, with 1142” cut-off... at 
speeds of 25,000 IPH or more! 


Vek ofcer 


~ The complete ATF line: 

SHEET-FED LETTERPRESS WEB-FED PRESSES 

Little Giant 6 Offset 
mtaiieidies cere | Chandler & Price Rubber Plate 

one-color) an Gravure 

226 (two-color) offset presses. | oe OFFSET CAMERAS AND PLATE 
Speed: at least 8000 IPH. Chief 20 MAKING EQUIPMENT 
Sheet size: up to cover stock Chief 22 
size—20” x 26”. Special fea- Chief 24 BINDERY EQUIPMENT 
ture—swing arm mechanism Chief 29 COMPOSING ROOM 
for fast accurate feeding. EQUIPMENT 


Watch for these models in '59. Super Chief 


Mann Presses (one color, two 
color, and perfecting) 


American Type Founders 
200 Elmora Ave., Elizabeth, N. J. 


Better, more profitable printing... 
from the most complete line of equipment. 
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New! 
COCHRAN KURL-KURE 


Ends the troublesome 


curling problems 
of foil labels 


* PRINTING * CUTTING *« APPLYING 


a 





Shown are two stacks of foil labels subjected to the actual condi- 
tions prevailing in the labeling department of a processing plant. 
The labels made from Cochran Kurl-Kure foil stock are still flat 
and they stay commercially flat through a wide range of humidity 
conditions! 

Cochran Kurl-Kure foil label stock, the latest development of 
our research laboratories, is now being specified as the standard 
by leading label users. 

To end your label curling problems, see your local supplier about 


the benefits of labels made from Cochran Kurl-Kure foil label stock. 
Or write: Dept. P-8, 1430 South 13th St., Louisville 10, Kentucky. 


When you buy foil or laminated foil for packaging 
or printing, remember... 


EVERY INDUSTRY HAS ONE MEMBER WHO 
SPECIALIZES IN CUSTOMER SATISFACTION 


*Trademark 





Made by Cochran Foil Corporation 
LOUVISVILLE, KENTUCKY 


A SUBSIDIARY OF THE ANACONDA COMPANY 
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OIL LABEL STOCK 





CONVENTIONAL 
FOIL STOCK COCHRAN KURL-KURE 








ECONO 4@// over the map...strictly for YOU 


%& PORTLAND 
MONTREAL @ 


TORONTO © 
% ROCHESTER 


DETROIT @ NEW YORK © 


@ DENVER * 
3 SAN FRANCISCO ‘ 









r, ¥%& ATLANTA 


K%LOSA 


@ DALLAS - 






@ Field technical office 


% Field technical office 
and warehouse 


Econo 
_PRODUCTS, INC. _ 
































10144 Pacific Avenue 
Franklin Park, Ill. 
Phone: Gladstone 1-0512 





Today a brand new Econo 
warehouse serves Central Area users of 
rubber plate making materials. It follows by just 10 months 





the opening of a similar operation in Atlanta. 

Today’s strategic spread of Econo service points has grown logically 
out of the need for quality materials and expert technical services. 
All over the map, Econo locates where printing from rubber thrives. 


And wherever Econo locates .. . it seems to thrive the more. 
If you’re an Econo customer you'll know why. 


FIRST IN Ee DU Y 
Materials and methods 
for better printing from 
resilient plates 


PRODUCTS, INC. 


132 Humboldt St., Rochester 10,N.Y 
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line-up and register is 


with Craftsman Line-Up Tables 


Craftsman Photo-Lith Layout Table 


Specially designed and precision built, the Photo-Lith Table is a sure 
way to get precision accuracy and cut costs in line-up, register, negative 
and plate ruling, copy layout, masking and stripping, opaquing, and check- 


ing work in process 


Features such as two straightedges operating on 


machine cut geared tracks, Vernier dials with calibrations as fine as 100ths, 
sheet stop guides and grippers, stainless steel scales, and special marking 
devices save time and money and assure precision work. Tables available 
‘in five sizes with working surface from 28” x 39” to 62” x 84”. 


Craftsman Line-Up and 
Register Table 


A masterpiece of mechanical precision. A sure way for the letter- 
press printer to get perfect line-up and register . . . and a sure way 
of faster, more efficient handling of work. Look at these special 
features: two straightedges at perfect right angles operating on 
machine cut geared tracks, straightedge raising and lowering lever, 
sheet side guide, sheet stops and grippers, fluorescent lighting, gradu- 
ated stainless steel scales, special ink marker, 5 sizes with working 
surface from 28” x 39” to 62” x 84”. 


Triple Vernier with Automatic Spacer 


An optional attachment for the Photo-Lith Layout Table that 
simplifies intricate jobs. Especially important for making cross- 
rule forms because it simplifies and speeds up work tremendously. 








Craftsman Utility Table 


A practical, low-priced table with a great many uses for the art 
department, lithographer, offset printer and photoengraver. Special 
patented straightedge, with detachable triangles, permits working 
at front or back of table. Has 2214” x 28/2” illuminated working 
surface. 


For over a quarter of a century, Craftsman Tables have set 
accuracy standards. Todays tables feature the newest and most 
modern improvements to insure precision work and save you time 
and money. New catalog gives complete details. Send for your 
copy today. 


TOftSMAN, CRAFTSMAN LINE-UP TABLE CORP. 


TABLES 


57-K River Street ° 


Waltham 54, Massachusetts 


SEE THESE TABLES AT N.A.P.L. CONVENTION BOSTON SEPT. 10-13. 








Swaying ’em 
BP SR tai erne 


@ These hula girls appear in Consolidated 
national advertising* . . . persuading buyers of 
printing to take a look at the big saving 

you offer with Consolidated Enamels. 


As more and more buyers join the swing to 
enamel printing papers made on the paper 
_ machine (the modern method pioneered 
and perfected by Consolidated), you’l! 
find it really pays to specify Consolidated. 


Only Consolidated offers consumer acceptance 
created by year after year national advertising. 
Only Consolidated offers the matchless press 
performance of over 2 million tons successfully 
used. Yet Consolidated Enamel Printing Papers 
cost less than other enamels of equal quality. 





FREE TRIAL SHEETS are available from 
your Consolidated Merchant. Compare 
performance, results and costs with the 
paper you’re now using—regardless of 
coating method. See why so many printers 
quote lower, confidently with Consolidated. 


Available only through your Consolidated Paper Merchant 





ENAMEL PRINTING PAPERS 
a complete line for letterpress and offset printing 


CONSOLIDATED WATER POWER AND PAPER COMPANY 
SALES OFFICES: 135 S. LASALLE ST * CHICAGO 3. ILL. 
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(ANOTHER MODERN DEXTER COMBINATION FOR BETTER BINDING) 





even on short runs it pays to INSERT 


DEXTER'S McCAIN-CHRISTENSEN COMBINATION makes your saddle stitch- 
ing and trimming operation completely automatic. You get all the advantages of 
continuous inserting, stitching and trimming when you team a Christensen High 
Speed Gang Stitcher with McCain Automatic Signature Feeders and a McCain 
Automatic 3-Knife Trimmer. Then watch output shoot up—automatic saddle binding 
will almost double your fastest manual production records. This is true even on runs 
as short as 1,000—it’s so easy and fast to set-up and changeover on the McCains! 


The savings in time and money are impressive—we’ll be pleased to project a cost 
analysis for your own plant. No obligation, of course. 


It pays to mechanize your saddle binding operation. After folding . . . insert, stitch, trim 
automatically with Dexter’s McCain-Christensen Combination . . . then ship. 


Write for new, informative 12-page book, ‘‘Three Steps Toward Automatic Saddle Binding.” 


** The DEXTER Company 


4 
% A Division of Miehle-Goss-Dexter, Inc. 
% PEARL RIVER, NEW YORK 
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LOOK AROUND 
BEFORE YOU BUY 


‘| ANY PAPER CUTTER IN THE MEDIUM SIZE RANGE 








You'll be money ahead with a CHALLENGE 
370 AUTOMATIC PAPER CUTTER 


Why? Because this Fully Automatic 37” 
Challenge Model 370 Paper Cutter offers 
you features normally available only in 
higher priced cutters—features which can 
contribute substantially to faster cutting 
.. . great production . . . and lower costs 
in your operations. 

Such features as the automatic clamp 
operation, separately controlled, toe-trip 
operated power clamping, easy adjustment 
of clamp pressure, one-shot lubrication, 
make this Challenge Cutter an outstand- 
ing buy! 

And the 37” width enables you to handle 


PC-110 





standard 35 x 45” sheets or even slightly 
larger—more than enough size for the 
average shop cutting needs. 


So if you’ve reach a point where your 
cutting equipment is too old, too slow or 
too small, or there’s too little of it to 
handle your production profitably, then 
look into the advantage of operating a 
Challenge 370 Automatic Power Paper 
Cutter. 


For more information on this, or other 
Challenge Models in the 19” to 37” size 
range, see your local Challenge Printing 
Equipment Dealer or write 


Dept. IP-8 


The CHALLENGE MACHINERY CO., GRAND HAVEN, MICHIGAN 
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now...even faster drying ! 





NEW “SPEED KING” INKS 
GIVE YOU ALL THESE EXTRAS: 


EXTRA rapid setting, faster drying 
EXTRA press stability and resistance to dryback 
EXTRA high finish on coated stocks 


EXTRA brilliant finish on enamel, Kromekote, Lus- 
terkote and C1S label papers 

EXTRA sharp, clean printing with ink precision con- 
trolled for uniformity 











IPI, IC and Speed King are trademarks of Interchemical Corporation 


CORPORATION 


INTERCHEMICAL @ PRINTING INK 


IPI Speed King is a newly improved line of 
packaged inks for letterpress, thoroughly 
tested commercially, precision controlled for 
uniform quality in every can. These inks are 
ideal for ultra fast setting and drying, and 
high finish on coated stocks. Larger loads— 
often full loads—can be run without winding 
or using excess spray. Yet, with proper stock, 
Speed King inks give a high finish. Packed in 
1 lb. and 5 Jb. cans, the line includes the 18 
colors most popular with printers and Speed 
King Halftone Black #94. Order now from 


your IPI salesman. 


DIVISION 














EXECUTIVE OFFICES: 67 W. 44th ST., NEW YORK 36, N. Y. 

















When it’s tool-up time in Detroit— 


“UNITED AIR LINES AIR FREIGHT 
GIVES US A HEADSTART 
ON NEXT YEAR'S MODEL" 











— E. D. HEILBRUN, Director of Traffic 
The Budd Company, Philadelphia, Pa. 





*©When Detroit agrees on final changes for next right into the speed picture. They always have 
space to Detroit for us when we need it. And 
they use kid gloves in handling our shipments! #? 


vear’s cars, our two Philadelphia plants move with 
all possible speed on jigs and dies. United fits 





UNITED AIR FREIGHT RATES ARE LOW 


per 100 pounds * 


PHILADELPHIA to DETRONM 2.6 cee $ 6.05 
CHICAGO to SALT LAKE CITY ....... $13.65 
DENVER to NEW YORK. .....2c2e208-s $17.70 
SAN FRANCISCO to SOUTH BEND ..... $21 05 


PION fo SEATULE coe 6 ols 66 6 0 Ws $22.50 


* These are the rates for many commodit.es. They are often 
lower for larger shipments. Rates shown are for informa- 
tion only, are subject to change, and do not include the 
3% federal tax on domestic shipments 











WALTER BOYD, United's cargo repre- 
sentative, watches the shipment land 
at Willow Run—on time. You find 
this dependability throughout United. 


LOW RATES are only part of the 
story. United’s speed and 80- 
market coverage on both passenger 
and all-cargo planes offer distinct 








AIR LINES 


People go out of their way to give each 
shipment personal attention. 


competitive advantages. 





® 
IT COSTS NO MORE FOR EXTRA DEPENDABILITY—ON UNITED, THE RADAR LINE 


For service, information or free Air Freight booklet, call the nearest United Air Lines Representative 
or write Cargo Sales Division, United Air Lines, 36 South Wabash Avenue, Chicago 3, Illinois 
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Hew's yew 


HOUSEPOWER? 











WHITE 
SIDEWALL GUM 


SiX 1-POUND CONTAINERS 








ee ee # ¥ SEE YOUR ELECTRICAL CONTRACTOR 
cincubuys 3, OMG EF ; OR WISCONSIN POWER AND LIGHT COMPANY 


OO ca eae enti 


FOR HOME... FO, 
TIME SAVERS 


SEALE 


4” “Nothing like it for 
printing results! 


DAVAC is the only 


gummed paper with a 


PRINTING SURFACE!” 


No gummed paper can touch Davac for graphic excellence! 
This remarkable new label stock gives you a virgin printing surface! 

Davac is neither broken nor stack calendered. The surface 
is in no way disturbed. Result? Perfectly even ink reception... 
lighter impressions...less ink consumption. 

And Davac is the smoothest-running gummed paper you ever 
handled! Davac is non-curling...stays as flat as ungummed 
paper under relative humidities ranging from as low as 20% to 
above 70%. Davac’s special adhesive “breathes” with 
the paper itself. 

Label users like Davac, too. Because Davac Labels are curl-free, 
they simplify storage problems... permit larger, more economical 
quantity orders... feed more smoothly on labeling machines. 

Get the whole story on this outstanding new label paper 
development from your Davac Distributor. He’s listed 
on the back of this insert. 


“ON-THE-LEVEL’® DALY AS ® 
BALANCED GUMMED PAPERS 


* U.S. Patent #2793966 








NASHUA FIRST WITH THE FINEST IN ADHESIVE PAPERS 


DAVAC BALANCED GUMMED PAPERS 

PERVENAC DELAYED-ACTION HEAT SEAL PAPERS 
IMAC INSTANT-ACTION HEAT SEAL PAPERS 

TEX HEAT SEAL TEXTILE LABEL PAPER 

ITSTIX GUMMED LABEL PAPERS 


NASHUA, NEW HAMPSHIRE 


This insert is printed on 60= C1S Litho Dayac(S) 

















You get crisp sharp printing on the 


alhesive side of DAVAC, too! 


This is your list of Davac distributors. 
Notice the fine printing results possible 


on DAVAC’S matte-like adhesive surface... 


AKRON, OHIO 
Millcraft Paper Company 


ALBANY, NEW YORK 
Hudson Valley Paper Company 


ALBUQUERQUE, NEW MEXICO 
Carpenter Paper Company 


ALEXANDRIA, LOUISIANA 
Louisiana Paper Co., Ltd. 


ATLANTA, GEORGIA 
Sloan Paper Company 
Whitaker Paper Company 


AUGUSTA, 
Carter Rice's Storrs & Bement 


AUSTIN, TEXAS 
Carpenter Paper Company 


BALTIMORE, MARYLAND 
Whitaker Paper Company 
White Rose Paper Company 


BATON ROUGE, LOUISIANA 
Louisiana Paper Co., Ltd. 


BILLINGS, MONTANA 
Carpenter Paper Company 


BIRMINGHAM, 
Sloan Paper Company 


BOSTON, MASSACHUSETTS 
Carter Rice Storrs & Bement 
John Carter Company 


BRISTOL, VIRGINIA 
Dillard Paper Company 


BUFFALO, NEW YORK 
Alling & Cory Company 


CHARLESTOWN, WEST VIRGINIA 
Copco Papers, Inc. 


CHARLOTTE, NORTH CAROLINA 
Charlotte Paper Company 
Dillard Paper Company 


CHICAGO, ILLINOIS 
Bradner Smith & Company 
Carpenter Paper Company 
Dwight Bros. Paper Company 


CINCINNATI, OHIO 
Chatfield Paper Company 
Whitaker Paper Company 


CLEVELAND, OHIO 
Alling & Cory Company 
Millcraft Paper Company 
COLUMBIA, SOUTH CAROLINA 
Dillard ty Company 
Palmetto Paper Company 
COLUMBUS, 
Central ‘ohio _ Company 


CONCORD, NEW HAMPSHIRE 
John Carter & Company, Inc. 


DALLAS, TEXAS 
Carpenter Paper Company 
DAYTON 


Central { Ohio Paper Company 


DENVER, COLORADG 
Carpenter Paper Company 


DES MOINES 7, 1OWA 
Carpenter Paper Company 


DETROIT, MICHIGAN 


Seaman-Patrick Paper Company 


Whitaker Paper Company 


EAST HARTFORD, CONNECTICUT 
Carter Rice Storrs & Bement 


EL PASO, TEXAS 
Carpenter Paper Company 


FARGO, NORTH DAKOTA 
John Leslie Paper Company 


FORT WAYNE, INDIANA 
Milicraft Paper Company 
Taylor Martin Papers, Inc. 


FORT WORTH, TEXAS 
Carpenter Paper Company 


GLOUCESTER CITY, NEW JERSEY 
Rhodes Paper Company 


GRAND ISLAND, NEBRASKA 
Carpenter Paper Company 


GRAND RAPIDS, MICHIGAN 
Carpenter Paper Company 


GREAT FALLS, MONTANA 
Carpenter Paper Company 
John Leslie Paper Company 


GREENSBORO, NORTH CAROLINA 
Dillard Paper Company 


GREENVILLE, SOUTH CAROLINA 
Dillard Paper Company 


HARLINGEN, TEXAS 
Carpenter Paper Company 


HARRISBURG, PENNSYLVANIA 
Alling and Cory Company 


HARTFORD, CONNECTICUT 
John Carter & Company 


HOUSTON, 
Carpenter Paj Paper Company 


INDIANAPOLIS, INDIANA 
Indiana Paper Company 


JACKSON, MISSISSIPPI 
Jackson Paper Company 


JACKSONVILLE, RIDA 
Jacksonville Peat Company 


JAMESTOWN, NEW YORK 
Millcraft Paper Company 


KANSAS CITY, MISSOURI 
Carpenter Paper Company 


KNOXVILLE, TENNESSEE 
Dillard Paper Company 


LINCOLN, NEBRASKA 
Carpenter Paper Company 


LITTLE ROCK, ARKANSAS 
Roach Paper Company 





LONGVI 
Etex Paper Cot Company 


9 See, ae 
rpenter Paper Lompany 
Ingram Paper Company 


LOUISVILLE, KENTUCKY 
Rowland Paper Co. 


LUBBOCK, TEXAS 
Carpenter Paper Company 


LYNCHBURG, VIRGINIA 
Caskie Paper Co., Inc. 


MACON, GEORGIA 
Macon Paper Company 


MEMPHIS, TENNESSEE 
Tayloe Paper Company 


MERIDIAN, MISSISSIPPI 
Newell Paper Company 


MIAMI, FLORIDA 
Everglade Paper Company 


MILWAUKEE, WISCONSIN 
Dwight Bros. Company 


MINNEAPOLIS, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


MISSOULA, MONTANA 
Carpenter Paper Company 


MOBILE, ALABAMA 
Partin Paper Company 


MONROE, LOUISIANA 
Louisiana Paper Co., Ltd. 


MONTGOMERY, ALABAMA 
Weaver Paper Company 


NASHVILLE, TE 
Bond-Sanders “7 Company 


NEW HAVEN, CONNECTICUT 
John Carter Company 
Carter Rice Storrs & Bement 


NEWARK, NEW JERSEY 
Central Paper Company 


NEW ORLEANS, LOUISIANA 
“ &W Paper Company, Inc. 


NEW YORK, NEW YORK 
Harry Elish Paper Company 
Linde Lathrop Paper Co., Inc. 
George W. Millar & Co., inc. 


Miller & Wright Paper Company 
Div. of Alling & Cory Company 


Whitaker Paper Company 


NORFOLK, VIRGINIA 
Old Dominion Paper Company 


OGDEN, 
conpeaer Paper Company 


OKLAHOMA CITY, OKLAHOMA 
Carpenter Paper Company 


OMAHA, NEBRASKA 
Carpenter Paper Company 


ORLANDO, FLORIDA 
Central Paper Company 


PHILADELPHIA, PENNSYLVANIA 
Rhodes Paper Company 
Whiting Patterson Company 


PITTSBURGH, PENNSYLVANIA 
Alling and Cory Company 
Whitaker Paper Company 


POCATELLO, IDAHO 


Carpenter Paper Company 


PORTLAND, OREGON 
Carter Rice & Company 


PROVIDENCE, RHODE ISLAND 
Carter Rice Storrs & Bement 
John Carter & Company, Inc. 


PUEBLO, COLORADO 
Carpenter Paper Company 


RALEIGH, NORTH CAROLINA 
Raleigh Paper Company 


RICHMOND, VIRGINIA 
Richmond Paper Company 


ROANOKE, VIRGINIA 
Dillard Paper Company 


ROCHESTER, NEW YORK 
Alling & Cory Company 


ST. PAUL, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


ST. LOUIS, MISSOURI 
Acme Paper Company 
Beacon Paper Company 


SALT LAKE CITY, UTAH 
Carpenter Paper Company 


SAN ANTONIO, TEXAS 
Carpenter Paper Company 


SAN FRANCISCO, CALIFORNIA 
Bonestell Paper Company 
Carpenter Paper Company 


SAVANNAH, GEORGIA 
Atlantic Paper Company 


SEATTLE, WASHINGTON 
Carpenter Paper Company 
West Coast Paper Company 


SHREVEPORT, LOUISIANA 
Louisiana Paper Co., Ltd. 


SIOUX CITY, IOWA 
Carpenter Paper Company 


SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 


SPOKANE, WASHINGTON 
Independent Paper Company 


SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bement 


SYRACUSE, NEW YORK 
Alling é Cory Company 


TACOMA, WASHINGTON 
Allied Paper Company 


TALLAHASSEE, FLORIDA 
Capital Paper Company 


TAMPA, FLORIDA 
Tampa Paper Company 


TEXARKANA, TEXAS 
Louisiana Paper Co., Ltd. 


TOLEDO, OHIO 


Central Ohio Paper Company 
Millcraft Paper Company 


TOPEKA, KANSAS 

Carpenter Paper Company 
TYLER, TEXAS 

Etex Paper Company 
UTICA, NEW YORK 


Alling & Cory Company 


WASHINGTON 
Whitaker Paper Company 


WICHITA, KANSAS 
Southwest Paper Company 


WILMINGTON, DELAWARE 
Whiting Patterson Company 


WILMINGTON, NORTH CAROLINA 
Dillard Paper Company 


WORCESTER, MASSACHUS 
Carter Rice Storrs & icone 
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LABELS OR TAGS 
NEW ERA PRESS 











no carbon / required 





BUSINESS FORMS 
WITHOUT CA 





NCR PAPER DOES IT!... produces cleaner, clearer copies 


Business forms users everywhere are dis- 
covering that NCR Paper speeds up 
their work. Without using carbon paper 
or even any carbonization, this amazing 
paper makes perfect copies of sales slips, 
invoices, premium notices, stock requisi- 
tions—any one of hundreds of applica- 
tions where clean, clear copies are needed. 

Non-smearing NCR Paper, perfected 
by the research laboratories of The Na- 
tional Cash Register Company, elimi- 
nates smudging of copies or fingers and 


ANOTHER PRODUCT OF 


is easy to handle because it requires no 
carbon inserts. Up to five legible copies 
can be made with a standard typewriter, 
ball-point pen or pencil and eight or more 
with a business machine or electric 
typewriter. 

NCR Paper is simple to use. Just put 
together several forms. Copies are ob- 
tained from hand written or business 
machine or typewriter forms. Finished 
copies are always neat and clean, easy 
to read. 


THE NATIONAL CASH REGISTER COMPANY, payton 9, Onio 


989 OFFICES 
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IN 94 COUNTRIES 
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NCR Paper’s market for business forms 
is tremendous! Investigate today. 


NCR Paper is available in sheet stock 
at local paper suppliers in bond, ledger 
and tag grades. For roll stock, write to: 
The National Cash Register Company, 
Dayton 9, Ohio. 


*TRADE MARK REG. U.S. PAT. OFF. 


NCR PAPER AND SUPPLIES 
ACCOUNTING MACHINES 
ADDING MACHINES + CASH REGISTERS 
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PERFORMANCE-PROVED 


Oo 


means broad experience... 
a long tradition of quality 
and service 


CHAMPLAIN ROTOGRAVURE presses are designed 
and built to provide the finest quality in printing. 
High speed and precise register are combined with 
the production economies of a highly automated 
printing operation. An investment in the high 
quality features of a CHAMPLAIN rotogravure 
installation is your best assurance of top perform- 
ance ... simplicity and flexibility of operation... 
long, trouble-free service with a minimum of 
maintenance. 

The CHAMPLAIN name on any piece of print- 
ing equipment is backed by long years of experi- 
ence in research and manufacture; by skilled 
workmanship in all phases of production; and by 
prompt expert service. 


sheets per hour with 1 





Rewind Press — automatically controlled constant ten- 
sion rewind roll stand — positive synchronization to 
press for speed of rewinding and roll hardness. Roll 
stand illustrated has integral constant tension pull unit 
and conditioner for web moisture content. Single, mul- 
tiple, and continuous turn-over models. 













Cutting & Creasing Press — cuts, creases, and auto- 
matically strips cartons from roll stock in one pass 
through the press—speeds up to 200 impressions per 
minute—precise cut-to-print register—minimum set-up 
time. Illustrated with alternator and double belt de- 
livery to sort reverse-interlocked carton blanks. 


Sheet Delivery — delivers up to 12,500 square-cut 


/64” accuracy. Faster than any 


other standard sheeter. Undamaged edges — neatly 
jogged pile — positive sheet control—no waste trim. 


Illustration shows roll stand for alternate rewinding 


of web. 


CHAMPLAIN quality-built printing and converting equipment 


FLEXOGRAPHIC, FLEXOGRAVURE, ROTARY TABULATING CARD, LETTER- 
PRESS, & SPECIALTY PRESSES —for Tag, Chart Paper, End and 
Bakery Seals, Die Cut Labels, Tabulating Cards. 


CUTTING AND CREASING EQUIPMENT — Roll Fed Swing-Type Recip- 
rocal and Stationary Die Cutting and Creasing Presses — Vertical 
Extruding and Eccentric Punches and Perforators — Rotary 


a i mplain 





SPECIALTY CONVERTING EQUIPMENT FOR INLINE USE — Rotary Em- 
bossers—Perforators and Score Units—Slitting Equipment—Hot 
Melt Thermoplastic Applicators—Special Delivery Equipment. 
AUXILIARY EQUIPMENT — Automatic Electronic Proportional Reg- 
ister Controls (for multi-color and fabrication register on roll-fed 
equipment) —Automatic Web Splicers. 

Custom Designed Equipment for Special Applications. 


Write today for more information. 


Champlain Company, Inc., 88 Llewellyn Avenue, Bloomfield, 
N. J. Chicago Office: 520 N. Michigan Avenue., Chicago 11, 
Ill. In Europe: Bobst-Champlain, Prilly-Lausanne, Switzerland. 
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Rising 
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The finest papers are made 
with cotton fibers. Selected cotton 
fabrics, carefully processed, 
add all the definitive 
: characteristics of crispness, 
opacity, durability to Rising’s 
famous lines of cotton fiber 
papers. Each spotlessly 
clean sheet is the result of a 
combination of the skill and 
pride of the experienced 
papermaker, and the 
unremitting standards of 
modern quality control 
techniques. Specify 
Rising for the uniform 
weight, printability, 
consistent quality... and 
“write-ability’’. . . of 
“Fine Paper at Its Best”. 


ik 


* 


Fd 


& 


Ls 
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RISING PARCHMENT [100% CF* BOND] e¢ RISING BOND AND OPAQUE BOND [25% CF] « LINE 
MARQUE [25% CF WRITING] NO. 1 INDEX [100% CF] HILLSDALE WEDDING & BRISTOL 
[25% CF] « PLATINUM PAPER & BRISTOL [25% CF] « WINSTED WEDDING & BRISTOL ¢ WINSTED 
GLO-BRITE VELLUM, BRISTOL, TEXT & COVER AND TECHNICAL PAPERS. *COTTON FIBER 
RISING PAPER COMPANY, HOUSATONIC, MASSACHUSETTS 
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SEC 


Trademark 





SPL| 


a j, 2 
‘ i 
Ss new Qeset ink 
a wink | 
> 

Need speed in your ink lineup? SPLIT- 
SEC will deliver faster performance 
than any offset ink you’ve ever used... 
plus the quality results that score high 
with even the most finicky customers. 
SPLIT-SEC lets you turn out most jobs 
in record time .. . eliminates offsetting 
and sticking in the pile, permits back-up 
of work-and-turn forms faster. SPLIT- 
SEC’s ideal combination of qualities— 
superior speed, sharpness of print, press- 
ready convenience—make it the perfect 


ink for short or long runs, rush jobs, 
single or multicolor work. 


REDUCES WASH-UPS...PROLONGS 
PLATE AND ROLLER LIFE 


You'll like the economy of SPLIT-SEC 
and appreciate the efficiency it adds to 
your operation. Since you use less acid 
in the fountain, plate and roller life are 
lengthened. Wash-ups are less of a 
problem too. And, because you can run 
SPLIT-SEC with little or no spray, 
presses and pressrooms keep cleaner. 
Colors? A full range of modern shades 


Also NEW... plus black. 


SPLIT-SEC for LETTERPRESS Enjoy faster, better printing... 
order acan of SPLIT-SEC today! 







- 











Same fast-setting and quality features 


General Printing Ink Company 








Division of Sun Chemical Corporation + 750 Third Avenue, New York 17 


Branches in all principal cities SEE US IN BOOTH 32-33 NAPL CONVENTION 








Sun Chemical’s Graphic Arts Group: GENERAL PRINTING INK Grevere, Letterpress, Offset Inks and Supplies GEO. H. MORRILL Newspaper Inks 
BENSING BROS. AND DEENEY Flexographic Inks RUTHERFORD MACHINERY Lithographic Equipment 
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PURCHASING AGENT 


SECRETARY 


PRESIDENT 
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SALES MANAGER TREASURER 


Better printability leaves them all smiling— 


when you print on 


You MAKE FRIENDs of your most discriminating customers 
when you print on Hammermill Bond. It's made with 
Neutracel”, Hammermill’s exclusive hardwood pulp which 
blends with other quality pulps to smooth out the tiny “hills 
and valleys” found in the surface of most papers. 

With Hammermill Bond you get a more level printing 
surface to help you deliver the finer appearance customers 


want in their letterheads, business forms and other printed 
Ask for 


yr 


Hammermill Bond 


jobs. Type stands out crisp and clean. 

You'll find, too, that jobs are easier to sell when you suggest, 
“Let's put this job on Hammermill Bond." It’s the best-known 
name in paper —backed by 46 years of constant advertising 
in consumer and business publications. 

Suggest Hammermill Bond when your customer asks for 
good paper. You'll both be more than satisfied. Hammermill 
Paper Company, Erie, Pennsylvania. 


BOND 


with Neutracel’s finer fibers 
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NEW LAWSON HI-SPEED DRILL 


30 strokes a minute—full 214” lifts 


ey 





HEAVY OUTY moDEL 


‘ 


m ceneeeeereeeeerertt 


The new multiple head Lawson Hi-Speed Drill 


gives you unmatched speed, accuracy and 
production. Drills...or drills and slots in 
one operation... two or more holes in a full 
214” lift of paper in just 2 seconds! Heavy 
duty, fixed table construction keeps paper in 
perfect alignment. New, simplified, wobble- 
free drill heads are brought down to the work 
for fast precision production. 
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“| LAWSON 4/-57 DRILL 


f 


Easy to set-up and operate, extremely simple 

to maintain. Offers 14” minimum distance 
between centers of holes. Screw operated 
back gauge, tiptoe treadle, positive braking, 
convenient chip disposal, optional round cor- 
nering and automatic indexing attachments 
...all add up to unmatched drilling efficiency. 
Write, wire or phone today for full details 
about the new Lawson Hi-Speed Drill! 


THE LAWSON COMPANY 


Division of Miehle-Goss-Dexter, Inc. / Pearl River, New York 
OFFICES IN PRINCIPAL CITIES 











With the ATF 22% x35 Publication Press you can handle 
all these color combinations and signature sizes 


olaamneaninns 
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Number of folded pages 


Newspaper, Magazine Signature, Magazine Signature, 
colors on each side maximum page 642 to 834 x 11% 5-11/16 x 17% 
number of webs of web size 1742 x 22% 11% + sty - 172 untrimmed untrimmed 





*Signatures of over 32 pages are possible but weight of stock would be the determining factor 


Along with extreme flexibility, this ATF Publication Grouped controls for ink form rollers, ink ductors, and water dampeners. 


Press gives you special features that spell @ Independent upper and lower unit register controls for side and running way adjust- 


. . . ments. 
out high production on a variety of jobs: a : 
® Printing units and roll stands are gear driven, eliminating old-style chains. 


@ Upper and lower plates can be changed simultaneously in less than five minutes with- 


— out breaking web. 
Gyve ® Both full width cross perforation and slot vertical perforation to eliminate corner 


wrinkling in folding operation. 
@ Speed up to 20,000 cylinder revolutions per hour for both press and folder. (Reduced 


American Type Founders speed required for delivering right angle and chopper folded signatures.) 


Web Division, 200 Elmora Avenue, Eli h, N. J. re ; : 
7 00 SNE, CE ; Get the facts on the economics of web printing. Write for ATF’s Web-Fed vs. Sheet-Fed 
Better, more profitable printing ... Booklet—a comparison of web offset printing costs with sheet-fed costs (letterpress and 
from the most complete line of equipment offset). 


newspapers, magazines, catalogs, books. 
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COLOR PHOTOGRAPH BY ANTON BRUEHL 


Even pills are getting gay! 


But it’s not “for pretty” that these 
pills come in so many colors and 
color combinations. Color aids 
identification for doctors, for drug- 
gists, for patients. 

Nothing identifies like color. 
Nothing attracts like color. And 
these facts can be so easily, usefully 


HOWARD PAPER MILLS, INC. 


applied to your business. Howarp 
Bonp, in its many clean, clear col- 
ors, offers those values: in business 
forms, so easy to identify that they 
hustle the job; in special announce- 
ments that pop from a routine pile 
of papers; in all kinds of business 
printing that gets an extra free in- 


terest-boost when the paper itself is 
another color. 

See a Howarp Bonp sample book. 
Put the Howarp “rainbow” to work 
doing jobs that only color does best. 
Ask your printer or paper merchant. 


PRINTERS! This message appears in adver- 
tising magazines read by your customers. 


HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard, bond 


Companion Lines: Howard Ledger * Howard Mimeograph 


“The Nation’s 


Printed on Maxwell Offset 


Basis 80 


Business Paper’’ 


Howard Duplicator + Howard Posting Ledger 


Maxtone finish 





Lstint color Lpvoot; Leuce on Wtanweld Offset 7 


Howard Paper Mills, Inc. / MAXWI PA K OMPANY DIVISION Franklin, Ohio 


We'd be pleased to send you samples of our eight finishes and two tints 


Printed on Maxwell Offset — Basis 80-—Maxtone finish COLOR PHOTOGRAPH BY ANTON BRUEHL 
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UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Mid-East Situation 
Gives Spur To Business 


Small Business Tax 
Relief Bill To Senate 


Direct Mail Volume 
Continues Rise In ‘58 


SBA Made Permanent 
Government Agency 


New Postal Rates 
Now In Effect 


Recovery from recession started after low in business 
activity came in April . .. May, June seemed recovery 
months . . . economists saw definite rise coming in Sept. 
Mid-East crisis gave added spur to business activity . 
observers see need for revision in forecasts . . . believe 
recovery will come sooner as result of international 
situation . . . boost in printing, publishing sales expected 
to come later in year. 














Bill providing $260-million in tax relief for small 
businesses sent to Senate by House . . . bill calls for 
estate taxes to be made in 10 installments . . . will permit 
20% first-year depreciation on cost of equipment up to 
$10,000 . . . period for basing tax refund claims on net 
operating losses to be extended from 2 to 3 years . 

added provision would raise from $60,000 to $100,000 the 
minimum amount of earnings company can retain without 
risking penalties by not distributing them in dividends. 














Direct mail advertising volume continues ahead of '57 

for first five months of 1958 . . . Direct Mail Advertising 
Assn. reports estimated expenditures of $697,363,708 as 
compared to $690,819,258 for '57 . . . first five months 
increase of $6,819,258 . . . May of ‘58 had increased 
expenditures of nearly $2-million. 














Congress passed bill to make Small Business Administration 
permanent agency . . . individual loan limit raised from 
$250,000 to $350,000 . . . interest holds at 6%. . 

SBA given power to assure small business fair share of 
Gov't research, development contracts . . . Loan Policy 
Board to advise on financial assistance, related matters 
was retained. 














New postal rates now in effect . . . rates on newspapers, 
magazines, bulk circulars won't rise until Jan. 1 . 
for comprehensive, complete chart on new GPO rates see 


page 61. 








(Over) 
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GPO Abandons Postage 
Due Penalty Charge 


Help In Recruitment 
Programs For Printers 


Withholding Tax Laws 
To Be Enforced 


“Real” Income Drops 


NYC Printing Sales 
Show 5.1% Reduction 


ATF To Distribute 
3M Offset Plates 


Employee House Organs 
Feeling Recession 


New Test Press Out 


(Continued) 


Government Post Office won't have penalty on letters with 


insufficient postage . . . abandoned plan to charge 5¢. . 
will just collect “postage due” as in past . . hue and 


cry rose from businessmen so penalty dropped for an 
indefinite period. 





New school year begins next month . . Education Council 
of Graphic Arts Industry urges employing printers to start 


manpower recruitment programs now . - "Recruitment 
Program Checklist for Management Use” outlines recruiting 


programs . . for this, other information write Samuel 
Burt, council managing director, 5728 Connecticut Ave., 
N.W., Washington 15, D.C. 








Effective July 1, employers ignoring withholding tax laws 
liable to 1 year jail sentence, $5,000 fine . . penalties 
enforced when delinquent employer, after due notice, fails 
to deposit taxes within two days after collection. 











Printing, publishing employees suffered drop of 2.9% in 
"real" income since recession, rising prices began, 
according to Dept. of Labor statistics. 











New York metropolitan area printing sales for first half 
of '58 show 5.1% reduction compared with same period last 
year . . first quarter down 5.4%, second quarter down 
4.8% . . . June volume was only 2.1% lower than figure 
for same month last year. 











American Type Founders Co. will distribute 3M brand of 
presensitized photo offset plates, chemicals . 

distribution agreement begins Sept. 1 . - @11 11 branches 
of ATF will handle 3M plates. 


Employee house organs still feeling results of recession 

-. poll of 282 companies showed 26% have cut house organ 
budgets . . 10% dropped magazines completely ... but 
23% have increased budgets for house organs since Jan. 1. 








New test press, called Universal II, developed by Vandercook 
& Sons . . press takes maximum plate, form 18x24 inches 
. see September "New Equipment” for full details. 














Detroit plant of Evans-Winter-Hebb, Inc. Firm does much full-color work for aut 
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and other volume users. Specialty is promotional printing 


600 Plants Serve Detroit Metropolitan Area 


@ Delegates to Craftsmen’s convention are scheduled to visit graphic arts establishments in Detroit 


@ Automobile printing and advertising is big business for printers in Detroit and surrounding area 


Delegates attending the 39th annual 
convention of the International Associa- 
tion of Printing House Craftsmen in De- 
troit, Aug. 10-13, will have an opportu- 
nity to visit a number of graphic arts 
establishments in the Motor City, al- 
though some of them may be closed to 
visitors if important printing on the “'se- 
cret list” concerning the new automobile 
models is going through at convention 
time. 

Detroit has never been considered one 
of the major cities in the graphic arts in- 
dustry from the standpoint of statistics 
but, surprisingly enough, there are in the 
city and surrounding area about 1,300 
printing and publishing establishments, 
many of them two- and three-man shops 
but many which employ hundreds. About 
600 of these plants operate in the Detroit 
metropolitan area and have payrolls which 
run into the millions of dollars each week. 

The Detroit Chamber of Commerce 
lists 275 commercial printing plants with 


3,345 employees in the city proper. Print- 
ing and publishing rank seventh as an in- 
dustry in Detroit, but commercial printing 
alone rates 28th place. 

The 235 members of the Graphic Arts 
Association of Michigan depend a great 
deal on automobile printing and adver- 
tising, a seasonal business based mainly 
on the period when new models are about 
to be introduced. The tourist industry pro- 
duces the second largest number of dollars 
for the state. The advertising for it is pro- 
duced mainly within the state. 

Space does not permit even brief de- 
scriptive material of every major Detroit 
printing or graphic arts plant but the fol- 
lowing companies are representative of 
those in the commercial printing, engrav- 
ing and typesetting categories: 


Evans-Winter-Hebb, Inc. 
Evans-W inter-Hebb, Inc. traces its ori- 
gin to 1895. Under its present name the 
company was incorporated in 1914. Ar- 


thur W. Winter, the company president, 
has been with the organization for 55 
years. The personnel includes many others 
with long service records with a predomi- 
nance of younger associates. 

A leader in letterpress from the begin- 
ning, Evans-W inter-Hebb also pioneered 
in offset printing in the Detroit area and 
is promoting further development. 

The plant at 818 W. Hancock Ave. was 
designed especially for the organization. 
A continuing program of development 
and modernization has earned for Evans- 
Winter-Hebb a reputation as one of the 
most flexible and best equipped organiza- 
tions in the midwest. 

Much of Evans-Winter-Hebb’s output 
consists of full-color work for automobile 
companies and other large volume users. 
This is balanced by letterpress and offset 
printing in smaller quantities for a variety 
of customers. 

The company specializes in promotion- 
al and long-run work, much of which is 
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run on a five-color Miehle high-speed 52x 
76-inch rotary letterpress. The company 
recently added Miehle 29 and Harris 36x 
48 offset presses. The darkroom has also 
been expanded. 


Cadillac Colorplate Co. 

Cadillac Colorplate Co., photoengrav- 
ers, operates one of the country’s outstand- 
ing color and black and white houses, and 
recently moved into a modern air-condi- 
tioned building. Recently added were a 
new Vandercook four-color wet proofing 
press with automatic carryback (Cadillac 
now has two of these) and several other 
units of modern equipment. Harold M. 
Towne is president of Cadillac, which 
now has 36,000 square feet of floor space. 


Douglas Offset Co. 

The Douglas Offset Co., an old-line 
Detroit firm, is located at 14034 Wood- 
row Wilson on the city’s northwest side. 
Fhe firm was placed under new manage- 
ment in 1952 and the whole scope of its 
operation was revamped to provide a 
high-service type of operation in medium 
and small-run job classifications. 

Douglas is second largest employer of 
Amalgamated personnel in the area, al- 
though the company operates only a me- 
dium-size pressroom. Complete first and 
second shifts on two cameras, in the plate 
department and in the layout department 
give Douglas among the largest prepara- 
tory facilities in Southern Michigan. 





Cadillac Colorplate Co. operates one of coun- 
try’s outstanding color and black and white pho- 
toengraving houses. Firm recently moved into this 
air-conditioned building, added new equipment 
including a Vandercook four-color proof press 
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Combined with this preparatory de- 
partment is a pressroom that operates 
single- and multicolor presses on a three- 
shift basis. Recent additions of equipment 
include Harris 36x48-inch two-color and 
Miehle 25x38 two-color offset presses. 

The entire Douglas operation is housed 
in a one-story building covering 18,500 
square feet. Daniel J. Henry is president 
and John A. Hanley is vice-president. 


Safran Printing Co. 

Now doing some of the country’s finest 
web offset color work is the Safran Print- 
ing Co. The company recently pioneered 
a new method for producing full color 
pages in newspapers. Unlike other daily 
newspaper color systems which require 
the use of colored inks on newsprint, the 
new process, which is called “New Hi- 
Fidelity Color Process,’ features litho- 
graphic ink on a coated paper, giving su- 


Interior of King-Smith Co. Letterpress and litho- 
graphing operations are in separate buildings. 
Firm does much color work, most of which consists 
of sales promotion and sales training materials 





perior color reproduction. (See story on 
page 106 of this issue of THE INLAND 
PRINTER.) Advertisements using the new 
process have recently appeared in several 
large metropolitan dailies. 

Safran now has three ATF Webendor- 
fer web offset presses which can print 
four colors on each side of the web. The 
weekly Automotive News, which runs 
from 64 to 80 pages each edition, and the 
Michigan edition of TV Guide are run on 
this equipment. (See THE INLAND 
PRINTER for May, 1956, for a story on 
Safran’s operations.) 

Safran also has complete letterpress fa- 
cilities as well as other offset equipment, 
stereotype, composing room, bindery and 
mailing departments. The company has 
250 employees which include those of the 
Rotary Manifold Forms Co., an affiliate 
which produces continuous, snap-out and 
similar forms. 

Hyman Safran, president, is a former 
president of the PIA Rotary Business 
Forms and Web Offset Sections. 


King-Smith Co. 

The King-Smith Co., first organized in 
1949 as a letterpress plant, became the 
sales agent for the King-Smith Offset Co. 
in 1953. The letterpress and lithograph- 
ing operations are in separate buildings 
and are separate corporations but have one 
administration and sales organization. 
Letterpress sales run about $1-million a 
year. Offset sales are over a million. 

The offset plant has just installed its 
fifth press, another 48-inch Harris two- 
color. The plant now has three two-color 
and two single-color presses. All bindery 
work is contracted for with trade bind- 
eries doing outside work. 

The letterpress plant buys all typeset- 
ting from trade plants. The plant is com- 
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plete with modern preregister and pre- 
makeready equipment. The pressroom has 
flat-bed, one- and two-color presses. Most 
of the binding and finishing are done out- 
side with the exception of labels which 
are flat-cut and die-cut within the plant. 

The plants do principally sales promo- 
tion and sales training material, about 95 
per cent of which is in color. About 20 
per cent of the total production is pack- 
aging material, such as labels and box 
wraps. The combined operation requires 
about 75 persons. 


Speaker-Hines & Thomas 

Speaker-Hines & Thomas has sales of- 
fices in Detroit but its plant, recently new, 
is located in Lansing. The company has 
done considerable research and experi- 
mental work with dry offset and is now 
working with a large press manufacturer 
to develop a rotary press for periodical 
printing. Ralph Thomas is president and 
his son, E. W. (Ted) Thomas, is active in 
the operation of the company. 


Sampson & Johnston, Inc. 

Sampson & Johnston, Inc., is an out- 
standing direct mail advertising house 
equipped with the latest and most efficient 
types of electronic equipment. This firm 
plans direct mail sales and sets up pro- 
grams to carry campaigns through the 
printing and distribution phases. During 
the last few years the company has won 
six international awards in competitions 
sponsored by the Mail Advertising Service 
Association. 


Printing Service, Inc. 

Printing Service, Inc. has about 60 em- 
ployees and has 26,000 square feet of 
space on two floors in a building close to 
the Detroit downtown area. The company 
specializes in accounting forms and ro- 
tary snap-out business forms for automo- 
bile manufacturers and their suppliers. 
The company has the only hot wax spot- 
carbonizing equipment in Detroit and 
handles such forms on two converted 





Thomas P. Henry Co., Detroit typesetters, is now in a new air- and sound-conditioned building; company was one of pioneers in phototypesetting in midwest 


Miehle Verticals. The company operates 
19 letterpress and offset presses. Marvin 
Struhar is president and George Langlet 
is vice-president. 


VanderKloot Press, Inc. 

VanderKloot Press, Inc., with about 85 
employees and 54,000 square feet of floor 
space, is located about eight blocks from 
the Craftsmen’s convention hotel. The 
present company is a consolidation of 
three separate companies and now oper- 
ates three subsidiary firms in specialized 
fields. The company specializes in two- 
and four-color work which makes up 
about 95 per cent of its business. About 
30 per cent of the volume is automobile 
printing. Other volume includes labels, 
annual reports, dealer publications, house 
magazines and business publications. 
Robert VanderKloot heads the company. 


Calvert Lithographing Co. 

Calvert Lithographing Co. at 2100 
Grand River West specializes in fine color 
offset work for the automobile manufac- 
turers and label printing. Charles F. King, 
formerly associated with the Cincinnati 
plant of U.S. Printing and Lithographing 
Co., is president. 


Esterling Tri-Craft Press 

Esterling Tri-Craft Press was formed of 
the merger of two old-line Detroit com- 
panies just over a year ago. Esterling 
Printing Co. was founded in 1903 by 
Charles J. Esterling and Tri-Craft Press 
was established in 1932 by William Kutt- 
kuhn, who is chairman of the board of the 
merged firm. 

The plant is located in a three-story 
building about a mile from Detroit's 
downtown section. Area occupied is about 
25,000 square feet and the plant has 56 
employees. About half of the volume is 
offset work, the remainder letterpress and 
composition. Annual volume is about 
$900,000. Esterling Tri-Crafts products 
are diversified, although labels account 
for about 10 per cent of the volume. Pub- 








lication and catalog printing take about 
20 per cent of the volume and the rest is 
advertising printing. The firm specializes 
in sales and advertising literature. About 
80 per cent of the offset work is in color 
but only about 25 per cent of letterpress 
work is in color. 


Typesetting Companies 

Michigan Typesetting Co. claims to be 
the largest typesetting plant in the country 
and has more than 200 employees. Work- 
ing area is 42,000 square feet. Eight type- 
setting machines, 8 Monotype keyboards 
and 14 casters, as well as 14 proof press- 
es, all large Vandercook models, constitute 
the major equipment. The company does 
work for automobile manufacturers and 
for advertising agencies. 

Thomas P. Henry Co., one of the pio- 
neers in Intertype Fotosetter equipment 
in the midwest, recently moved into a 
$500,000 air- and sound-conditioned 
building (see THE INLAND PRINTER for 
February, 1957). 


GPO Hires 75 New Apprentices; 
Starts Five-Year Training Program 

The Government Printing Office has 
75 new apprentices who passed a nation- 
wide examination. They are taking a 16- 
week indoctrination course preparing 
them for composing, press and bindery 
work rounding out their five-year training 
course. 

Fifty apprentices appointed in October, 
1956, have progressed well beyond the 
fundamental training point. 

Public Printer Raymond Blattenberger, 
an advocate of recruitment and training to 
bring new blood into the industry, plans 
to increase the number of GPO appren- 
tices to the 200 legal limit as soon as the 
recently appointed group completes its 
indoctrination. 

The Department of Labor estimates 
that the graphic arts industry will need 
5,000 or more employees each year for 
the next ten years. 
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FERD VOILAND, JR. of Topeka, Kan., is president 
of International Association of Printing House 
Craftsmen. He is an inveterate attender of meet- 
ings and conventions, and has covered most of 
the district and club meetings of Craftsmen dur- 
ing his year in office. Before he became presi- 
dent, he served for two years as chairman of 
the International Printing Week Committee and 
held three vice-presidential offices. He started in 
printing in 1925, was Kansas State Printer 12 
years, president of Hall Lithograph Co. one year 


FERD VOILAND, JR. (left), president of the Inter- 
national Association of Printing House Craftsmen 
is welcomed at Chicago’s Midway Airport by 
Charles Wene (second from left), Sixth District 
representative, Arthur F. Klima (second from 
right), and Norman A. Romsted (right). Mr. Voi- 
land installed the newly-elected officers of the 
Chicago Club of Printing House Craftsmen at 
the final meeting held for the 1957-1958 year 
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ALBERT L. KOLB 
Vice-President 


International Craftsmen Holding 39th 


Floyd C. Larson Thomas L. Cooper 

BOARD OF GOVERNORS of Craftsmen in con- 
junction with Internationa! officers constitute the 
ruling hierarchy of the organization. Shown 
above are three members whose terms expire this 
year: Floyd C. Larson, Cleveland; Thomas L. 
Cooper, Atlanta; Gordon T. Matson, Los Angeles. 
Governors whose terms expire in 1959 are Alfred 
T. Peters, Utica, N.Y.; Robert M. Edgar, Pitts- 
burgh, and J. Ernest Ducharme, St. Paul. Three 
governors will be named at Detroit convention 








MARK H. CAROTHERS 
Treasurer 





Alfred T. Peters 


Gordon T. Matson 





Robert M. Edgar J. Ernest Ducharme 


J. HOMER WINKLER, Craftsmen’s ever-genial, 
always-smiling, perennially bow-tied past presi- 
dent is chairman of the organization's Advisory 
Council. He’s with Battelle Memorial Institute 
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GEORGE WISE 
Past President 


i“ 


Howard N. Keefe Alan S. Holliday 

The International Craftsmen have six commis- 
sioners, four of whom are shown above: Howard 
N. Keefe, Cincinnati, chairman of Publications 
Commission; Alan S. Holliday, Kutztown, Pa., 
chairman of Technical Commission; Harry M. 
Faunce, Boston, Mass., representative-at-large, 
and Michael Imperial, St. Louis, chairman of 
Membership Commission. Floyd C. Larson, Cleve- 
land (see opposite), is chairman of the Public 
Relations Commission. Pearl Oldt, executive sec- 
retary with headquarters in Cincinnati, is listed 


as sixth commissioner; he is only paid official 


HOWARD N. KING, York, Pa., International past 
president, chairs the committee for the Golden 
Anniversary celebration in New York in 1959. A 


special anniversary book is now being prepared 


PEARL E. OLDT 
Executive Secretary 


Annual Meeting In Detroit Aug. 10-13 


Harry M. Faunce Michael Imperial 


Robert M. Ritterband Lee Augustine 


Anton T. Annen Peter J. Bernard 


Gerald L. Flood Roy Lawrence 


Thomas P. Mahoney, Chicago, past president of 
1APHC, won The Inland Printer annual award for 
“Outstanding International Craftsman of 1957.’ 
Here he is shown in Buffalo just after he had 
received the /P plaque. Balloting among elected 
International officers, board of governors and 
district representatives for the 1958 winner has 
just been concluded; IP plaque will be awarded 
at 39th annual convention in Detroit Aug. 10-13 


The Craftsmen have 16 International Committees 
chaired by J. Homer Winkler, Advisory Council; 
Robert M. Ritterband, Club Bulletins; Albert L. 
Kolb, Club Programs and Headquarters Reorgan- 
ization; Ernest Ducharme, Communications; Al- 
fred T. Peters, Constitution and By-Laws; Thomas 
L. Cooper, Graphic Arts Education and Head- 
quarters Location; Howard N. King, Internation- 
al Anniversary; Gerald L. Flood, International 
Printing Week; Lee Augustine, International Ex- 
change; Anton T. Annen, Participating Member- 
ships; Peter J. Bernard, Safety; G. T. Matson, Su- 
pervisory Training-Workshops; A. R. Tommasini, 
SYK Review Advisory, Roy Lawrence, Table Host 


A. R. (TOMMY) TOMMASINI, Berkeley, Calif. 
heads the International's SYK Review Advisory 
Committee. He is a past president of the [|APHC 














14 Represent International Printing House Craftsmen 


Fourteen men—13 for the various districts and one repre- 
sentative-at-large—are the ambassadors of good-will for 
the International Association of Printing House Craftsmen. 
They spend their own time (and their own cash) in an effort 
to assist the clubs in their respective districts, often covering 
several states. They are busy organizing new clubs, keeping 
others alive and alert, and representing the International 
organization generally. They are responsible for the nearly 


17,000 members in 112 clubs. 


FRANCIS J. TOMINEY (First District) is 
a Tufts University and Suffolk University 
Law School graduate who edited the Nor- 
wood (Mass.) Daily Messenger before he 
became a World War II infantryman 
serving in Italy and as makeup editor of 
Stars and Stripes. In January, 1946, he 
joined New England Printer and Lithog- 
grapher as associate editor and production 
manager. He moved up to editor, adver- 
tising and business manager, and corpo- 
rate vice-president. A Craftsman since 
1947, he has been a director, vice-presi- 
dent and president of the Boston Club. 
Bud chaired the 1954 First District Con- 
ference in Boston, was general chairman 
of the 1958 Printing and Publishing 
Week Council of New England, and is 
serving a second term as International 
Printers Supply Salesmen’s Guild secre- 
tary. Still a bachelor at 43, he’s a week- 
end golfer with a 15 handicap. His district 
assistants are Sam Seat of Springfield, 
Mass., and Dick Anderson of Providence, 
R.I. 


FRANK W. SIMPSON (Second District) 
entered the printing business in 1943 
with Hall Printing & Binding Co., Inc. of 
Binghamton, N.Y. He’s been a Hall crafts- 
man all the way except during his World 
War II Navy service. Now he is vice-pres- 
ident in charge of sales. He was Southern 
Tier Club’s charter president and served 
as Second District deputy last year. His 


H. C. Hawes (3rd) 


pe 
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Joseph J. Green (4th) 





Francis J. Tominey (1st) 


deputy is ATF’s Louis A. Croplis of the 
New York Club. 

H. C. (Cliff) HAWES (Third District) is 
printing management course instructor at 
Ryerson Institute of Technology, Toronto. 
Prior to World War II he taught printing 
at Westdale Secondary School, Hamilton, 
Ont. After four years of overseas service 
he became supervisor of the School of 
Graphic Arts, Rehabilitation Institute, 
Toronto. He advanced to Toronto Club’s 
top office in 1954 by way of committee 
and board of governors service. For sev- 
eral years he has been a member of Inter- 
national committees. He was district con- 
ference chairman last year. Rifle shooting 
and curling are his spare-time interests. 
Ottawa Club’s Bill Plummer is his deputy. 

JOSEPH J. GREEN (Fourth District), 
Bethlehem (Pa.) Vocational High School 
printing course graduate Class of 1936, 
worked in a job shop until 1937 when he 
went back to Mack Printing Co., Easton, 
Pa., as a pressroom apprentice. He saw 
World War II service from 1941 through 
1945, then returned to Mack and became 
an estimator in 1947, the year when he 
also became a Craftsman. Since January, 
1952, he has been assistant to the vice- 
president of the Mack company. He was 
Lehigh Valley Club’s 1951-52 president. 
Deputy representative for his district is 
Walter E. Thomas of Geo. R. Keller Co., 
Washington, D.C. 


A. W. Ballantyne, Sr. (5th) 











Frank W. Simpson (2nd) 


A. W. (Art) BALLANTYNE, SR. (Fifth 
District) joined Columbus Lithograph Co. 
in 1913 (“the Stone Age,” as he puts it) 
and was a Sinclair & Valentine salesman 
from 1928 to 1930. Then came 10 years 
as branch manager for Lewis Roberts Ink 
Co. and 17 with Rapid Roller Co., Chi- 
cago. During the past three years he’s been 
on the selling side of Master Products 
Corp., Gurin-Rapport, Inc. and again, 
S&V. That drum major of the famous 
Aladdin Temple Shrine Band is Art, who 
belongs to “all Masonic bodies,” within 
reach, that is. He’s secretary of the Tri- 
Village Shrine Club, and a 40-year mem- 
ber of the Knights of Pythias. You'll find 
his name on the rosters of the Columbus 
Athletic Club, Scioto Country Club, Cin- 
cinnati Club, Columbus Maennerchor, 
Columbus Board of Realtors, and the S. & 
B. Testing Society, and he’s active in the 
Riverside Methodist Church. A charter 
member and past president of Columbus 
Craftsmen’s Club, he belongs to the Hell 
Box Club of Columbus, the Litho Clubs 
in that city and Dayton, and the Cincin- 
nati Printers Supplymen’s Guild. He 
works, too. Any hobbies? Sure. Music, 
golf, Ohio State football team rooting. 
Five daughters, one son managing the 
Continental Press in Columbus, 13 grand- 
children. Three deputies: Corwin Swith, 
Indianapolis; Ed Hill, Cleveland, and 
Glenn Horton, Toledo. 


CHARLES C. WENE (Sixth District) 
has a record of faithful service for the 
Chicago Club as chairman of several com- 
mittees and member of the board of gov- 
ernors. His name is on the roster of direc- 
tors who guide the Chicago North Side 
Printers’ Guild. Charles is president of T. 
S. Youngsma & Co., Chicago; executive 
vice-president of the Reliable Paper Co., 
Chicago, and vice-president of the same 
company in Milwaukee. He is a director 
of the junior division of his church school 
and is interested in youth programs. Fish- 
ing, swimming and sailing are his water 
hobbies, and on land he’s a hard-to-beat 
tennis and handball competitor. 
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FRANK CHEATHAM (Seventh District), 
past president of the Atlanta Club, began 
his printing career in 1928 and worked 
his way up to pressroom superintendent 
in one of Atlanta’s largest plants. Since 
1950 he has served the Printing Ink Divi- 
sion of Interchemical Corp., for which he 
is sales representative covering South 
Carolina and Georgia. He is rounding out 
his second year as Seventh District repre- 
sentative. Handling deputy duties are 
James R. Walker of Nashville, Melvin 
Zoellner of Atlanta and Gordon Brackett 
of Miami. 


JOHN C. BRAZNELL (Eighth District), 
St. Louis mill representative of the Cham- 
pion Paper & Fibre Co., has been a Crafts- 
man through 18 of his 22 years of graphic 
arts service. He was an ink manufacturer 
for 18 years before he joined Champion's 
sales department four years ago. John has 
been a member of the St. Louis Club's 
board of governors, and for five years was 
technical and educational chairman. He 
became District Representative after three 
years of deputy experience. Brody Martin 
of Kansas City, Leon Ullrich of Albuquer- 
que and Lew Barlow of Des Moines are 
his deputies. 








Charles C. Wene (6th) 


ident and secretary. Rudy is also known 
in west coast Craftsmen’s circles as a long- 
time member of the Oregon Consistory 
and a 40-year member of the Internation- 
al Brotherhood of Bookbinders. Oregon 
lake and river trout and salmon know 
Rudy, too, but without liking his angling 
skill. As a grandfather he has good reason 
to call certain children in Seattle and St. 
Louis his “pride and joy” hobbies. Depu- 
ties serving with him are Arthur Brown 
of Calgary, Alberta, and Wilmer McComb 
of Vancouver, B.C. 





John A. Scott (9th) 


JOHN A. Scott (Ninth District) is a 
past president of the Dallas and Fort 
Worth Clubs. Recently he retired from 
active business after selling his interests 
in John A. Scott Co., which he founded in 
Dallas and managed for 13 years. He was 
Ninth District Representative some years 
ago. He is continuing his many years of 
activity in the affairs of graphic arts, litho 
and advertising clubs and other service 
groups. In recent years he has been most 
active in International Typographic Com- 
position Association affairs. John’s deputy 
is Charles Weimer of San Antonio. 


RUDOLPH ERNST (Tenth District), 
World War I veteran, began his printing 
career in Helena, Mont., and later worked 
as a journeyman in Pacific Northwest 
cities. In 1933 he settled down in Port- 
land, Ore., where he is still in charge of 
the bindery department of Metropolitan 
Printing Co. He is a past president of the 
Pacific Society of Printing House Crafts- 
men and has served as Portland Club pres- 


Rudolph Ernst (10th) 





William Kitto (11th) 


WILLIAM KiITTO (Eleventh District) 
started his printing career more than 35 
years ago with I/lustrated Gravure Maga- 
zine, one of the earliest trade journals in 
the gravure field. Now Bill is a partner in 
Pacific Rotaprinting Co. which has a rec- 
ord of more than 30 years of service in 
Oakland, Calif. He has served the East Bay 


Gerald L. Flood (12th) 





Frank Cheatham (7th) 


Dudley E. Woehning (14th) 





John C. Braznell (8th) 


Club as treasurer, vice-president and pres- 
ident. Milt Hinzman, his deputy, is a 
member of the San Francisco Club. 


GERALD L. FLoopD (Twelfth District), 
who recently became International Print- 
ing Week chairman, was an Indianapolis 
Club charter member almost 25 years ago 
and served one term on the board of gov- 
ernors. Moving to California, he helped 
to organize the Santa Monica Club and 
was charter secretary. Step by step he ad- 
vanced to the presidency. When he be- 
came past president he was returned to the 
secretarial post. Gerald has always been 
active in district affairs both in his home 
and adopted territory. Fred Seward is his 
partner in running a small commercial 
shop set up ten years ago. His two depu- 
ties are William Brock of the Los Angeles 
Club and Elmer Miller of the Citrus Belt 
Club. 


DuDLEY E. WOEHNING (Fourteenth 
District) became a compositor after his 
graduation from Dunwoody Industrial 
Institute in Minneapolis. In May, 1936, 
he joined the Colwell Press, Inc., in his 
home city. Starting as a compositor, he 
was advanced to purchasing agent, then 
production manager. Now he is active on 
the sales side. Dudley was the 1950-51 
president of the Minneapolis Club. His 
district has no deputies. Sports and hunt- 
ing are his hobbies. 


HARRY M. FAUNCE (Representative- 
at-Large) is in the 40th year of his print- 
(Concluded on page 111) 


Harry M. Faunce (Rep.-at-Large) 
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New officers of the Detroit Club of Printing House Craftsmen were elected recently. Inducting them 
is Albert L. Kolb, International vice-president, a member of the Buffa'o Club. From left to right 
are Fred Pushman, board member; David Blakely, board member; Nicholas P. Kandak, board member; 
Starr L. Wade, president; Robert L. Peloquin, secretary; Raymond Dudash, second vice-president; 
Kenneth E. Bancroft, first vice-president, and Lawrence Bidigare, board member. M. L. Hayes, Sr., 
treasurer, was absent when the picture was taken. Emmett Harrington is the immediate past president 


Detroit Craftsmen’s Club Founded 
37 Years Ago; Has 170 Members 


On Sunday, Feb. 27, 1921, 37 years 
ago, in the offices of the Michigan Electro- 
type Co., a group of men met as the result 
of groundwork laid 
by Thomas Hiltz- 
heimer, a former 
member of the 
Philadelphia Club 
of Printing House 
Craftsmen. 

Perry R. Long, 
first president of 
the International 
Association of 
Printing House 
Craftsmen, ex- 
plained the operations of the organization, 
described the success of various clubs 
throughout the country, and urged the 
formation of a club in Detroit. 

Delegates from the Grand Rapids and 
Toledo Clubs were present to assist Mr. 
Long. Present at the meeting were Mr. 
Hiltzheimer, C. R. Middleton, S$. Harden, 
P. Krass, R. S. Ayers, Howard Flint, Grif- 
fin Sawyer, A. C. Mills, George Glaeser, 
and John Stryker. 

Mr. Stryker was first president of the 
Detroit Club and served two years. He is 
still living but not now active. 

The first regular meeting was held on 
March 11, 1921, at the Board of Com- 
merce. By then the club had grown to over 
75 members and had become a part of the 
International Association. The Detroit 
Club now has 170 members. 

The first secretary of the Detroit Club 
was George H. Glaeser who died only a 
few months ago. He served in that capac- 
ity for 21 years. During World War II 
years he served as president. Following 


Emmett A. Harrington 
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his career as president, he was honored 
with a life membership in the Detroit 
Club. In 33 years only five men have been 
so honored by Detroit Craftsmen. For 34 
of the 59 years he spent in the graphic 
arts, Mr. Glaeser represented the Michi- 
gan Electrotype and Stereotype Co. Fifth 
District Craftsmen named him their “Out- 
standing Craftsman” in 1954. In June Mr. 
Glaeser’s son, Ellwood, was inducted into 
the Detroit Club. 

Immediate past president of the Detroit 
Club is Emmett A. Harrington of Beauté 


Perry R. Long, first International president, was 
one of those who helped to organize the Detroit 
Club of Printing Craftsmen on Feb. 27, 1921. He 
lives in Los Angeles, works for Schaefer-Shepherd 





Craft Supply Co. Other last year’s officers 
include E. W. (Ted) Thomas of Speaker- 
Hines & Thomas Printing Co., first vice- 
president; Jack Eades, Hawthorne Paper 
Co., second vice-president; Arthur E. 
Graichen, Jr., Litho Print, secretary, and 
M. L. Hayes, Sr., Hayes Grinding Service, 
treasurer. Officers for the coming year are 
shown in the accompanying photograph. 


Craftsmen One Of Sponsors 
Of NYC Letterpress Forum 


The sponsors of the Letterpress Forum 
dated for Sept. 27 at Hotel Statler in New 
York City plan to have closed-circuit TV 
showings of products and processes de- 
veloped by ten manufacturers. 

More than 1,000 letterpress printers 
are expected to be on hand to see the first 
live public demonstration of the making 
and running of Du Pont photopolymer 
plates. The TV screen will show how two 
types are produced from combination 
halftones and line negatives. One is a flex- 
ible type for curved-plate rotary letter- 
press work. The other is a rigid plate to be 
run on a Miehle Vertical press. Time for 
making these plates and starting press 
runs is said to be 15 minutes. 

Consolidated International Equipment 
& Supply Co. will demonstrate the Vario- 
Klischograph electronic engraving ma- 
chine for the first time in the Western 
Hemisphere. This machine produces four- 
color engravings enlarged or reduced. 

Fairchild Graphic Equipment is due to 
show how the electronic Scan-A-Sizer pro- 
duces 120-screen plastic plates from orig- 
inal illustrations. 

Chemco Photoproducts Co. representa- 
tives will demonstrate Dow powderless 
quick-etching of a zinc plate with straight 
shoulders, and Minnesota Mining & Mfg. 
Co. men will show how the 3M electroni- 
cally-controlled makeready system is used 
in connection with printing from Dow- 
etched plates. 

Eastman Kodak Co. is slated to dem- 
onstrate the latest three-color letterpress 
printing techniques. Printing Develop- 
ments, Inc. will show the Time-Life elec- 
tronic scanner making color separation 
negatives from transparencies. The audi- 
ence will also see demonstrations by the 
Miehle Co. and American Type Founders. 

Sponsors are the International Associa- 
tion of Printing House Craftsmen, Print- 
ing Industry of America, and the Research 
and Engineering Council of the Graphic 
Arts Industry. The New York Club of 
Printing House Craftsmen and the Letter- 
press Division of the New York Employ- 
ing Printers Association are handling ar- 
rangements for the forum. 

Registration fee including luncheon is 
$12.50 before Sept. 17 and $15 after that 
date. Checks payable to Letterpress Forum 
should be sent to the Letterpress Forum 
Committee, 461 Eighth Ave., New York. 
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500-Page Limited Edition Book Will = 


Help Craftsmen Observe 50th Year 


@ Printing Progress: A Mid-Century Report now being prepared 
under the guidance of Howard N. King and Clifford L. Helbert 


To mark the 50th anniversary of the 
founding of the Craftsmen’s movement in 
America, the International Association of 
Printing House Craftsmen has completed 
plans for the publication of a 500-page 
limited edition book which it will title 
Printing Progress: A Mid-Century Re 
port. Publication is scheduled for Septem- 
ber, 1959. 

Industry experts in several fields are 
preparing the manuscript for the book. 





Clifford L. Helbert 


Howard N. King 


More than 20 of the nation’s top book de- 
signers and typographic and art design ex- 
perts will work on the project. A like 
number of editors and technical writers 
for the industry will contribute articles 
and full chapters on the various fields in 
which they excel. Much of this work is 
already in the reviewing stage. 

An idea of the range of the material to 
be covered in the new book may be gained 
from this brief noting of chapter head- 
ings: An Amazing and Dramatic Story of 
Industry Progress, The New Concept of 
Craftsmanship, Research in the Graphic 
Arts, Influence of Printing on Humanity, 
Art Copy Preparation Techniques, Type 
Composition and Typographic Copy 
Preparation, Printing Plate Making, 
Printing Presses and Presswork, Paper For 
Printing, Printing Inks and Other Mate- 
rials, Processing of Printed Sheets, Spe- 
cial Printing Applications, Office Repro- 
duction Processes, The Technology of 
Things to Come, and a Summary of Ma- 
jor Contributions. 

The book, which Craftsmen in charge 
of the project believe will be of great in- 
terest and appeal to everyone in the 
graphic arts industry, will be produced in 
several printing plants in this country and 
in Canada in an 814x11-inch size, hard 
bound with a slipcase. 

Anyone in the graphic arts is reminded 
that this is a limited edition book and that 
it must be purchased prior to publication 


by ordering in advance from the IAPHC 
anniversary committee. Orders are now 
being taken at the prepublication price of 
$3.75 per copy (good only until Nov. 1, 
1958); the order should be directed to A. 
E. Giegengack, Chairman, Finance Com- 
mittee, IAPHC Anniversary Committee, 
5728 Connecticut Ave., N.W., Washing- 
ton 15, D.C. 

A display showing portions of the 
book’s layout and design features will be 
ready for exhibition at the Detroit Crafts- 
men’s convention, Aug. 10-13, and the 
anniversary committee will report to the 
convention at that time regarding com- 
pletion of several of the initial stages in 
the book’s publication. 

General supervision of the entire anni- 
versary book project has been accepted by 
Howard N. King, typographic consultant 
to the Intertype Co. and vice-president of 
the Maple Press of York, Pa. General edi- 
torial direction is being handled by Clif- 
ford L. Helbert of the Marquette Univer- 
sity Press at Milwaukee. Lee Augustine, 
the president of the Printing Machinery 
Co. of Cincinnati, Ohio, is in charge of 
the book’s distribution. 

Every effort is being made by the an- 
niversary committee to hold the cost of 
the book to a minimum through contribu. 
tions by the major industry suppliers and 











This is the special keepsake case designed for 
Printing Progress: A Mid-Century Report now 
being prepared for Craftsmen’s 50th anniversary 


printing plants of materials and printing 
production. 


Three Candidates Vie For IAPHC 
Board Of Governors At Detroit 

Harry C. Link, Philadelphia, a member 
of the IAPHC technical commission, is 
a candidate for the association’s board of 
governors at the annual convention in De- 
troit. He has been endorsed by the Fourth 
District. He has been a member of the 
Philadelphia club since 1929, was its pres- 
ident in 1956-57. 

Other candidates for the board of gov- 
ernors are Harry M. Faunce, Boston, First 
District, now the International’s repre- 
sentative-at-large, and Michael Imperial, 
St. Louis, Eighth District, chairman of the 
International's membership commission. 
All three have been active in local club 
work, 


Illustration below shows the general design of the front cover, backbone and part of the back 
cover for International Craftsmen’s Golden Anniversary book due for publication in September, 1959 
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rinting Week Observance 
ill Top All Previous Years 


@ That's prediction of 1959 Printing Week Committee, chairman says 


@ Printing Week councils on year-round basis necessary in large areas 


By Gerald L. Flood 
International Printing Week Chairman 

The 1959 Printing Week observance is 
going to top all previous years, the Inter- 
national Printing Week Committee is pre- 
dicting. The com- 
mittee would like 
to feel that it is re- 
sponsible for the 
increased interest 
and participation, 
but cannot take 
credit for some- 
thing that would 
have happened un- 
der any circum- 
stances. Printing as 
an industry has in 
all of its existence been used to buy, sell, 
exalt, intrigue, and educate the public on 
the merits of others, and took a good many 
years to get around to speaking for itself. 
It was not until 1944 that, during an ad- 
dress before the Newark Club of Printing 
House Craftsmen, Perry R. Long, first In- 
ternational president, suggested such an 
annual observance during the week of 
Benjamin Franklin’s birthday (Jan. 17). 





Gerald L. Flood 


San Francisco Craftsmen 
Honor Haywood H. Hunt 


More than 400 fellow Craftsmen and 
friends jammed the San Francisco Elks 
Club on June 19 to pay tribute to Hay- 
wood H. Hunt, a man who has helped to 


Once the industry had wiped away 
some of the ink smudges and had taken a 
good look at its past and present accom- 
plishments, it found an interesting subject 
and was more than ready to tell the world 
about it. Wherever printing is produced, 
there is a seed of self-pride, not unlike a 
mushroom that needs only a warm rain 
and a bit of sunshine. 

The International Printing Week Com- 
mittee attempts to stimulate this seed in 
many ways but mainly through the Print 
ing Week Bulletin that is mailed each 
month free of charge to any person in the 
world that makes known his interest. The 
Bulletin attempts to gather items of in- 
terest from all sections of the world in an 
effort to apprise all participants of Print- 
ing Week effort in all areas. 

In larger areas Printing Week Councils 
are a necessity, with many operating on a 
year-around basis. Detroit is the newest 
addition to the council plan where, under 


the guidance of Harry R. Schramm, 11 
participating groups have organized the 
Detroit Printing Week Organization, Inc. 
Montreal is another of many excellent 
examples. Thirteen committees were 
formed in early April with Jacques B. 
Rolland heading the city-wide effort. 

In all areas, whether with council or 
individual effort, Printing Week reflects a 
complete codperation among industry, 
supply men, and workers, and affects their 
relationship throughout the whole year. 

The 1958 Printing Week was an out- 
standing example of the growth in par- 
ticipation, and from the many areas cele- 
brating we have gathered promotional 
material for use in making plans for the 
1959 observance. The committee plans to 
assemble 250 kits, using this material and 
other items that have proved successful. 

During the early years of the observ- 
ance of Printing Week, a manual was pub- 
lished by the International Association to 
guide local clubs and organizations in 
their planning. The phenomenal growth 
has brought many innovations that have 
outdated the original manual. Robert Ed- 
gar, former International Printing Week 
chairman, has compiled a new edition 
which will be available for use this year. 

A new objective poster is being pre- 
pared by the S. H. Burrows Co. of Los 
Angeles. The official Printing Week post- 
er designed by Gustave Ahrenhold of Chi- 
cago and the Printing Week stamp de- 
signed by Emil Georg Sahlin of Buffalo 
will be printed in quantity and distributed 
with the kits. Bumper strips will again be 

(Turn to page 96 








make San Francisco synonymous with fine 
printing. The evening, which was spon- 
sored by the San Francisco Club of Print- 
ing House Craftsmen, was an acknowl- 
edgement of 50 years of distinguished 
service in the graphic arts. From all over 
the United States leading figures in the 
industry were on hand to honor their old 
friend. 

One by one these “noted dignitaries” 
stepped up to take their places in Hay- 
wood’s life as master of ceremonies Dan 
Beswick carried on in typical “This Is 
Your Life” fashion. General chairman of 
the evening was A. R. Tommasini, a past 
International president of Craftsmen. 
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Ferd Voiland (c.), president, International Association of Printing House Craftsmen, greets Hay- 
wood H. Hunt (I.) as he steps into the simulated reproduction of ‘Hunt Towers.” The occasion was 
the 50th anniversary dinner honoring Haywood’s many contributions to the graphic arts industry. 


Looking on is Master of Ceremonies Dan Beswick who carried on in a “This Is Your Life” fashion 




























PIA Convention Coming In October 


@ Printing Industry of America’s meeting in Dallas will feature new financial control program 


®@ Master Printers, Union Employers, Rotary Business Forms and other sections also plan sessions 


The 72nd annual convention of Print- 
ing Industry of America at Dallas, Oct. 
13-16, will feature for the first time a new 
simplified financial control program for 
the printing industry. The program is de- 
signed particularly for the small and me- 
dium size companies; however, the prin- 
ciples in the system will be equally useful 
for larger companies, PIA officials said. 

In the presidents’ round table Tuesday 
morning, Oct. 14, Peter Becker, Jr., Arrow 
Service, Washington, D.C., will unveil 
the new “financial package.” The plan will 
contain all the necessary elements of fi- 
nancial control for estimating, budgeted 
hour cost, utilization of production stand- 
ards and other aspects of financial man- 
agement and control. 

The package will contain a set of sim- 
plified management reports which will en- 
able printing management to evaluate on 
a daily, weekly or monthly basis, in ac- 
cordance with the wishes of the individual 
firm, all the aspects of financial control. 

The system is the result of over 30 years 
of study and has been evaluated by a back- 
ground of financial data which PIA has 
been collecting from the industry for over 
34 years. 

The financial package has been devel- 
oped on the principle of the most simpli- 
fied system available in each area for ex- 
pansion in which companies desire greater 
detail or greater control for particular 
operation. 

This financial package is particularly 
timely in view of PIA’s decision to work 
aggressively to bring about a change in the 
downward trend in industry profits, ac- 
cording to PIA staff members. 

The presidents’ round table will also 
give emphasis to the need for finding ways 
and means for bringing about a greater 
utilization of printing to increase printing 
markets. The importance of research and 
engineering to reduce printing costs will 
be another feature for the presidents’ 
round table. 

At the opening session on Monday 
afternoon, Oct. 13, Col. H. R. Kibler, PIA 
president, will present an important re- 
port on industry developments. There will 
be a nationally-known keynote speaker 
whose name will be announced later. 

Union Employers are planning their 
theme around “Your Unions—Your Cus- 
tomers—and You.” The UES Section of 





PIA will hold three sessions on Oct. 15 
and 16. The two sessions on Wednesday, 
Oct. 15, will be devoted to workshop dis- 
cussion seminars on topics designed to 
promote more efficient operation and bet- 
ter service to customers under collective 
bargaining agreements. 

At the Wednesday morning session 
there will be a topical presentation on 
“More Efficient Operations Through Im- 
proved Labor Relations,” followed by five 
separate concurrent workshop seminars. 

These seminars will discuss “Improving 
Relations Between Foremen and Chapel 
Chairmen”; “Developing Supervisors as 
Members of the Management Team”; 
“Production Standards and Incentives”; 
“Grievance Procedure—the Stitch in 
Time,” and “Reduction of Waste and 
Eliminating Uneconomic Practices.” 
These will be followed by a summation of 
the points developed in each seminar. 

The afternoon session will be devoted 
to “Management Preparation for Collec- 
tive Bargaining” with the topical pres- 
entation being made by Mendal Segal, 
Stein Printing Co., Atlanta, Ga., author of 
Creative Selling. This will be followed by 
five separate workshop conferences on 
“The Proper Tools and How to Use 
Them”; “The Effective Use of Cost Fig- 
ures and Ratio Studies—and Their Dan- 
gers’; “Avoidance of Restrictive Contract 
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Language”; “Union Philosophies and 
Techniques,” and “Liaison Relations 
With Union Representatives Between 
Bargaining Sessions.” 

The Thursday morning session will fea- 
ture a presentation on “Our Collective 
Bargaining Picture—Yesterday, Today 
and Tomorrow,” a brief review of the 
past, a summary of current problems and 
a projection of what the probable future 
problems will be. 

The concluding luncheon on Thursday 
will be addressed by Major General Carl 
Phinney, Dallas, labor relations counsel. 

The UES program will emphasize indi- 
vidual company application in its discus- 
sions rather than broad area applications 
with participation of members present. 

The Master Printers Section of PIA will 
emphasize in three sessions on Oct. 15 and 
16 current trends and labor legislation 
and the importance of management hav- 
ing a voice in the affairs of government as 
a matter of self-protection. 

The keynoter of the MPS convention 
will be Allan Shivers, former governor of 
Texas. Mr. Shivers is a proponent of indi- 
vidual freedom and worked while gover- 
nor of Texas to obtain state laws insuring 
the freedom of workers to choose whether 
they wished to be represented by third 
parties in dealing with their employer. 

Other speakers include the president of 
a nationally-known manufacturing com- 
pany who will discuss industrial relations. 
A member of the clergy who was involved 
in a strike in a small city in the midwest 
will relate his experiences and express his 
convictions concerning today’s labor rela- 
tions. The MPS luncheon speaker will be 
Cayce Moore. 

Master Printers Section Secretary Don 
Sommer will talk about the motivations 
of men and methods to be used in achiev- 
ing improved industrial relations. MPS 
president is Carey Dowd III of Charlotte, 
N.C. 

Various PIA special groups will meet 
during the convention sessions. The Trade 
Binders Section will meet ahead of the 
PIA convention on Oct. 12-13. At the 
first session Don Sommer of the PIA staff 
will discuss the subject, “Use of PIA 
PAR.” This will be followed by a talk on 
“Sales and Sales Promotion.” 

The second session will include a talk 
by Robert Wunsch of the Becktold Co., 
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St. Louis, secretary of the section. Also in- 
cluded on the agenda for this session will 
be talks on paper and new equipment. 

Ata third session, Peter Becker, Jr. will 
speak on “A Report on Ratio Studies and 
Sales Index.” This talk will be followed 
by a panel discussion on “Estimating for 
Trade Binders.” Panel members include 
Joseph Pall, Graphic Arts Finishing Co., 
Baltimore; Samuel Lewin, J. Lewin Book- 
binding & Sample Co., St. Louis; Otto 
Pelz, A. H. Pelz Co., Cleveland; Al Lagno, 
Dependable Bindery Co., New York City, 
and A. R. Rowbotham, Dependable Fold- 
ing and Binding Co., Los Angeles. 

The general sessions will be preceded 
by a meeting of the Trade Binders execu- 
tive committee on Oct. 11. 

The Rotary Business Forms Section 
will meet on Thursday, Oct. 16, in con- 
junction with the PIA convention. Mem- 
bers of the section will see demonstrations 
of RBF projects at work in improving 
profitable operations in member plants. 

Bayard S. Shumate, Shumate, Inc., Leb- 
anon, Ind., president of the RBF Section, 
has announced that there will be a major 
discussion on trade terminology and uni- 
form trade practices. A picture of business 
forms sales and trends in the industry will 
be reviewed. There will also be a discus- 
sion of the financial status of RBF firms 
including an analysis of the debt position 
and working capital ratios for this year 
compared to last year. 

Current developments of production 
standards for sheet collating equipment 
will also be discussed at the RBF meeting. 


PIA’s 35th Annual Ratios 
Show Profit Drop To 312% 


Printing Industry of America’s sum- 
mary of its 35th annual ratios for better 
printing management shows that total 
sales reported by 772 member companies 
rose to a new high of $594-million. This 
was 5.82 per cent above the previous 
year's level, but profit after taxes dropped 
from 3.86 to 3.49 per cent of sales, lowest 
net result since 1939. That 5.82 per cent 
dollar volume rise compares with a 12.6 
per cent increase in the previous year. 

The total number of complete reports, 
854, was the largest ever received. The 
772 sets of figures used for working up 
basic tables came from firms of all sizes in 
all parts of the United States. They em- 
ployed 44,725 persons and_ reported 
$315-million assets with $208-million in 
net worth. 

Some 79 per cent of the reports came 
from corporations which handled 93 per 
cent of the total dollar sales volume. Their 
before taxes profit for 1957-58 was 5.64 
per cent compared with 6.83 per cent for 
1956-57. Profit after taxes declined from 
3.92 to 3.37 per cent. 

As in past years, about 25 per cent of 
the 772 firms accounting for about 25 per 


60 


cent of total sales made slightly more than 
half of the total profits. These higher 
profit companies, distributed fairly evenly 
among all nine classes of sales volume, 
ranged from 26 with a $75,000 annual 
sales to 13 whose volume was at least 
$3-million. 

Sales volume for 178 higher profit 
plants added up to $160,768,157. Profit 
was 11.04 per cent before federal income 
taxes, 6.62 per cent after these taxes 
(based on corporate ratios). Net worth 
after taxes was 15.86 per cent. 

Rated in the lower profit bracket were 
594 plants whose combined sales volume 
was $433,170,720. Their profit percent- 
ages were 3.87 before taxes, 2.32 after 
taxes; their net worth percentage was 7.40. 

Peter Becker, Jr. of Arrow Service, who 
summarized the reports, noted that letter- 


press sales were 56 per cent of the total 
$594-million. Offset’s 44 per cent marked 
“continuation of the trend toward this 
process in recent years.” But he pointed 
out that letterpress sales rose 6.05 per cent 
compared with a 4.80 increase for offset, 
“and for the first time in several years 
letterpress profit after taxes, 3.68 per cent 
of sales, was higher than the 3.17 per cent 
figure for offset.” 

Mr. Becker stressed three points indi- 
cating good financial management. Letter- 
press and offset printers increased work- 
ing capital by 11 per cent. Receivables 
dropped from 42 to 41 days of sales. Total 
debt was reduced 5.57 per cent. 

The reports show continuation of the 
previous year’s shift in disbursements of 
the sales dollar. Wages and profits were 

(Turn to page 111) 


How New Rates Will Affect 
Customers’ Postage Bills 


PIA bulletin indicates that new postal rates and pay increases 


are likely to have a detrimental effect on small business firms 


By Hal Allen, /P’s Eastern Editor 

What does the new postal rate and pay 
law mean to printers and their customers? 
Higher mailing costs, of course, to raise 
postal revenues by $550-million a year 
when all of the new rates become effective. 
This would reduce the projected annual 
deficit of $900-million, which includes 
$265-million for postal pay increases, to 
about $350-million. This in turn may be 
reduced by a section of the law which sets 
up a new public service concept of postal 
policy. PIA’s bulletin to members puts it 
this way. 

“The principle recognized by the law, 
a controversial subject for many years, is 
that carrying certain mail free or at re- 
duced rates, as provided by statutes, shall 
be considered a public service, with the 
total loss thereon paid from the general 
fund of the Treasury and not charged to 
users of other mail classes. With proper 
identification of such public services in 
the Post Office Department, and proper 
appropriation of Treasury funds, it is pos- 
sible for the first time to assess each mail 
class with its proper charges.” 

PIA noted that Treasury subsidizing of 
public service costs, estimated at $260- 
million, would reduce the estimated $350- 
million deficit to about $90-million. 

President Eisenhower objected to the 
public service feature. He found the rate 
rises inadequate and again urged Congress 
to endorse a five-cent first-class rate. He 


might have vetoed the wage increases if 
they had come to him in a separate bill. 
But he signed the two-way measure be- 
cause he felt that its provisions in the 
public interest outweighed his objections. 

The law does not cover all areas that 
PIA regards as public services, such as 
Rural Free Delivery, said to be losing 
$120-million a year. But “the establish- 
ment by law of this public service concept 
of certain services is of such paramount 
importance in fixing future rates that it 
must be considered a milestone in postal 
legislation. It will unquestionably simpli- 
fy future discussions of rates.” 

Another significant feature stressed by 
PIA in its bulletin to members is clear 
recognition that higher rates may have a 
detrimental effect on small businesses, 
especially on their third-class mailings. 
Individual piece rates go up on Aug. 1 
this year. Rates on circulars, merchandise, 
books and catalogs will rise from two to 
three cents for the first two ounces. Jan. 
1 next year is the time when the per piece 
rate on third-class bulk mail will rise 
from one and a half to two cents (3314 
per cent). Another half-cent increase on 
July 1, 1960, will make the total rise 
66 2/3 per cent. 

But as PIA points out, the law directs 
the Department of Commerce and the 
Small Business Administration to make, 
after July 1 next year, separate studies of 
the effect of these increases on small busi- 
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ness, and to report to Congress on or be- 
fore March 1, 1960. Results of these 
studies may determine whether the in- 
crease to two and a half cents will be made 
three months later. 

Senator Carlson cautioned the Senate 
to remember that direct mail advertising 
is one of the principal selling tools of 
thousands of small business firms. “The 
$20 per thousand rate will go into effect 
on Jan. 1, 1959,” he said. “If we find that 
the further increase to $25 per thousand 
would have an adverse effect, the Congress 
can take action to avoid hardships. The 
two and a half cents minimum rate in- 
crease would be a 150 per cent rise over 
the June, 1952, rate. That’s a substantial 
increase in anyone’s language.” 


James W. Shields, chairman of PIA’s 
Postal Committee, has urged all members, 
beginning now, to note specific instances 
where the higher third-class bulk rates, 
particularly the two-cent per piece rate, 
cause their companies to lose business. 
He called for members to send the facts 
immediately to PIA headquarters. This 
would enable PIA to build up a strong 
case against the second increase to two and 
a half cents. Printers who are not PIA 
members might well follow the same pro- 
cedure and submit their business-losing 
facts to their Senators and Congressmen. 

All Direct Mail Advertising Associa- 
tion members have received copies of the 
law. Their bulletin points out that the 
Postmaster General is required to conduct 





at least every two years a review of the 
rate structure, and a study and survey of 
revenues and expenses in connection with 
mail classes, services and facilities. The 
purpose is to determine the need for ad- 
justing rates and fees in line with the 
law’s postal rate policy provisions. 

The law also requires the Postmaster 
General to authorize and direct a study 
of the feasibility and desirability of stand- 
ard envelope sizes for first- and third-class 
mailings, and of additional charges on 
envelopes not conforming with standard 
sizes. The results of this study, which must 
be reported to Congress on or before next 
Feb. 1, may have a profound effect on the 
direct mail advertising industry and on 
printers who have such mailings. 


How New Postage Rates Compare With Old Schedule 


Courtesy Gow-O’Hara Envelope Co., Chicago 

















, Effective ail | iv 
Class of mail Old Rate NEW RATE Class of mail | Old Rate NEW RATE | Effective 
date | | date 
First-class: Transient 2nd class | 2¢, Ist 2 o7. | 2¢, Ist 2 o7. Aug. 1, 1958 
Letters 3¢ per oz. 4¢ per oz. Aug. 1, 1958 add'l. 2 oz., 1¢ add'l. 1 oz., 1¢) 
All Cards 2¢ each 3¢ each | Aug. 1, 1958 
Drop letters 2¢ per oz. 3¢ per oz. | Aug. 1, 1958 Non-profit | 
Business reply | 3¢ per oz. | 4¢ a “4 Aug. 1, 1958 organizations | Exempt Exempt 
envelopes plus 2¢ plus 2¢ | 
Third-class: 
Airmail: Individual piece 
Letters 6¢ per oz. 7¢ per oz. Aug. 1, 1958 up to, but not 
Cards | 4¢ each | 5¢ each Aug. 1, 1958 including 16 0z.: 
Business reply | 6¢ per oz. 7¢ per oz. | Aug. 1, 1958 | 
envelopes | plus 2¢ plus 2¢ Circulars, mer- 2¢, Ist 2 oz.; 3¢, Ist 2 oz.; | Aug. 1, 1958 
chandise and 1¢ each add'l. 1%¢ ea. add'l. 
Second-class: miscellaneous | oz. oz. 
Publishers, out of Books & cataiogs | 2¢, Ist 2 oz.; | 3¢, Ist 2 oz.; | Aug. 1, 1958 
~<A 1'4¢ each | 1%¢ ea. add’. | 
CONTENT | 1.95¢ per Ib. 2.1¢ per Ib. Jon. 1, 1959 add'l. 2 ozs. oz. 
2.3¢ per Ib. Jan. 1, 1960 aii 
2.5¢ per Ib. Jan. 1, 1961 — ae | 
a including 16 oz.: 
Ist & 2nd Zone 1.95¢ per Ib. an we “< im " aoa Chiiilintiee. 11ab per 16¢ per Ib. Jan. 1, 1959 
3¢ tb peste 1. 1961 chandise and | 1'4¢ piece min.| 2¢ per piece | Jan. 1, 1959 
= hi miscellaneous 2\4¢ per piece July 1, 1960 
3rd Zone 2.6¢ per Ib. 3¢ por fb. fon. 0, 1900 Books & catalogs 10¢ per Ib. | no change 
3.5¢ per Ib. Jan. 1, 1960 3 2 . 2 , 
4¢ per Ib. Jon. 1, 1961 | 1%4¢ piece min. ¢ per piece Jan. 1, 1959 
7 2\2¢ per piece | July 1, 1960 
Ib. 45 Ib. Jan. 1, 1959 ’ ; ; 
4th Zone 3.9¢ per Ib oan a = a 1’ 1960 Odd sizes | 3¢ per piece | 6¢ per piece Aug. 1, 1958 
6¢ per Ib. Jon. 1, 1961 Annual bulk | $10 per year | $20 per year Jan. 1, 1959 
5th Zone | 5.2¢perlb. | 6¢ per Ib. Jan. 1, 1959 aii tee | 
| | 7 Ib. | Jan. 1, 1960 ees P 
= est tb. pay 1, 1961 = imprint | $10 per year $10 per year Jan. 1, 1959 
| 6.5¢ per Ib. 7.7¢ per Ib. Jan. 1, 1959 RBs , 
6th Zone | 6.5¢ per os a “ ‘fon 1, 1960 Non profit A | 1¢ piece min. 1.25¢ per piece | July 1, 1960 
| 10¢ per Ib. | Jan. 1, 1961 a iat aar esata 
7th Zone _‘| 7.8¢ per Ib. | 9.2¢ per Ib. | Jan. 1, 1959 Fourth-class: | 
| 11¢ per Ib. Jan. 1, 1960 Books, other | 8¢ first Ib. | 9¢ first Ib. Aug. 1, 1958 
12¢ per Ib. | Jan. 1, 1961 than library | 4¢ each 5¢ each add'l. Ib. | Aug. 1, 1958 
| add'l. Ib. | 
8th Zone | 9.1¢ per Ib. | 11¢ per Ib. | Jan. 1, 1959 
| | 12.5¢ per Ib. | Jan. 1, 1960 Controlled | 10¢ less than | 12¢ | Aug. 1, 1958 
| 14¢ per Ib. | Jan. 1, 1961 Circulation | Boz. | 12¢ for all 
| |ll¢gover8oz. | 
Minimum per copy | Ye¢ each | Y¢ each | Jan. 1, 1959 
| %¢ each | Jan. 1, 1960 No change in parcel post for 1 lb. or more 
Va¢ each Jan. 1, 1961 


No change in catalog rate for 1 Ib. or more 
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OFFSET 


Copy Preparation « Camera « Darkroom « Dot Etching 


Platemaking + Ink + Paper + Presswork + Chemistry 





Compare Halftone Dots With Correct Magnifiers 


@ To properly control a job, inspect sheets coming from the press continually 


® Trouble is clearly indicated when you use magnifier with the proper power 


@ Here is what you should look for to see if your work is printed correctly 


Little things cause trouble on the press. 
For example, in order to properly control 
a job you must continually inspect sheets 
coming from the press. You must watch 
the halftone dot, pinholes and any ragged 
edges. These indicate trouble. If you see 


them early enough you can correct them 
and prevent more serious trouble. 

To see halftone dots it is necessary to 
use a magnifier. The dots can be seen 
with a 3x glass, but this is not enough 
magnification to see trouble. Too many 


pressmen rely upon a 5x or 10x glass. 
These are all right for looking at register 
and other prominent faults, but to ex- 
amine the details and the edges of the 
dots, or small reverse lettering, you need 
40x or more. 

The ideal instrument would be a stand- 
ard microscope of about 100 power, but 
these are too large and expensive. A more 
practical instrument is the pen type of 
microscope. It can be carried in the pocket 
and can be purchased in most good optical 


Trouble Chart For Lithographic Pressmen 
































Trouble Term Cause Possible Cure 
Ink not rub-proof after drying. Chalking Ink vehicle has been absorbed by paper, Use a stiffer ink or a less absorbent paper 
Will offset or scuff in some leaving pigment in chalky condition on top or a faster drying agent. 
binding operations. of sheet. 
Paper blisters or particles of Picking Coating not suitable for offset. Soften ink slightly. Reduce back pressure to 
coating adhere to blanket. Or stock is weak or ink too stiff. minimum. Change paper. 
Or too much back pressure. 
Part of image on plate does not Blinding Gum adheres to surface of lacquer. Wet wash plate. Use nonblinding lacquer. 
take ink. Image is worn off plate. Readjust rollers and pressure. Lower blanket. 
Steel rollers refuse to take ink. Stripping Fountain acid and gum have desensitized Counteretch rollers. Copperize rollers. 
rollers. Use less gum in fountain solution. 
Ink does not dry flat. Some areas Mottling Paper not of same porosity all over sheet. Work driers in more thoroughly. 
dull and others shiny. Driers not evenly distributed in ink. Try another paper. 
Ink changes hue or lightens Fading The pigment is fugitive or a poor vehicle was Use a light-fast ink. Use less compound, 
under exposure to light. used. Too much compound or extender extender and acid. 
or acid. 
One color does not adhere Trapping First color has crystallized. The surface has Use a paste drier without cobalt on all 
properly on a previously dried tight from a cobalt type of drier. colors that are to be overprinted. 
printed color. 
Gloss inks dry dull. No Gloss Paper not glossy. Paper absorbs too Use a high gloss paper especially suited to 
much vehicle. gloss ink printing. Adjust ink te set before 
too much absorbtion takes place. 
indistinct image patterns appear Ghosting Poor layout of sheet. Emulsified ink. Too Change layout. Change ink. Use plate 


in solids. 


much water being run on plate. 


that requires less water. 





Second plate on two-color press 
scums over first color area. 


2nd color pick-up 


First color ink transfers to second color 
blanket and sensitizes second color plate. 


Use better desensitized plates. 
Run blankets lower. 























Ink requires excessive length Slow drying Too much water and too much acid used on Use better plates so that less water and 
of time to dry. plate. High humidity of paper and acid are necessary. 
atmosphere. 
Radial band of ink appearing on Catch-up Dirty or dry dampeners or parts of Re-cover dampeners and reset them. 
nonprinting areas. dampeners not touching plate. 
Areas of nonprinting surface Scumming Plate poorly desensitized. Incorrect fountain Correct plate and solution pH. Stiffen ink. 
taking ink. solution pH. Ink greasy or soupy. Running Use stronger and less ink. Clean dampeners. 
too much ink. Dirty dampeners. 
Light tint appearing all over Tinting Ink and water forming an emulsion. Run less water on plate. Use a more water 
sheet. Can be washed off with resistant ink. Try a different paper. 
sponge. 
Gray and weak printing with Graininess Ink is waterlogged and in a caked condition. Same as above. 
granular look. 
Shadow dots and reverse letters Slur Over pressure or blanket too high. Reduce pressure. Remove some packing from 
fill up. under blanket and put it under plate. 
Ink piles on blanket and rollers. Piling Too much water in ink. Coating of paper Run less water on plate. Try another paper. 





unsuited for offset. Ink too short. 








Long varnish in ink. 
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stores. It costs from $7 to $18 and is in- 
dispensable to anyone running a press. 

Just owning a good glass is not enough. 
You must use it and know what to look 
for. Look for pinholes caused by excess 
water, for squashed-edged dots caused by 
excess pressure, for dots with one fuzzy 
edge, or for slurs caused by too high a 
blanket. Look for gray and lifeless dots 
that show emulsified ink. Comparing the 
job you are now running with other jobs 
printed correctly is the way to detect 
trouble. Compare the halftone dots of 
both with a powerful glass—New York 
Employing Printers Association Litho- 
graphic Division Bulletin. 


MLA And ALA Local Approve 
New Two-Year Contract 

The Metropolitan Lithographers Asso- 
ciation of New York City and Local No. 
1 of the Amalgamated Lithographers of 
America have approved a two-year con- 
tract which is rated as realistic under cur- 
rent conditions because it calls for no 
wage increase for the first year. On May 1 
next year a weekly pay rise of $5 will be- 
come effective and run through the second 
year. 

Employers agreed to pay $1 more 
a week to the welfare fund, raising the 
per-man total to $5.50. This is the only 
new financial clause aside from a possible 
wage increase under a cost-of-living pro- 
gram. The contract covers some 7,500 
union members whose weekly take-home 
pay ranges between $125 and $175, ac- 
cording to Edward Swayduck, the presi- 
dent of the union. 


Beck Plate Co. Remodels Offices 

Beck Offset Plate Co., founded in 1951, 
has enlarged and remodeled its offices and 
plant at 816 Arch St., Philadelphia. An 
additional floor provides better working 
conditions and permits more efficient 
plant layout. Stripping department space 
was tripled and more equipment was in- 
stalled to increase production. 


LTF Executive, Wade E. Griswold, 
Retires As Foundation Director 


By L. H. (Hal) Allen 
Eastern Editor, The Inland Printer 

Wade E. Griswold has retired from his 
post as executive director of the Litho- 
graphic Technical Foundation, New York 
City. June 30 was 
the day when, be- 
cause of his health, 
he ended his 14 
years of dedicated 
service to the lith- 
ographic industry. 
The announcement 
of his retirement 
stressed his “un- 
stinted and enthu- 
siastic day and 
night efforts fur- 
thering LTF activities since it was reor- 
ganized in 1944. His zeal and imaginative 
approach to problems have done much for 
the progress of the industry’s co6perative 
research and educational institutions.” 
While he was executive director there was 
a great increase in LTF membership, and 
he guided fund raising, promotion and 
publicity activities. He also served as a 
liaison between LTF and other graphic 
arts Organizations. 

Mr. Griswold has countless friends in 
all branches of the graphic arts. Many may 
not know that he was graduated from the 
Naval Academy at Annapolis. During 
World War I he was, as he puts it, “a sub- 
marine skipper.” After this active wartime 
service he spent a year studying econom- 
ics, English and other languages at the 
University of California. Then for a year 
he was a post graduate student at the 
School of Journalism, Columbia Univer- 
sity, New York City. 

Through the first half of the 1920-30 
period he operated a printing plant in 


W. E. Griswold 


Bill Schwin (c.) of Mercury Lithographing Co., Miami, Fla., is seen with the Grand Award Certificate 
in the 1958 Southern Graphic Arts Asscciation Excellence in Printing Contest. Mercury Lithographing 
Co. won the award for a full-color brochure promoting a resort spot. Seen with Mr. Schwin are Fred 
L. Bryant (r.) and Norman T. Steed, both of the Miehle Co. Over 1,000 entries were in the contest 








California. He moved to the eastern coast 
in 1927 and became an executive serving 
the Alco Gravure subsidiary of American 
Lithographing Co. From 1932 to 1935 he 
was the parent company’s western sales 
manager in Chicago. 

Mr. Griswold returned to New York 
in 1935 and joined the Young & Rubi- 
cam advertising agency as an account ex- 
ecutive. He became executive assistant to 
the chairman of the board. In this position 
he applied his talents and skills to duties 
requiring cooperation with government 
agencies as well as understanding of and 
active contact with printing processes, or- 
ganizations and research work. He left 
Young & Rubicam in 1943 and served an 
advertising agency in Detroit for a short 
time before joining LTF. 

He was well qualified to serve as execu- 
tive director. Prior to World War II he 
studied European reproduction techniques 
and facilities. Through three years of his 
association with Young & Rubicam he 
made a comprehensive study of color re- 
production by all major processes. 

Mr. and Mrs. Griswold have an apart- 
ment home in New York City and are 
spending this summer in the western New 
Jersey countryside; the nearest post office 
is in Hampton. They have a son, William 
T. Griswold, a daughter, Mrs. Minerva 
Kunzel, and six granchildren. 

Mr. Griswold now has ample carefree 
time for enjoying his hobbies which in- 
clude furniture refinishing, gardening and 
fun with a color camera. 

All who know him will join LTF mem- 
bers in wishing him well. They will agree 
with the LTF statement that finding a 
worthy successor is not an easy task. 


Lithographer Loses Case 
In California Court 


In a recent California case, the judge 
ruled against a lithographer who claimed 
ownership of plates and negatives because 
he had separately invoiced them. The 
judge said that he would have upheld the 
lithographer had the invoice been of a 
lump-sum nature and had the customer 
been given opportunity to see the customs 
which said that plates and negatives were 
the lithographer’s property. 

Printing associations have long advised 
against breaking down invoices for this 
reason, plus the fact that some buyers then 
get printers bidding on component parts 
of jobs. 

Advice has always been to print the 
customs on the back of quotation sheets 
and invoices. Customs are for your pro- 
tection and that of legitimate customers. 
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NAP-L To Hold 26th Annual Convention In Boston 


The National Association of Photo- 
Lithographer’s 26th annual convention 
will run its Sept. 10-13 course at the 
Hotel Statler in Boston while the largest 
ever display of equipment and supplies by 
90 companies is on view in the nearby 
First Corps Cadet Armory. As in past years 
nonmembers are invited to join members 
in reaping the benefits of both events. 

NAP-L president Otis E. Wells will 
tell how Western Lithograph Co., which 
he heads, uses color advertising for build- 
ing sales. Topic assigned to Stanley R. 
Rinehart, printing division manager for 
E. I. duPont de Nemours & Co., Inc., is 
“How Are We Doing?” He is due to dis- 
cuss sales, production, spoilage, costs and 
profits in teamwork terms. 

The former NAP-L president, Harry E. 
Brinkman, speaking as president of the 
Cincinnati Lithographing Co. and the Na- 
tional Small Businessmen’s Association, 
will deal with small business in its rela- 
tion to politics. 





Stanley R. Rinehart 
NAP-L Vice-President 


William H. Glover, Jr. 
NAP-L Treasurer 


Walter E. Soderstrom, NAP-L execu- 
tive vice-president, will review the indus- 
try pattern on compensating salesmen and 
on marking up of materials and outside 
work. 

Milton Hudders, vice-president of Re- 
cording & Statistical Corp., will detail the 
cost and tax phases of depreciation. He is 
expected to base his talk on the associa- 
tion’s recent survey of depreciation 
claimed for tax purposes by many of its 
members. 

The why and how of sales budgeting 
will be explained by Jack Kromberg, cer- 
tified public accountant, and Aaron B. 
Goldstein of Metropolitan Life Insurance 
Co. will tell what makes a salesman tick. 

Ralph W. Stanley, Rust Craft Greet- 
ing Card Co. where he directs work sim- 
plification, will stress the practical value 
of such programs. He is a graduate of 
Allen H. Mogenson’s Simplification Con- 
ference and is planning to teach graphic 
arts work simplification at Boston Univer- 
sity this fall. 

How the language of lithography 
speaks for the advertising specialty indus- 
try is the subject for discussion and illus- 
tration by Murray E. Sholkin, president of 
New England Advertising. 
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Walter E. Soderstrom 
Exec. Vice-President 


Otis E. Wells 
NAP-L President 


Quentin O. Young, industrial relations 
consultant for Philip Morris, Inc., will be 
on hand to discuss labor and management 
versus wages and profits. He may be ex- 
pected to review this year’s bargaining and 
to comment on important phases of litho- 
graphic labor relations. 

Several speakers will review what's new 
in equipment, supplies and materials. 
Eastman Kodak Co. representatives will 
review new developments in color mask- 
ing procedures and other techniques. Use 
of Ansco materials for three-color print- 
ing is slated for detailing by Edward Bur- 
dock. He is graphic arts technical repre- 
sentative of the Ansco division of General 
Aniline and Film Corp. 

Rex G. Howard, president of the How- 
ard Co. and a past president of NAP-L, 
went to Russia last month with a group 
of industrial and professional men to see 
industrial developments in that country. 
He toured lithographic plants in Moscow. 
He will report on his observations of man- 
power, equipment and methods. 

Cold type composition progress is 
slated for panel treatment as follows: 

ATF Typesetter, John T. Porter, sales 
manager, Sheet Fed Division, American 
Type Founders Co., Inc. 

Fotosetter, a representative of Intertype 
Co. division of Harris-Intertype Corp. 

Linofilm, Herbert S. Rand, Mergen- 
thaler Linotype Co. 

Monophoto, Walter E. Hershey, sales 
engineer, Lanston Monotype Co. 

Photon, Earl N. Godshall, vice-presi- 
dent for sales, Photon, Inc. 

Dr. Kenneth McFarland, lecturer and 
General Motors educational consultant, 
will speak on selling America to Ameri- 
cans at the Sept. 11 luncheon. 


Frank R. Turner, Jr. 
Cost Accountant 


Robert S. Emslie, Jr. 
NAP-L Secretary 














Timed to run through the final day is a 
technical forum chaired by William J. 
Stevens, Philadelphia district manager for 
the Miehle Co., a division of Miehle-Goss- 
Dexter, Inc. Panelmen answering ques- 
tions on offset problems will line up as 
follows: 

Research, Michael H. Bruno, research 
manager, Lithographic Technical Founda- 
tion. 

Camera, William F. Mason, Gravure 
Division, Forbes Lithograph Co., and 
John H. White, general manager, Litco 
Offset Corp. 

Platemaking, Merrill N. Friend, re- 
search and development manager, Spauld- 
ing-Moss Co., and L. J. Sigouin, research 
and development engineer for Uniform 
Printing Co., division of Brooklyn Courier 
Citizen Co. 

Presswork, James Beldotti, plant super- 
intendent, Rand Avery-Gordon Taylor, 





Michael Grunerwald 
Technical Adviser 


Inc., and Floyd E. Schott, Gardner-Brooks, 
Inc. 

Ink, Vincent G. DeForge, Printing Ink 
Division, Interchemical Corp. 

Paper, John L. Kronenberg, manager, 
Lithographic and Label Paper Division, S. 
D. Warren Co. 


Gauge Eliminates Grief 


Incorrect packing procedures and over- 
pressure cause troubles. No matter how 
carefully one mikes his blanket, packing 
sheets and plate, mistakes are made and 
jobs are ruined. It may be that the calcu- 
lations were wrong or that the pressman 
used the wrong figure for undercut. No 
matter what the cause, too many jobs go 
to press with the wrong packing. When 
trouble shows up and the packing is sus- 
pected, it means tearing down the make- 
ready and remiking everything. 

This is a time-consuming job and the 
pressman puts it off while he tries every- 
thing else. He will probably have to re- 
check packing anyway, so he loses extra 
time by putting it off. For these reasons 
the packaging gauge was invented, and it 
can eliminate a lot of grief if used to 
double check the cylinders on every job 
started—New York Employing Printers 
Assn. Lithographic Division Bulletin. 


Quentin O. Young 
Industrial Relations 
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TEMPLAR 


COAT E D 


The human eye with its subtle tones and 
fine detail was specially chosen to show 
the quality reproduction possible with 
Templar Coated Offset. This insert —one 
of a series—on 80-pound basis weight 
demonstrates its versatility in black and 
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white halftone, line, and four colors. 
Templar Coated Offset is only one of the 
many quality papers which have built 
Champion’s reputation for better cus- 
tomer service —service which assures the 
fast, dependable delivery of every order. 


© THE CHAMPION PAPER AND FIBRE CO., 1958 


THE 
CHAMPION PAPER 


& FIBRE COMPANY 
HAMILTON, OHIO 





ALBERT GOMMI 











S[OANMPION papers «| “QANMPIONY papers - 
< T=, x —— 


tn 





THE PARADE OF CHAMPION MERCHANTS 


QUALITY HOUSES THAT OFFER A QUALITY LINE OF PAPER 
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International Association of Printing House Craftsmen 


Club Presidents 


The Inland Printer herewith presents its Fifteenth Annual Album of 





Craftsmen’s Club Presidents, lists of club officers and their company 
connections. For the most part the presidents presented have been 
serving their clubs during the past year, although in a few instances 
the president pictured is the chief executive for the coming year. Of 
the 112 Clubs in the International, only five—Harbor Area, Central 


ADIRONDACK 


CARL B. CRAMER as headman of 
the Adirondack Club had loyal 
assistance from a pair of his day- 
time working pals at Amsterdam 
Printing and Lithographing: Ted 
Antis, first veep, and Don Seelow, 
secretary. Second veep Ramon 
Pastori is a Hudson Valley Paper 
man. Cash man Albert Zeppieri 
earns his money by sharing his 
know-how with his fellow workers 
in the Mohasco Industries plant 
in Amsterdam, N.Y. 





ANTHRACITE 


RALPH F. FOX, who followed C. 
R. Wolever as pacemaker for the 
Anthracite Club, works for the 
Haddon Craftsmen. Club secre- 
tary John O’Boyle is an associate 
of Ralph’s in the Haddon work. 
R. T. Hendershot, Eureka Special- 
ty Printing, and Henry J. Dende 
from Dende Press serve as vice- 
presidents. Again handling finan- 
cial matters was Clifton Fischer. 
His employment place is Keystone 
Printed Specialties Co. 
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Coast, Calgary, Regina and Tulsa—failed to respond to /P’s appeal. 


AKRON 





GEORGE K. STRAUSSER of Star 
Engraving was top man on Akron 
Club’s roster of officers. His vice- 
presidential buddies were Clar- 
ence G. Rohrick from Akron En- 
graving, with Leonard Pollina, 
Standard Reproduction Co. Sec- 
retarial duties were handled by 
Donald E. Turner of Bermingham 
and Prosser Co. General Tire & 
Rubber’s Charles F. Daly again 
served the club by keeping his 
eye on income and outgo. 








ATLANTA 





L. P. PRINCE stood on the top 
rung of the Atlanta Club ladder. 
He’s a Bryant Lithographing man. 
William C. Woolen of Ad Design 
Studio with Warren Taylor from 
Atlanta Graphic Service shared 
the vice-presidential duties. Secre- 
tarial work was done by George 
E. Armstrong from the Williams 
Printing Co. pairing with Hansell 
C. Ellis, Decatur. The treasurer 
was Dan E. Norton of Higgins- 
McArthur Co., Atlanta. 
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ALBANY CAPITAL DIST. 


FRANK P. WITKO, chief executive 
official of Albany Capital District 
Club, also serves Fort Orange 
Press. Veepwise pair are Theo- 
dore H. Gorn of the Cromwell 
Printery, and Anthony Ballo from 
Williams Press. John J. O'Hagan, 
Tony’s pal at Williams Press, is 
treasurer. Completing the roster 
of the Albany club is secretary 
Sam Simmons, who on working 
days can be found at Regal Art 
Press plant in Troy. 
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AUSTIN 





GEORGE R. GUSTAFSON, chief 
officer of the Austin Club, has a 
daytime working berth with the 
Texas Safety Association. This 
group has one vice-prexy, Tommy 
Thompson, and he has a daytime 
schedule of craftwise service for 
the American Statesmen. He took 
over Austin’s veep duties when 
George Gustafson stepped up. 
Rex Bodoin of the Whitley Print- 
ing Co. was held over as secre- 
tary-treasurer. 
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ALBUQUERQUE 


ERNEST DE VALK stepped up one 
stair when he took over the Al- 
buquerque Club’s presidential 
gavel from Leon Ullrich. Ernest is 
connected with the Ward Hicks 
Advertising agency. Working spot 
for M. K. Cathy, one of the two 
vice-presidents, is Case-Thompson 
Printing. Second vice-prexy Cur- 
tis Stubblefield of Stubblefield 
Screen Print Co., preceded Arthur 
P. Lites of Sandia Base, who was 
elected secretary-treasurer. 





BALTIMORE 


BRUNO WOERNLE, proprietor of 
the group in the city where the 
Orioles play home baseball 
games, fingers the signals for his 
own five-man team. Coaching at 
first base corner is Harry S. Scott, 
Jr., Harry S. Scott, Inc. Umpiring 
at second base is Thomas A. Gar- 
ner, Jr. of Lord Baltimore Press. 
Jack T. Pluhar from Paper Supply 
Co. is scorekeeper. Ticket taker 
is Albert A. Getz who's also with 
Schneidereith & Sons. 



























ee 





’ 
, 
¢ 
: 
. 





BIRMINGHAM 


ROBERT B. FAERBER devotes his 
plantwise attention to work for 
Alabama Engraving Co. Bob’s 
first veep is DeWitte T. Cross, 
Birmingham Printing Co. C. Jack 
Jacquemin, Jr., second veep, is 
with the Quality Press in Truss- 
ville. This club now has a pair of 
secretaries—Elmo Neely from 
Neely Roller Co., with Buford G. 
Sirles, Jr., who does his other 
work for the benefit of Printers 
Ink & Supply Co. 
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CAROLINA 





CLYDE F. McSWAIN, leader of 
this new group, is printing in- 
structor of R. J. Reynolds High 
School in Winston-Salem. First 
veep Fred G. Bell is composing 
room foreman, Winston Printing. 
Jerry Carlisle, second veep, is 
with Custom Business Forms, Inc. 
Roger DeHart, secretary, is pro- 
duction control man at Winston 
Printing Co. Club moneybag con- 
troller Gene Groome earns his 
pay at Greensboro Printing Co. 
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CENTRAL PA. 


SAMUEL L. SPRECHER again was 
high man on Central Pennsyl- 
vania Club’s officer list. Sam 
works for J. Horace McFarland 
Co. The vice-prexies were George 
Zeiders from Evangelical Press 
and Ralf Neigh of Harman Press. 
The letter and minutes writer was 
Charles Donnelly from Camp Hill 
Art Press. Serving in the financial 
berth was Benjamin Lowengard 
who keeps at craftsman level by 
working for the Courier Press. 
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BOSTON 


ALBIN R. JOHNSON, JR., Tiles- 
ton & Hollingsworth Co., served 
again as Boston Club’s president. 
All of his official aides were re- 
tained in their berths. Vice-prex 
Edward J. Kelley, Jr. is with 
Daniels Printing and his sidekick, 
John Spencer, hails from Spencer 
Press. Secretary was C. E. Folsom, 
Jr., Buck Printing. John Fitzgerald 
from Eagle Tribune Printing 
rounds out the list os treasurer 
of the club. 
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CEDAR RAPIDS 


WILLARD W. VERBA of Verner 
Printing Co. was top-line man on 
the Cedar Rapids slate and John 
M. Stearns of Tension Envelope 
came next in line along with 
George D. Donovan of Service 
Press as his vice-prexial mate. 
Member who kept records up to 
date was another Service Press 
man, Pete Todd. Reading the 
money flow meter was Wando 
Hudson. His name is on Hudson 
Printing’s executive roll. 
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CHARLOTTE 





JOSEPH J. LAGANA took over 
this club’s leadership duties when 
Earl Wise joined the past presi- 
dential group. Joe is with Dixie 
Tag & Label. His upper aides 
were Bill Evans of Washburn 
Printing and Dan Ray of Caskie 
Paper. Scribe composing minutes 
of the club’s history was Earl 
Mabry of Geo. R. Keller Printing 
Supplies Co. Bill Mellichamp of 
the Champe Advertising Co. was 
treasurer. 








BUFFALO 
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WILLIAM HODGSON was totem 
pole topper upped one notch by 
Buffalo Club members. Bill earns 
his wampum at Buffalo Printers 
Supply. Veep Lester J. Flammer 
gets Bates-Jackson & Co. wages 
and veep Glenn E. Begert cashes 
Besig Litho Division checks. On 
the club money side were Arthur 
Wakefield, McCutcheon Bros. Ink, 
and William J. Pleger, Pleger & 
Stevenson. Robert J. Zeis, George 
Zeis Printing, was recorder. 
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CENTRAL FLORIDA 


WALTER H. TEW, king pin on 
Central Florida’s alley, has other 
duties at Central Lithograph Co. 
Bowling as vice-prexies were Al- 
bert E. Martin of the Brewton Co. 
and Burton Tischer of Ty Cobb’s 
Florida Press. Secretarial bracket- 
ers were George Landers from 
Southern Lithographing with Mrs. 
Eunice Rinaldi of Ferris Printing. 
Treasurer Harvey Loupee’s work- 
ing spot is with the Central Paper 
Co. 
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CHICAGO 





EDWARD M. EGAN set the pace 
for the Chicago Club’s forward 
march. Ed hails from Twentieth 
Century Press. Up front along 
with him were Spiegel’s Frank E. 
Swanberg and Gordon W. Wilson 
of Harris-Seybo'd. Keeping the 
secretarial line stepping were 
Service Offset’s John Radziewicz 
and Chicago Litho-Plate Grain- 
ing’s Robert E. Ludford, Jr. Treas- 
urer was Harry J. Deck of Adver- 
tising Promotions. 






LINDSAY BARRETT, who was high 
man of the Cape Town Associa- 
tion roll, is the managing direc- 
tor of a screen printing house, 
National Display Service (Pty 
Ltd. Next in line was Stan A. 
Franklin who works for Electric 
Process Engraving Co. (Pty) Ltd. 
Third man on this roster was Red- 
vers V. Sweet, serving another 
term os secretary-treasurer. Red- 
vers is ao craftsman for Spicers 
South Africa Ltd. 
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CENTRAL ILLINOIS 





ALBERT DARRAN, wielder of Cen- 
tral Illinois Club’s gavel, came to 
meetings from his work at Capitol 
Engraving & Electrotype, Spring- 
field. His vice-prexies were R. M. 
Glynn, coming from Staley Manu- 
facturing Co., and W. R. Hahn of 
S. P. Wright Co. in Springfield. 
Secretary and treasurer serving 
the club on the distaff side was 
Virginia Richardson. Al Dorran 
formerly served as second vice- 
prexy for the club. 
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CINCINNATI 
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WILLIAM J. SCHWARTZ marked 
Cincinnati Club’s course while 
serving U.S. Printing & Litho- 
graph. Pairing as his assistant 
pilots were William S. Bell of 
Standard Publishing Foundation 
and Luther Engle of Richardson 
Taylor Globe. Two-way guidance 
by Salvatore C. Baglione kept the 
log complete and helped to avoid 
financial shoals. Sal is a Stro- 
bridge Litho crafter who comes 
over from Norwood. 
























J. RAY REYES, who stepped up 
to the Citrus Belt rooftop office 
when Bob Olson left it, does 
plant-time work for Riverside 
Stamp & Stationery. Ray's vice- 
presidential tasks went to Dan 
Walker of Triad Newspapers in 
Rialto, Calif. Upland Printing Co. 
employs E. R. Frady who took 
over the minute chore from Dan 
when Silas Craig, serving Barnum 
& Flagg in San Bernardino, was 
installed as treasurer. 


DAYTON 





DILLEN H. (SWEDE) GASKILL led 
this club forward. Coming from 
Dayton Typographic Service, he 
had three vice-prexies: Norval 
Dean, Egry Register; Donald |. 
Knab from Knab Press; Donald E. 
Rossell, Meisner Paper. Secretary 
Horace J. Stephens serves J. W. 
Johnson Printing. He was running 
another term as keeper of the rec- 
ords while accounts on the money 
side were kept by Carl H. Harner, 
Egry Register. 
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EAST BAY 





JOHN B. GOETZ of University of 
California Press, where he’s pro- 
duction manager, was general in 
command of East Bay affairs. In 
this guiding post John succeeded 
Tam C. Gibbs. One step up made 
former logman Del Patterson the 
vice-president. Del is a Peterson- 
Heyne-Pingree partner. Bob 
Thomp of C lidated Print- 





ers took over Del’s tasks. Hazel- 
tine Typesetting’s Al Grathwohl 
was treasurer. 





















CLEVELAND 


EDWARD H. OWEN, home again 
with Printing Production maga- 
zine, where he is associate editor, 
was slotman on Cleveland Club’s 
planning desk. His right- and 
left-hand men were Ed Hill of 
Ohio Roller and Tony Annotico, 
the Judson Co. W. R. Swearingen, 
who works for Central Electro- 
type Co., was held over in the 
position which requires him to 
keep a sharp eye on what's doing 
dollarwise. 
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DES MOINES 





MAX SPANGLER of Meredith Pub- 
lishing Co. was raised from first 
mate to commander of the Des 
Moines craft. Upped to its first 
mate berth was Direct Advertis- 
ing’s R. B. Whiting. His mate, 
Laird Macdonald, is a member of 
the Meredith Publishing crew, 
and Cliff Bunker, purser, works 
daily where Dick Whiting does. 
Wright Litho is secretary James 
T. Tillotson’s spot for spending his 
working hours. 
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EDMONTON 





TOM DAVIS of Vari-Typer Corp. 
of Canada Ltd. in Alberta was 
voted another term as president 
of the Edmonton Club. Serving 
with him as vice-president was 
Bob Wagren. He also devotes his 
talents to work for Roberts Ltd. 
Jack Breen, Addressograph-Multi- 
graph of Canada Ltd., handled 
minutes and letter writing tasks. 
Bill Porter, serving the Bulletin 
Printers, was retained in the 
money come-and-go position. 
























COLUMBUS 





LeROY ARNETTE advanced from 
first vice-prexy when Don Camp- 
bell stepped up to that level with 
Albert E. McNulty becoming sec- 
ond veep. LeRoy is with Warner 
P. Simpson Co. and Don heads 
in at Clare L. Campbell plant. 
Albert is serving the Worthington 
News. Viking Engraving’s Eugene 
D. King as secretary and Alex 
Yoe, Burba Kern Printing, treas- 
urer, were serving additional 
terms. 





DETROIT 


EMMETT A. HARRINGTON again 
sounded the gavel call teeing off 
Detroit Club agendas. For this 
and other topside service Emmett 
came from Beauté Craft Supply. 
E. W. Thomas, Speaker-Hines & 
Thomas Printing, and Jack Eades 
of Hawthorne Paper were veep- 
men. Minute writer was Arthur E. 
Graichen, Jr., from Litho Print. 
Mirvin L. Hayes, Hayes Grinding 
Service, kept close watch on the 
cashbox key. 





WES C. CHATTEN devotes his 
daylight hours to service in the 
Erie Photo Color plant while he 
top-mans the list of Erie Club ex- 
ecutives, and James Deininger is 
one stair below him taking one- 
man care of vice-prexial tasks. 
Handling secretarial matters is 
Charles A. McClenathan of Ab- 
bercraft Co., and the cashier is 
Paul W. Mowrey. Paul is em- 
ployed by the Dispatch Printing 
& Engraving Co. 
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MARK H. CAROTHERS, manager 
of the Dallas First National Bank 
printing department, succeeded 
John Ellis as chief executive of 
the club in that Texas city. Vice- 
presidential affairs were in 
charge of Jack Brumley from 
Texas Printing Ink Co. Former 
treasurer Donald L. Hunt took 
charge of secretarial matters. 
Simpson Printing is the place 
where he works. W. G. Dooley, 
Storm Printing, succeeded Don. 
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DULUTH-SUPERIOR 


ROBERT G. KRAUSE was trump 
ace in Duluth Superior’s deck of 
knowledge-sharing cards. He 
keeps on dealing out his skills for 
Stewart-Taylor Co. Gilbert W. 
Johnson of the Labor World was 
king card, alias vice-prexy. An- 
other Johnson, Ernest, played a 
pair of roles. He mailed out no- 
tices to keep dues coming in and 
handled tasks assigned for secre- 
tarial attention. Ernest hails from 
Marshall-Wells Co. 
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FLINT 


JOHN C. BYERS and his slate of 
three official aides represent a 
new group of craftsmen organ- 
ized in Flint to promote the wel- 
fare of their division of the 
graphic arts. John has a daytime 
schedule of work at Perry Print- 
ing. Vice-president Thomas Luther 
serves Standard Printing. Edward 
C. Smith of Spencer Printing is 
secretary. James Neal, treasurer, 
applies his skills in the employ of 
Beach & Stull. 
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FORT WAYNE 
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HERBERT C. RUHL supervises 
printing for Allied Mills, Inc. His 
first vice-prexy Henry Volmerding 
is co-owner of Anthony Wayne 
Printing Co. Second veep Charles 
F. Collins hails from Graphic Re- 
production & Supply. Fort Wayne 
members renamed Herbert Scha- 
backer as minute man. He also 
serves Wm. A. Didier & Sons. Wil- 
liam L. Kreicker, Jr. held over as 
money counter. He is with Tri- 
State Advertising. 
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HAMILTON 





COLLIN W. MOORE, while run- 
ning his Moore Printery in Hamil- 
ton on the Ontario side of the 
northern border, was graduated 
from the vice-prexial bracket to 
lead his group. His two veepmen 
were Fred Wilson, Reid Press, and 
George Bidgood of Bathurst Con- 
tainers. Completing the list were 
secretary John Richards of Fair- 
clough Printing plant and club 
pocketbook custodian Stan Drake 
of Central Press. 
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ILLIANA 





VICTOR L. BENDER, Recording 
and Statistical Corp., headed the 
new Illiana Club set up in Dan- 
ville, Ill. Serving with Vic were 
three officers who are employed 
where he is. Otto Picklap was first 
veep with Thomas Clealand as 
recording secretary, and Les Fran- 
cis as treasurer. Second veep 
Karl Roesler is with Interstate 
Printers. Orvil Brown, who has re- 
tired from business, was the fi- 
nancial secretary. 














FORT WORTH 


HENRY C. NOLTE, Jr., the offset 
foreman of Patton Printing Co., 
topped Fort Worth Club’s trio of 
elected leaders. Sib Thompson, 
pressroom foreman at Fort Worth 
Star-Telegram, was this club’s 
vice-president. Another foreman 
who continued as secretary-treas- 
urer was Milton Horn, a past 
president. Milton keeps presswork 
running smoothly for Marvin D. 
Evans Co. Immediate past presi- 
dent is T. E. Henry. 
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HARTFORD 
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WILLIAM E. NEWTON is with 
Connecticut Printers and succeed- 
ed John Findlay as president of 
the club in Hartford. In charge 
of the vice-presidential tasks was 
Stewart W. Beckett of the Hart- 
ford Courant. Haige Garabedian 
of the Graphic Arts Association of 
Connecticut carried on as secre- 
tary. Fred S. Lyford, who made 
up the club’s financial reports, 
earns his take-home pay by serv- 
ing Bond Press, Inc. 
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INDIANAPOLIS 


EWALD A. BERGLUND, who has 
a schedule of daytime duties for 
Martin Drisco!l & Co., rose to the 
highest stop of the Indianapolis 
elevator. On their way are vice- 
prexies Eugene Cope from Chip- 
pen Printing and Rufus Seslar 
from Allied Printing Service. Paul 
A. Bogigian, Weimer Typesetting, 
and Lester Rhoads, Cornelius 
Printing, were secretaries. Alvin 
S. Dorr of Ft. Harrison Army 
Finance Center was treasurer. 













FOX RIVER VALLEY 
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GEORGE R. SEARS, wheel man on 
Fox River Valley’s crew of navi- 
gators, is with the Institute of 
Paper Chemistry. Vice-prexy Al- 
pheus W. Larson, Calumet Print- 
ing Co., teamed with W. Fred 
Allen of American Can Co. Money 
guardian Linus Pfankuch serves 
Geo. Banta Co. In secretarial of- 
fices were Lyle Landrum of Kim- 
berly-Clark and John Schweitzer, 
hailing from Acme Press in 
Appleton. 
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HONOLULU 








DONALD G. BROSSEAU took 
over the presidential lei which 
Larry Smith used to wear. His 
know-how work is done for Hono- 
lulu Lithograph Co. A. E. Raff of 
Honolulu Star-Bulletin was the 
vice-prexy of this club in Hawaii, 
and his plant buddy, E. L. Lord, 
was record keeper and letter 
writer. S. R. Gatton from Hono- 
lulu Paper was the officer whose 
pen for reports on income and 
outgo had no red ink. 









GRAND RAPIDS 
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STERLING BARBOUR of Central 
Michigan Paper Co. was this 
year’s president of the Grand 
Rapids Club. First vice-president 
Louis Heline hails from the Jaqua 
Co. Art Lindquist, Jr., of G. R. 
Electrotype Co., was in the second 
vice-presidential spot. The scribe 
of the club was Floyd Smith of 
Smith Printing Co. Allen Bennett, 
who is with the G. R. Printing 
Ink Co., managed the financial 
department. 
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HOUSTON 





JIM BARR, whose craft skill is an 
asset for Cravens, Dargan & Co., 
was advanced from secretary- 
treasurer to Houston Club’s top 
office. On the vice-prexial line 
was Leon Twiford, craftsman 
whose know-how benefits Twiford 
Printing Co. Succeeding Jim Barr 
in counting money with one hand 
and using the other at the same 
time for scribing work was Monte 
Dillon. Monte does daytime tasks 
for Carpenter Paper Co. 
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KALAMAZOO 


JACKSONVILLE 
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MERRILL D. RISH of the Austill 
Waxed Paper Co. leads Jackson- 
ville Club forward. His next-in- 
line aide is Robert C. Park of 
Peninsular Life Insurance Co. 
Then comes second veep William 
P. Davis, Jr., who reports for plant 
work at Allen Carton Co. Eugene 
McCloud, who was dollar officer 
only, continued in that capacity 
and doubled as secretary. Gene 
is associated with Jones Business 
College. 











FRANK GILMAN is top-guide of 
another club whose roster is list- 
ed here for the first time. He 
serves Crescent Envelope in Battle 
Creek. Vice-prexing the new Kala- 
mazoo Club are William Hayes of 
the Kalamat pliant and Al Medure 
from Crowell Carton. Jim Klock, 
secretary, is one of Frank Gil- 
man’s Kalamat associates. Chosen 
to act as money conserver was 
Hugh Smith from Kalamazoo 
Vegetable Parchment. 























KANSAS CITY 


a 9° 





LESLIE C. GIBBS, who serves the 
Speedy Composition Co., was a 
vice-prexy of the Kansas City 
Club before Frank E. Steinman 
handed him the gavel. Robert L. 
Morris of Burger-Baird Engraving 
rose to the post that Leslie held. 
Lowell Baird from the Kansas City 
Kansan was the other vice-prex 
with George McCurley of Vile- 
Goller Printing as secretary and 
Frank Todd of Colgan Engraving 


as treasurer. 


LOS ANGELES 
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HERBERT L. MITCHELL climbed his 
step-by-step way to the top of the 
Los Angeles roster. Herb is asso- 
ciated with Graphic Arts Monthly. 
Coming up the veepway are 
Gardner M. Burch from City Busi- 
ness Director Publishers and J. 
Des Mulhall from Trinler Steel 
Rule Die Co. Log-keeper Milton B. 
Shuck works for West Coast Sta- 
tionery & Printing Co. Isadore 
Margolin, Vogue Composition, is 
secretary-treasurer. 
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MICHIANA 


J. M. STENBERG, raised from first 
violinist to conductor of the Mich- 
iana orchestra, does his plant 
tuning-up work for Barger Box & 
Printing Corp. Duets in veep time 
were played by Dudley Knox, 
Carpenter Paper Co., and Regi- 
nald Carpenter, from South Bend 
Lithoplate. Writing musical scores 
was John Zoeller of LaSalle En- 
graving. Man who sang pay-dues 
solos was Richard Huff, Huff Let- 
ter Service. 
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LANSING 


CHARLES LaTOUR, serving his 
first term as middleman at this 
club’s up-front tables, is with 
Speaker-Hines & Thomas. He had 
two plant buddies on his staff: 
secretary Herman W. Sonnenberg 
and treasurer Walter Kipe. His 
vice-presidential helpers were Leo 
Gentner from Lansing Electrotype 
and Harry Drennan of Capitol 
Typesetting Co. John V. Vitovsky 
was the immediate past president 
of this club. 
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LOUISVILLE 









FRANK P. GERSTLE, star role play- 
er on the Louisville cast of official 
characters, is serving the Courier 
Journal Lithographing Co. Frank 
formerly devoted his club services 
to tasks assigned for vice-presi- 
dential handling. His follow-up 
man in that position is Donald 
Lyons who is playing a know-how 
role for the Photo Offset Plate 
Service Co. Club treasurer An- 
drew Feldman comes from Faw- 
cett Dearing Printing Co. 
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MILWAUKEE-RACINE 


HENRY O. KUTSCHE took over 
the Milwaukee-Racine leadership 
when Raymond Villier bowed out. 
Henry is with the E. F. Schmidt 
Co. Lawrence Brehm, first veep, is 
a Western Printing & Lithograph- 
ing man. W. A. Kreuger Co. em- 
ploys second veeper Herman H. 
Mueller. Jack Miller, still secre- 
tary, is from Specialty Press, and 
John Krautschneider of Arandell 
Corp. is still the member who 
serves as cashier. 








LEHIGH VALLEY 











HAROLD M. REPPERT, directing 
industrial education in Wilson 
Area Schools, succeeded Alan S. 
Holliday in Lehigh Valley’s top 
management berth. Aiding him in 
vice-prexial posts were Robert A. 
Peters of Standard Paper Box 
Mfg. Co. and Michael Hnat from 
Bethlehem Paper. Secretary Jay 
R. Golden and treasurer Michael 
Mamrich were newcomers on this 
roster. They do daytime tasks for 
Industrial Engraving Co. 
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MADISON AREA 








WINFIELD BUCHANAN, heading 
the new Madison Area Club, is 
handling his craft-skill tasks for 
Credit Union National Associa- 
tion. Tad Froncek, first veep, hails 
from Oscar Mayer and Co. Ed 
Kuhimey, second vice-prexy, and 
Ross Cramer, recorder, are em- 
ployed by Litho Productions, Inc. 
Ward M. Cowles, figuring money 
accounts for this group, comes 
from the Madison Vocational and 
Adult School. 








MINNEAPOLIS 








KENNETH F. LUKASKA was top 
executive through the Minneapo- 
lis Club year ended in May. He 
does his daily tasks for Minnesota 
Paper & Cordage Co. Playing the 
vice-presidential solo after Ken 
Lukaska became baton wielder 
was Harvey W. Spanyers. He 
hails from the Minneapolis Star 
and Tribune plant. Dollar sign 
and minutes writer G. Lynn Hol- 
len comes from the Graphic Arts 
Technical School. 








LONDON 


ada Printing Ink Co. Ltd. stepped 
up one stair to become polestar 
guide for this club in Ontario. 
Charting the course with Ralph 
were veepmen Tom Glover of 
Jones Box & Label and R. Ed. 
Dunn from Toronto Type Ltd. 
Tom’s working associate, William 
Allcorn, was renamed teller. Hats 
off, boys, to the secretary of the 
club. She is Kay Schaefer, who 
works for A. Talbot Ltd. 
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MEMPHIS 


CHARLES A. GUENTHER, the Bluff 
City Engraving Co. secretary- 
treasurer, is master of Memphis 
ceremonies. Rodney-Barber gen- 
eral manager B. G. Brown is the 
master’s highest aide, and H. A. 
McDonnell, serving the Standard 
Printing Co. as manager of pro- 
duction, is second vice-president. 
Secretary and financial executive, 
Carl F. Seiffert, Jr., comes from 
Seiffert Mat & Stereotype Co. in 
Memphis. 
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MONTREAL 
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MAURICE J. WRIGHT, wielding 
the Montreal Club gavel, keeps 
busy on the production side of 
The Reader's Digest, while John 
Mackinnon, the club’s first vice- 
prexy, works for Standard Paper 
Box and Edgar Varin, third from 
the top, gets his pay from Pierre 
DesMarais. Playing two roles, sec- 
retary and treasurer, is Ernest K. 
Schroder. He hails from Mclean 
Brothers Ltd., where he puts his 
skills to work. 


RALPH CONQUERGOOD of Can- 
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NASHVILLE 





RICHARD C. PHELPS, first on the 
slate of Nashville Club executives, 
arrived there while serving Dixie 
Electrotype Co. Next let’s men- 
tion George Jones from Sam’! 
Bingham’s Son Co., because he is 
serving his 15th year as treas- 
urer. He’s minute man, too. Pair- 
ing as vice-presidents are John 
Ambrose, Jr. from Ambrose Print- 
ing Co., Frank Pickens, Jr. of that 
Dixie Electrotype plant where 
Dick Phelps heads in. 
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NEW YORK 





CHARLES J. FELTEN, Messenger 
of the Sacred Heart, sounds the 
let's go call at meetings of the 
New York Club. His pair of veep- 
ers were Lovis Van Hanswyck, 
LouVan Typographers, and Peter 
J. Bernard, H. Wolff Book Mfg. 
Lovis A. Croplis who composes the 
minutes and mailings works for 
the American Type Founders Co. 
Mortimer S. Sendor, from Sendor 
Bindery, keeps a close watch on 
the financial barometer. 
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ORANGE COUNTY 





DONAL K. MACKENZIE, who de- 
votes his skills to service for Syca- 
more Studios which he owns, 
stepped from the log-keeper and 
purser to the pilot house of this 
Orange County craft. Doubling 
again in the vice-presidential 
berths was Ken Johnson, advertis- 
ing manager for the Santa Ana 
Register, and Carl Rengert, who 
is Sewell Printing sales manager, 
took on log-keeping and purser 
duties for this club. 





NEWARK 






GEORGE KEDERSHA, from Gaet- 
jens, Berger and Wirth, Inc., 
gavels Newark Club meetings. 
Charles Safranak of Prudential 
Insurance Co. and Jack Gold of 
Globe Printers Supply are his 
right and left bowers. The Ballard 
Press employs Jack Dey who 
serves as the secretary keeping 
the minutes up to date and han- 
dling club correspondence. John 
C. O'Connor of William Patrick 
Co. is dollar sign man. 
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NORTH SHORE 





ROBERT P. BREYER, charter prexy 
of this club, serves Dery Press in 
Waukegan, Ill. Members of the 
North Shore group named two 
vice-presidents, Alfred Sefton, Jr. 
of National Office Supply Co. and 
Don Tredup of Cobb Printing. 
Elmer E. Burand from Waukegan 
News-Sun is secretary. J. Franklin 
Reames in the cash and folding 
money post comes to club meet- 
ings from his work in the Cal- 
laghan and Co. plant. 
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OTTAWA 





KENNETH NESBITT, kingpin of 
the club in Ottawa, hails from 
Nesbitt Engineering Ltd., and 
Keith LaChance, first vice-presi- 
dent, serves E. B. Eddy Co. Ltd. 
in Hull. Second vice-prexy Dick 
Parsons, former secretary, has 
daytime duties at R. L. Crain Co. 
Ltd. Secretary James Young is 
with the Dominion Bureau of Sta- 
tistics. Earl Noffke, held over as 
treasurer, comes from Rapid Grip 
& Batten Co. Ltd. 


NEW HAVEN DISTRICT 





FREDERICK H. SEEGER charted 
the go-ahead course of the New 
Haven Club. Fred helps to steer 
jobs for Planck’s Typographic 
Service, Inc. Earl Roberts of M. 
H. Davidson Co. became first vice- 
prexy when Fred was moved to 
the top of the list. Milton T. Port- 
nov of City Printing Co. succeeded 
Earl as the second vice-president. 
Harry Kenes, Wilson H. Lee Co., 
was renamed secretary and treas- 
urer of the club. 
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OKLAHOMA CITY 





HUBERT C. MITCHELL, Oklahoma 
City Club pacemaker, owns Litho 
Negative & Plate Co. His first two 
vice-prexies are M. E. Green, 
Smith Printing, and Jack Rainbo 
of Norick Bros. Printers. John 
Mal of Oklah Bindery is 
third veep promoting member- 
ship. Jim Penny of Pete Dowling 
Printing is secretary and Dick 
Stout, hailing from Dick Stout & 
Co., is the officer who takes in, 
counts and pays out the money. 
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PANHANDLE 


GIL BAILEY, job shop foreman for 
Scottsbluff Daily Star-Herald, be- 
came Peary Rader’s successor 
topping the masthead of the Pan- 
handle Club. All of this group’s 
leaders come from newspaper 
plants. Fred Rose, vice-president, 
is Bayard Transcript editor-pub- 
lisher. Harrold Curtis, in the sec- 
retarial berth, plies his skills for 
the Lyman Leader. The secretary 
Wayne Clark works where Gil 
Bailey does. 











NEW ORLEANS 





WARREN A. FORSTALL heads the 
New Orleans Club's team of exec- 
utives. He is associated with the 
Ad Shop. Vice-prexial services of 
both types are provided by Jerry 
Devenport who operates a print- 
ing plant under his own name. 
Secretarial tasks are assigned to 
Larry Martin of Graphic Repro- 
ductions. Filling this southern 
club’s list on the money side is 
George Dugazon, hailing from 
Dugazon Printing Co. 
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OMAHA 





NEAL R. WALKER of Carpenter 
Paper Co. succeeded Romi J. Bag- 
giani as the quarterback calling 
Omaha Club signals. Frank Rour 
from Raur Litho Plate Service was 
moved from second to first veep. 
Jack Fernley from Western Paper 
was upped from secretary to sec- 
ond veep. Jack tossed the ball of 
minutes to Ken Templeton of Rig- 
gert Printing. Frank Spangler, 
Midwest Typographers, was treas- 
urer of the club. 
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PHILADELPHIA 





RAYMOND G. PHYLE of Innis & 
Sons, where he is superintendent, 
was raised to the Philadelphia 
Club presidency when his name- 
rhyming friend, Harold S. Lyle, 
joined the past-prexy class. Rob- 
ert S. Kent of Hanson Co. teamed 
with Ray in the vice-presidential 
spot. David H. Hopkins, Sr. of 
Royal Electrotype, was secretary 
and William T. Holdsworth of Na- 
tional Typesetting Corp. was the 
treasurer. 





PHOENIX 






Ms... 

CLARENCE J. JOHNSON, drum 
major of the Phoenix Club, is a 
West Phoenix High School print- 
ing teacher. First, second and 
third veepmen in that order are 
Donald Short of Republic & Ga- 
zette Engraving Co.; Cloyd Har- 
per, Andy Chuka Print Shop; Al- 
bert “Meaker the Printer.” Club 
secretary is Gene Sherwood, Ari- 
zona-Messenger Printing. Louis 
Suk, treasurer, is associated with 
California Ink Co. 
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QUAD CITY 





WILLIAM P. GORDON, leader of 
the new Quad City Club band, 
keynoted meetings after working 
for Gordon Printing. Tuning in 
on the vice-presidential wave- 
length were George Thomas from 
De Sauiniers & Co. and Karl H. 
Wagner who hails from Wagners 
Printery. The secretary writing re- 
views of monthly ensembles was 
Howard Vinall, Bawden Brothers. 
John Hobart, Paper Co., Duffey, 
scored music with dollar signs. 
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ROCK RIVER VALLEY 





JEROME H. ANDERSON, a Kable 
Printing Co. craftsman, emceed 
Rock River Valley agendas and 
had four official aides. Jack Sund- 
berg, partner in Berg Sundberg 
Printing, Inc., was first veep pair- 
ing with Maurice Reyno!ds of 
Wayside Press. Secretary Robert 
Langkamp works for Berg Sund- 
berg Printing also. Ralph Erd- 
man, conserving the club’s long 
green assets, gets his income from 
Rawleigh Products. 











PITTSBURGH 






HARRY M. FRITZ, JR. timed the 
sturdy strokes of his crew in Pitts- 
burgh. Harry and money counter 
Andrew F. Jancsar help to keep 
William G. Johnston Co. produc- 
tion flowing. Stroking as veep- 
men were Donald W. Gothe of 
Samuel Bingham’s Son Mfg. Co. 
and Anthony J. DiCocco of Blaw- 
Knox Co. Eugene Sabina, secre- 
tary, also rows on the crew at the 
Liberty Printing and Lithograph- 
ing Co. 
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RICHMOND © 


tee 


EDWARD R. OWEN, vice-presi- 
dent and general manager of En- 
gravers, Inc., became gavelman 
of the Richmond Club when Wal- 
ter Massengill stepped off the 
roster. His vice-prexial aides are 
Raymond L. Eggleston from Ever- 
ett Waddey Co. and Park A. 
Dodd, Jr., Beacon Press. Hugh E. 
Rees, working for L. H. Jenkins, 
Inc., continues to serve the Rich- 
mond Club in the money and 
minutes berth. 
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ROCKY MOUNTAIN 


JOHN L. HAYNES was elected to 
follow Anthony Stark in this club’s 
top guidance post. John also ap- 
plies his craft talents to duties for 
Sinclair & Valentine Co. Rocky 
Mountain's vice-prexy, Arthur Mi- 
lano from A. B. Hirschfeld Press, 
was promoted from financial sec- 
retary. Francis Ricci from Monitor 
Publications is secretary. Treas- 
urer Clinton Coakley is with Post 
Printing & Publishing Co. in Den- 
ver, as are the other plants. 











PROVIDENCE 


PORTLAND 





EDWARD J. FLANAGAN headed 
the Providence Club through the 
1957-58 year. His successor as 
secretary-treasurer was John B. 
Newsom who works for Ameri- 
can Type Founders. John C. Nor- 
ton of W. Oliver Tripp Co., Bos- 
ton, served as first vice-president. 
Richard W. Anderson of Liver- 
more & Knight Co. took care of 
the second vice-presidential tasks. 
John M. Cooney joined the club 
group of past presidents. 


HARRY B. MACHUM, the superin- 
tendent of the Oregon Journal's 
engraving department, was pres- 
ident of the Pacific Coast News- 
paper Mechanical Conference in 
August last year. Vice-prexies 
serving the Portland Club are 
Day Morgan, Sinclair & Valen- 
tine, and Fred Bauman of Mail- 
well Envelope Co. Club secretar- 
ial and financial matters are the 
duties of William D. French, In- 
ternational Printing Ink. 
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ROCHESTER 
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RIO GRANDE VALLEY 





RICHARD BERESFORD, JR., from 
Rochester Institute of Technology, 
perched on the top rung of the 
Rochester Club ladder. Just below 
Dick were Rufus C. Short of Case- 
Hoyt Corp., and another Dick, F. 
Richard Eichorn, from the Eichorn 
& Birmingham plant. They han- 
dled vice-presidential tasks. Carl 
F. Talkenberg, Jr. of Genesee 
Valley Paper again wrote min- 
utes with one hand as he counted 
cash with the other. 


JOHN HENSLEY followed Earl 
Hamburg as chief supervisor of 
Rio Grande Valley Club activities. 
John recently took honeymoon 
time off from his duties at the 
Clark & Courts plant in Harlin- 
gen, Tex. W. L. Henderson played 
the vice-prexial duet all by him- 
self while serving Carpenter Pa- 
per Co. John R. Eble of Stauffer 
Chemical, Weslaco, became the 
combination secretary and treas- 
urer for the club. 
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ST. LOUIS 


SACRAMENTO 











HAROLD M. AXTELL, heading the 
crafters in the city where Stan- 
the-Man Musial clouts out home- 
runs, keeps his skills running daily 
for A. R. Fleming Printing Co. 
Joseph J. Borgman from Beacon 
Paper and Walter W. Bruck of 
Hart Printing handle vice-prexial 
plays. William B. Chase of Mor- 
rison Printing Co. is box score- 
keeper with Joseph A. Ottersbach 
of Buxton & Skinner banking the 
gate receipts. 


ROSS L. HALL was the man who 
topped the roster of Sacramento 
Club executives. He spends his 
daytime working hours at Blake, 
Moffitt & Towne Paper Co. His 
vice-prexial aides were George 
Fisher from Fishers’ Fine Printing 
Co. and Marshal Sherwin of 
Schevermann & Sherwin Electro- 
type Co. Robert Hecker, financial 
and secretarial executive held 
over in that berth, works for Sil- 
vius & Schoenbackler. 

















ST. PAUL 





WILLIAM F. SCHWOPE is the 
craftsman who worked his way to 
St. Paul Club’s highest executive 
post while keeping busy in plant- 
time periods at the Webb Pub- 
lishing Co. His vice-prexy, George 
H. Nelson, was advanced from 
the secretarial berth. He works 
for McGill Warner. Secretary 
Fred A. Schultz is associated with 
Buckbee Mears, and Vincent D. 
Kassube, dollar man, serves Webb 
Publishing Co. 
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SAN FERNANDO VALLEY 





CLYDE £. EDDO directed the 
blueprinting of plans that kept 
this club on its forward course. 
He does his skill-sharing tasks for 
Delta Lithograph Co. Fred Hotch- 
kiss, giving Clyde first vice-presi- 
dential support, has his daytime 
duties at Carpenter Paper Co. 
Second vice-prexy John W. Latta 
is with A & L Bindery. Roland 
Pederson, logkeeper and check 
writer, earns his income at Sta- 
tioner’s Corp. 


SALT LAKE 


E. KEITH LOOSLI shares his skills 
for the benefit of University of 
Utah Press. Keith was promoted 
from second vice-prexy to Salt 
Lake Club leader. Named to as- 
sist him on the veep side were 
Winston Ne!son from Box Elder 
News & Journal, and George 
Veenendacl, coming from Deseret 
News Press. Money and minutes 
responsibilities were left in the 
charge of LaMar Sainsbury of 
Utah Printing Co. 


o—e—_e—__o—__0_0—_0_ o_o 8 


SAN FRANCISCO 





CLIVE ATHERTON was elevated 
to the San Francisco Club pent- 
house post when Fred Gross be- 
came a past prexy. Clive works 
in the Holmes Typography plant. 
Carl Swenson from Kennedy-Ten 
Bosch Co. donned Clive’s first 
veep-style shoes. Edward Maggi 
of Phillips and Van Orden was 
elected second veep. Neil Mac- 
Neil, secretary, serves Spiral 
Binding. Cashier Phil Jones is 
with Blake, Moffitt & Towne. 
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SEATTLE 


RALPH M. VAN DYKE earns his 
income taxes at Van Dyke Litho 
Plate Co. Three members helped 
him to keep this club speeding 
along its forward course. His first 
and second mates were Edward 
L. Bradley and Richard Wayman. 
Ed works for University Printing 
Co. Dick keeps busy on his job at 
Pacific Electrotype. William Coop- 
er, serving Seattle members as 
secretary-treasurer, is with Orrin 
F. Drew Printing. 





SOUTHERN COLORADO 





ALBERT T. PETRENAS has day- 
time plant responsibilities at the 
Democrat Publishing Co., Colo- 
rado Springs. Vice-prexy Harry 
Temple is associated with Dixon 
& Co. in Pueblo. Chosen to take 
over Harry’s duties as secretary 
was Frank McLeod. He does his 
craftswise tasks for Pikes Peak 
Lithographing Co. Southern Colo- 
rado Club officer on the bank ac- 
count side was Otto Brinkman, 
Out West Printing & Stationery. 











SAN ANTONIO 


J. M. JOHNSON was advanced 
to the highest post when T. E. 
Crumrine’s name appeared on 
the list of San Antonio Club past 
presidents. Jimmie is listed on the 
roll of the Clegg Co. plant em- 
ployees. Leo Hearn, who became 
Jimmie’s successor on the veep 
level, collates the wage checks he 
receives from Universal Bookbind- 
ing. Jean Verstegen, secretary- 
treasurer, is also listed on Uni- 
versal’s payroll. 
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SAN JOAQUIN VALLEY 


CHARLES L. PALMER succeeded 
Robert B. Roberts as gavel custo- 
dian for the San Joaquin Valley 
Club. His place of business is 
Pacific Gas and Electric Co. Fol- 
lowing him in the vice prexy of- 
fice came J. W. Taylor. He is 
better known as “Woody.” He 
was advanced from the cash sec- 
tor where his Peerless Printers 
pal, Ernest Scribner, now sits. 
Secretary Ward Williams hails 
from Williams & Son Printers. 


SOUTHERN TIER 


ROBERT G. JOGGERST, owner of 
Joggerst Printing and Stamp Co., 
succeeded Albert Owen as chief 
of the Southern Tier Club. His 
veeps were Robert Siver, Stickley- 
Siver, and Ray Joscelyn of Valley 
Offset. Heldover minute writer, 
B. Franklin Waite, Jr., is with 
Johnson City Publishing Co. Rob- 
ert Melville, who works for Hall 
Printing Co. in Binghamton, con- 
tinued to serve this club in the 
money sector. 













SAN DIEGO 





CHARLES H. WATTERSON head- 
ed the roster of officers guiding 
the San Diego Club through its 
initial year. He comes to club 
meetings from Sunset Engraving 
Co. His vice-presidential aide was 
Raymond E. Lake who works for 
Swanson’s Printers Supply. Rob- 
ert E. Eyer, Eyer Printing Co., was 
minutes man. Frank C. St. John, 
treasurer and financial secretary, 
is associated with Walter A. Stan- 
ley Co. 
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SANTA MONICA BAY 


ROBERT J. WILKINSON, a Santa 
Monica City College craftsman, 
served another term as headman 
of Santa Monica Bay Club. Bob 
had a vice-prexial pair, Ronald E. 
Vance, Scott and Scott, and Rob- 
ert Young from General Tele- 
phone Co. Herald Flood, Seward 
and Flood, continued to compose 
minutes and mailings while cash 
inventory figuring was done by 
George Ryan, who served Legal 
Directories Publishing Co. 
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SPRINGFIELD (Mass.) 





WALTER B. DULAK took charge 
of presidential duties for the 
Springfield Club when Frank M. 
Gruen dropped the gavel. Walter 
traveled the vice-prexial route to 
the highest office. He works for 
Sinclair & Carroll Co. Leo Kel- 
leher, R. E. Hoe Co., stood on the 
first veep stair alongside Robert 
Sullivan of F. E. Bassette Co. Fol- 
lowing Bob as secretary and 
cashier was Earl Wood, Plymouth 
Paper Co. 








SYRACUSE 


PETER WILLIAMS earns his day 
pay at Trident Printing. Pete had 
vice-presidential aid from Ernest 
J. Desroches of L. W. Singer Co. 
and William S. Barnes from Sol- 
vay High School. The secretarial 
help was given by Arthur E. Vas- 
silion of lroqovis Publishing Co. 
John Nolan, who followed Bill 
Barnes in the post where the 
money comes in and goes out, 
takes his earnings home from 
Estabrook Printing. 
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TORONTO 


NELS CLAY, who was Toronto 
Club’s first vice-prexy, became 
George H. Harper's successor in 
the uppermost berth. Nels does 
off-club-time work for Sinclair & 
Valentine. His follow-up man on 
the veep level is Roy Gurney of 
University of Toronto Press, team- 
ing with Alex McDonald from Al- 
liance Paper Mills. Ed Adair, 
treasurer, is with Davis & Hen- 
derson. Secretary Frank Parker is 
with Porker Pad & Printing. 
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VICTORIA 


RICHARD H. SMITH, top of the 
Victoria Club’s triangular man- 
agement, is Smith-Stevenson Ad- 
vertising Agency, owner-partner. 
Centering this geometrical figure 
is Norman McConnell of Acme 
Press who was reélected vice- 
president. Angles at the base of 
the triangle, slugged secretary 
and treasurer, are filled by Al- 
bert Dewdney. Albert is a crafts- 
man serving in the plant of Smith, 
Davidson & Lecky. 


TIDEWATER 


TRAVIS R. PHAUP fronted the 
Tidewater Club’s line of officials 
and came to sessions from Phaup 
Printing in Norfolk, Va. First vice- 
president Arthur W. Goolsby, Jr. 
works for Newport Business Forms 
in Hampton and Ralph C. Parrott, 
second veep, comes from Teagle 
& Little in Norfolk. Charles Ober 
works for Tidewater Offset Print- 
ing Service. Treasurer E. W. Wea- 
ver works for Newport Business 
Forms. 


o—?¢-—0—-0-— 0 0— 0 0 0 0-0-9 


TRI-STATE 


ANDY WACHTER, third leader of 
the young Tri-State Club, is vice- 
president of Pittcraft, Inc. Jake 
Doran, Doran Engraving Co., is 
Tri-State first veep, and Edward 
Hibbs, who comes from Carthage, 
Mo., is second veep. Joe Wachter 
of Pittcraft is keeping the minute 
book up to date. Tom Brady of 
Commercial Publishers is imme- 
diate past prexy. Andy Wachter 
has been active in the printing 
trade for 22 years. 


WASHINGTON 


WILLIAM W. BARNES, president 
of the Craftsmen’s Club in the 
nation’s capital city, works in the 
Government Printing Office. So 
does his second vice-prexial aide, 
Joseph W. Weingarden. In the 
first veep position is Ray S. Via. 
He is employed by Baker-Web- 
ster Printing Co. Harold G. 
Crankshaw, from District of Co- 
lumbia public schools, is secre- 
tary. John McGeever, treasurer, 
serves National Engraving Co. 
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TOLEDO 


ROBERT D. JANKOWSKI headed 
the Toledo Club chorus while serv- 
ing Roberts Printing Co. Duet for 
veep harmonizers was played by 
Art Wayne, Wayne Plate & Copy 
Service, and by Amos Thompson 
from Gross Photo Mart. Two-part 
secretarial music was provided by 
Harold L. Williams of Paramount 
Printing Co. and Eric Sturton, S. 
& S. Masterlith. Glenn Horton of 
Toledo Scale weighed the concert 
money receipts. 


TOPEKA 


RAY SMITH, leader of the club in 
Topeka, was superintendent of 
Hall offset plateroom before he 
retired. Marion H. Carnine from 
the State Printing Plant is one of 
Ray's vice-prexial trio. The others 
are Jack Eaton of Myers Year- 
book Co. and Donald Hummer 
who serves the State Printing 
Plant. Les Bond of Midwestern Po- 
per Co. doubles as recorder of 
club minutes and guardian of the 
wherewithal stock pile. 
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UTICA DISTRICT 


JAMES J. O’HARA was raised to 
succeed Carl Buerger as leader 
of Utica District Club. He also 
serves Mursch Printing. Second 
veep Francis Riva of Winchester 
Printing became first. Named as 
his side partner was Edward J. 
Finlayson of Utica Mohawk En- 
graving Co. Richard McCale of 
Revere Brass & Copper Printing 
is club secretary. Hermann Reick- 
ert of Utica Typesetting took over 
the moneybag and checkbook. 


VANCOUVER 


HUGH E. AIKENS worked his way 
up the Vancouver Club ladder 
and kept in step with his photo- 
engraving tasks for Cleland Kent 
Western Ltd. Trev. C. Price, hai!- 
ing from Price Printing, aided 
Hugh on the vice-prexial level. 
Jack Airey, doing his daily work 
for Mitchell Press, was renamed 
secretary-treasurer, and the mem- 
bers reélected Jim Robinson sec- 
retary of the recording side. Jim 
works for Ault & Wiborg. 
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WATERLOO 


CECIL L. KLEIST, captain of the 
Waterloo craft, is serving Inland 
Litho Plate. One of his plant pals 
is Curtis C. Philp, secretary. Ad- 
dressograph Multigraph’s Donald 
Thompson shares with Edmund 
Guhl in taking care of vice-presi- 
dential tasks. Ed is associated 
with Matt Parrott and Sons. He 
was advanced from the secretar- 
ial office. Harold Knight who also 
serves on the Stewart Simmons 
crew is purser. 


WICHITA 


WALDO W. LEISY became top- 
ranking executive of this group 
when Bowen Brady completed his 
service in that post. Waldo is an 
Edwards Typographic Service 
craftsman. Dick Robinette from 
Acme Lithographers climbed from 
secretary to first veep. Ralph 
Vautravers, second veep, works 
for Grit Printing. Cashier John 
J. Lewis is with Western Litho- 
graph. Secretary Ellsworth Cur- 
mode serves Wichita High School. 
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WINNIPEG 


» 


JACK K. TAYLOR is printing super 
for the Western Canada Under- 
writers Association. Jack Hignell, 
secretary and treasurer of Hig- 
nell Printing Co., was first vice- 
prexy of the Winnipeg Club. Neil 
Payne, the other vice-prex, is 
Canadian Publishers superintend- 
ent. Wilson Stationery is secretary 
William Smith’s daytime work 
spot. Bert Thorkleson, treasurer, 
heads in at the Public Press Print- 
ing Co. 
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HAARLEM 


DR. H. J. A. DE GOEY heads one 
of the overseas groups that help 
to make the organization of 
craftsmen international. He and 
his fellow officers serve the club 
in Haarlem, their home city in the 
Netherlands, known world-wide 
as the country where multicolored 
tulips are grown. The club has 
one vice-president. He is L. G. 
Herber. Serving as treasurer is J. 
J. M. Bogoers. A. J. H. Elfers is 
the club secretary. 
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WORCESTER COUNTY 


ROY E. CLARK, hailing from Lud- 
low Papers, Inc., stepped up to 
the Worcester County Club’s 
highest berth. Elmer Haskell is 
immediate past-prexy. Veepmen 
were Robert G. Morin, Woodbury 
Co., and G. Everett Holmes of 
Holmes Electrotype, Inc. Again 
acting as treasurer and secretary 
in that order were George E. 
Hunter, Carter Rice Storrs & 
Bement, with Robert G. Smith of 
Smith Printing Co. 
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HEIDELBERG 


GUENTER DEGENHARDT leads 
the Heidelberg Club on its for- 
ward course. All executives of this 
group in West Germany are 
craftsmen for Schnellpressenfa- 
brik AG Heidelberg, producers 
of Original Heidelberg printing 
equipment. Table host chairman 
is Anton Bibel’s title on this club’s 
official roster. Fritz Niepert is 
listed as secretary. Completing 
the quartet is Kurt Knaver, treas- 
urer of the club. 


YORK 


RICHARD S. SCHIDING, the chief 
executive of the York Club, has 
daytime knowledge-sharing tasks 
in the Progressive Typographers 
plant. John U. Wisotzkey II of 
Maple Press Co. stepped up one 
stair to the first vice-prexial level 
and Norman M. Callahan of W. 
B. Killhour & Sons took on second 
veepwise duties. Ward S. Yorks, 
a past president coming from the 
Red Lion High School, is secre- 
tary-treasurer. 
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HELSINKI 
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YRJO A. JANTTI, top officer of 


the Helsinki Club in Finland, 
serves Werner Séderstrém Oy as 
managing director. Diploma en- 
gineer Halfdan Malmgren com- 
ing from Oy Grafica Ab handles 
this club’s vice-presidential af- 
fairs. Another diploma engineer, 
Tuano KahanpaG, is secretary. 
He’s with Kirjateollisuusasioimisto 
Oy. Paul Strémberg’s business 
place is Oy Tilgmann Ab where 
he is director. He is treasurer. 


CHRISTCHURCH 


CLIFFORD HUGH WHALL heads 
the Christchurch Club of crafts- 
men who work for plants in New 
Zealand. Cliff's plantwise role is 
played for Christchurch Star-Sun, 
published by New Zealand News- 
papers Ltd. His veepmen are Ron 
Wright of Fuller Bros. and Rex 
Evans of Alex Cowan and Sons. 
David Whitfield, treasurer dou- 
bling as secretary, does his day- 
time craft work for the benefit of 
Morison and Morison Ltd. 
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VICTORIAN 


CECIL GLASSON, hailing from 
Melbourne School of Printing & 
Graphic Arts, was head officer of 
the Victorian Club down in Aus- 
tralia. Wally Cooper, second vice- 
president, comes from the same 
school. First vice-president Alan 
Finlay works for the Advocate 
Press. The Victorian secretarial of- 
ficial John Gartner also served 
the club as conserver of the cash. 
He earns his at Hawthorn Press 
Pty. Ltd. 
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ORIGIN OF THE CRAFTSMEN’S EMBLEM—On August 14, 1457, there appeared in Mainz, 
Germany, a magnificent Psalter, printed in black and red and profusely decorated with 


printed two-color ornamental initials. The illustration below is the colophon of the now- 


famous book, the first to have a printed date and the first to bear a printer's mark. 
The Fust and Schoeffer printer's mark has been adopted by the International Craftsmen. 
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Winning entry in poster contest for 1959 Printing Week was designed by Gustave Ahrenhold, Chicago 


Winners Named In 1959 Printing 
Week Stamp And Poster Contests 


First prize winner in the contest con- 
ducted by the International Association of 
Printing House Craftsmen for the best 
poster for the 1959 
International Print- 
ing Week celebra- 
tion is Gustave 
Ahrenhold of Chi- 
cago. Emil Georg 
Sahlin of Buffalo 
won first prize in 
the 1959 Printing 
Week stamp contest. Mr. Sahlin also was 
awarded second place in the poster con- 
test. Announcement of the winners was 
made last month by Gerald L. Flood, In- 
ternational Printing Week chairman. The 
judges in the two contests are shown at 
the bottom of this page. Third prize win- 
ner in the poster contest was George 
Mueller of Philadelphia. Both Mr. Sahlin 
and Mr. Mueller will receive certificates 
of honorable mention while Mr. Ahren- 
hold will be presented with a gold cup at 
the Craftsmen’s convention in Detroit, 
Aug. 10-13. 





Judges for 1959 International Printing Week poster contest were Richard 
Hoffman (I.), Los Angeles City College, Tom Jennings (c.), U.C.L.A., Tom 
Simon (r.), Anderson, Ritchie and Simon. All are from the Los Angeles area 


Second prize in the stamp contest went 
to G. W. Zopf of Dayton, Ohio, who col- 
laborated with one of his artists, Charles 
S. Watson. James Somerville of Boonton, 
N.J., won third in the stamp contest. Mr. 
Sahlin, the first prize winner, will receive 
a gold cup at the Detroit convention. Mr. 
Zopf and Mr. Somerville will get certifi- 
cates of honorable mention. 

Mr. Ahrenhold, the poster contest win- 
ner, is a native of New York City where 
he received his art training. He is now a 
designer for the Leo Burnett Co., Inc., 
Chicago advertising agency. He prepares 
comprehensive layouts for such adver- 
tisers as Marlboro, Kellogg, Campbell 
Soups, Franco American, Philip Morris, 
Swift & Co., and Pillsbury Flour. During 
his career as a letter and design artist, he 
has been associated with W. L. Stensgaard 
of Chicago; Charles Daniel Frey, Chicago; 
Calkins & Holden, New York, and Beck 
Engraving Co., also of New York. 

Mr. Ahrenhold likes to collect fine 
printing and limited editions, but spends 
his evenings as an instructor of layout and 


Stamp, Poster Contest Winners 





Gustave Ahrenhold (I.), Leo Burnett Co., Chicago 
advertising agency, was named winner of Print- 
ing Week poster contest. Emil Georg Sahlin (r.), 
of the A. E. Sahlin Typographic Service, Buffalo, 
N.Y., was awarded first prize in stamp compe- 
tition. Mr. Sahlin also won second prize in poster 
contest. Winning entries are shown on this page. 
Poster will be larger, stamp same size as shown 


design at the American Academy of Art 
in Chicago. 

Emil Georg Sahlin, first prize winner 
in the stamp contest, will receive his sixth 
gold cup at the Craftsmen’s convention 
for winning entries in various Printing 
Week contests in past years. He had pre- 
viously received three gold cups for win- 
ning poster entries and two for stamp 
winners. He is the only designer to have 
won the poster and stamp winning awards 
in the same year—1955. 

Mr. Sahlin was born in Malm6, Swe- 
den, and reared in a family of printers. His 
father and brother followed the trade, 
which probably influenced Emil to serve 
his apprenticeship with the Brodnera 
Forssell’s Boktryckeri in Malm6. In 1914 
he came to the United States and joined 
his brother at Elbert Hubbard’s Roycroft 
Shops in East Aurora, N.Y. In 1925 he 
took over the operation of the private 
Aries Press in Eden, N.Y., where two of 
his books were among the “Fifty Best 
Books of the Year.” 

In 1928 Emil joined his brother Axel 
in the Axel Edward Sahlin Typographic 
Service in Buffalo where they produced 
advertising typography for the trade. Up- 
on the death of his brother in 1955 he 
assumed full ownership of the business in 
which he is now carrying on in the tradi- 
tion of the family. Mr. Sahlin is a member 
of the Buffalo Club of Printing House 
Craftsmen. 


Printing Week stamp contest judges were A. R. Tommasini (I.), J. B. Goetz 
(c.), both of University of California Press, D. K. Beswick (r.), Bonestell 
Co., C. K. Harris, McKenzie & Harris. All are from San Francisco area 





77 








THE COMPOSING ROOM 





By Alexander Lawson 





Questions will be answered by mail if 








Greater Precision Needed In Preparing Press Forms 


@ Historic printers of past would feel at home in today’s composing room 


@ Precision equipment needed in composing room as well as in pressroom 


® Here is a look at what research is now creating to satisfy modern needs 


A forecast of things to come for com- 
posing rooms is not necessarily concerned 
with the replacement of hot metal type- 
setting, although this is the most frequent- 
ly heard prediction, generally accompan- 
ied by a little finger-shaking. There is a 
possibility that the word precision will 
come to mean a great deal more when 
composing room operations are discussed 
during the next few years. 

Reports arriving from Europe concern- 
ng the DRUPA exhibition held in May 
indicate that equipment manufacturers 
are recognizing the need for concise and 
exact procedures in the production of 
printing. American printers who attended 
this show came away quite impressed by 
the possibilities outlined in the area de- 
voted to equipment used in the composing 
room. 


More Than Equipment Needed 

However, equipment alone is not the 
answer. The composing room is the only 
department in the modern printing estab- 
lishment in which most of the great his- 
toric printers of the past would feel at 
home. Other than the important develop- 
ment of machine typesetting, many of the 
practices have been little changed over a 
very long period of time. 

The plant owner seems to have been 
more interested in press speeds and, more 
recently, in processes of printing than in 
the handling of typographic materials. 
There is growing evidence that this atti- 
tude is undergoing a change. The chances 
are that the interest of the printer in pre- 
cision methods will stimulate the equip- 
ment manufacturers into attempting to 
meet their needs. 

Since the majority of compositors are 
engaged in the makeup and assembling of 
machine-set type into pages, this is the 
most important area for the introduction 
of precision procedures. Of course, most 
comps pride themselves on their skill in 
this work. But the fact must be faced that 
finger pressure, particularly that on large 
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pages, simply does not meet the require- 
ments of modern lockup methods. 

Every composing room has witnessed 
the problems of the lockup man in han- 
dling the pages made up by several dif- 
ferent comps. These pages fail to lift when 
locked in the same form, resulting in 
makeshift patching with cards and one- 
point leads, and finally in jangled nerves 
and a distinct loss in production. 

In spite of this, precision makeup is not 
being widely accepted, even though one 
particular gauge has been available for 
some years. 

There is a need at present for a more 
portable machine, similar to several now 
being used in Europe. These are of the 
galley type, allowing for locking up at the 
side and foot of the page. In actual prac- 
tice, the modern machines, or gauges, are 
precision variants of the old brass makeup 
galley, but allow for speedier and more 
exacting page makeup. 

The need for a device to insure pre- 
cision in this operation indicates that the 
materials the compositor handles are not 


precise. Leads, slugs, spaces, and quads are 
all standardized and may be used without 
question, but the product of the slug ma- 
chine still leaves something to be desired. 

The recent survey made by a committee 
of the Research and Engineering Council 
of the Graphic Arts Industry indicates 
that there is very little agreement con- 
cerning the standard of type height. In the 
trade slugs vary tremendously in width, 
depending of course upon the skill of the 
machinist and the frequency of checks on 
machine upkeep 


Use Of Wood Is Obsolete 

The use of wood in the form of reglets 
and furniture mitigates against any pre- 
cision in makeup. It is surprising that so 
few printers have changed over to the 
light-weight metal materials. Their use, 
however, is bound to increase when it is 
learned how much time is lost in the han- 
dling of wood which has been affected by 
temperature, quoin pressures, and con- 
stant use 

Printers have long since ceased to argue 
with photoengravers who still work in 
linear inches in the production of engrav- 
ings mounted on wood. Particularly in 
the makeup of publication pages and in 
catalogs, the bastard measures of cuts re- 
tard the operation of the compositor. He 


U.S. Military Academy cadets interested in industrial administration, public information, journalism 


and communications, including printing, recently toured Charles Francis Press plant in New York 


City. Thirty West Pointers viewed operations from copy preparation through final production stages. 


Frank A. Mosher (I.), compositor, showed part of the group how he uses a Registerscope in makeup 
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must either saw the cuts to printer's meas- 
urements or introduce leads and cards to 
build them out to pica sizes. 

Already developments in photoengrav- 
ing are tending to improve this situation. 
Many engravers now mount cuts on 
honeycombed bases for those printers who 
are attempting to cut down press standing 
time. Under this system all cuts are stand- 
ardized, particularly for height-to-paper. 
A further step will be to stay exclusively 
in printer’s measurements, inexact as these 
may be. 

The ultimate answer to the pros and 
cons of printer’s measures versus the lin- 
ear system is for all to adopt the metric 
system. Unfortunately, this step appears to 
be extremely unlikely. 

A stull further development along these 
lines is the adoption of quads and spaces 
and also furniture made of duralumin or 
a similar alloy and manufactured to the 
heights adaptable to photoengravings. 
With the use of such materials all page 
makeup can be done without cuts, but 
with space allowed for them. When the 
page is made up, the engravings are 
mounted in their respective areas with an 
adhesive and the page is pulled through a 
simple pressure roller which firmly seals 
the cuts to the base. European printers 
who are using this method are enthusiastic 
about it. Without doubt it will be utilized 
in the United States in the future. 


Some Plants Making Progress 

A number of commercial plants have 
already made progress along the lines sug- 
gested, but precision is still just a word to 
most firms. The present time-lag between 
the moment type has been set and cast and 
its smooth running on a letterpress press 
is too great for economical operation, par- 
ticularly in competition with the rotary 
principle of lithography. 

Under today’s high costs of production 
it is imperative that methods be devised 
under which every step is scrutinized for 
effectiveness. Shoddy materials must be 
discarded along with slipshod procedures. 

A quick look at present research in the 
development of letterpress printing plates 
discloses that emphasis will be placed up- 
on easy-to-produce plates, probably made 
in the printing plant itself, issuing direct- 
ly from the camera without any other 
operation. While these plates will be 
adaptable to rotary equipment they also 
will be mounted on base material for flat- 
bed operations. 

Such research activity suggests that the 
days of the flat-bed press are numbered, 
but to write it off would be tantamount 
to trading in all the hot-metal typesetting 
machines for photocomposition equip- 
ment. The commercial application of film- 
base printing plates will undoubtedly 
bring about many changes in the tech- 
niques of producing made up type forms. 

Conceivably the makeup man will no 
longer be a comp, but a scissors-and-paste 


operator who will compose his pages on 
a drawing board. This method is rapidly 
growing in the composition of advertise- 
ments in newspaper composing rooms 
which are equipped with photocomposi- 
tion equipment. The reports are that the 
“ad-alley boys” are enamored of the 
white-collar aspects of this task. Possibly 
the future big market for smocks will be 
the composing rooms around the country. 

Crystal-ball gazing is always a lot of 
fun, particularly for the person with no 
management responsibilities. But con- 
templation of the future can be a headache 


for the plant owner, especially if he turns 
his back on current developments without 
adequately analyzing each announcement 
of new products, processes, or procedures 
which pertain to his own operation. 

The printing industry has come late to 
precision methods and there’s a lot to 
catch up. The composing room is behind 
the other departments in the plant in its 
application of new principles, but as the 
time is far spent and we have but little 
progress to report, we must utilize every 
opportunity to apply vigorously the pro- 
cedures which promise so much. 





Mr. Brewington will answer questions on machine problems. Write him in care of The Inland Printer 


Curing Case Of Fins 


Q.—We are troubled with a bad case 
of fins. I am enclosing sample slugs. Some- 
times they become so bad it looks as 
though the back knife were slipping right 
over the slug without trimming, but the 
mold disk is held snugly to the knife and 
the knife does show its normal trim on 
the vent and hole patterns on the slug 
bottoms. 


A.—The slug submitted seems to indi- 
cate that the edges of the mold have been 
rounded off, but the large fin on the rib 
side of the slug seems to indicate that the 
cap was not in perfect alignment with the 
mold body. 

In determining the cause of such trou- 
ble, the first thing to consider is the con- 
dition of the mold. Both the cap and the 
mold body must be perfectly straight and 
in perfect alignment throughout their 
length, both left to right and front to 
back. If the mold posts are bent, or if they 
fit too loosely in the slots in the ends of 
the cap, replace them. 


Adjusting Micrometers 


Q.—The micrometer on my machine 
no longer registers at zero. Can this diffi- 
culty be corrected, and if so how? 


A.—If a micrometer has become worn 
on the surfaces which come in contact 
with the slug, it can be corrected if it has 
a screw which comes in contact with the 
end of the spindle. Set the spindle to regis- 
ter zero and turn the screw to a contact 
point with the end of the spindle. On 
micrometers that have been in use a long 
time, the thread of the screw will be worn. 
To make the screw tighter turn the sleeve 
out to expose the taper nut on the hub. 


Turn the nut to the right to slightly con- 
tact the hub. When the micrometer is not 
in use, do not turn the spindle tight on 
the screw. Leave it open a trifle. 


Applying Blower, Alternate Mold 


Q.—We purchased a Comet Linotype 
several years ago for hand operation. It 
has a gas pot. We wish to add Teietype- 
setter equipment. At present we are oper- 
ating with a speed of 624 lines per min- 
ute. What must we add to this machine 
to obtain eight lines per minute with a 
TTS operating unit? 


A.—A Bluestreak Comet Linotype ma- 
chine running at a casting speed of 6% 
lines per minute does not need an alter- 
nating or second mold, or a blower to cool 
the mold. However, at 7 lines per minute 
a blower should be added and at 8 lines 
per minute an alternate casting (second 
mold, gear segment and block) should be 
applied. This will take care of all faster 
speeds up to 12 lines (the maximum) per 
minute. A gas-heated metal pot can be 
used up to 8 lines per minute but when 
casting at a faster speed a fast acting elec- 
tric pot is necessary to break down the 
metal to casting temperature. 


Main Clutch Clearance 


Q.—When the main driving clutch is 
in contact, what should the clearance be 
between the forked lever and the lower 
stopping lever? Why? Where adjusted? 


A.—The clearance should be 35 of an 
inch to assure full clutch contact. This ad- 
justment is made by a screw and lock nuts 
on the lower stopping lever. The clear- 
ance can be adjusted by moving the screw 
forward or backward. 
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LESSON OF MONTH 


FOR COMPOSITORS 





@ Proportion is a principle not to be disregarded 
if most is to be made of design, wherever applied. 
In its essence, proportion has to do with the relation- 
ships of things. A so-called “ten gallon hat’’ atop a thin 
five-foot man, for example, appears ridiculous and is 
disproportionate. 

Not a bad job, compared with all such small printed 
things, the folder title below could have been improved 
through a greater regard for proportion in two of its 
applications. The round device (in gold on original) 


is too small in relation to the panel it occupies, more 


Super Rule-Form Work Shown 

J. N. ANZEL, INc., New York City.—We 
got a big thrill when we received and first 
examined your 10x6%2-inch mailing card 
promoting sales of what we believe to be a 
superior type of ruled form. They are print- 
ed in black on a rough pea green cover pa- 
per. We'd feel that this was the ultimate in 
convincing advertising if the items were 
dressed up a bit more on the front side with 
more stylish typography and embellished 





District 
Nine 


Presents... 











District 
Nine 
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so in relation to the whole page. It’s the counterpart 
of a 250-pound six-footer wearing a tiny chapeau. 

Proportion applies to space as well as to size rela- 
tionships. The placing of the three lines of type on the 
color panel violates proportion in that second sense, 
there being too little space above them in relation to 
that below the group. 

Contemplate the reset on the right, in comparison, 
and what regard for proportion in two of its applico- 
tions can accomplish is at once crystal clear. 
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and emphasized by adding a second color. 
It’s good you had that modestly displayed 
heading and a good lead on the front. A 
sure-fire lure to all who are the least bit 
price conscious reads “If it’s gotta be cheap 
but not look cheap, let Jack set it.” We note 
an asterisk following “Jack” referring to a 
small line at the end of the text following the 
display, which reads “with the help of a 
competent staff of experts, of course.” On 


the obverse side we find the “proof for the 
putting is in the eating.” The heading across 
top, “There’s a BIG difference in offset ruled 
form composition” might have been a size 
larger. On the left a ruled form is shown and 
on the right is a resetting of the same. Under 
the heading, “See the Difference,” which is 
over your sales talk and between the two 
forms, the nature of your argument is dis- 
closed in the first paragraph. “The one on 
the left,” it says, “was drawn with a drafts- 
man’s ruling pen and the one on the right 
was done on one of our precision ruling ma- 
chines.” We're sold, Mr. Anzel. The differ- 
ence is like day and night. The lines are 
uniform and as sharp and clean as one could 
hope for. A later paragraph states you are 
the only trade shop in New York City which 
prepares ruled forms for offset on precision 
ruling machines, It appears to this commen- 
tator, from the evidence before him, that a 
lot of the less than best ruled form work 
must be around and about your city. 


Proportional “Whiting Out’’ 
LEONARD F. Barr of Grosse Pointe Park, 
Mich.—Thanks for the kind reference to 
benefiting from this department, especially 
for writing you were confident of an honest 
appraisal. In view of the latter reference, it 
is fortunate the work you submit merits 
praise rather than censure. You not only use 
fine types having enough character that are 
not staid, but you employ them in fresh 
ways. We like the notehead on which you 
write. Featured are the three initials of your 
name. These are interlaced and reversed in 
a narrow band printed in bright red and 
bleeding off at the top and the left of the 
sheet. Your name is in black appearing at 
the right of and about midway down the side 
of the reverse band. The address is in a 
single line of light-face roman caps like the 
name. You made the most of the opportu- 
nity in handling the invitation to the Truman 
Bailey reception with only a display line, 
“Truman Bailey, Craftsman,” set full width 
and a bit above the center. The text above 
and below the line is indented, all lines flush 
left and irregular along the right. An inter- 
esting point is the form given by the dash 
rule extending up and off the top of the card 
from the top-left corner of the text. Another 
one functions similarly from the bottom-left 
corner. They all lend an accent of the verti- 
cal to avoid the usual humdrum handling. 
The card announcing the Herzberg exhibit is 
good but would be better if all the elements 
were smaller in scale. The massing of white 
space, as below the panel on the left side and 
above the wide type group on the right, is to 
be encouraged. The outside margins are dis- 
proportionately narrow in relation to two 
wide-open areas and wide spacing between 
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the lines. There is but one thing wrong with 
the otherwise interesting booklet ‘“Miscel- 
lanea Typographica.” It looks like using a 
frame ill-fitting the painting. The character- 
ful border takes up too much space and the 
type of the title couldn’t be properly handled 
in this manner. It is one thing to have “Ty- 
pographica” in two lines, “Typo” and 
“Graphica,” but another to have “Miscel” 
and “Lanea” broken. In a way, the first 
makes sense; in the second it does not. With 
the final big line being longest, the white 
space along the left is of an unpleasing out- 
line. The lines of type are not pleasingly 
graded in length, and the whole group is 
bottom-heavy. The lines seem tight within 
the border, too. 















Blotter Doubles As House Organ 
CHARTERS PUBLISHING Co. of Brampton, 
Ontario.—You didn’t mark the envelope 
carrying three issues of your 4x91-inch 
blotter “For Review,” but since there are 
points about it to interest all readers and no 
reason to tear it apart, we are going ahead. 
On the style of makeup followed on the blot- 
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Conventionalized business end of pencil makes suitable, 
interesting decoration on card of able free-lance de- 
signer. Color on the original is a light, bright yellow 








ters which double as house magazines, you 
do a superior job typographically. Except for 
the masthead copy printed over the color 
(changed each issue) across the top (narrow 
way) and a quarter-inch color band bleeding 
off the sides over which your slogan is print- 
ed and with address lines following, the ma- 
terial is in two columns of ten-pica lines. The 
slogan over the band is excellent. It reads, 
“When it calls for printing—Choose Char- 
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As would be expected of one of New England’s great printing organizations, noted for quality and distinction 
of product, blotters of the F. H. Bassette Co. of Springfield, Mass., also demonstrate an unusual and quite crea- 





tive talent. Identical illustrations in much larger size 


ter.” There’s a second and also good slogan 
—*‘Charters, the Business Lubricators.” The 
publication name of “Printing Inkubator” 
seems equally catchy. The word “ink” is in 
414 -pica extra-bold condensed gothic domi- 
nating, with “printing” above it in a light 
sans serif italic of the same length. “The 
“u-bator” is in Ultra Bodoni and completes 
the line begun by the bigger “INK.” This is 
followed by a subtitle in a still smaller, but 
not tiny, line reading “Hatching Business 
(Getting) Literature” in all-cap composition 
except for “getting” and the parentheses. It 
is set in upper- and lower-case. Our sole ad- 
verse criticism is that the words of the sub- 
title are spaced too widely apart. We have 
no idea how many thousand times we’ve 
used the sentence, but “there should be no 
more space between words than just enough 
to set them definitely apart.” Less space be- 
tween words than between lines is desirable. 


Rotarians Will Go For This 

JOHN F. BETHUNE, Berkeley, Calif.—We'll 
probably say little about most of the pieces 
in your package so we may say a lot about 
one item, especially since you do fine work, 
and the one item represents an opportunity 





on company’s equally unusual interesting calendar 
for some printer in every city boasting of a 
Rotary Club. The idea is right in line with 
the Rotarian slogan of “He profits most who 
serves best.” The physical structure is a 6x 
4%4-inch French style folder on a heavy, 
slightly toned, warm white coated stock. The 
feature on the front is a small halftone por- 
trait of a Rotary Club member positioned 
toward the lower-left corner. A one-point 
rule extends from near the bottom on the 
right side of the portrait to a band of a 
modestly decorative border and four parallel 
rules at the right-hand edge of the page. The 
rule and band are in gold. Above the hori- 
zontal line and to the left of the band are 
three lines, “Happy Birthday, Bert,” set in a 
30-point type of a classic light-face italic, 
type and halftone in black. Of course, the 
picture is “Bert.” While you don’t specify 
whether the club has one copy printed for 
the secretary to send each member on his 
birthday, or whether copies are printed for 
every member and the member whose day 
it is gets a greeting from all, we surmise the 
latter is the case. The cost of a single copy 
would be proportionately very high and the 
idea greater if folders are issued for use of 
all members. Real evidence supporting the 
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A combination of type and illustration, sure to command attention and grip 
interest as that on front of the Miller Printing Machinery Co. folder shown 
small above, is rare. Red lines within picture of similar technique on third 
page show sealed-in “oil stream’ coursing from part to part of Miller offset press 


ERRATUM! OUR FACE IS RED, HEAD BOWED LOW 


Reproduced below is obverse side of a big mailing card shown in our April issue. 
Opening “teaser” piece in campaign to promote slogan, it bore no name. On writing 










cut lines, we assumed wrong, credited a printer with a name similar to that of the 
producer. Credit belongs to the progressive Baltimore house of E. John Schmitz & Sons 














LETTERHEADS 














” second supposition is offered on page three 
where only the club emblem, the well-known 
Rotary wheel, appears in gold toward the 

lower-right corner. The comparatively large 
* open area invites hand-written personal mes- 

sages. The layout of the front described is 





MONAGHAN ae, YTERIAN CHURCH 


KOFEDE 


interesting, but we suggest over-all balance 
and whiting out would be better if the block 
of type were moved just a little to the left. 
You did an especially fine job on the sou- 
venir program of the Young People’s Sym- 
phony Orchestra. We see no appreciable loss 
of effectiveness through restriction of art to 
the halftone at the bottom of the cover. The 
cutout background of the page frames the 
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panel for the type printed in pale green. The 
low-cost background does a whale of a job 
with the halftone, for which the panel along 
the bottom is broken. The type is in deep 
red-brown. The type is beautiful, but it is 
weak in relation to the heavy halftone and 
decorative leaf border. The border, in deep 
red, follows inside the open panel. We'd like 
type of the weight of Garamond Bold better 
than the type you used. In principle, type 
should never be subordinated. Ads in such 
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souvenir programs are usually a hodge-podge 
of all the types in a shop and are unpleasing 
and confusing. We firmly believe all adver- 
tisers are served best when such contrasts do 
not appear, when styling is consistent all 
through. The bold and extremely contrasty 
Bank Script isn’t, in our opinion, a face for 
general use. It is a bit too glittering for eye 
comfort and lacks the warmth and clarity of 
styles between the thins and thicks of which 
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there is just enough contrast to circumvent 
monotony. 





THERMOGRAPHERS AND PRINTERS 
CHRISTMAS GREETINGS CARDS 


ATH B NTO. ENC) 





333 SIXTH AVENUE 
NEW YORK CITY 14 


CHeisea 3-2258-9 





The Right Atmosphere Scores 

ARCHIE M. ScHROM & Co. of Chicago.— 
Too much can scarcely be said of the im- 
portance of atmosphere in printing, also the 
importance of stressing a keynote. It is figur- 
atively criminal to neglect both an atmos- 
phere and a keynote where an institution or 
product has a character of its own. The 
Fin'n Feather Farm not only operates a 
farm, but a distinctive restaurant known as 
The Milk Pail plus a store to sell products 
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of the farm. The stationery and circulars 
created by you for this institution are quite 
unlike anything one ever sees. They have 
character amounting to an urge to go and 
dine or buy at the farm. The keynote is 
probably the illustration, combining what 
appears to be a trout and a pheasant. It is 
conventionalized and void of shading and 
perspective, but of a blocky modern tech- 
nique. There are illustrations in similar tech- 
nique of a barn and silo, a field hand hold- 
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First letterhead of interesting group is by Bob Karch, Dillsburg, Pa. The original, in deep green to avoid the 
too common black, has added merit through the use of type not seen on every hand, a characterful one. Color on 
the unusual second design is a medium brown of red hue. The three following highly interesting headings are 
by Ahrendt of New York City. Color on one featuring an old press is a very light gray, on the other two it is 
gold. The gold is treated by thermography (heat-raised printing) and therefore possibly more closely resembles 
the real thing. The device on the last, by able John Anderson, proprietor, is in a yellow color simulating gold 
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ing a hoe, a girl wearing a sunbonnet and 
holding a rake, and of stems, leaves, and 
blooms of field flowers. They are all charac- 
terful and just quaint enough so that once 
seen they will not be forgotten. The color, 
one of three used, (none black) for the two 
lines of comparatively small type beneath 
the name on the letterhead is too weak. The 
red wouldn't do at all, so we come to the 
conclusion these lines should be a very deep 
brown. This would dominate in the picture 
at the left of the type and the lettered name. 
Another point of interest is the use of India 
or tan papers, supplementing the brown ink 
in some cases used for type and giving 
warmth to the effect when black appears. 





THE INLAND PRINTER for August, 1958 








TIME, NOW, TO REBUILD OR REPAIR > 








Unity, quality of “holding together” to seem one, func- 
tions both to please the eye and hold it. Some paper 
company once illustrated the second function graphical- 
ly by two pictures. One showed a bird hovering over a 
tree loaded with cherries, befuddied as to which one 
to grab. Other showed him in a beak-dive for single 


cherry on second tree. While there is perhaps too little 
he left bewild h bocdat t's 42 East 80TH Street * New York 21, N. Y 
on the card at the left to bewilder, the principle is il- LEsrecss 5-1833 
CUSTOM MADE lustrated by the reprint on the right by Morris Reiss, 
BRASSIERES 
BRA-SLIPS 

GIRDLES 


42 EAST 80ch STREET 
NEW YORK 21, N.Y. 


LEhigh 5-1833 








New York, veteran contributor to these pages. In one Custom Made BRASSIERES, BRA-SLIPS, GIRDLES 





rather than three sections improvement is manifest. 








He was smart to print his in deep red rather than black 








Lately, as far as typographic layout is concerned, a tendency has developed to 
spot a design well below center of page, disregarding a good rule—esthetics and 
nerves considered—that “center” of a design should be above center. Purpose is 
to compensate for an optical illusion which makes what's centered seem below 
center. Eye sees upper space first, seems to magnify it. Position even farther above is 
advocated for the sake of good vertical balance and to obviate the monotony when 
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TYPOGRAPHIC Company 


With the much larger interlaced figures done in process yellow, red, and blue, re- 
spectively, and hand press in a lighter blue, the 11x8'2-inch cover of the brochure, 
inside pages of which are beautiful and impressive, is more satisfactory than our 
reproduction suggests. There, even the small line of type (8-point Copperplate 
Gothic) is far too small and, if one will notice, spacing between the words is 
much too wide. Even the “Sixty Years” is proportionately too small. Decorative 
features, particularly the large figures, are not too large for the page, but are 
certainly in relation to size of type with which story is told from which advertiser 


a design, line, or what-not is, or seems, centered up and down. We can “go for” the 
position of elements on cover at left, below. It sets up a bit of nervousness on our 
part which it wouldn’t do if placed higher as in rearrangment below. One thing 
can be said for such “below center” spots: they are quite all right when atten- 
tion is not drawn from something else important which might be above. Such low 


position suggests action. Aren’t you stirred by first, “rested” a bit by second? 


TYPOGR&PH 


is pr benefit, particularly with those elements spread all over the type. 


We at once saw opportunity for improvement, largely by rearrangement of existing 
parts along with change in size of all except the figures “60,” in making the type 
bigger and cut of press smaller. We're sure our reset on right (below) is far better. 





We, and others consulted, dislike seeing a type page or design left open in the upper 
right-hand corner, as was done in the original. With the big element in that spot, and 
having its stabilizing effect, almost anyone will see that our view is a sound one. 
The type of reset, proportionately enlarged, would be conservative on full-size page 
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By George M. Halpern 





Checking Elements Which Control Sheet Movement 


@ Feedboard, feeder, press, delivery must be set for stock being run 


® Timing of elements in each category is dependent on co-ordinated action 


@ Here are steps pressmen must follow to obtain exact printing register 


First of a Series of Four Articles 

The accuracy and care with which the 
pressman gets his press ready for a new 
job will determine the exactness or close- 
ness of printing register. Positioning the 
sheet for printing register (oftentimes 
called “sheet register”) is generally the 
initial step leading to the operations in- 
volved in timing the press elements which 
control the movement of the sheet. This 
phase of getting the press ready is usually 
performed prior to putting the form on 
the press. 

A number of good reasons have been 
offered as to why this should be done. 
When moving or adjusting the press or 
feeder parts, it is possible that dislodged 
dirt will fall onto the form (even though 
there are staunch advocates of daily press 
cleaning, it is recognized that this cannot 
always be achieved) if the form is already 
locked in position. Also, after press and 
feeder adjustments are made, it may be 
necessary to run a number of blank sheets 
through the press to be certain that every- 
thing has been properly set and is func- 
tioning correctly. In the event of malfunc- 
tioning sheet control elements, it is likely 
that one or more sheets may be torn or 
damaged in transit, resulting in a battered 
form. lf no form is in the press, such mis- 
chance will be avoided. 


Change Adjustments With Stock 


The elements that control the move- 
ment of the sheet and which must be ad- 
justed each time there is a change in the 
size or thickness of the stock to be run are 
found in the feedboard, the feeder, press, 
and delivery. The timing of the elements 
in each of these categories is dependent 
upon the coordination of the action of 
each element. There must be a smooth 
transition of the sheet from the control of 
one element to the control of the other in 
order to maintain perfect register and un- 
damaged sheets. 

A not uncommon pressroom practice in 
this sequence of timing the press elements 
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and registering the sheet is to find the 
pressman making adjustments for the 
sheet size to the feedboard and press cylin- 
der, inking the press, and putting the form 
to bed, then pulling an impression by 
hand and letting the feeder and delivery 
adjustments for sheet control wait until 
the stonehand is lining up the sheet. The 
theory here is that the pressman need not 
be idle during the lineup period. 

The trouble with this practice is that 
it is assumed that the manually controlled 
sheet is in perfect register. This may or 
may not be the case, since it has been con- 
ceded by experts that human frailties be- 
ing what they are, perhaps we ought to let 
the machine do the job. Greater depend- 
ability can be placed in the machine rather 
than on the human being. 

Many pressmen who pull an impression 
by hand do not do so under regular oper- 


ating conditions. They fail to compensate 
for cylinder back-lash when placing the 
sheet to the guides of a still press, then 
Starting up the machine. An impression 
pulled in this manner may be off as much 
as one-fourth of an inch when the press 
is Operating at its regular speed. 


Pulling Impression Manually 


Some pressmen avoid the problem by 
manually pulling an impression with the 
press running at normal speed. Here the 
pressman must have perfect co6rdination 
when feeding the sheet to the guides and 
permitting an impression to be made. 
Years of continual practice make him 
skilled in feeding the sheet to the guides 
when the press is running, but it can also 
make him careless when he becomes over- 
confident in his actions. 

It has been found to be much more ad- 
vantageous to set the feeder and delivery, 
as well as to make all the required adjust- 
ments to the cylinder and feedboard, prior 
to pulling the first sheet. This gives the 
pressman an opportunity to check the 

(Concluded on page 111 


Measurement of industrial roller alignment for prevention of lateral edge-creeping of webs of film, 


plastic, fabric or paper is provided by a new Eastman Kodak system of optical alignment. With an 


unobstructed view over rollers, machinists at Kodak use an automollimator and flat mirror to check 


parallelism of rollers of film equipment to one one-thousandth of an inch. Using a Kodak Reflecting 


Axicon, mechanics can align vertical banks of rollers or can extend the center line of a machine 
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Missing Customer’s Cues Can Cost Money 


When I began to sell printing some 
time ago, like other novices I received 
and listened attentively to expert counsel. 

One bit of counsel that stayed with me 
was to be specific; not to take up too much 
of the prospect’s time or waste my own, 
but get down as soon as possible to the 
business of selling. 

This has been and continues to be good 
advice to all salesmen. Pinpoint. Avoid 
rambling and indecision and get to a 
point. Close the order. 

But, unfortunately, this is a relative 
world. What may be perfect counsel as a 
general rule may prove abortive, even dis- 
astrous On specific occasions. 

Once I was calling on a druggist who 
was quietly building a chain. He owned 
three drugstores when I knew him; there 
are several to his credit today. It was my 
thought, in those days, that instead of the 
colored wrapping paper his stores were 
using as packaging, he substitute bags on 
which the identity of the store, plus its 
location and a simple sales message, would 
be printed. It seemed like a constructive 
sales pitch and my prospect was warm to 
it. 

I was making progress in this approach 
when, in an unguarded moment, the pre- 
sentation seemed to get away from me and 
the prospect began to talk about house 
organs. He mentioned some cf the impres- 
sive publications put out by the big phar- 
maceutical houses and what a wonderful 
job these companies did. He commented 
on how valuable house organs could be, 
both as internal and external sales media, 
and really made out quite a case for them. 

All I could see in this digression was 
that the prospect was getting away from 
me. I was not pinpointing; I was not get- 
ting to a close. 


*Mr. Sherman has had much experience as edi- 
tor of several trade publications. He has also 
had experience selling printing. His articles are 
based on problems he has actually handled. At 
present, he is a management and sales consult- 
ant with offices in New York City. He is available 
on a fee basis and may be contacted c/o The 
Inland Printer. 


“Would you want the bags in pink or 
blue?” I cut in, applying the alternative 
method in the hope of closing quickly. 

The prospect's reaction was quite other 
than what I had expected. He “froze” on 
me, as we say. His whole battery of dis- 
charges cut off. 

“T tell you what,” he said distantly, 
“come back in a few weeks. I'll let you 
know.” 

I tried desperately to reopen the pre- 
sentation, but it was of no use. I was dead 
and I knew it. 

What had I done wrong? I asked my- 
self after I had left. I had pulled the pros- 
pect up short; yes; but I had meant it for 
his as well as my own benefit. He was a 
busy man and so was I and we both need- 
ed to get to a point. And wasn’t the expert 
counsel to pinpoint, to close a presentation 
as soon as possible? Why dwell on what 
McKesson & Robbins or Pfizer did, when 
it was his stores that were paramount? 

Suddenly, about a mile from the pros- 
pect, it hit me like a bomb. I felt sick. 

Of course! House organs! That was it! 
He was telling me what he wanted as 
plain as words and I just wasn’t listening. 
All I could hear or see was what I had on 
the brain, the pink and blue packagings, 
representing pennies, and not the house 
organs, meaning real, big money. 

It would be pleasant to write that I re- 
couped. After all, 1 am telling the story. 





The truth is the prospect did order house 
organs, but not from me. He had bags 
printed up, too, in blue and pink; but I 
didn’t get this order, either. 

What I did get from this encounter was 
experience. Pinpoint. Close as soon as pos- 
sible. It is still good counsel; but adjacent 
to it, put down: Listen, observe. Catch 
what the prospect tells or wants to tell you 
before you ask him to sign any order. 


Kinds Of Sales Organizations 

Q.—Can you identify the various types 
of sales organizations and indicate the ad- 
vantages and disadvantages in each case? 


A.—The organizations are: the line 
type, the line-and-staff type, the commit- 
tee type, the territorial sales, the trade or- 
ganization, and the product organization. 

The advantages of the Jine type are: 
Authority is centralized; it develops ag- 
gressive, self-reliant executives. The dis- 
advantages are: It builds up responsibil- 
ity in excess; loss of top man may panic 
personnel. 

The advantages of the /ine-and-staff 
type are: Specialists are given control; 
each detail of the operation is given expert 
attention. The disadvantages are: big ex- 
penses, too cumbersome and infiexible. 

The advantages of the committee type 
are: comprehensive views before action; 
involves a team with team power invoked. 
Disadvantages are: tendency for top man 
to dominate; slow to act; passing of the 
buck, and politics. 

The advantages of territorial sales are: 
efficient control of personnel; improved 
service to trade. Disadvantages are: dif- 
fusion of control; costs go up. 

The advantages of the trade organiza- 
tion are: It pinpoints trade such as whole- 
sale, retail, institutions, etc. The disadvan- 
tages are: It introduces complexity in 
operation; makes for clannishness in the 
personnel. 

The advantages of product organiza- 
tion are: It pinpoints on the basis of prod- 
uct identity for specialists who can sell 
a particular product best. Disadvantages 
are: It introduces complexity; puts major 
burden on high profit items. 


To give specialized training to personnel in all phases of the graphic arts, Printing Industries 
Association of Los Angeles is holding five classes in its continuing education series. Jack Clark 
(third from I., front) of Leonard Charles & Associates instructs the class in sales pictured here 













































Webmaster Unit Press 
Drives By Cutler-Hammer 


The development of two unit press 
drives, the ac Webmaster and the dc Web- 
master, has been announced by Cutler- 
Hammer, Inc. The Webmaster drives are 
made of three basic parts—the super- 
visory control, the individual unit con- 
trols, and the unit selector panel. The su- 
pervisory and unit controls are housed in 
one enclosure equipped with front and 
rear doors. The unit selector panel has its 





Cutler-Hammer ac and dc Webmaster press drive 


own enclosure and may be placed in any 
location in the plant. 

According to the manufacturer, any 
combination of press units and folders can 
be accommodated by the Webmaster. The 
unitization of the Webmaster provides 
for future expansion. 

Among the features in the new unit are 
press setup lights, self-contained electrical 
braking, a safety reset signal system, and 
a coordinated delivery conveyor system. 

For information: Cutler-Hammer, Inc., 
254 N. 12th St., Milwaukee 1. 


Space Measuring Device 


The Linearscope, an electronic device 
for measuring the spacing on Teletype 
punching on roll-to-roll web rotary print- 
ing presses, has been announced by Or- 
ville Dutro and Son, Inc. 

According to the distributor, the Lin- 
earscope measures the spacing at speeds 
up to 750 feet per minute, automatically 
holding variations below 7; of an inch 
and correcting errors electronically. The 
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device gives the pressman a meter read- 
ing which permits him to hold the spac- 
ing at Minimum variations. 

For information: Orville Dutro and 
Son, Inc., 117 W. Ninth St., Los Angeles. 


Craftsmen Paper Cutters 

A line of manual and hydraulic paper 
cutters has been announced by the Crafts- 
men Machinery Co. The line consists of 
three basic models: automatic, semi-auto- 
matic and lever-operated. All three models 
provide a 1914-inch maximum cutting 
width. 

The automatic cutter provides full hy- 
draulic control of both knife and paper 
clamp. According to the manufacturer, the 
knife has a cutting speed of approximately 
two seconds. It cuts a three-inch lift of 
paper. Safety features include two-hand 
operating controls, a knife bar safety lock 
and two steel handles for adjusting the 
blade. 

The semi-automatic model provides a 
hydraulic-powered knife and a hand-oper- 
ated paper clamp. In other design details 
the semi-automatic model is similar to the 
automatic model. 

The lever model, designed for manual 
operation, cuts a 2!7-inch lift. This unit is 
available with an optional, heavy-duty 
steel stand and has an interlocking back 
gauge with chain-drive action and two- 
hand safety device. 

For information: Craftsmen Machinery 
Co., 75 W. Dedham St., Boston. 


Automatic cutter has a speed of two seconds 








Pantograph unit for engraving, inking, printing 


Pantograph-Type Device 


A pantograph-type machine for en- 
graving inking and/or printing rolls 
from a flat pattern has been developed by 
the West German firm of Michael Kanph. 
The machine will be sold and serviced by 
the de Florez Co. in the United States. The 
machine engraves rubber, plastic and cop- 
per rolls for printing or decorating paper, 
textiles, film, foil, plastics, rubber, or 
metal. 

The machine was originally designed 
for engraving rolls used in printing se- 
curities and has been used to engrave ink- 
ing rolls for printing multicolor US. 
stamps. 

The design or art work to be engraved 
is placed on the machine table and, as the 
arm of the pantograph follows the design, 
a 45,000 rpm cutting tool cuts away those 
areas of the roll surface not required in 
applying the design to the material to be 
printed. 

In the case of rubber rolls, the manu- 
facturer claims spoiled areas may be vul- 
canized and reéngraved. 

For information: de Florez Co., Inc., 


200 Sylvan Ave., Englewood Cliffs, N.J. 


Stock Design Rubber Plates 


Rubber plates with stock designs suit- 
able for decorative background printing 
on wrappings, bags, cartons, caseliners, 
envelopes and other converted film and 
paper products have been developed by 
Mosstype Corp. 

Printers may select from any of the 70 
ready-made designs and obtain finished 
rubber plates of the designs. The plates 
are available in any size from 8x10 inches 
to 17x22 inches. The designs include pat- 
terns that simulate cloth, leather, wood- 
grain, basketweave and spider-web as well 
as stripes and other geometric patterns. 

For information: The Mosstype Corp., 
Waldwick, N.]J. 
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Tip-on counter stacker applies labels, counts and 


Tip-On Counter 


A unit for tip-on and counting opera- 
tions called the Tip-On Counter Stacker 
has been developed by Cheshire, Inc. The 
device, according to the manufacturer, tips 
streamers on newsstand copies at variable 
speeds up to 12,000 per hour. 

It handles books from 514x714 inches 
to 1014x1414 inches in thicknesses rang- 
ing from 24 pages to one-half inch. A 
fully automatic operation applies labels 
from 214-6 inches wide and 3-10 inches 
long. The Tip-On also automatically 
counts and stacks magazines in packages 
of predetermined quantities, eliminating 
the manual counting and stacking. 

The complete unit includes feeder, tip- 
on device, conveyor, and counter-stacker, 
and is equipped with variable speed de- 


Monastral Red Pigments 


A new line of red pigments has been 
announced by E. I. du Pont de Nemours 
and Co. The manufacturer claims that the 
red shades are durable for finishes, inks, 
paints, and other fabrics. 

According to the producer, the pig- 
ments, called Monastral, combine excel- 
lent lightfastness, brilliance, bleed resist- 
ance, chemical inertness, heat stability, 
working properties, and a desirable shade 
range. 

Du Pont claims the chemical and bleed 
resistance of these inks is an asset for both 
specialty and conventional printing. 

For information: ©. 1. du Pont de Ne- 
mours and Co., Inc., Wilmington, Del. 


Oil And Grease Absorbent 


The Waverly Petroleum Products Co. is 
currently marketing an oil and grease ab- 
sorbent in 25-pound bags. The mineral 
absorbent, known as Hi-Dri, is suited for 
use in printing plants where spilled inks 
or press oils and greases create fire or ac- 
cident hazards. According to the manu- 
facturer, Hi-Dri quickly dries spilled wa- 
ter, acids, chemicals, and other types of 
liquids. The absorbent smothers flames 
when used as a dry-chemical extinguisher. 
It is claimed to be harmless to the skin. 

For information: Waverly Petroleum 
Products Co., 1724 Chestnut St., Phila- 
delphia 3. 


stacks magazines and handles books in varied sizes 


Stacker Machine 


vices and electrical controls. The producer 
claims that tip-ons are positioned by an 
automatic device. Another device prevents 
misses and wasted labels. The conveyor 
carries books in alignment for stacking on 
the counter at the end of the conveyor, 
ready for pick-up in counted package 
units. 

For information: Cheshire, Inc., 1644 
N. Honore St., Chicago 22. 


Champlain Proportional Registron 

An electronic system that automatically 
controls color, cutoff and fabricating regis- 
ter on all types of high-speed presses and 
for printing on both sides of the web has 
been developed by the Champlain Co., 
Inc. 

Named the Proportional Registron 
Model C300, the electronic system con- 
sists of four integrated components: the 
master control, the web scanner, the phase 
micrometer and the automatic correction 
computer. The systern can be set so that 
any misregister, down to .0005 inch, pro- 
duces proportional correction. 

Installation of the Proportional Regis- 
tron is simplified by coding of equipment 
and wiring. 

Exact web registration is guaranteed by 
the manufacturer from unit to unit on all 
printing, cutting and blanking in-line sys- 
tems. Errors are claimed to be eliminated. 
Waste through misregister of web mate- 
rials is claimed to be nonexistent. 

Any solid color area can be used as the 
register mark. Edge waste is saved because 
no clear web track or side trim is needed. 
The system’s photoelectric Registron Eye 
is unaffected by variations in color con- 
trast or web material. The register scan- 
ning zone is preset for any cylinder size, 
and preset adjustment gives full control 
over all types and weights of web mate- 
rials used. 

Alignment loss is prevented. The phase 
micrometer’s action is independent of the 
web speed. The producer claims accuracy 
is assured from press start-up to the high- 
est of press operating speeds. Standstill 
phasing minimizes web waste prior to 
production. 

For information: Champlain Co., Inc., 


88 Llewellyn Ave., Bloomfield, N.J. 


GEG Efficiency Recorder 
Shows Productive Time 


A graphic recording instrument called 
the Efficiency Recorder has been devel- 
oped by Gorrell & Gorrell. The machine 
records data graphically, showing produc- 
tion time and efficiency of machines, oper- 
ators, and processes. 

During productive time, the line climbs 
upward at an angle. During “down” or 
idle time, the line becomes horizontal, 
broad and conspicuous. Immediate trend 
and the average production in percentage 
from start of a period are shown. 

The machine is automatic, compact and 
uses an inkless recording system. It de- 
livers information on when the machine 





Recorder collects log on productive machine time 


was running in full production, when the 
machine was idle or “down,” how much 
of the productive or idle time is true, and 
the percentage of time utilized for “on” 
time. 

For information: Gorrell & Gorrell, 
Westwood, N.]J. 


Rotary Roof Cooler 


A rotary roof cooler that sprays a film 
over the roof to dissipate heat by evapora- 
tion has been developed by Siegfried 
Ruppright. The producer claims the de- 
vice will reduce indoor temperatures con- 
siderably or will reduce the load placed on 
cooling machinery. 

The cooler is assembled on a standard 
brass coupling for attaching to a water 
pipe and consists of a nozzle and a water 
wheel. A jet of water shoots from the noz- 
zle over the space to be cooled. 

For information: Siegfried Ruppright, 
Box 6795, Los Angeles 22. 


87 














Rotastrip label device for magazines, newspapers 


High-Speed Addressing Machines 

Two new high-speed addressing ma- 
chines used for addressing magazine la- 
bels, newspapers, and all types of enve- 
lopes and literature have been developed 
by the Midwest Automatic Control Co. of 
Des Moines, Ia. 

The first machine, Rotastrip, is used 
for making labels on Dick strips for maga- 
zines and newspapers at the rate of 30,000 
labels an hour. This machine uses a hecto- 
graph impression typed on an IBM or 
Remington Rand tab card. These tab cards 
are automatically fed through the Roto- 
strip which prints the names on the strip 
and perforates it. 

The second machine is the Rotadresser 
which imprints directly on the material to 
be mailed at speeds up to 15,000 an hour. 
This is done from the same cards that are 
used in the Rotastrip, but the Rotadresser 
is used to address envelopes, promotion 
pieces, and other material on which the 
address is to be directly imprinted on the 
mailing piece. 

Perforations on the Dick strip are made 
to fit the sprockets of a standard labeling 
head which cuts and pastes them to the 
magazine or mailing piece at high speeds. 
According to the producer, from 350 to 
500 addresses can be made from the hect- 
ograph imprint before the card becomes 
worn to the point where it must be re- 
placed with a new imprint card. 

For information: Midwest Automatic 
Control Co., 510 Third St., Des Moines 9, 
Ja. 


Layout, Stripping Table 

M. P. Goodkin Co. has announced the 
development of its Lucikon opaquing, 
stripping and layout table. Among the 
features of the table are four-sided chrome 
steel] straight-edge adjustments, floor lev- 
eling adjustments, two recessed storage 
shelves, work shelf to hold supplies, and 
three fluorescent tubes for illumination. 
The glass area is approximately 22x33 
inches. 

For information: M. P. Goodkin Co., 
24 Beach St., Newark 2, N.J. 


Automatic Furnace System 
For Melting Stereotypes 


A central stereotype furnace has been 
developed by the General Electric Co. for 
automatic stereotype melting in newspa- 
per installations. The producer claims the 
system is completely automatic after the 
initial start-up. The system delivers stereo- 
type metal pigs, plates, or tails to the 
metal supply pot or tank by conveyors 
from the pressroom or from the casting 
machines. 

Once melted, the metal is raised to the 
correct temperature by heaters in response 
to automatic controllers. A signal from 
the float level control in the casting pots 
causes metal, at the correct temperature, 
to be pumped through thermostatically- 
controlled heated pipes. 

Components of the system include a 
tank, supporting structure, cast-in electric 
immersion heating units, raceways and 
terminal boards, molten metal pumps, 
temperature controllers, temperature limit 
devices, control cubicles, float level switch, 
and a positive overflow protector. 

For information: General Electric Co., 


Schenectady 5, N.Y. 


Typesetting Machine Converter 

A conversion unit for Intertype and 
Linotype machines which enables them to 
be used for the casting of display sizes 
from hand-assembled matrices of the Lud- 
low style has been developed by Typeset- 
ting Machine Engineers. 

The unit consists of a special mold and 
stick which may be used in any standard 
slug-composing machine except when the 
machine is equipped with a quadder. Sizes 
up to 48-point may cast on 18- or 24- 
point slugs, each 30 picas long. The mold 
is cored, according to the producer, so that 
the slugs are light in weight. 

For information: Typesetting Machine 
Engineers, 5857 Ainslie St., Chicago 30. 


Ludlow Reverse Type 

Individual mats of reverse type, suit- 
able for casting on Ludlow machines, are 
currently available from the Service En- 
graving Works, Inc. They are supplied in 
complete fonts or in single mats. 

Special borders and postal permit mats 
will be made to order by the firm. Trade- 
marks will also be made to order for Lino- 
type machines. 

For information: Service Engraving 
Works, Inc., 692 Broadway, New York 
12. 


Individual reverse mats for Ludlow typecasters 
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Jetype display caster uses a new metal alloy 


Jetype Lead Alloy Type 

A material called Jetype designed to re- 
place lead alloy type metal has been de- 
veloped by Rudge Associates, Inc. The 
manufacturer claims the material has been 
tested and cast in display slug composi- 
tion. A machine for casting the display 
type is currently being manufactured and 
will be available soon on a lease basis. 

Because of the material's properties it 
can be cast in sizes up to 216-point in the 
new machine. The machine is called the 
Jetype Display Caster and will cast a max 
imum slug length of 48 picas. 

The producer claims that the Jetype al- 
loy is rigid, but has one-fourth the weight 
of standard type metal. According to the 
manufacturer, the material is tough and 
stands up under molding pressure and 
long press runs. Because of a strong af- 
finity for ink and a well-molded type face, 
the manufacturer claims that the material 
makes good reproduction proofs with 
little or no makeready. No burnishing is 
required. 

No molten metal pot is used for the 
Jetype caster. The material is put in a 
hopper in granular form and is injected 
by a hydraulic ram at a temperature of 
360 degrees. The material is re-usable, ac- 
cording to the producer, by grinding it 
into the original pellet form. 

Rudge Associates reports that the 
Jetype alloy can also be used in typesetting 
machines when the present crucible is re- 
placed with a conversion unit. 

For information: Rudge Associates, 
Inc., 32 Cass St., Springfield 1, Mass. 


Static Detecting Device 

A static detecting device with measure- 
ment parameters that extend from five 
volts to infinity has been developed by the 
United States Radium Corp. Called the 
Ionostat, the device features an adjustable 
iris diaphragm rather than the standard 
removable aperture disks. 

For information: U.S. Radium Corp., 
Morristown, N.J. 
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Model 76 silk screen press for folding carton, 24-sheet poster production, handles 52x76-inch sheets 


High-Speed Silk Screen Press 


The General Research and Supply Co. 
has announced the development of its 
Model 76, high-speed silk screen cylinder 
press. According to the manufacturer, the 
press is capable of handling sheet sizes up 
to 52x76 inches at speeds up to 1,500 
impressions per hour. 

The press was designed to fulfill the 
needs of plants producing folding cartons, 





Vacuum chase is for color transparency masking 


Gelb Vacuum Chase 

The Joseph Gelb Co. has announced 
the development of the Model GCMV 
vacuum chase. The device is used for 
the masking of color transparencies when 
mounted in the camera’s transparency 
plate bars or to the keyboard. 

According to the manufacturer, it can 
also be used as a vacuum table in the dark- 
room or as a contact table high light. Col- 
or correction masks and color separation 
negatives can be reproduced and, when 
used on the camera’s transparency kit, 
drop-outs and color correction masks in 
combination with continuous tone nega- 
tives produce screened reproductions. 

Within the chase two sets of Eastman 
matrix pin bars are mounted for use with 
small and large film materials. 

For information: Joseph Gelb Co., 52 
Arlington St., Newark 2, N.J. 


24-sheet posters, or any other specialized 
printing on large sheets. 

The Model 76 press prints on paper, 
board, plastics, foils, and handles regular, 
fluorescent or metallic inks as well as glue, 
varnish and other substances, according to 
the producer. 

Standard features on the press include 
automatic feed, micrometer stencil regis- 
ter adjustments, precision sheet guides, 
vacuum cylinder sheet control, and adjust- 
able squeegee pressure control. Additional 
accessories are available for special print- 
ing requirements. 

For information: General Research and 
Supply Co., 572 S. Division Ave., Grand 
Rapids, Mich. 


Layout And Viewing Table 

A newly designed layout and viewing 
table has been developed by Leedal, Inc. 
The new design provides double footrests 
for the operator. According to the manu- 
facturer, the use of an unbreakable light 
diffusion material permits the top to be 
clear glass. Additional features are adjust- 
able feet and adjustable chrome-plated 
straight edges. A tilt top model with an 
adjustable top is also available. 

Leedal has also announced the develop- 
ment of a dot etch table with the same 
light diffusion material as in the layout 
table. The dot etch table also has a tilted 
top and an electro-galvanized base. 

For information: Leedal, Inc., 2929 S. 
Halsted St., Chicago 8. 


Clamp For 6,000-Pound 
Paper Rolls Introduced 


A heavy-duty roll paper clamp, de- 
signed to handle 6,000-pound rolls with 
diameters up to 60 inches and widths up 
to 85 inches or more, has been developed 
by the Elwell-Parker Electric Co. 

According to the producer, the heavy- 
duty truck and clamp can stack rolls three 
high on end without need for dunnage. 
The clamp features 360-degree rotation to 
carry rolls in vertical or horizontal posi- 
tions during handling and stacking opera- 
tions. This 360-degree rotation is also a 
feature for car loading and unloading 
when single door cars are involved. 

Rolls with diameters from 30 to 60 
inches can be handled. Combined pivot 
and sliding action of the clamp provides 
maximum stroke with minimum over-all 
width. A roll centering device on the 
clamp keeps smaller rolls centered. 

For information: Elwell-Parker Electric 
Co., 4205 St. Clair Ave., Cleveland 3. 


Triumph Paper Cutter 

A manual paper cutter called the Tri- 
umph has been introduced by the Michael 
Lith Sales Corp. Equipped with a perma- 
nent rule and finger-tip operation of the 
movable back gauge, the paper cutter will 
cut down to one-half inch for small offset 
shops, printers and photo-finishers. The 
device is available in two sizes: 14 and 
18 inches. 

For information: Michael Lith Sales 
Corp., 143 W. 45th St., New York 36. 


News Gothic Bold Type Face 

News Gothic Bold, a type face in a new 
weight of normal width in the Gothic 
family, has been developed by American 
Type Founders Co., Inc. News Gothic 
Bold stems from the same basic design 
used in ATF’s family of Gothics (15 
weights and widths). 

The type face is available in 13 sizes 
from 6- to 72-point. This face is an adap- 
tation of earlier ATF Gothics which were 
designed by the late Morris Fuller Benton. 

For information: American Type Foun- 
ders Co., 200 Elmora Ave., Elizabeth, N_J. 


News Gothic Bold, type face in new weight of normal width, available from American Type Founders 
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ATF NEWS GOTHIC BOLD 

ATF News Gothic Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
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Eliminating Uneven Prints In Flexographic Printing 


tight, gears true and unworn, unwind and 


@ Does your press have deficiencies that cause many uneven prints? 


®@ Maintaining constant impression squeeze on plate cylinder is vital 


@ Here is how to avoid this troublesome problem in flexographic work 


What's to blame when uneven prints 
show up on the web of a flexographic 
press? Inaccurate plates? Eccentric cylin- 
der? Worn bearings? Gears not true? 
Plate cylinder too small? 

Any or all of these defects may be the 
cause of impressions that are heavy at top 
and bottom but light in the middle. Usual- 
ly, however, you can trace the trouble to 
improper mounting of plates on the plate 
cylinder. 

If plates are mounted in straight banks 
across the cylinder a gap or “valley” oc- 
curs between each row. Consequently, 
during press operation, the plate cylinder 
does not maintain constant impression 
squeeze because it is not always in simul- 
taneous contact with both impression cyl- 
inder and ink roller. 

In a typical straight bank setup, as that 
shown in Figure 1, an equalized position 
of the plate cylinder—that is, where plates 
on opposite sides make contact with im- 
pression cylinder and ink roller at the 
same time—occurs when the plate first 
meets the web. As rotation continues a 
gap occurs on the ink roller side and the 
plate, lacking support, backs away from 


the web. Then, when another plate con- 
tacts the ink roller, the plate on the im- 
pression side receives the support it needs 
to lay a print on the web. 

If you visualize this condition repeat- 
ing itself under high-speed operation you 
can readily realize how the intermittent 
pattern of equalized and unequalized plate 
cylinder support results in a continuous 
bouncing which not only produces uneven 
prints but affects register and causes gear 
marks too. 

On the other hand, when plates are 
staggered on the cylinder as shown in 
Figure 2, they afford a continuous “rid- 
ing” or bearer surface which assures two- 
way contact and support for the plate cyl- 
inder at all times. The result then, barring 
one or more of the deficiencies mentioned 
at the beginning of this article, should be 
uniform impressions over the entire web. 

Of course, there are circumstances 
in which plate-staggering is not feasible 
either because of a subsequent sheeting 
operation or because only one plate can 
be mounted across the cylinder. In such 
cases high-quality printing can be ob- 
tained only if ideal conditions (bearings 
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—Illustrations courtesy The Mosstyper 
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rewind operating perfectly, etc.) are main- 
tained and if plate cylinders of the largest 


possible diameter* are used. Even so, it 
may also be necessary to run at lower 
speeds because the tendency to bounce as 
a result of gaps in the plate cylinder’s 
bearer surface will be magnified many 
times as speed is stepped up. 

To sum up, if you want to get the finest 
possible print quality and production 
from your press, mount your plates in a 
staggered pattern whenever possible. 


De La Rue Banknote Co. 
Formed in New York City 


Thomas De La Rue & Co., Ltd. of Lon- 
don and the Sorg Printing Co., Inc., New 
York City, have announced the formation 
of De La Rue Banknote Co. as a corpora- 
tion engaged in the production of en- 
graved and printed stock certificates and 
bonds, travelers checks and other security 
documents for use in this country. 

W ith offices at 80 South St., New York 
City, the new company is offering the 
combined facilities of the British and 
American concerns in the fields of engrav- 
ing and printing. 

Thomas De La Rue & Co., founded al- 
most 150 years ago and said to be the 
world’s largest commercial banknote 
printing house supplying currency to 
more nations than any other organization, 
has pioneered in developing new engrav- 
ing methods. The company has printed 
United Nations postage stamps and over 
the years has won stamp contracts from 
150 governments. It has printed currency 
notes for 94 governments. The Bureau of 
Engraving and Printing is using De La 
Rue automatic direct plate presses for 
printing United States currency. 

Sorg Printing Co. has specialized in 
corporate, financial and legal printing 
since it was founded 38 years ago. Princi- 
pal offices and plants are located in New 
York City and Houston, Tex. 


*For example: if the job calls for a 10-inch print- 
ing repeat, mount two plates around on a 20- 
inch circumference cylinder rather than one plate 


cround on a 10-inch cylinder. 
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Breath-taking fidelity with four colors on lee) paper 





COATED 


Coated paper using Dow Latex offers improved dimensional 





stability, controlled ink receptivity and reduced water sensi- 
tivity. The result is high quality coated stock for sharper 
printing and fracture-free folding, all at reasonable cost. 





Authentic memorabilia from the “Gay 90's” courtesy The Henry Ford Museum 
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Political parades at the turn of the century were gala, colorful affairs. 
Some of these colorful trappings are reproduced in color on the pre- 
ceding page. Notice how these bright and varied colors faithfully repro- 
duce on coated paper made with Dow Latex. In this instance, 80 lb. 
dull off-machine coated letterpress stock was used. Careful examination 
will show why only Dow Latex offers such an excellent printing surface. 


For fine quality reproduction, specify latex coated papers 


Dow Latex offers dramatic improvements to the printing surface 
of all grades of papers. It assures a clean, uniform sheet which 
is highly compatible to both offset and letterpress inks. 


Printers prefer coated paper made with Dow Latex because they know 

it has the qualities which will assure sharp, clear reproduction every time. And 
paper manufacturers and converters find Dow Latex makes uniform 

quality production easier to obtain. 


Major paper manufacturers are now offering many grades of quality 

coated papers made with Dow Latex. They use it for machine and off-machine 
coating for both dull and gloss grades. For more detailed information on 
coated paper using Dow Latex, check your paper supplier or write 

THE DOW CHEMICAL COMPANY, Midland, Michigan, Coatings Sales Dept. 2155. 


YOU CAN DEPEND ON 











Presenting More Industry Leaders 


A continuation of photographs and biographical sketches which began in the May Diamond Anniversary Issue 


E. W. JACKSON, chairman of the board of the 
Steck Co., Austin, Tex., joined the firm in 1921 
after having taught school and run the Southern 
Book Exchange. He became vice-president and 
general manager of Steck in 1932 and president 
in 1946. During his association with the company 
the number of employees has grown from 50 to 
600. Mr. Jackson was a director of Lithographers 
National Association from 1938 to 1954 and 
president in 1951-52. He is a member of PIA and 


is active in civic affairs. 


ALLERTON H. JEFFRIES joined Jeffries Banknote 
Co., Los Angeles, in 1926 as a salesman and 
progressed to president in 1941. He was presi- 
dent of Printing Industries Association of Los 
Angeles from 1943-45, president of Master Print- 
ers Section of Printing Industry of America in 
1947, and president of Printing Industry of 
America in 1949-50. He is a member of PIA‘s Ash 
Khan Crew. Mr. Jeffries is a director of the Los 
Angeles Chamber of Commerce and a member 


of the Community Redevelopment Committee. 


OTIS H. JOHNSON is the president and general 
manager of Rufus H. Darby Printing Co., Inc., 





CARL F. LEZIUS succeeded his father as the 
president of the original Lezius Printing Co. and 


ARTHUR H. KINSLEY joined the George H. 
Buchanan Co., Philadelphia, over 40 years ago, 
became president in 1944 and board chairman 
in 1956. He has been a director and treasurer of 
Printing Industries of Philadelphia and is serv- 
ing his second term as its president. He was a 
president of PIP’s and PIA’s Master Printers Sec- 
tion and has held several memberships in PIA 
committees. Mr. Kinsley was elected Man of the 
Year during 1958 Printing Week. He is also 


active in civic associations. 


M. G. LEWIS is the president of M. G. Lewis 
Printing Co., Jacksonville, Fla. After doing news- 
paper work in South Carolina and Florida, he 
opened his plant as a commercial shop in 1934. 
He added newspaper and circular departments 
in 1940, a rotary business forms department in 
1947, and began tabulating card work in 1957. 
Mr. Lewis is a director of Printing Industries of 
Florida, Southern Graphic Arts Association, the 
Rotary Business Forms Section of PIA, and the 
Jacksonville Chamber of Commerce. 


became board chairman of the present Lezius- 
Hiles Co., Ashland, Ohio, in 1949. Since his as- 
sociation with the company, it has expanded and 


Washington, D.C. He joined the company in 1934 
after having been general sales manager of the 
National Capitol Press and, previous to that, 
a junior accountant for the Typothetae of Wash- absorbed other printing firms. Mr. Lezius is a 
past president of the Cleveland Graphic Arts 


Club and of the Ben Franklin Club. He is the 


ington, D.C. He has been a president of United 
Typothetae of America and the Graphic Arts As- 





ROBERT G. KELLEY, president of Columbus Bank 
Note Co., Columbus, Ohio, since 1941, built up 
the firm into an offset plant specializing in four- 
color advertising material. He is a former mem- 
ber of the Printing Industry of Ohio board, the 
Printing Industry of America board, and the 
PIA executive committee. He is a past president 
of Printing Arts Association of Columbus, Colum- 
bus Sales Executives Club, and the Columbus 
Advertising Club which elected him Ad Man of 
the Year for 1957. 


COL. HAROLD R. KIBLER became associated with 
W. F. Hall Printing Co., Chicago, in 1937 and 
has been assistant to the president since 1946. 


bh 








World War Il service. 


Additional biographical sketches and photographs (not necessarily 


sociation of Washington, D.C. He is a member of 
the executive committee of GAAW’s Union Em- 


ployers Division and of the Ash Khan Krew. 


He is president of the Printing Industry of Ameri- 
ca, vice-president of Printing Industry of Illinois, 
and a director of Employing Printers Association 
of Illinois. Col. Kibler has served on the board 
and executive committee of PIA and was its 
t committee chairman. His 
title of Colonel has remained with him since his 


second oldest member of 





House Craftsmen and several other clubs. 


in alphabetical order) will appear in forthcoming issues 


tising Club. He was a founder of the Arena 
which is Cleveland’s Madison Square Garden. 


WALTER F. McARDLE had several years of ex- 
perience with the Government Printing Office 
before organizing and becoming president of 
the McArdle Printing Co. 
1947. He is a past president of the Washington 
Graphic Arts Association, past chairman of its 
Union Employers Division, and is on the Divi- 
sion’s executive committee. He served two terms 
as president of Union Employers Section of PIA. 
He belongs to the Washington Club of Printing 


the Cleveland Adver- 





ALBERT LOVE is the president of Foote & Davies, 
Inc. of Atlenta, of Albert Love Enterprises, and 
of Tupper and Love of Atlanta and New York. 
He was vice-president of the Printing Industry of 
Atlanta in 1947 and chairman of the Taxation 
Committee of PIA from 1956-1958. He appeared 
before the Ways and Means Committee of the 
House of Representatives in January, 1958, to 
present a revised tax program to benefit small 
businesses and revise the Internal Revenue Code 
to aid the printing industry. 


, Washington, D.C., in 
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IP Birthday Celebration Continues 


@ Letters of congratulations from readers make The Inland Printer’s 75th Anniversary a year-long affair 


@ Different readers like the magazine for different reasons; it has a variety of appeal and value 


Supplies Standard Of Quality 
For Customer Of Printers 

I wish to join the thousands of your 
readers in offering my congratulations on 
THE INLAND PRINTER’s Diamond Anni- 
versary. We have been subscribers to THE 
INLAND PRINTER for more than 20 years. 
While we are not printers in the mechani- 
cal sense, our experts in the art, produc- 
tion, advertising and purchasing depart- 
ments read every issue. Through its pages 
we have kept abreast of new develop- 
ments in every phase of the graphic arts 
so that we could insist that our printers 
keep pace and offer us the best and the 
fastest available in any printing and allied 
processes. 

We have used the coupons constantly 
to send for the new literature and samples 
as advertised in THE INLAND PRINTER. 
The Specimen Review and critical articles 
concerning typography are studied care- 
fully in our type layout department. And 
as a Craftsman, I diligently read all the 
news items and press releases concerning 
Craftsman Clubs and allied graphic arts 
organizations. 

—Frank E. Swanberg, director of typog- 
raphy, Spiegel, Chicago 


Technical Articles Contributed 
Advice For Modernizing Plant 

My sincere congratulations and best 
wishes on the 75th Anniversary of THE 
INLAND PRINTER. I have been a reader 
of THE INLAND PRINTER for 35 years 
and wish to state that the many technical 
articles have contributed a great deal in 
helping us to modernize our plant and in 
solving many problems that occur in the 
various departments. 

THE INLAND PRINTER has helped me 
keep in contact with the many friends of 
the industry. Many more successful years 
as one of the outstanding service render- 
ing publications in the graphic arts. 
—Alex J. Albert, manager of printing, 
Unity School of Christianity, Lee’s Sum- 
mit, Mo. 


Old Issues Attract Attention 

Our company has been a long-time sub- 
scriber to THE INLAND PRINTER. When 
we had our open house on the occasion of 
moving into our new building, one of the 
displays which attracted considerable in- 
terest was our file of INLAND PRINTERs 
dating back to the turn of the century. 

Needless to say we keep abreast of new 
developments in the graphic arts via your 
excellent trade publication and wish an- 


94 More letters from 


other successful 75 years for THE IN- 
LAND PRINTER. 

—Harold E. Barnes, manager of Barnes 
Printing Co., Kalamazoo, Mich. 


Articles Are Original, Thought 
Provoking, And Well-Written 

We would like you to know that we 
have always found that the articles in THE 
INLAND PRINTER are original in their 
thought content and are very well written. 
Your magazine always gives us an oppor- 
tunity to keep up with new methods. 

Our shop copies are read by all of our 
key men and many of the craftsmen. The 
Specimen Review, the Composing Room, 
the Pressroom, and the other feature ar- 
ticles are always especially interesting and 
thought provoking. We want you to know 
that you are doing an outstanding job. 
—Penn R. Watson, Jr., executive vice- 
president, Wm. J. Keller, Inc., Buffalo 


Makes Continuing Contribution 

THE INLAND PRINTER is must reading 
for many members of our organization. It 
has made a continuing contribution to the 
printing industry over the years and I am 
sure will play this same important part in 
the future. My best wishes to you on this 
important occasion. 
—Reuel D. Harmon, president of Webb 
Publishing Co., St. Paul, Minn. 


Reader Finds Good Ideas In IP 
For Many Business Ventures 

I have been reading THE INLAND 
PRINTER for the past 35 years and have 
rarely missed a copy. During that time | 
have been in the advertising agency busi- 
ness, the furniture business, the depart- 
ment store business, the shopping news 
business, and now in the printing business 
for the past 20 years. 

I have as yet to run across a copy of 
THE INLAND PRINTER that did not pro- 
vide me with several good ideas. To my 
way of thinking, trying to do business 
without reading THE INLAND PRINTER 
regularly would be to try to operate a 
train without a locomotive. 

—Arthur M. Wood, vice-president of 
sales, W. A. Krueger Co., Milwaukee 


Inland Printer Is Invaluable Aid 

As an apprentice, journeyman, instruc- 
tor, and as a school administrator in the 
graphic arts, | have found THE INLAND 
PRINTER an invaluable aid. Congratula- 
tions on your 75th Anniversary! I hope 
your fine trade journal will be around for 
the grandchildren of apprentices we are 
now training. 
—Howard Massman, president, Interna- 
tional Graphic Arts Education Associa- 
tion, Washington, D.C.; coordinator, Pat- 
terson Cooperative High School, Dayton. 


“GOP” (Grand Old Paperman) of Chicago area is O. H. Runyon of staff of Printing Industry of Illinois 
who was awarded PH.P degree (Philosophy of Paper) at recent meeting of Chicago Paper Club. Known 


familiarly as “Doc,” he has taught the paper course for Printing Industry of Illinois for many years. 


Prior to his ‘retirement,’ he sold for Chicago paper houses, has studied paper and uses since 1905 





subscribers will appear in forthcoming issues 











SCHRIBER 
CUSTOM-BUILT 
MACHINES 

SOLVE PRODUCTION 
PROBLEMS! 





Consider the Schriber Carbon Interleaver— 


With this unique, specialized machine you can interleave 
marginal punched roll carbon and folded paper at speeds up 
to 14,000 sets per hour. Handles up to 8 parts, with any 
length of fold and with web width up to 18 inches. Used by 
the majority of leading rotary form houses. Designed, en- 
gineered and built by Schriber . . . one of our many profit- 
making machines for business form printers. 


Are You using 
the Right 
Bindery 
Equipment for 


Whatever your business form problem, Schriber has the right 
answer: the engineering advice and equipment to help you 
increase production and lower costs. Write or call for sug- 
gestions for your plant. There's no obligation. 


Business Forms? 


Send for information about other Schriber equip- 


0. ment — Collators, Automatic Staplers, Imprinters, 
Rubber and Offset Presses, Carbon Processors, etc. 


Syl. MACHINERY COMPANY 


4900 Webster St., Dayton 4, Ohio Phone: CR 4-1164 
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(Concluded from page 58) 
supplied by Screen-Flock Industries of 
Chicago. 

Material and assistance will be pro- 
vided by the International committee to 
clubs or groups desiring its aid. Printing 
Week chairmen and other interested per- 
sons should act now to make their needs 
known. Requests for kits and other mate- 
rial should be sent direct to the Interna- 
tional chairman. 

Located throughout the United States 
and Canada are representatives of the In- 


1959 Printing Week May Surpass All Previous Years 


ternational Printing Week committee. 
They are willing to assist local groups, 
printers, and other organizations to plan 
and arrange useful and interesting pro- 
grams for use during the observance of 
1959 Printing Week, Jan. 11-17. 

The names and addresses of the com- 
mittee members are: Gerald L. Flood, 
International chairman, 714 Santa Moni- 
ca Blvd., Santa Monica, Calif.; Raymond 
Langlois, Eli Whitney Reg. Tech. School, 
71 Jones Rd., Hamden, Conn.; Elton 
Francis, 16 Watson Pl., Utica, N.Y.; 















Say Goodbye to “In-Feed” Troubles 


IN ROTARY FORMS PRINTING! 


here’s the difference between 
profit and maximum profit in rotary 
forms printing! Stanford “CON-TEN” 
Unwind Stand eliminates long or short 
punches, premature cut-offs, out-of- 
register, and other costly rejects. 
Guarantees constant tension through 
complete web roll of any size, on any 
rotary forms press. 


WRITE, WIRE, OR PHONE TODAY! 
for complete details on the Stanford Story to 
save time, material, and labor costs in your 
plant! 


ENGINEERING COMPANY 


Canadian Reps: Manton Brothers, Ltd 








CONSTANT TENSION 
UNWIND STAND 


Maintains PERFECT LINEAR 
REGISTER on Perforating 
me Punching . : . Printing 

... Cut-Off 





SALEM, ILLINOIS 
PHONE SALEM 553 


Toronto 


Monvutfocturers of Slitters; Web Guides, Rewinding ond Constant Tension Equipment 


















Michael Hnat, 1236 Broad St., Bethle- 
hem, Pa.; Gilbert LaVesser, 809 W. Lap- 
ham St., Milwaukee 4, Wis.; Joseph A. 
Wyant, 121 Courtland St., S.E. Atlanta, 
Ga.; Byron Smith, 1831 Westminster Pl., 
Oklahoma City, Okla.; S. F. Schoenfeld, 
534 Battery St., San Francisco 26; Des 
Mulhall, 439 E. 16th St., Los Angeles, 
and J. Ernest Ducharme, 202 E. Haskell 
Ave., West St. Paul 18, Minn. 


IAPHC 50th Convention 
Plans To Be Announced 


Plans for staging the golden anniver- 
sary convention of the International As- 
sociation of Printing House Craftsmen are 
due for announce- 
ment after this 
year’s meeting is 
completed. This 
event plus the New 
York Club’s cele- 
bration of its 50th 
anniversary and the 
Seventh Education- 
al Graphic Arts Ex- 
position are sched- 
uled for September, 
1959 in New York 
City. Edward Blank is International gen- 
eral convention chairman. He is a New 
York Club past president who serves New 
York Employing Printers Association as 
director of production management and 
new developments. Last month he an- 
nounced next year’s committee chairmen. 

Henry Schneider of Charles Francis 
Press is general vice-chairman. Program 
cochairmen are William P. Gleason of 
Colonial Press and Ferdy J. Tagle of the 
New York School of Printing. Charles V. 
Morris of Reinhold Gould, Inc., heads the 
publicity and anniversary book commit- 
tee. Registration man is Louis A. Croplis 
of American Type Founders, and hotel 
arrangements are in charge of Louis Van 
Hanswyk of LouVan Typographers. Other 
committees and chairmen are as follows: 

Finance, Mortimer Sendor of Sendor 
Bindery; entertainment, Arthur J. Tarl- 
ing, Sleight & Hellmuth, Inc.; hospitality, 
Millard L. Friday, Sr., E. W. Blatchford 
Co.; printing and design, Charles J. Fel- 
ten, Messenger of the Sacred Heart; plant 
tours and sightseeing, Herbert R. Ahrendt, 
Ahrendt, Inc.; souvenir box, signs, badges 
and decorations, Kendal Slade, Densen 
Banner; International liaison, Peter J. 
Bernard, H. Wolff Book Mfg. Co.; advi- 
sory, Harvey Glover, Sr., Sweeney Litho- 
graph Co., Inc.; overseas registration, Lee 
Augustine, Printing Machinery Co., Cin- 
cinnati; exposition, A. E. Giegengack, Na- 
tional Graphic Arts Expositions, Inc.; 
chairladies, Mrs. Kendal Slade and Mrs. 
Ada Croplis. 


Edward Blank 
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Profit Improvements Discussed 
At PIA’s Financial Conference 


The Printing Industry of America, Inc. 
held its annual financial conference June 
25-27 in Chicago. Approximately 165 
printing executives devoted three days to 
discussions of financial controls to im- 
prove profits in the printing industry. 

The conference dealt essentially with 
the development of an understanding of 
the importance of financial controls, man- 
agement of working capital, equipment 
leasing, principles of budgeting, sound 
pricing principles, methods of improving 
plant performance to increase profits 
through financial control, and a review of 
general economics relating to today’s 
market. 

In the opening talk of the conference, 
PIA president Col. H. R. Kibler outlined 
the importance of modern financial con- 
trols in maintaining satisfactory profits. 
Colonel Kibler emphasized that a key to 
efficient management is an analysis of 
four PIA ratios: sales, daily operations, 
money management, and productivity of 
the people. 

Martin I. Bassist of the Ace Printing 
Offset Co., Los Angeles, gave a case his- 
tory on his company’s growth and how it 
grew from a two-man plant to one with 
over 40 employees. Mr. Bassist showed 
how this growth was dependent on finan- 
cial planning and controls. 

Dr. Michael Schiff of New York Uni- 
versity pointed out that accounting and 
financial controls should be created to 
serve the purpose of the business. His 
presentation ran into an unscheduled eve- 
ning meeting. 

In a panel presentation titled “Should 
Every Job Show a Profit?” three case his- 
tories were presented by Seymour Udell, 
Ampco Printing Co., New York; Earl 
Lamphiear, Inland Press, Chicago, and 
Richard H. Leberman, Fakler Printing 


Co., Milwaukee. These three case histories 
brought out aspects and variations of 
pricing policies. 

Another panel presentation dealt with 
“Increasing Profits Through Performance 
Control.” Case histories were given by 
Bayard S. Shumate, Shumate, Inc., Leba- 
non, Ind.; Dudley Kobe, Midwest Print- 
ing Co., Minneapolis, and J. Stewart Col- 
lins, Columbus Bank Note Co., Columbus, 
Ohio. These case histories illustrated in- 
dividual company initiative in applying 
financial systems, procedures and stand- 
ards for providing day to day indicators. 
The histories dealt with systems for com- 
parison of actual job costs versus budgeted 
costs and IBM machine accounting used 
in an integrated system of control reports. 

D. Hailey Walcott of the U.S. Leasing 
Corp. presented to the conference an ex- 
planation of equipment leasing proce- 
dures and illustrated the aspects of this 
method of obtaining equipment in the 
printing industry. 

Thomas Plank of the First National 
Bank of Chicago discussed “Future Plan- 
ning in Relation to the Current Business 
Outlook.” His analysis of the U.S. eco- 
nomic system in terms of three major 
spending groups—consumers, govern- 
ment and business—provided a frame- 
work for arriving at answers to the type 
of questions which many companies have 
in relation to expansion of facilities and 
modernization of equipment. 

In closing the conference, Max B. E. 
Clarkson, Clarkson Press, Inc., Buffalo, 
N.Y., a member of PIA’s executive com- 
mittee, made the first public presentation 
of the results of PIA’s 35th Annual Ratio 
Study for Printing Management. Mr. 
Clarkson revealed that there has been a 
steady decline of industry profits since 
1950, with the 1957 figure at 3.49 per 
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cent profit on sales after taxes. Mr. Clark- 
son pointed out that of 772 printers with 
a sales volume of $600-million, one- 
fourth of the companies earned 51 per 
cent of the profits. 

Conference chairman Harold R. Long, 
Kable Printing Co., Mt. Morris, Ill., an- 
nounced plans for the next PIA Financial 
Conference to be held in Chicago Oct. 21- 
23, 1959. Consideration will be given to 
a special small group three-day manage- 
ment training seminar to precede the 
1959 conference. An announcement was 
also made that a special training class in 
the use of business machines for printing 
industry financial control was under 
consideration. 

Assisting Mr. Long as session chairmen 
were Carl Dunnagan, Mr. Clarkson, Her- 
bert Kimball, Arthur Wession, and 
Charles I. Hopkins. 

Proceedings containing full coverage of 
all speeches made at the conference for 
financial control and a full report of the 
case histories will be published and made 
available to members of the association in 
the near future. 


Lawson Moves Chicago Office 

The Lawson Co., a division of Miehle- 
Goss-Dexter, Inc., has moved its midwest 
headquarters to 608 S. Dearborn St., Chi- 
cago. The Miehle Co. and the Dexter Co., 
also divisions of M-G-D, are located at 
the same address. 


Seen at Printing Industry of America’s fifth annual Financial Conference are (left photo, |. to r.) Seymour Udell, Ampco Printing Co., New York; Charles W. 
LaBlanc, PIA consultant; Max B. E. Clarkson, president, Clarkson Press, Inc., Buffalo, N.Y.; (right photo, |. to r.) Martin |. Bassist, Ace Offset Co., Inc., 
Los Angeles; Carl E. Dunnagan, Inland Press, Inc., Chicago; Harold R. Long, Kable Printing Co., Mt. Morris, Ill., chairman of PIA’s financial manage- 
ment committee and general chairman of the fifth financial conference, and Herbert Kimball, Rumford Press, Concord, N.H. Conference was in Chicago 








97 























‘“they’re making it brighter!” 


Take another look (with sunglasses 
if you must). Westvaco’s coated 
letterpress and offset papers now have 


increased brightness. 


This new brightness assures more 
pleasing jobs—top quality print 

work with better contrast. The paper 
looks whiter, too. Now Westvaco’s 
coated papers join its uncoated 
offset papers as leaders in brightness 
and opacity. In addition, both 
coated letterpress and offset grades 


maintain their high gloss. 


More direct-to-you benefits: 

superb printability in a full line 

of coated and uncoated grades for 
all printing processes. Priced right, 
too. See the man from West Virginia 


for more information. 


WEST VIRGINIA 
PULP AND PAPER 
COMPANY 


Commercial Printing Paper Sales 
New York 17 / MU 6-8400 

Chicago 1 / FR 2-7620 

Philadelphia 7 / LO 8-3680 

San Francisco 5 / GA 1-5104 230 Park Avenue, New York 17 
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IAES To Hold Annual Convention In Atlantic City 


Over 200 owners and representatives 
of United States and Canadian electro- 
typing and stereotyping plants will be in 
attendance at the 61st annual convention 
of the International Association of Elec- 
trotypers & Stereotypers, Inc. scheduled 
for four days, Sept. 8-11, at the Haddon 
Hall Hotel in Atlantic City, N.J. 

Opening day will feature progress re- 
ports On various organization activities 
and several speeches by representatives of 
letterpress printers and equipment manu- 


facturers. Tuesday, Sept. 9, will feature an 
all-day seminar meeting conducted by the 
Research & Development Committee on 
electrotype casting operations. 

The annual convention cocktail party 
and banquet is set for Tuesday evening. 
The Wednesday program will feature an 
all-day “Brainstorming Session” which 
will resolve itself around labor problems; 
costs; new methods, products and equip- 
ment; sales and advertising; publications; 
letterpress promotion; competition and 


New officers for 1958-59 of the Chicago Club of Printing House Craftsmen are (seated, |. to r.) 
Gordon W. Wilson, first vice-president; Frank E. Swanberg, president; John A. Radziewicz, second 
vice-president; (standing) Robert E. Ludford, Jr., treasurer; Ferd Voiland, Jr., president of the 
International Association of Printing House Craftsmen, who installed the new Chicago officers; A. 
Norman Romsted, the recording secretary, and Daniel R. Fasano, the Chicago Club’s financial secretary 


| ‘a 
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Over 200 members and guests of the Boston Club of Printing House Craftsmen were entertained by the 
Oxford Paper Co., Inc., Lawrence, Mass., at a clambake and golf tournament. Seen on the course are 


(I. to r., kneeling) second vice-president of the club, John J. Fitzgerald; first vice-president, John 


E. Spencer; treasurer, William T. Rich, III; (standing) Charles E. Folsom, Jr., club secretary; Thomas 
L. Stirling, sales manager of the Lawrence Mill; Edward J. Kelley, Jr., president of the Boston 
Craftsmen’s Club, and Andrew A. McBurney, vice-president in charge of sales for Oxford Paper 


the immediate “recession” influences on 
business. 

Self-Advertising Contest Awards, offi- 
cers and committee meetings and reports, 
and election of 1958-59 officers are sched- 
uled for the Thursday, Sept. 11, closing 
sessions. 

The ladies will be entertained at noon 
luncheons on Monday and Tuesday and 
will be present at the cocktail party and 
banquet on Tuesday evening. A men’s 
luncheon is scheduled for Tuesday noon. 
In addition to the usual Atlantic City 
boardwalk and beach entertainment avail- 
able, arrangements have been made for 
golf, fishing, etc. 


MASA To Hold Four-Day 
Convention Sept. 5-8 


How production efficiency, creativity 
and optimistic sales thinking can lead to 
new business activity will be spelled out 
to delegates attending the 37th annual 
convention of the Mail Advertising Serv- 
ice Association International at the Chase- 
Park Plaza Hotels in St. Louis Sept. 5-8. 

Significantly, the theme of the four-day 
meeting is “Get the NEW Spirit of St. 
Louis,” MASA President Giles B. McCol- 
lum announced. Mr. McCollum is a vice- 
president of the Reuben H. Donnelley 
Corp., Chicago. 

More than 500 mail advertising firm 
owners are expected to attend. Keynote 
speaker will be C. James Proud, president 
of the Advertising Federation of America. 

All phases of direct mail creation, pro- 
duction, and selling will be covered dur- 
ing panel and workshop sessions headed 
by nationally-known direct mail experts, 
most of whom are MASA members. 

Included will be panels on addressing 
and mailing, offset and cold type composi- 
tion, mimeographing and multigraphing, 
large offset (14x20 and over), and small 
offset (under 14x20). Panels on costs, per- 
sonnel and management are also slated. 

In addition to the keynote speaker, 
highlights of the convention will include 
a three-hour demonstration of new letter- 
shop equipment, an all-morning sales and 
advertising clinic, the selection of Miss 
Direct Mail of 1958, and the presentation 
of the Miles Kimball Gold Medal Award, 
highest honor in direct mail advertising. 

More than 30 major suppliers to the 
direct mail industry will exhibit their 
product lines during the convention. 


Appleton Opens Chicago Office 

The Appleton Machine Co. has an- 
nounced the opening of a new Chicago 
sales office and showroom at 2222 S. 
Michigan Ave. William Boas, recently a 
consultant to the packaging industry, is in 
charge of the new office. 
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UNION-CAMP presents a brand new line of offset papers 


Williamsburg Offset — from Union-Camp-— is the newest offset in the fine paper field. It’s also one of the most versa- 
tile and economical! Prove Williamsburg’s premium-quality performance on your next run — offset or letterpress. For 


sizes and weights see your local Union-Camp fine papers distributor. 
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SPPA Holding Annual 
Convention Aug. 2)-24 


The Screen Process Printing Associa- 
tion, International, will hold its 10th an- 
nual convention Aug. 22-24 at San Fran- 
cisco’s Sheraton-Palace Hotel. Over 2,000 
screen processors are expected to attend. 
This year’s theme is “3M’s: Methods, Ma- 
terials, Machinery.” 

Opening the convention on Aug. 22 
will be a trade exhibit of supplies and ma- 
chinery for screen processors. A collection 
of fine screen work including decals, vac- 
uum-formed displays, serigraphs, textiles 
and printed circuits will also be shown. 

Educational movies and a new film on 
screen process will be shown on the open- 
ing day. The decal and the point-of-pur- 
chase committees will hold their meetings 
on Aug. 22. 

Closing the first day of the convention, 
the exhibitors will hold a “get-acquaint- 
ed” party which will be followed by a 
night tour of San Francisco. 

Equipment forums and demonstrations 
will open the second day of the conven- 
tion. Moderator of the forums will be Al- 
bert Kosloff, author of many books on 
screen process printing. 

Short talks by processors who have im- 
proved on factory-built equipment or who 
have designed or built their own equip- 
ment will be held. The talks will be fol- 
lowed by question-and-answer sessions on 
printing, photographic equipment, drying 
and other topics. 

New officers for the coming year will 
be installed at the convention. Currently 
serving SPPA are president, A. L. Troxel, 
Continental Displays, Kansas City; vice- 
president, William Hutcheson, Hutcheson 
Displays, Omaha; treasurer, William Mc- 
Ghee, McGhee Displays, Nashville. Rob- 
ert H. Blundred, SPPA executive secre- 
tary, has headquarters in Chicago. John R. 
Hume, Velvetone Co., San Francisco, is 
general chairman of the convention. 


Printing Machinery Co. Separating 
Manufacturing, Investment Divisions 
The Printing Machinery Co., Cincin- 
nati, has announced that the stockholders 
of the firm have approved the separation 
of the manufactur- 
ing and investment 
divisions. H. T. 
Simpson, president, 
announced that the 
Manufacturing Di- 
vision has been 
sold to Lee Augus- 
tine, vice-president 
and general man- 
ager of Printing 
Machinery, and a 
group of associates. 
The sale of the division includes the name 
of “Printing Machinery Co.” Mr. Augus- 
tine has been associated with the firm for 


Lee Augustine 


several years. The Investments Division 
will be known as “Printing Investments 
Co.” 

Mr. Augustine has been named presi- 
dent and treasurer of the Printing Ma- 
chinery Co. The new owners plan to con- 
tinue the operation of the firm at 436 
Commercial Sq. in Cincinnati. 


NPTA To Hold Fall Meeting 

National Paper Trade Association’s fall 
meeting at Chicago’s Conrad Hilton Ho- 
tel will open with board of directors and 
fine paper committee sessions on Sept. 3. 
A meeting of the Fine Paper Division is 
timed for the next day following an open 


industry session. The program for Sept. 5 
calls for a Wrapping Paper Division ses- 
sion and the association’s semi-annual 
meeting. The executive committee will 
meet on Sept. 2. 


ATF Holds Philadelphia Open House 

American Type Founders’ Philadelphia 
branch staged an open house affair July 
11-12 in its new quarters at 207-209 N. 
Broad St. The ATF Tyresetter was dem- 
onstrated by Harry Stoddard, Typesetter 
product manager. Finished work he key- 
boarded for running through the photo- 
graphic unit was distributed to the guests 
of the firm. 

















Vandercook Universal J 


Designed to have Universal Appeal to Printers, Typesetters and Plate Makers 
All Over the World! Mass Produced for Greatest Value! 





Features... OF THE NEW VANDERCOOK UNIVERSAL I TEST PRESS... 





e Automatic washup 
e Wedge type adjustable bed with range of 
.240”. 


e Automatic Ink Feed 
e Automatic Short Travel Cylinder Trip 
e Will print full length galleys 


@ Maximum plate size 15”x 22” 

e Hand or power operated 

e Plastic covered power inking system with 
20-second form roller change and adjusting 
knobs for setting form roller height. No 
other adjustments required. 





VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 


3601 W. Touhy Ave., Chicago 45, Ill. 


Eastern Sales and Service 
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Sears Limited 
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Western Sales and Service 
3156 Wilshire Bivd., Los Angeles 5, Calif. 
Phone: DUnkirk 8-9931 
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New Printing Developments Discussed At Annual TAGA Meeting 


By Marvin C. Rogers 

New advances in electronic engraving 
and electrostatic printing, as well as other 
developments in the printing field, were 
discussed by technical representatives 
from widely separated areas of the United 
States at the tenth annual meeting of 
TAGA (Technical Association of the 
Graphic Arts) in Beverly Hills, Calif., 
June 23-25. 

“Log E Tron,” the title of a paper by 
Dwin R. Craig of LogEtronics described 
the operation of an electronically-con- 
trolled photographic enlarger-printer ca- 
pable of controlling detail and contrast in 
picture reproduction. The application of 
the instrument, adapted to production of 
halftones for use in offset and letterpress, 
was described as a new advance. 


“A Color Electrofax Process” by J. S. 
Rydz and S. W. Johnson, Radio Corpora- 
tion of America, showed the developments 
already made in the newest of electrostatic 
printing processes. The high contrast char- 
acteristic of the Electrofax process, com- 
bined with techniques now being worked 
out in the laboratories, has resulted in 
color reproduction on paper without the 
use of printing inks. 

Many of the papers presented at the 
meeting were related to picture reproduc- 
tion. Platemaking and the characteristics 
of printing inks balanced the program. 
Dr. S. W. Levine of Fairchild Graphic 
Equipment Co. described the develop- 
ment of “An Electronic Halftone Cam- 
era,’ a machine utilizing scanner mecha- 
nisms, but converting the continuous tone 
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Frank M. Preucil 


Philip E. Tobias 


Dr. William C. Walker Benjamin Sites 


picture to a halftone negative for use in 
the engraving processes. Blake and Fred- 
erickson, Marathon Corp., described a 
unique method for producing contact 
halftone screens with predetermined re- 
production curves. Childress of Sunset 
Magazine, and George, Greminger and 
Welch of the Gravure Research, Inc., pre- 
sented papers related to tone correction 
masks, and to methods of altering the 
tonal curves in photographic reproduc- 
tion. Alfaya of Du Pont, in discussing the 
variations in wet and dry film densities, 
concluded that better uniformity and 
greater reliability might result from ad- 
justments made in the fixer-hardener 
hardening rate. 

A method of making a long-life offset 
plate by plating the copper image through 
a developed stencil onto the base metal, 
was reported by Philip E. Tobias and E. L. 
Vanaver of Edward Stern & Co. The 
method eliminates the need for removal 
of large metal areas necessary in processes 
developed heretofore. 

John W. Gosling and Dr. Cyril A. Hor- 
ton, Eastman Kodak Co., reported on a 
scheme for ROP color in newspapers, 
using color negative materials as copy, 
printing them out on panchromatic paper, 
and using these separation prints as copy 
for the screen negative production. The 
method is claimed to be rapid, accurate 
and to possess a minimum of register 
difficulties. 

Two papers relating to statistics were 
presented; one by W. Cranston, Western 
Printing and Lithographing Co., on statis- 
tics applied to production cost control; 
and the other by H. Hull, R. R. Donnelley 
and Sons Co., on “Designed Experiments 
in the Graphic Arts.” Mr. Cranston illus- 
trated his methods with examples related 
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to plate curvature and breakage on web 
presses, and the stiffness of wire for stitch- 
ing as related to the strength of the wire 
used. 

Balanced inks, moiré, and gloss came 
in for some discussion in several papers. 

Frank M. Preucil, Lithographic Techni- 
cal Foundation, added to his already pub- 
lished work showing that inks in use by 
many printers possess color errors requir- 
ing more hand correction than would be 
needed for the “Balanced Inks” described 
later by Dr. Paul Hartsuch, Interchemical 
Corp. 

Charles Borchers, Lithographic Techni- 
cal Foundation, in his paper on “Gloss of 
Offset Inks, Its Relationship to the Gloss 
and Absorptivity of Paper,” reported that 
the final finish on the printed sheet is re- 
lated more to the gloss of the paper sur- 
face than to the porosity of the paper. 

F. Pollak, Kodak Ltd., discussed the 
subject of moiré pattern in his paper, “The 
Dependance of the Contrast of Moiré 
Patterns on the Colours of the Printing 
Inks.” He concluded that it is the “un- 
wanted” color or densities in the cyan, 
magenta, and the yellow inks which deter- 
mine the contrast of the patterns pro- 
duced. He said that if inks are reasonably 
transparent and only one of them has 
density, then the screen angle is unimpor- 
tant because pattern will not result. 

S. Ahrenkilde and R. Norman, Roches- 
ter Institute of Technology, reported on 
work they have done on ink film thickness 
in three-color printing as it affects the 
purity of the color attained. They showed 
that there is an improvement in the purity 
as the film thickness increases, but that the 
resultant black produced by the three inks 
reaches its optimum when the density is 
about 1.6. 

S. Chemburkar, J. F. Crosfield Ltd., pre- 
sented a “Theoretical Examination of the 
Optical Properties of the Continuous 
Tone Ink Films on Paper.” 

In a “Look to the Future” talk Dr. H. 
Neugebauer, RCA Canada, visualized an 
almost complete automatic production of 
the printed picture through the applica- 
tion of electronic methods. 

The lone contributor to printing plate 
studies was H. Fink, Swiss Graphic Arts 
Laboratories, who reported on tests made 
to determine the suitability of polyvinyl 
chloride and acetate plastics as printing 
plates as compared with the conventional 
electrotype and stereotype. He concluded 
that for materials he studied, runs of up 
to 100,000 impressions are practical. 

New president is Frank M. Preucil, 
Lithographic Technical Foundation, Chi- 
cago. Other officers are: first vice-presi- 
dent, Philip E. Tobias, Edward Stern Co., 
Philadelphia; second vice-president, Dr. 
William C. Walker, West Virginia Pulp 
and Paper Co.; secretary-treasurer, Ben L. 
Sites, Miehle Co., Chicago, and director, 
Dr. Frank Ireland, Brown & Bigelow, St. 
Paul. Continuing as directors are Dr. Wil- 


liam Reid, Battelle Memorial Institute, 
Columbus, Ohio, and Dr. Virgil P. Barta, 
Stanford Research Institute. 

President Preucil announced the ap- 
pointment of Roy Prince, ANPA Re- 
search Institute, Easton, Pa., as chairman 
of the papers committee for the 1959 
meeting to be held in Rochester, N.Y. 

The chairman of arrangements for the 
Rochester meeting will be Lester Goda, 
Eastman Kodak Co. Proceedings of TA- 
GA meetings may be purchased from the 
secretary, B. L. Sites, 421 Sunnyside Ave., 
Elmhurst, ILL 


ROP Color Conference Scheduled 

The American Association of Newspa- 
per Representatives has dated the Third 
Annual Newspaper ROP Color Confer- 
ence for Sept. 15-17 at the Waldorf- 
Astoria Hotel, New York City. 


Arthur Knol has been named executive vice-presi- 
dent of the W. F. Hall Printing Co., Chicago. He 


was formerly vice-president of manufacturing 
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New “Hi-Fidelity Color Process” Developed For Newspaper Use 


On June 13 the New York Herald 
Tribune became the first newspaper to run 
two back-to-back advertising pages web 
offset preprinted in full color and fed into 
a high-speed letterpress press from a con- 
tinuous roll. 

What the insert advertised is the new 
‘Hi-Fidelity Color Process” for daily 
newspapers developed by Young & Rubi- 
cam, New York advertising agency, in co- 
operation with Eastern Colortype Corp., 
Clifton, N.J., and Safran Printing Co., 
Detroit. 


Sigurd S. Larmon, president of Young 
& Rubicam, said that the new process, 
designed to provide good color reproduc- 
tion on paper superior to ordinary news- 
print, was expected to open new fields for 
advertisers and newspapers. 

Safran printed the rolls on an ATF 
2234x35 four-color web offset publica- 
tion press. 

Mr. Larmon pointed out that the pro- 
cess makes it necessary that advertisements 
be designed in a continuous pattern. Slight 
variations in the letterpress cylinder di- 
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ameter cause creepage of the coated stock 
during the run. This makes the cutoff 
point on each page vary. Roll-fed inserts 
starting off flush with the newspaper page 
may be below the top after a one-minute 
high-speed run. Copy and art work laid 
out in a continuous pattern make the en- 
tire ad appear on the pages irrespective of 
the cutoff location. 

Young & Rubicam found no equip- 
ment which could solve the creepage 
problem, and no printer equipped to print 
full color on continuous rolls and rewind 
them on spindles for feeding preprinted 
material into newspaper presses to come 
out as a mechanically-folded insert. East- 
ern Colortype and Safran Printing worked 
with the agency to develop new machinery 
and equipment that would meet these ob- 
stacles. The agency developed equipment 
for experimenting in its own offices with 
a variety of color ads on continuous rolls. 

Newspapers in New York and Detroit 
ran test runs. One New York newspaper 
ran the preprinted rolls on a press turning 
out 36,000 papers per hour. Newsprint 
broke, but not the color page roll, accord- 
ing to the agency. 

Mr. Larmon stressed that the process is 
just out of the experimental stage. It had 
proved feasible, but for an indefinite pe- 
riod its widespread use in practical opera- 
tion would be restricted by many factors. 

It was still too soon to predict what 
costs would be, he said. Volume would 
play an important role, and costs were ex- 
pected to decrease in time. But the process 
“will make excellent full-color reproduc- 
tion available in daily newspapers, and 
such ads will achieve unusually strong 
impact.” 

Douglass E. Murray, vice-president of 
the Web Division of American Type 
Founders Co., hailed the process as “a 
most significant contribution to news- 
paper printing by web offset.” He called 
web offset “the one logical answer to the 
advertisers’ and readers’ demand for fine 
quality color reproductions in newspapers. 
The new process is an important step to- 
wards this goal.” Another approach was 
“web offset printing of entire newspaper 
supplements with extensive use of fine 
quality color reproductions on editorial 
as well as advertising pages.” He pointed 
out that ATF has been working for several 
years with the Rochester Institute of Tech- 
nology and newspapers such as the St. 
Petersburg Times in Florida to further the 
development of newspaper printing by 
web offset. 


Quality Seminar To Be At RIT 

Rochester Institute of Technology is 
the place and Oct. 27-31 is the time for 
the eighth annual Statistical Quality Con- 
trol for the Graphic Industries Seminar to 
to be directed by Donald Macauley. 


THE INLAND PRINTER for August, 1958 





Ren Perry, Harris-Seybold 
Executive, Dies At 5I 


Reynolds R. (Ren) Perry, a vice-presi- 
dent of the Harris-Seybold Co., a division 
of Harris-Intertype Corp., died suddenly 
in his sleep June 
30 at his home in 
Cleveland. Mr. Per- 
ry was 51. Mr. Per- 
ry had been with 
Harris-Seybold for 
26 years and was 
known in the print- 
ing and publishing 
industry through- 
out the United 
States and Canada. 
In 1946 he was 
named western district manager for H-S, 
in 1949 he was promoted to general sales 
manager, and in 1952 he was elected vice- 
president in charge of sales. Mr. Perry, a 
graduate of Miami University, Oxford, 
Ohio, was active in graphic arts trade as- 
sociations and made appearances as a 
speaker at meetings of litho and Crafts- 
men’s clubs. He was a director of the Lith- 
ographic Technical Foundation and was 
active in the International Printers Supply 
Salesmen’s Guild. He was also one of the 
organizers of the Brentwood Hospital in 
Cleveland, served as the hospital's presi- 
dent for several years, and became chair- 
man of the hospital's board of trustees 
recently. 


R. R. Perry 


John T. Porter Advanced To New 
Position By American Type Founders 

John T. Porter has been advanced from 
assistant sales manager to sales manager 
of the Sheet-Fed Division of American 
Type Founders Co., 
Inc. Since he joined 
the company in 
1948 Mr. Porter 
has served as Los 
Angeles Depart- 
ment of Education 
assistant manager, 
sales representative 
in San Francisco, 
the manager of the 
Department of Ed- 
ucation in the 
home office, and assistant sales manager of 
the Web Press Division. Prior to his ATF 
experience he was a journeyman printer, 
a daily newspaper plant superintendent, 
manager of the Santa Barbara State Col- 
lege Press and a partner in a commercial 
lithographic business. He was a graphic 
arts instructor at Santa Barbara State Col- 
lege and an assistant professor at the Uni- 
versity of California. During World War 
II he was a lieutenant commander in 
charge of producing a paper called the 
Navy News. 

Mr. Porter is a director of the Interna- 
tional Graphic Arts Education Association 





John T. Porter 





and a member of the International Asso- 
ciation of Printing House Craftsmen, the 
American Vocational Association, the 
American Industrial Arts Association and 
the New York Printing Teachers’ Guild. 
He has authored numerous articles on 
graphic arts subjects. 


Du Pont Photopolymer Plates 
To Reach Market In 1960 

Late 1960 is the time when Du Pont 
new photopolymer (photosensitive plastic) 
printing plates are expected to reach the 
marketing stage, according to Paul H. 
Smith of the company’s Photo Products 
Department. 


On June 30 he announced that field 
testing of experimental plates was under 
way in book, commercial, business forms, 
periodical and package printing plants, 
but the number of test locations was very 
limited. Testing in newspaper run-of- 
paper (ROP) color printing was due to 
begin within a few weeks. Spot tests in 
newspaper printing were made last year. 

Mr. Smith is manager of photopolymer 
plate sales development. He said that a 
comprehensive report on the plates, in- 
cluding field test data and a demonstra- 
tion, would be presented on Sept. 27 in 
New York City as a feature of the Letter- 
press Forum. 














Enjoy the 


results of 
ceaseless 


research 


In‘ 


SUPER SNAP-SET 
BLACK & COLORS 





Instant Drying—Sharper Screens 


Flint Ink Corporation 
Gravure» Letterpress Lithographic. Flexographic 


ATLANTA * CHICAGO « CLEVELAND « DALLAS « DENVER » DETROIT *« HOUSTON « INDIANAPOLIS 
JACKSONVILLE « KANSAS CITY « LOS ANGELES « MINNEAPOLIS « NEW ORLEANS « NEW YORK 
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Winners In Direct Mail Contest 
To Be Shown At DMAA Convention 

Winning entries in the Direct Mail 
Leaders Contest sponsored by Direct Mail 
Advertising Association will be displayed 
during the organization’s 41st annual con- 
vention Sept. 10-12 at Chase-Park Plaza 
Hotels, St. Louis. Later they will be seen 
in American and Canadian cities. Color 
slides will be available for screening at 
meetings where direct mail advertising is 
discussed. 

Contest chairman is Richard Messner, 
vice-president, Marbridge Printing Co., 
New York City. Colin Campbell, Camp- 


bell-Ewald Co., Detroit, heads the board 
of judges. They are selecting 41 top cam- 
paigns in various industry brackets and 
four in each of these classes: mail order, 
low budget, house publications and letter 
campaigns. Best of all 57 entries will win 
the Gold Mailbox Awards. 


Champlain Moves Chicago Office 

The relocation of its Chicago offices 
was announced by the Champlain Com- 
pany, Inc., manufacturer of rotary print- 
ing presses, paper converting machinery 
and electronic control equipment. The 
new quarters have been established at 
7356 N. Cicero Ave., Chicago 46. 
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@ SLOT HOLE AND 
@ ROUND HOLE PERFORATING 
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today’s FINEST 


PERFORATING 


THESE MACHINES 
ARE UNEQUALLED 


Whether your plant is large or small there’s an 
incomparable N-D PERFORATOR to adequately 
and dependably suit your requirements. And 
you can always rely on it for the most profitable 
and best in all-around speed, accuracy and con- 
sistent performance. What's more, these are 
more than merely perforators. They crimp . . . 
slot . . . score; they do snap-out and cut-out 
slot hole work; they’re positive on strike-in jobs; 
and the 22” model does BOTH slot hole and 
round hole perforating. Such versatility can 
make money for you! So, for utmost satisfaction, 
get an N-D PERFORATOR. Write us now for 


literature. 





FEEDER - PERFORATOR - JOGGER 


These are the ultimate in quality perforating units . . . designed for top per- 


formance, utmost efficiency and maximum production . . 


you. Get details. 


- to make money for 


NYGREN-DAHLY COMPANY 


1422-32 ALTGELD ST. 
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CHICAGO 14, ILL., USA. 


CONVENTIONS 


WHAT - WHERE - WHEN 





AUGUST 

International Typographical Union, annual 
convention, Whitcomb Hotel, San Francisco, Aug. 
15-23. 

Southern Newspaper Publishers Association 
(Eastern Division) Mechanical Conference, Dink 
ler-Plaza Hotel, Atlanta, Ga., Aug. 17-19. 

Screen Process Printing Association Interna 
tional, annual convention, Sheraton-Palace Hotel, 
San Francisco, Aug. 22-24 


SEPTEMBER 

National Paper Trade Association, fall mecting 
Conrad Hilton Hotel, Chicago, Sept. 3-5 

Pacific Newspaper Mechanical Conference, 
Mark Hopkins Hotel, San Francisco, Sept. 5-7 

Mail Advertising Service Association, Interna 
tional, annual convention, Chase-Park Plaza Ho 
tels, St. Louis, Mo., Sept. 5-8 

Kansas-Missouri Newspaper Mechanical Con 
ference, Town House Hotel, Kansas City, Kan., 
Sept. 6-7 

Educational Graphic Arts Exposition, Coliseum, 
New York City, Sept. 6-12, 1959 

International Association of Electrotypers & 
Stereotypers, annual convention, Chalfonte-Had 
don Hall Hotel, Atlantic City, N.J., Sept. 8-11 

Direct Mail Advertising Association, Chase-Park 
Plaza Hotels, St. Louis, Mo., Sept. 10-12 

Technical Association of Pulp & Paper In 
dustry, mechanical pulping conference, Chateau 
Frontenac, Quebec, Can., Sept. 10-12 

National Association of Photo-Lithographers 
annual convention and exhibit, Statler Hotel and 
First Corps Cadet Armory, Boston, Sept. 10-13 

Rotogravure Association of Chicago, Bismarck 
Hotel, Chicago, Sept. 11-12 

Illinois Newspaper Mechanical Conference, Ho 
tel Orlando, Decatur, Ill 

Canadian Lithographers’ Association, Skytop 
Lodge, Skytop, Pa., Sept. 14-18 

Business Forms Institute, fall outing members’ 
meeting, Greenbrier Hotel and Cottages, White 
Sulpher Springs, W.Va., Sept. 15-17 

Newspaper ROP Color Conference, annual con 
ference, Waldorf-Astoria Hotel, New York City, 
Sept. 15-17 

Technical Association of Pulp & Paper In 
dustry, fundamental research conference, Queen 
Elizabeth Hotel, Montreal, Can., Sept. 15-17 

International Association of Printing House 
Craftsmen, Printing Industry of America, and Re 
search & Engineering Council, closed circuit TV 
Letterpress Forum, Statler Hotel, New York City 
Sept. 27 

Technical Association of Pulp & Paper Industry 
testing conference, General Oglethorpe Hotel, 
Savannah, Ga., Sept. 30-Oct. 2 


OCTOBER 

National Newspaper Week, Oct. 1-8. 

Packaging Machinery Manufacturers Institute, 
Sheraton Hotel, French Lick, Ind., Oct. 5-8 

National Metal Decorators Association, annual 
convention, Penn-Sheraton Hotel, Pittsburgh, 
Oct. 6-8. 

Book Manufacturers’ Institute, annual conven- 
tion, Greenbrier Hotel, White Sulpher Springs, W. 
Va., Oct. 8-11. 

Technical Association of Pulp & Paper Industry, 
De-inking conference, Biltmore Hotel, Dayton, 
Ohio, Oct. 9-10. 

Printing Industry of America Trade Binders 
Section, fall meeting, Statler Hilton Hotel, Dallas, 
Oct. 12-15. 

American Photoengravers Association, annual 
convention, Netherland Hilton Hotel, Cincinnati, 
Oct. 13-15. 

Packaging Institute, annual national forum, 
Edgewater Beach Hotel, Chicago, Oct. 13-15. 

National Printing Equipment Association, an- 
nual meeting, Statler Hotel, Dallas, Oct. 13-16. 

Printing Industry of America, annual conven- 
tion, Statler Hilton Hotel, Dallas, Oct. 13-16. 

International Typographic Composition Asso- 
ciation, annual convention, Hotel Ambassador, 
Los Angeles, Oct. 14-17. 

New England Newspaper Mechanical Confer- 
ence, Statler Hotel, Boston, Oct. 18-19. 
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problem 


Process a Harris 
Alum-O-Lith Positive 
Plate and you'll see 
a sharp, clear image 
at once. No waiting, 
no wondering, no 
© eye-strain. 


_ problem 


ONLY Harris 
Positive Plates are 
MICRO-SURFACED 
(not smooth, not 
grained, but lightly 
etched to combine 
advantages of both 
surfaces.) Result: 
Harris Plates hold 
perfect ink-water 
balance, reproduce 
beautifully. 


the 
match-up 
problem 


You can proof deep 
etch color jobs on 
Harris Positive Offset by bates 
Plates and achieve 
perfect color match on : i 
Becwers fob. Harvie | Harris Alum-O-Lith 
| thereby saves you : 


| money, insures cus- 


eileen: POSITIVE 


working offset plates 


There’s much more to tell, but nothing equals a demonstration. Call your dealer. 


guna LITHOPLATE, INC. 


INTERTYPE A Subsidiary of Harris Intertype Corporation 
278 N. Arden Drive, El Monte, California 


eine § 5308 Blanche Avenue, Cleveland 27, Ohio 
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We have two 48 inch screens 
150-133 line to fit 
your big job..... also a 36 inch 





250 line for projection 
or fine reproduction 


A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 
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PIA’s 35th Annual Ratios 
Show Profit Drop To 3'/2% 


(Concluded from page 60) 
slightly off, factory expenses about the 
same, and costs of materials, administra- 
tion and sales were slightly higher. 

The 1957-58 ratios present many new 
facts. Expanded data on firms with eight 
per cent or more profit permits more de- 
tailed comparison between lower-profit 
and similar higher-profit plants. Other 
new information includes more data re- 
lating to factory, office and sales employee 
production and compensation. 

The ratios are presented in 24 tables 
making it easy for any large or small firm 
to compare its operations and financial 
position with those of many other plants 
similar in sales volume, process or prod- 
uct. PIA suggests the following primary 
comparisons to show specific areas where 
improvements are needed: 

Sales. Determine the basic soundness of 
your business setup by comparing your 
sales with your total assets, your gross 
plant investment, your net worth and your 
production per plant employee with simi- 
lar facts about other plants like yours. 

Operating efficiency. Rate it by compar- 
ing your manufacturing, administration, 
selling costs and resulting profits with 
those of similar plants. 

Personnel efficiency. Measure it by 
comparing your production per factory 
employee, sales per salesman and sales per 
office employee with those of similar 
plants. 

Prudence of money management. 
Check it by comparing your working capi- 
tal, collections and net worth in relation 
to total fixed assets and total debt, and 
your sales in relation to net worth, with 
similar factors reported by other plants 
like yours. 

Participating firms receive free copies 
of the new ratios. Other PIA members 
may get them at nominal cost from their 
local associations or from PIA at 5728 
Connecticut Ave., N.W., Washington 15, 
D.C. 


Representative-At-Large 
(Concluded from page 55) 

ing career. He started as an apprentice on 
the production side and became compos- 
ing room foreman, assistant superintend- 
ent and superintendent in various plants. 
In 1934 he joined Rumford Press, Con- 
cord, N.H., which he still represents in the 
Boston sales office. For 28 years he has 
been a live-wire member of the Boston 
Club. As past president, who also served 
on the board of governors and in all offi- 
cial posts, he continues to work for the 
welfare of the club and the industry, and 
is active in promoting graphic arts educa- 
tion and apprentice training. He belongs 
to the Society of Printers, the Bookbuild- 


ers Club and the Boston Advertising Club. 
Harry’s a busy man but not too busy to let 
his flower garden get choked with weeds. 


Pressmen Must Check Elements 

Which Control Sheet Movement 
(Concluded from page 84) 

proper operation of parts at the same time 

permitting automatic printing impression 

to reduce the chance of nonregister. 

Since the proper procedure in making 
adjustments to those press elements which 
control sheet register is the most adequate 
safeguard for obtaining and maintaining 
hairline register, it is important to estab- 
lish a regular pattern of operations. The 
sequence of operations should be: 


1. Moving Press to Proper Position 

2. Centering Sheet on Feedboard 

3. Setting Feeder Carriage 

4. Setting Feeder 

5. First Sheet Down 

6. Setting Delivery 

7. Trial Run 
(Editor’s note: Part II, the concluding por- 
tion of this phase of Mr. Halpern’s series, 
will appear in the September issue.) 


Williamson Opens Atlanta Branch 

A new branch office of Williamson and 
Co., Caldwell, N.J., has been opened at 
1038 Northside Drive, N.W., in Atlanta. 
Warren Taylor has been named sales rep- 
resentative in charge of the office. 
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SAVE 


HUNDREDS OF DOLLARS 


USE 


FLETCHER MANIFOLD 


to reduce cost of 
paper and postage 


FLETCHER MANIFOLD is a _ light- 
weight sheet made to save hundreds 
of dollars in paper and postage in 
quantity mailings. FLETCHER MANI- 
FOLD is a watermarked paper, tita- 
nium filled for brightness and opac- 
ity. Tub sizing gives it a smooth 
surface for better printing, offset or 
letterpress. Recommended for let- 


terheads, records, snapout and fan- 


fold forms, statistical and financial reports, office 


Test FLETCHER MANIFOLD 
on your equipment. A 
packet of Test Sheets will 
be sent FREE when re- 
quested on a business 
letterhead. 


and factory detail paper items. FLETCHER MANI- 
FOLD is accurately cut at the mill and packaged in 
standard sizes. Available: in Substance 9, in white 
and six bright colors, through authorized FLETCHER 


PAPER distributors. 


Other FLETCHER PAPERS 
ALPENOPAKE 
ALPENA MANIFOLD 
FLECOPAKE 
ALPENA MIMEO 


ALPENA DUPLICATOR -_ ———— 
20 NORTH WACKER ¢ CHICAGO 6, ILLINOIS 


Mills at ALPENA, MICHIGAN 


ALPENA BOND 
ALPENA REGISTER BOND 





FLETCHER paper company 


Da 

















New 


high speed REPROLITH ORTHO TYPE ¢ 


Here at last is a new accomplishment in 
a graphic arts material that combines 
superb response with high speed per- 
formance. 


New ANSCO REPROLITH ORTHO 
TYPE Cis a fully orthochromatic emul- 
sion with excellent response to filtration 
saving much handwork on negatives. It 
reaches maximum density in only 2 
minutes in Reprodol developer while 
maintaining crystal clear areas so de- 
sirable in both line and half tone work. 


Up to a full stop faster with tungsten 
illumination, REPROLITH ORTHO 
TYPE C cuts exposures, and speeds up 
production while giving significant in- 
creases in image quality. Contact your 
local Ansco representative for a demon- 
stration of this fine new contribution to 
graphic arts technology. ANSCO a di- 
vision of General Aniline & Film Cor- 
poration, Binghamton, New York. 


the finest graphic arts material available in America today! 


TECHNICAL DATA 
Suggested Exposure with tungsten illumi- 
nation close aperture 34 to one full stop. 
With arc lights cut basic exposure 5. 
Sofelight Red with ten to 25 watt bulb ot 
4’. 


Film Base .0055” regular and .0035” 

thin base. 

Processing 2 minutes in Ansco Reprodol ot 

$8 degrees F (20C). 

Filter Factors KI K2 K3 GBC5D 
%A22%53 6 3 





Ansco 
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JOSEPH L. MITCHELL, vice-president 
of Excello Press, Inc., Chicago, has been 
appointed to the board of managers of the 
Chicago Boys Clubs. 

JOHN E. SELLMAN has left Norcross 
Greeting Cards to become corporate direc- 
tor of marketing for United Printers and 
Publishers, Inc. in New York City. 

ALEX T. PRIMM, administrative assist- 
ant and production manager, Pulitzer 
Publishing Co., St. Louis, has been elected 
a director of Gravure Technical Associa- 
tion succeeding the late CLIFFORD J. 
MURRAY, Triangle Publications, Phila- 
delphia, Pa. 





A. C. Fucillo 


C. V. Poley F. W. Tupper 


CARLTON V. POLEY has been named 
New England branch general manager for 
General Printing Ink Co., division of Sun 
Chemical Corp., New York City. AN- 
THONY C. FUCILLO has been promoted to 
sales manager of the New England branch 
and FRANK W. TUPPER is assistant sales 
manager. 

E. L. BRONOLD has been appointed ap- 
paratus sales manager in the Cleveland 
office of Reliance Electric & Engineering 
Co., with C. PORTER PACKARD as sales 
policy manager in the marketing services 
department. 

RUSSELL W. THOMPSON, vice-presi- 
dent of R. R. Donnelley & Sons Co., Chi- 
cago, recently celebrated his 30th year 
with the firm. 





Virgil P. Barta 


Russell W. Thompson 


ViRGIL P. BARTA, previously with the 
Technicolor Corp., Burbank, Calif., is now 
conducting graphic arts research for Stan- 
ford Research Institute’s Engineering Re- 
search Division, Menlo Park, Calif. 





M. LEE HELM has become a sales rep- 
resentative out of American Type Foun- 
der’s Indianapolis office and ROBERT S. 
KNIGHT is representing the company out 
of Los Angeles. 

ELMER E. HENKEL, production engi- 
neer, is representing Mergenthaler Lino- 
type Co. in northern California. WILLIAM 
S. MILLER, also a production engineer, is 
serving the company in Arkansas, and 
parts of Texas, Missouri and Mississippi. 

D. THOMAS KENNEDY has been pro- 
moted to advertising department manager 
of Robertson Photo-Mechanix, Inc., Chi- 
cago. ROBERT T. KREIMAN has been 
named sales manager. 








D. Thomas Kennedy Robert T. Kreiman 


ROBERT W. HINES has been appointed 
a sales representative in Chicago and 
in northern Indiana for American Type 

















1SAVE ‘ the running 


time on 4-Color printing 


ee 


Illustration above shows large 
working space between the WPM 
3rd and 4th Color Units 





nace mevlae i om 


WESTERN PRINTING MACHINERY Color 
Units added to a 2-Color Miehle press will save 
one-half the running time on 4-color printing. 


On a full production schedule, this big saving will 
pay for the added WPM Color Units in a matter 


of months. 


WPM Color Units are self-contained printing units, 
installed on and synchronized with the printing 


press. For regular press operation, WPM Color 


Units are locked out in seconds. 


If you would like to explore the opportunity for profits 
that WPM Color Units offer you, our engineering staff 
will be glad to discuss it with you, without obligation. 


WESTERN PRINTING MACHINERY CO. 


3519 N. Spaulding Ave. °¢ 


CYLINDERS 
Teamed for PROFIT . 





Chicago 18, Ill. 


Manufacturers of Color Units for Miehle flatbed presses 
Converters of FLATBEDS to ROTARY and HONEYCOMB PLATE 


C7) 


WPM Color Units on Miehle Presses 
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WILLIAM E. CONKLYN has _ been 
named vice-president of sales with head- 
quarters in Baltimore for Fife Manufac- 
turing Co., Inc., Oklahoma City. 

JOSEPH KOWALSKI, formerly a ma- 
chinist on the Middletown (N.Y.) Times- 
Herald, has become a representative in the 
mid-southeast for Star Parts, South Hack- 
ensack, N.J. He replaces JAMES BOURQUE 
who is covering states in the southeast. 

G. THOMAS WEST has been promoted 
from New England branch manager of 
General Printing Ink Co., division of Sun 
Chemical Corp., New York City, to gen- 
eral manager of the Eastern Division out 
of the New York City office. 


Founders. WALDO E. MAy is operating 
out of the Cincinnati office in Kentucky 
and part of Indiana. 





William E. Conklyn Joseph Kowalski 





LESSON NO.1 
HEIDELBERG PROFIT 





Don’t you get in the 
“profit squeeze.” 
Reduce costs by installing 






Heidelbergs. 
Get added profit with 
Original Heidelberg modern 








precision letterpress. 






Request a demonstration of our 






platen and cylinder presses today. 






‘ fe. ff \y 
RAL) 


am viasentit | 





Distributors 
Heidelberg Eastern, Inc., Glendale, L. |., N. Y. 
Heidelberg Western Sales Co., Los Angeles, Calif 
Heidelberg Southern Sales Co., Houston, Texas 
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G. Thomas West 


James Keegan 


JAMES KEEGAN is replacing A. F. 
SHAW as a Sales representative in the east- 
ern division out of Ideal Roller & Manu- 
facturing Co.’s Boston office. 

DAvID C. BRISTOW, sales representa- 
tive, has left Whiting Paper Co., Holyoke, 
Mass., after 12 years to represent Eastern 
Corp. in Atlanta. 

ROBERT S. IVES has been named direc- 
tor of research for Ludlow Papers, Inc. of 
Needham Heights, Mass 

CLAY D. GEISINGER, manager of the 
Chicago sales division of the Gummed 
Products Co. of Troy, Ohio, has retired 
after 37 years with the firm. RICHARD B 
ROONEY has been appointed manager of 
gummed sealing tape and box tape sales 
and JOHN COYNER is the new manager 
of foil laminated and gummed printing 
paper sales. 

FRANK C. ARNOLD has been appointed 
northeastern representative in Henderson 
Harbor, N.Y., for Appleton Machine Co., 
Appleton, Wis. 

TOM ROEHL of Oshkosh Paper Co. has 
been elected president of the Graphic Arts 
Young Executives Association, Milwau- 
kee, Wis. 

MICHAEL A. MAHALICK has replaced 
WILLIAM BURNETT as Fairchild Scan- 
A-Graver customer engineer in central 
and northern New York State. Mr. Bur- 
nett has been assigned to the Teletype- 


setter group. 

CARL W. HUFLAGE has been elected 
vice-president of Cochran Foil Corp., sub- 
sidiary of the Anaconda Co., Louisville, 
Ky. He has made contributions to the foil 
packaging field. 





Carl W. Huflage Edward A. Zickert 


EDWARD A. ZICKERT has been appoint- 
ed sales manager of the Web Fed Divi- 
sion, American Type Founders Co., Inc., 
Elizabeth, N.J. JEROME J. DUCIE has suc- 
ceeded him as secretary of the company. 

LAWRENCE B. KELLEY who headed 
the A. M. Collins Division of Internation- 
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Louis Chable, Jr. Russell E. Chase, Jr. 


al Paper Co., New York City, has been 
named manager of merchant sales for the 
Fine Paper and Bleached Board Division. 
New assistant managers of this division 
are WILLIAM G. LUKE, JR. for merchant 
sales and RUSSELL E. CHASE, JR. for pub- 
lication sales. LoUIS CHABLE, JR. has suc- 
ceeded Mr. Chase as New York regional 
sales manager. HANS G. BRANDES and 
WILLIAM G. CLARK have joined the mar- 
keting research department of Interna- 
tional Paper's Marketing Research and 
New Products Division. Both had been 
associated with the company’s treasury 
department. 

NELSON CARNES of Universal Book- 
bindery, Inc., Los Angeles, has been elect- 
ed president of the Printing Sales Club. 
Other new officers are IRVING HELFAND 
of Pacific Printing & Litho Co., vice-presi- 
dent; JIM SORG of Munson Typographers, 
treasurer; JODY GECMAN of North Holly- 
wood Printing Co., secretary, and JOHN 
MCRAE of Citizen News Co., membership 
chairman. PETER BENTERUD is PIA rep- 
resentative for the club. 

GLENN DAVIDSON, previously with R. 
R. Donnelley & Sons, Chicago, has been 
named assistant to the technical director 
of LogEtronics, Inc., Alexandria, Va. 





Claude Pilger 


Glenn Davidson 


CLAUDE PILGER has been named ex- 
port sales manager for Ansco, division of 
General Aniline and Film Corp., Bing- 
hamton, N.Y. 

D. C. MATHEWS has been promoted to 
president of Quality Park Envelope Co., 
St. Paul, Minn. He succeeds L. H. WAs- 
LEY who was elected chairman of the 
board of the envelope company and of 
Quality Park Box Co. L. R. BEISSNER was 
appointed vice-president of both com- 


Lawrence B. Kelley 


panies and a board member of the box 
company. A. F. KWAIT has been elected 
executive vice-president and board mem- 
ber of Graphic Arts Engraving Co., Min- 
neapolis. All three firms are subsidiaries 
of Brown & Bigelow. 

WILLIAM H. MEYER, JR., formerly 
with Blanchard Press, American Color- 
type and Eastern Colortype, has become 
sales vice-president of R. R. Heywood Co., 
Inc., New York City. 

JAMES M. CRAWFORD, who was sales 
manager of Lectrolite Corp., has become 
assistant general sales manager of Disston 
Division, H. K. Porter Co., Inc., Philadel- 
phia, Pa. 


William G. Luke, Jr. 











You don't 
have to 
pedal around 
very far 

to find— 

































. good, salable ideas for gummed 
paper. Brown-Bridge has come 
up with a supplement to 
their Gummed Paper Idea Book 
... and, of course, it’s free! 


In addition to making fine 
gummed paper, Brown-Bridge is 
a clearing house for the 
best uses of gummed paper 
in the whole world. The best 
of the best goes into these 
supplements. 
Ask for your copy today... 
and you'll get it ina hurry! 


LLS, INC., TROY, OHIO 






THE BROWN- BOS 


ASK FOR BOOK P-388 











New York, 6 East 45th St. ¢ Chicago, 608 S. Dearborn © Philadelphia, 
315 Clwyd Road, Bala-Cynwyd, Pa. @ St. Louis, 4378 Lindell Bivd. 
@ Ft. Worth, 2416 Cullen St. @ San Francisce, 420 Market St. 
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” Multiple and 
Continuous 
Business 









PACKER sites press prints one to four 
colors in hairline register 


e Nothing like it for high speed produc- 
tion of continuous type multiple business 
forms. Prints and processes paper in per- 
fect register at speeds up to 800 feet per 
minute 


e Standard 2-color (or 4-color) combi- 


nation press produces either 17” or 22” 


forms and eliminates need for two indivi- 
dual presses normally required. Packer 


presses can be built in 18”, 24” or 30” 


sizes to cover any multiple width forms re- 
quired. Any quantity of numbering and 
punching units for processing unusually 
small forms can also be furnished. Versa- 
tile mechanism handles cross perforations, 
skip perforations and angle perforations 
Continuous chain or file hole punching 





GREEN BAY-WISCONSIN 
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e Press also features barrel or straight 


type numbering mechanism which adjusts | 


to different weight stocks without ‘punch- 
thru’’ or offset -— and has synchronized 
throw-out device. Machine also features 
PACKER’S exclusive ‘Feather Touch” 
hydraulic control for equalized press im- 
pressions on paper at all times and for 
positive, instant color throw-outs. 


e PACKER forms equipment is also avail- 
able with 3- or 4-color flexographic or 
oil ink presses—or in 
combination. Also with 
center or surface rewind 
or sheeter. Write for 
complete information. 


Dept. IP-57 





Manufacturers of 


“CHAIN-HOLE” 
PUNCH 
Printing and 
Die Cutting 
Equipment 





| 
| 





NEW 


LITERATURE 





Those interested in literature described are asked 
to write direct to the company listed in the item 


Color Printing On Newsprint 

Six illustrations have been reproduced 
in full-color on newsprint by the Graphic 
Arts Research Department of Rochester 
Institute of Technology. An ATF Weben- 
dorfer 4-unit perfecting web offset press 
was used at 10,000 iph. The newsprint re 
productions are part of a technical article 
reprinted from The Penrose Annual, Vol. 
52, 1958, pages 91-93, entitled “Colour 
Web Offset on Newsprint” by James W. 
Marshall and Warren L. Rhodes. The en- 
tire folder is available from RIT’s Graphic 
Arts Research Department, 65 S. Ply- 
mouth Ave., Rochester 8, N.Y. 


Hand Weave Letterhead Paper 

Weston’s Hand Weave line of 25 per 
cent cotton fiber paper is featured in a 
sample book offered by Byron Weston 
Co., Dalton, Mass. Both laid and wove 
finishes in white, ivory, blue, green, and 
gray in substances 20 and 24 are available 
with envelopes to match. Fluorescent dye 
was used to enhance the brilliance of the 
white. The stock is recommended for let- 
terheads, announcements and direct mail 
applications. 





“Hand Weave” sample book of letterhead paper 


Electric Heating Elements 

Details and specifications on flat, sinu- 
ated wire electric heating elements are 
presented in a data sheet offered by the 
Syntron Co., Homer City, Pa. 


ATF Chief 29 Offset Press 

The ATF Chief 29 offset press is de- 
scribed and illustrated in a folder recently 
released. The press handles a maximum 
sheet size of 23x29 inches. Features in- 
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with continuous 
Scientific Laboratory Control 


to produce PERFECTIONs FLAT GUMMED PAPER 
and PERFECTIONe PAPER ROLL PRODUCTS 





A. Complete laboratory tests on raw material 
before acceptance for converting. 


ar) B. Constant laboratory check at each step of 
ees converting operation. 


PERFECTION® C. Approval by Quality Control Department 
FLAT GUMMED PAPER before shipment. 


MANUFACTURERS 


SMALL ROLLS AND fete] ial, bd 


FOLDED PAPER PRODUCTS PHILADELPHIA 15, PA. 

















PAPER 














Complete List of Distributors may be found in Walden’s “Paper Catalog” 
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then go after quality accounts 


In the letterpress field there’s nothing to top the quality You can match them all day long, hour after hour, on 
of printing done with Ideal Process Rollers. presses equipped with Ideal Process rollers. 


Ideal Process rollers consist of a soft, synthetic rubber 


Color is the keynote of 1958. ; 
base with a glue-glycerine face, applied with special 


Foods, appliances, automobiles, home furnishings, Ideal Process surfacing machines. 
clothing and publications—all are designed with fresh Cool, trouble-free operation is the rule in pressrooms 
new colors. equipped with Ideal Process rollers. 


2512W.24TH ST. 21-24 THIRTY-NINTH AVENUE 
i D bt A L R O L L E be & CHICAGO 8, ILL. LONG ISLAND CITY 1,N. Y. 
MANUFACTURING COMPANY “HUNTINGTON PARK, CAL. CHAMBLEE, GA. 
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/ Here are printers’ helps 


available to you at no cost 


| Every company or business needs an in- 
dividual letterhead. “The Right Letterhead 

For You,” from Kimberly-Clark, tells you how to 

create better letterheads for your customers. 


In the dark about temperature controlled 
sinks, layout and ink-up tables? Leedal, 
Inc., offers you its latest catalog, No. 185, 
showing its full line of processing equipment. 


3 Not a detail is omitted in the new 16-page 

booklet from Harris-Seybold on its 14%2x 
20'2 single color job offset press. And it’s yours 
for the asking. 


There’s magnesium in your future. Now’s 
the time to find out how important it will 
be to you. Send for a wealth of information 
from Magplate Division, Brooks & Perkins, Inc. 


Brown-Bridge Mills, inc. has new sample 
book for you showing its complete line of 
white, colored “Flat-As-A-Pancake” gummed 
labels and a new gummed paper idea book. 


Optional features and standard equip- 

ment are fuily illustrated in these booklets 
describing six different Lawson cutters from 
46-69 inches. Circle the number. 


Hammermill Bond Working Kit is a port- 

folio of letterheads, matched stationery, 
business forms. Layout sheets and paper stock 
data are included. 


Running small jobs on large, costly press- 
es? This might be the answer to your 
problems. It’s the Model FM Multipress by B. 
Verner & Co. Send for the booklet and find out. 


This offer expires Dec. 1, 1958 


g This you've been waiting for. It’s a bro- 

chure showing how the Filmotype photo- 
composition machine produces hand lettering 
and display type. 


| Trojan Bond Radiant White, latest addition 
American Writing Paper's Eagle-A line, is 

demonstrated in a kit that includes sample 

sheets, letterheads and a swatch book. 


| | Outstanding point-of-purchase displays 

and labeling ideas are shown in “101 
Stik-Triks” from Kleen-Stik Products, Inc. You'll 
treasure this idea book. 


| ? Lithoplate Division of Harris-Intertype of- 

fers a sheaf of descriptive and instruc- 
tional sheets on more than a dozen different 
platemaking chemicals. 


| Here’s something every pressman should 

have. Wm. A. Force Co. is offering its 
“Rotary Heads and Typographs” and “Rotary 
Numbering Heads, Maintenance Procedures.” 


£ § tee 0 pee ont php on we 
tained in Fraser Paper's annual publice- 
tion, “Graphic Arts Progress, 1958.” For your 
free copy of this book, fill in the card now! 


| Samples of more than 60 grades and 
colors of gummed paper, as well as gen- 

eral information, are in the file-folder sample 

book from Mid-States Gummed Paper Co. 


| Here's the latest in bindery and carbon 

processing equipment for snap-out and 
conti busi forms production from the 
Schriber Machinery Co. Send for catalog NOW! 





| 7 Some basic facts you should know about 

gummed paper are given in a series of 
sheets setting forth “Helpful Hints about 
Gummed Paper” from Paper Manufacturers Co. 


| “The Goose Book” showing golden eggs 
in the form of creative ideas for die-cut- 

ting machinery and a foldout booklet of odd- 

shaped dies are available from Richards Co. 


| Wow!l! Here’s a portfolio of distinctive 
letterheads illustrating modern design 

trends offered by Byron Weston Co. Business, 

industrial, professional letterheads included. 


20 Features of the Original Heidelberg auto- 
matic cutters and creasers are detailed in 
this colorful brochure that tells how they will 


bring profits your way. 
?1 Stop the presses!! This is headline mate- 
rial. It’s the new 104-page equipment cat- 
alog from the Hamilton Manufacturing Co. 
Don’t pass up this opportunity; send for it now. 
2? “WPM Color Printing Units” is a colorful, 
illustrated folder from Western Printing 
Machinery Co. that tells you how to save by 
cutting press running time in half. 


23 Need samples of metallic paper? Send for 
Old Tavern label and cover swatch book 
plus a demonstration of printability of M-J 
518 yellow one-side paper from Ludlow Papers. 


74 “Built from the operator's standpoint,” 
thet’s the full line of Challenge power and 

lever paper cutters. They're described in this 

handy 8-page catalog. 

25 “Some Reasons Why Printers Prefer Lud- 
low” gives the lowdown on the Ludlow 

system of composition and tells how it can pay 

dividends in your composing room. 


26 Here’s an 8-page booklet from American 
Type Founders that omits nary a detail on 
all the features of the Chief 29 offset press. 
Send for it today. 


27 Thought about printing your own house 
organ? Here’s the help you'll need. The 
Arbogust Co. has samples of house organs for 
printers. It’s free and just for you. 


28 Want to produce economical black and 
color printing? Then you'll need the Tirfing 
31x41-inch single-color letterpress press. Send 
for a colorful broadside from Tirfing. 


29 Here’s a sample pack of pieces printed 
on lightweight papers to help defray the 
increased postal rates. It’s free from Brown- 
ville Paper Co. Just circle the number. 


3 Cochran Foil Corp. has a booklet for you 
about its foil carton board and a report 

that tells the complete story on laminating, 

coating and printing of aluminum foil. 
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Please send me, without cost or obligation, material described under the key numbers | have circled below: 
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26 27 28 
51 52 53 54 55 56 57 


My Name 
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58 59 60 61 62 63 64 65 


18 19 20 21 22 
43 44 45 46 47 
68 69 70 71 72 


12 13 14 15 16 17 
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Company 





Street __ 


State 





OUR COMPANY prints by 


C) Letterpress 


City 


(J Offset [) Gravure [] Flexography [) 


OUR WORK is [] Job ptg. [] Magazine or book [] Newspaper [] Specialty (Pls. name) 


OUR EMPLOYEES number [J 1 to 9 


CJ 10 te 19 


[) 20 to 49 


Offer expires Dec. 1, 1958 


Silk Screen 


[) 50 to 99 =) 100 or more 

















3 | Ludlow’s Brightype method converts any 

combination of letterpress material to 
photographic images for use by any process, 
send for the free booklet today. 


3 Do you want a “lightweight, money- 

saving paper?” Then you'll want Alpeno- 
pake from the Fletcher Paper Co. Send for this 
free brochure on this product today. 


3 In the market for a saw? Just circle the 

number and you will receive Bulletin No. 
958 showing various models of Hammond Trim- 
O-Saws. Do it today. 


3 4 “Your lithography deserves the best,” says 

Flint Ink Co. and they offer you a booklet 
on Flint Insta-Lith lithographic inks. Don’t wait, 
send for it today. 


3 5 Why are Coes paper cutting knives better? 

That’s simple. Send for this illustrated 
brochure and find out how to get knives with 
“greater dependability, maximum economy.” 


36 “Universal In Every Sense,” that’s the 
. Model C, the Intertype Co.’s Universal 
Hi-Speed linecasting machine. Send for the 
descriptive booklet today. 

37 Chemical dangers are exposed in a re- 
2! print from the Anchor Chemical Co. A host 


of suggestions on how to improve chemical 
work is also included. 


5 9 This is what you’ve been waiting for. It’s 
\ the new 16-page process color cover cata- 

log on the Plote-Mates, new platemaking 

equipment from Robertson Photo-Mechanix. 


2 9 “Keep Paper Knives Sharp.” How? It's 
J easy when you have this booklet from 
Simonds Saw and Steel Co. that tells you how 
to get the best from your cutting machines. 


4 Did you know that “roof cooling benefits 

your business?” Yes, it solves “hot room” 
problems that slow production. Here’s two 
pomphlets on cooling from Siegfried Ruppright. 


A { Here's help for the pressman. A tympan 
“? | hang chart showing correct size sheets for 
all popular presses and an offset packing pa- 
per sample book, both from Riegel Paper Corp. 


4 Interested in one-time carbon forms? 
Here’s a three-color brochure telling how 
automation has entered the form industry. It 
explains the Didde-Glaser Speed-Klect Collator. 
Thinking about a new press? Here’s help. 


43 Brandtjen & Kluge is offering a catalog 
describing its new 1958 Kluge Automatic Press. 
Don't delay. Send for it today. 


4 Union Bag-Camp Paper Corp. is offering 

a swatch book of its new Williamsburg 
offset paper and a clever folder of useful cards 
on its Franklin paper grades. 


4 5 “Static Can Be Fun!” That's right. Try it 

yourself with this unique do-it-yourself 
static experiment kit from Simco Co. that also 
shows the gamut of Simco products for static. 


4 Here’s more help for the bindery depart- 

ment: Dexter Co. has a pamphlet on the 
McCain-Christensen combination machine for 
automatic pamphlet binding. 


4 Miller Printing Machinery Co. will send 

you a colorful brochure demonstrating the 
versatility of Miller M.A.N. 14%2x20'2 Poly- 
Automat letterpress press. 


4 If platemaking problems plague you then 
you'll want Chemco’s brochure on its Dow- 
Chemco Model 510 powderless etching mo- 
chine. Just circle the number for your free copy. 


4 There’s no shortage of cover design ideas 

or safety portfolio specimens in these two 
brochures available from Hammermill Paper 
Co. Ideas for you and your customer. 


5 For tough washup problems in the press- 
room and composing room, the Chalmers 

Chemical Co. recommends its Phenoid type 

cleaner and has two pamphlets telling why. 


5 Take advantage of this. The Universal 
Mono-Tabular Corp. is offering you an 
illustrated brochure showing its strip caster. 
Other features are also included. 


5 Here’s the latest dope from the Douthitt 

Corp. on its downdraft deep-etch table 
thet has a Fibrabon coating. Don’t miss out 
on this opportunity. Circle the number. 


5 Take the “bold forward step.” Send for 

two brochures from nuArc on its brand 
new Rapid Printer and motor-drive arc lamps 
especially designed for graphic arts industry. 


5 4 Interested in having your snapout forms 

finished? The Form House will send you 
full information on its finishing operations for 
snapout forms production. 


5 Knowing about the special features of 
“DC-6A Cargoliners” can save you time 

and money on freight shipments. United Air 

Lines describes the king of its cargo fleet. 


5 Want to eliminate time wasting proce- 

dures? Want to cut costs? Then you want 

Bulletin 941R from Hammond Machinery Build- 
ers on its new Plate Shaver. 
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5 American Writing Paper Corp. offers both 

a sample kit and a swatch book of its new 
Brite-White Eagle-A Quality text and cover 
stocks. Send for it today. 


5 Chandler & Price has just produced a new 

eight-page colorful brochure relating full 
information on its 14/2x22 automatic presses. 
All new features are described. 


59 “How to Lithograph Offset Paper” is a 
new booklet from Kimberly-Clark Corp. 
that every single lithographic pressman in the 
industry should have in his possession. 


6 J. E. Doyle Co. has a wealth of informa- 
tion for you on its Doyle Sheet Cleaner 
plus reprints of technical articles. A reprint 


from The Inland Printer is included. 
61 “Introduction To Litho Supplies” is a 26- 
page booklet from Interchemical Corp. 


that explains how lithographic plotes are 
made and what chemicals are used for them. 


62 “Designed to deliver 25,000 sheets per 
hour,” that’s the new ATF Green Hornet 

11x17-inch web offset job press. Here’s an 

illustrated booklet with the complete story. 


§ What is the “simplest, most dependable 

and most convertible?” That's right; it’s 
the new single duty quadder from the Intertype 
Co. Send for this free pamphlet today. 


6 4 “Press Testing Samples” or Ti-Pi tint and 

varnish block materials with instruction 
sheet and a descriptive folder are yours for the 
asking from the Ti-Pi Co. 


65 * candonsed catalog of all Baver faces 

and a folder of Fortune type faces are 
available from Baver Alphabets, Inc. Just circle 
the number on the card for a copy. 


Labeling presents no problems if you have 
66 the right equipment for the job. Cheshire 
Inc. offers a brochure on its Model SL labeling 


machine. 


67 Do you want fast, easy proof drying? Look 
no more! You need the Challenge direct 


radiant heat proof dryer for typographers, 
printers, engravers. Send for the booklet now. 


6 8 This is what you've been waiting for. The 
new Polychrome catalog of Job-Rated 
plates, inks and other offset supplies. Nothing 


is omitted in this plete information source. 





6 This is the last word in true color repro- 

duction. It’s the Miller E.B.CO 22x34 off- 
set press. Miller Printing Machinery Co. will 
send you a brochure on it that you'll treasure. 


70 Finch, Pruyn & Co. offers printed samples 
for your idea file to demonstrate the new 
Cooper's Cave paper, now made with blends 
of hardwood neutral sulphite. 


Heres help for those of you seeking a new 
7 1 job. Two booklets offered by Graphic Arts 
Employment Service give pros and cons on 
job changing, using employment agencies. 


72 “Faster and bigger production with less 
effort for the operator” is waiting for you 
when you see the new Chandler & Price full 
hydraulic Craftsman paper cutter. 


7 Here’s a broadside presenting composi- 

tion and display sizes of Monotype Craw 
Clarendon. “A square serif letter of strength 
and conviction.” Send for it now. 


7 Here’s a new brochure from the Macey Co. 
on its new saddle gathering machine com- 

plete with gang stitcher and conveyor. It’s 

designed to open new profit potential. 


RICHARDS’ 
MODERN ROUTERS, SAW TRIMMERS 


CLIPPER 
Rolling Table-Saw 
3 Models 


MODEL M2B 
CURVE PLATE 
ILLS‘TD 


ELECTROMATIC SAWS 
MULTIFORM BENDERS 
CUTTERS 
BRIDGERS 

For greater accuracy... 


.-. more efficiency! 


MORTISERS 


FOR EXTRA PROFITS 


QUALITY 
MACHINES 
for 


UNIVERSAL 


Saw-Trimmer Router and 


PRINTERS 


Mortiser (Combination) 


Alse separate units 


STEREOTYPERS 
PHOTOENGRAVERS 
ELECTROTYPERS 


Designed and built 
for printers by 
a Printer 


Since 1900 


SEND FOR 
LITERATURE 





AT om. i U - 
TEMPER DIES “%-~ 


T a 


Let us help you sel! Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., KALAMAZOO, Mich. 

















Model E.$. D. 1. M. S. 
Electromatic Saw 


Electromatic Jig and Drill 


PMRS 
ILLSTD. 


Model E. $. D. L. 
Electromatic Saw 


J. A. RICHARDS CoO. 
KALAMAZOO, MICHIGAN 











EVERY PRINTER 
WILL BENEFIT 
BY USING 


ortleb 
ink agitators 


With “dog eat 
dog” competition 
in the Graphic 
Arts field ... the 
installation of 
Ortleb Agitators, 
as a means of 
reducing 
production costs, 
cannot be taken 
lightly. 


With Ortleb 
Agitators, ink 
costs are likely to 
be 10% to 25% 
lower. Spoilage is 
avoided. Color 
uniformity is 
maintained. 
Labor (“giving 
the ink a stir’) is 
ended for good. 





Ortleb Agitators 
are available for 
all makes of 
presses and are 
exceptionally 
beneficial 

when used on 
split-fountain 
multi-color runs. 





Why not drop us 
a line and request 
our literature. 
Tell us what 
presses you have 
and let us 
surprise you with 
the low cost of 
Ortleb Agitators 
and proof of their 
long service life 
of more than 

30 years in 

many plants. 
Write today! 








.° rtleb 
Machinery Company 


3818 LACLEDE AVENUE 
ST. LOUIS 8, MISSOURI 


122 





clude feeder adjustments without tools, 
adjustable register while the press is run- 
ning, and others. The bulletin is available 
from American Type Founders Co., Inc., 
200 Elmora Ave., Elizabeth, N.J. 


Faces From European Type Foundries 

A folder from Amsterdam Continental 
Types and Graphic Equipment, Inc., 268 
Fourth Ave., New York 10, lists the type 
sizes available and shows specimens of 
faces representing 15 type foundries in 8 
European countries. Prices are listed. Ac- 
companying the folder is a reprint en- 
titled “An Appreciation of Walter Mc- 
Kay’s Columbia” by Alexander Nesbitt, 
which shows and extolls the virtues of the 
Columbia type face. 

Specimens and sizes of two Berthold 
faces are presented in two separate folders. 
One shows City Bold in caps and lower 
case and Regina in caps only, and the 
other illustrates a light-face script called 
Boulevard and a bolder one named Reiner 
Black. 

Erasmus Initials in solid and inline and 
Rafhia Initials made by Typefoundry Am- 
sterdam in the Netherlands are shown in 
another folder. 


Two-Color Harris Offset Press 

A folder beginning with “I just got the 
good word” opens through several stages 
to a full-size illustrated press sheet de- 
scribing the new 2534x3814-inch Harris 
two-color offset press. Specifications are 
given and a business reply card for further 
information is included. The folder may 
be obtained from Harris-Seybold Co., di- 
vision of Harris-Intertype Corp., 4510 E. 
7 Ist St., Cleveland 5. 


Vibrating Paper Joggers 

Three styles of “pulsating-magnet” Vi- 
brating Paper Joggers are described and 
illustrated in a bulletin available from the 
Syntron Co., Homer City, Pa. Data and 
specifications of the joggers in ten stand- 
ard models with vibrating table sizes rang- 
ing from 7x10 inches to 28x40 inches are 
given. 


Laminated Plates Conference 

The proceedings of the joint Laminated 
Plates Conference held last October in 
Miami Beach by the International Asso- 
ciation of Electrotypers & Stereotypers 
and the Research & Engineering Council 
have been published in booklet form. 
Copies are being distributed to members 
of both groups. Extra copies are available 
from the IAES office at 758 Leader Bldg., 
Cleveland 14, for 25 cents each. 


List Of Faces For TTS Operation 

The Intertype Co., 360 Furman St., 
Brooklyn 1, a division of Harris-Intertype 
Corp., has issued a list of 52 Imperial, 
Regal, Ideal, Futura, Rex and Regent faces 
for TTS operation. Data includes font 
number, lower case alphabet length, figure 























. that give you clean, true cuts 
. mean a quality job and produc- 
tion savings. Coes Paper knives 


give you toughness, combined 
with edge-holding properties that 
mean longer life, premium per- 
formance and lower cost. 
Order today for prompt deliv- 
ery and service on any of your 
paper cutting needs. 
For more information, or the 
name of our nearest distributor 
write to... 


COES 


KNIFE COMPANY 


60 COES STREET 
WORCESTER. MASS. 
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“ = says HARRY FLOWERS, 
Accurate as the day we bought them!"/ fewer: cote Proto 


New York City 


RUTHERFORD CAMERA and PHOTO-COMPOSER still give 
precision results after more than 10 years service 


“Precision camera-work is the heart of our business”, reports Mr. Flowers, 
STANDARDS OF owner of a successful small shop that specializes in making hard-to-do nega- 
ACCURACY tives and positives for the trade. “Even though our Rutherford Photo-Com- 
IN THE poser is 17 years old and our Rutherford Color Camera was purchased as long 
GRAPHIC ARTS ago as 1947”, he says, “we can still rely on them for the difficult close-tolerance 
...accurate kind of work we do. What’s more... they’ve never let us down! I can’t imag- 
to .001” ine any other equipment that could touch Rutherford for such consistent 
day-in, day-out accuracy —or stand up as well under the years of hard use 

we've given it”. 

Take it from Mr. Flowers—a Rutherford Camera or Photo-Composer is 
an investment that pays off over the years in dependable precision perform- 
ance at low operating cost. Designed and built to uncompromising quality 
standards, Rutherford equipment costs less in the long run because it retains 
its original hairline accuracy with minimum maintenance. 


For full details about a Rutherford Precision Camera or 
Photo-Composing Machine write, wire or phone today 
SEE US IN BOOTH 32-33 NAPL CONVENTION 


Rutherford Machinery Company 





Division of Sun Chemical Corporation - 401 Centra! Ave., East Rutherford, N. J. 
Branches in Chicago « San Francisco » Montreal » Toronto 





Sun Chemical’s Graphic Arts Group: GENERAL PRINTING INK Gravure, Letterpress, Offset Inks and Supplies GEO H. MORRILL Newspaper Inks 
BENSING BROS. AND DEENEY § Flexographic Inks RUTHERFORD MACHINERY Lithographic Equipment 
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with 


KLEEN*STIK 











IDEA NO. 137 
Ham Can Be Beautiful... 


... when it’s Hostess Ham, that is! 
As part of a recent promotion to 
“glamorize” their product, famous 
Chicago packer Swift & Company 
“cooked up” this tasty P.O.P. dis- 
— to hold a pad of appetizin 
am recipes. Handsomely printe 
in four colors on bright Silver Foil 
Kleen-Stik,. it’s easy for retailer or 
salesman to put up with a quick 
peel-and-press on walls, showcases, 
etc., in stores everywhere. The de- 
luxe design and artwork were done 
within the Swift organization. 





Cause for applause! 


K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S K-S 


Outstanding 


P.O.P. Ideas 


Rt em 
Versatile Self-Sticking Adhesive! 





IDEA NO. 138 


Flyin’ High with VINYL-STIK 
Ohio’s private pilots now get recog- 
nition for safe flying with this 
“Flying Green Cross’? emblem — 
developed by C. E. A. Brown, Chief 
of Ohio Division of Aviation. 
Mounted on the plane’s door or 
window, it shows accident-free mile- 
age by the colored star inset. 
Weather-resistance was a “‘must”’ 
—so Brent Brown, prexy of Brown 
& Gage. Inc., Cleveland, silk- 
screened ’em on weatherproof 
Vinyl-Stik. Goes on easy with a 
peel-an’-press . . . stays on tight 
thru wind, snow, rain, or heat. 
You will rate applause from 
your customers by suggesting 
P.O.P. displays and labels made 
with self-sticking, easy-to-print 
Kleen-Stik. Send for your big 
free kit to help you “serve up” 
tasty new ideas! 





$"M SS" S"H S"M SS" S"M S" SS" SS" S"H SS" S"M S"M S"H S-N S-» 


KLEEN-STIK Products, Inc. 


Pioneers in Pressure-Sensitives 


for Advertising and Labeling 
7300 W. Wilson Ave. ® Chicago 31 
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size and basic column measure for wire 
transmission. Ail fonts are adaptable to 
locally perforated and wire service tape 
and can be used for any column width 
when tape is perforated locally. 


Tubular Press Combinations 

Illustrations and descriptive material 
show various unit combinations of the 
Dek-A-Tube press. Engineering features 
of the tubular press are presented and 
stereotype equipment for tubular plates 
are described and pictured. Copies of the 
bulletin may be obtained from the Goss 
Co., division of Miehle-Goss-Dexter, Inc., 
5601 W. 31st St., Chicago 50. 


Chemicals And Solvents 

Products manufactured by Varn Prod- 
ucts Co., Inc., 26-15 123rd St., Flushing 
54, N.Y., are described in a folder avail- 
able from the company and its dealers. 
Varn Gum Arabic Sol, Rubber Roller 
Wash V-120, and no-offset sprays are in- 
cluded in the descriptive material. 


I Ix!7 Web Offset Job Press 

The Green Hornet, an 11x17-inch web 
offset job press, can deliver up to 25,000 
sheets per hour printed two colors on one 
side, one color on each side, or two colors 
on both sides, according to a folder offered 
by American Type Founders Co., Inc., 200 
Elmora Ave., Flizabeth, N.J. Mechanical 
and operating features are discussed in 
detail. 


Italian Printing Equipment 

Two brochures describing various mod- 
els of Italian printing equipment are avail- 
able from Parsons & Whittemore Graphic 
Corp., 250 Park Ave., New York 17. The 
Model America and the Rotopackager 
presses for package printing use are cov- 
ered in one brochure. The other illustrates 
various models and auxiliary equipment 
for publication work. 


Chart And Layout Materials 

Grapha-A-Plan, a new system for pre- 
paring charts and layouts used in business 
and industry, is described in five instruc- 
tion manuals offered by Labelon Tape Co., 
Inc., 450 Atlantic Ave., Rochester, N.Y. 
The catalogs are entitled: ‘Statistical 
Charting,” “Office Layouts,” “Plant Lay- 
outs,” “Organization Charts,” and “Proc- 
ess & Flow Charts.” 


Lift Truck Comparison Chart 

A comparison chart for evaluating low- 
lift and high-lift electric “walkie” mate- 
rials handling trucks is being offered by 
Lewis-Shepard Products, Inc., 125 Wal- 
nut Street, Watertown 72, Mass. Thirty 
points of comparison, such as traction 
speeds, type of brakes, location of oper- 
ating controls, and other features, are list- 
ed. The chart is intended as an aid in 
choosing the most suitable truck for a 
specific purpose. 








Large Dual Model 11x1740 delivers 14 cfm. 
(to 15 psi.) from pressure chamber and 9 
cfm. (to 20”) from vacuum side. Smaller 
model 10x1040 (not shown) delivers 9 cfm. 
from each chamber (to 15 psi. and 20” Hg.) 


GAST ual air pump 


provides independent 
vacuum and pressure in 


one space-saving unit! 











Compactness is a big advan- 
tage of Gast Dual Chamber 
Air Pumps. Designed for 
paper-feeding on presses and 
other graphic arts’ equipment, 
they provide efficient, inde- 
pendent vacuum and pressure 


chambers. Yet they save 
space, requiring no more 
room than most single- 


chamber pumps. Only ome 
unit to install; one pulley, 
motor or belt needed. 





CONSTANT LEVEL OILER 


as extra equip- 
Dual Chamber 


Assures constant 


Optional 
ment for 
Pumps. 
level for uniform feed—100 
to 300 hrs., with 
6 oz. oil supply. 
Wick Type. 


large 
Siphon 














If you build equipment, investigate 
the advantages of Gast Dual Pumps. 
Write today, stating your specific 
needs. 


GAST MANUFACTURING CORP. 


P.O. Box 117-L, Benton Harbor, Mich. 


“Air may be your answer!” 


ROTARY 





@ AIR MOTORS TO 7 HP 
@ COMPRESSORS TO 30 PSI 
@ VACUUM PUMPS TO 28 IN 
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This 17” x 25” dry offset perfecting press for snap-out 
and continuous business forms production, which we 
recently delivered, constitutes another outstanding 
HAMILTON contribution to the printing industry. Five 
webs are processed simultaneously; printed, punched, 
numbered, perforated, slit, and collated with carbon 
paper as required, then cut off, counted, and delivered 
as snap-out forms, or zig-zag folded and delivered 
as continuous forms. Operating speed exceeds 400 
web feet per minute. 


Paper in-feed, web tension, and numbering controls 
are electronic and automatic. Registration is accom- 














_ 


ammoultom 


AMERICA’S MOST DISTINGUISHED FORMS PRINTING PRESS 


plished by remote control push button. Gluing is 
selective and metered. Trim gathering and disposal 
unit is built-in. 


The modular design of Hamilton Presses allows us 
great latitude in the application of our principle of 
unit construction. So we can promise YOU a press 
which will match your work exactly, and will also pro- 
vide web speeds and operating economies far greater 
than you had imagined possible. If you would like 
to see pictures and read descriptions of other typical 
Hamilton Presses, send for Information Batch No. 2689. 
It’s free, and you're welcome. 





FEATURES 


HAMILTON WEB FED DRY OFFSET PRINTING PRESS NO. 9971 


wess — 

Processes five webs simultaneously at a speed in excess of 
400 ft. per minute. Electronic web tension control, and 
remote control, push button web registering devices. Each 
web is controlled by a patented, differential paper in-feed 
length governing device. 


UNWINDERS — 

Four 40” mill roll unwinders with built-in mechanical lifts 
for positioning the paper rolls, and one 56” mill roll un- 
winder with built-in mechanical lift and automatic paper 
side guide. 


PRINTING — 

Three perfecting, dry offset face and back printing units, 
and two dry offset printing units for face printing only 
Swing-back inking units allow easy access to printing 
cylinders. 


NUMBERING — 

Double face numbering units are provided for each web, 
with electronic, in-sequence numbering throw-in and throw- 
out device for each web, and electronic synchronization 
of numbering for all webs. Special numbering units are 


also provided for gang numbering, employing 400 number- 
ing heads. 


PUNCHING — 
File hole punching and line hole punching are accomplished 
on all webs simultaneously. 


PERFORATING and SLITTING — 
All webs are cross perforated simultaneously, and provision 
is also made for cross perforating each web independently. 


COLLATING — 

The collating section provides four carbon unwinding units. 
Metered gluing devices are used, and provision is made 
for selective gluing of one web or as many webs as desired 
up to the capacity of the press. 


DELIVERY — 

The combination delivery unit consists ot an 82" and 17” 
cut-off machine for snap-outs, and an 812” zig-zag folder 
for continuous forms. Snap-out forms are delivered, two 
forms wide, on a batch type delivery unit with electronic 
counter. This unit is readily removable to accommodate 
the intermittently fed belt-type delivery table which receives 
the continuous forms. 


THE HAMILTON TOOL COMPANY * 900 HANOVER STREET * HAMILTON, OHIO * U.S.A. 
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Blatchford Metal salesman 
makes like economist 


... plugs profit leak 
for legal forms printer 


“With the customers I have,” roars 
Charlie, “who could get a thin dime 
more per thousand? And my costs are 
sky rocketing. Take type metal...” 


“Go ahead, Charlie!” I say, “Take 
type metal. Take this wet dross I just 
picked out of your dross drum. Look 
at this chunk! It’s loaded with good 
metal. That’s money out of your 
pocket!” 

“Matter of fact that’s why I’m 
here,” I went on, “maybe we can 
plug the leak.” 

Charlie and I pinpointed the 
trouble in a jiffy. I dunked my metal 
thermometer in the remelt pot and 
it read close to 900°. That was the 
tip-off. Charlie’s new remelt man was 
pouring in too much heat. 


Simple? Sure! But without Blatch- 
ford’s periodic tests of metal, hot or 


cold, this and other printers could go 
on losing money this way for years. 


Blatchford's service policy is 
founded on protecting your profits 
Blatchford Metal salesmen know 
printing and printers’ metal prob- 
lems ... and are quick to note and 
advise of wasteful metal practice 
anywhere along the line. Call in a 
Blatchford man—his savvy can save 

you money. 


NEW! Blatchford “POTSTIK” 
(Blatrhiord &/ 


METAL “POTSTIKY oy 


‘ PROSS-CUTTER 


tel 






...the improved lubricant and 
dross reducer. Helps keep machine’s 
hot metal system working smoothly. 
Helps cut dross loss in re-melt op- 
eration. Ask the Blatchford man to 
show you how the “POTSTIK” saves 
time, trouble, money. 


E.W. Blatchford Dept., NATIONAL LEAD COMPANY 

Atlanta, Baltimore, Chicago, Cincinnati, Cleveland, 
Dallas, Philadelphia, Pittsburgh, St. Louis; New 
York: E. W. Blatchford Co.; New England: Na- 
tional Lead Co. of Mass., Boston; Pacific Coast: 
Morris P. Kirk & Son, Inc., Los Angeles, Emery- 
ville (Calif.), Portland, Seattle, Phoenix, > 
Salt Lake City; Canada: Canada Metal 
Co., Ltd., Toronto, Montreal, Winnipeg, 
Vancouver. 













Routs the 


toughest ink 





Fast-working Phenoid is far more 
powerful than ordinary type washes. 
Just pour a little on any cut or press 
part and you'll see the heaviest, 
hardest inks instantly begin to dis- 
solve. No hard rubbing or scrub- 
bing. Try it on red process, high- 
gloss and quick-drying inks. 


Won’t harm wood, metal, fabrics 
or your hands, and has no unpleas- 
ant odor. In regular and non-flam- 
mable form. 


Order from your supplier. Write for leaflet. 
Chalmers Chemical Co., 123 Chestnut St. Newark 5, N. J. 











Blatchford for service 
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Precision ground to give an accuracy 
unequalled by other methods of machining 
PMC Sterling Toggle Base in magnesium 
or semi-steel simplifies lock-up — 
Saves time —increases profits. 


THE PRINTING MACHINERY CO. 
436 Commercial Square 
Cincinnati 2, Ohio 


STERLING 


TOGGLE 


BASE 
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wie your labeling BOTTLENECK 


4 a0 7 with 


y CHESHIRE 


MNLABELING MACHINES, | 


. im 
— 
ail 






Surest, easiest way to prevent 
ee MM a 
papers, tabloids, flyers. LOW PRICED, Model C applies 
pre-addressed labels (roll strip, continuous pack, tape 
strip) quietly, continuously, accurately positioned at 
speeds from 5,000 to 15,000 per hour. Equipped with 
convenient low feeding table, easily adjustable vacuum 
hopper feed, individual variable-speed conveyor drive, 
and jam switches for instant control 
Feed, cut, glue and attach labels . . . reload labels 
¥ and glue without stopping the machine. Like Ol’ Man 
: : ; ‘. “ River, it jes’ keeps rollin’ along . . . gets your mail out 
. & : « on time 


es . right! 
| ‘ior : 
Let us show you 


how Cheshire Model C prevents 
nec misses, mistakes, bottlenecks 
ad CHESHIRE MODELS 


1644 NORTH HONORE STREET AVAILABLE FROM $3000 
CHICAGO 22, ILLINOIS 















Aigmont the office supply buyer says... 


ies |p ‘an index divider 
that lasts 


DETROIT'S ONLY MANUFACTURER 
OF PHOTOMECHANICAL EQUIPMENT 
Cauiled You 

and any others in Detroit, August 11 
to 14th, to visit our plant and see the 
newest and latest in the graphic arts | 
industry. Just a five minute cab ride 
from your convention hotel, we'll 
have our complete line on display plus 
choice items from other manufactur- 
ers. 






Aigmont’s excited about AICO’s 
Rip-Proof Loose Leaf indexes. They 
won't wear, tear or pull through at holes, 
Ideal for use in ring books, post and 
ledger binders and memo books. 


Binding edges are reinforced with 

MYLAR * plastic. It is stronger than 
, other reinforcing, less bulky... and 
We hope you'll stop by any day, 9 to 


5, and get better acquainted with all 
the folks that make up the Douthitt 
Corporation. 


costs less! 
| In all stock sizes and made-to-order. 
Choice of a wide variety of index tabs 
and colors. 








ASK YOUR PAPER MERCHANT 
a or Stationer—or write for samples and 
38 YEARS OF LEADERSHIP [FJ LEE prices 


G.J. AIGNER CO. 

426 S. Clinton St. 

Chicago 7, Illinois 

Plants in Chicago; 
Rochelle, Iilinois; 

New York and 
alif. 


DOUTHITT comsoswmoe | Coma RAtees 


* DuPont's registered Trade 
Mark for its polyester film. 








680 E. Fort Street Detroit 26, Michigan 
PRINTERS! OVER 200,000 CUSTOMER READERS* WILL SEE THIS AD! 


*consumer readers of business magazines carrying this AICO advertisement. 
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Philadelphia Lining Gothic No. 52 
14 Pt.—22A CAPS 42s Lower Case 18 Pt —12A CAPS 264 Lower Case 


ABCdefghijkimn DEFGopqrstu 


24 Pt.—BA CAPS 174 Lower Case 


HIJKLMNOvwxyzab$i23 


0 Pt.—6A CAPS 10a Lower Case 


PQRSTUcdefghi45 


36 Pt.—SA CAPS 7a Lower Case 


VWXYkimnop6 


Wide Line Gothic No. 222 


10 Pt —26A CAPS 534 Lower Case 12 Pt.—24A CAPS 474 Lower Case 


ABCDEfghijkimnopq FGHirstuvwxyz 
24 Pt.—BA CAPS 174 Lower Case 


JKLMINO abcdefi2 


36 Pt.—5A CAPS 74 Lower Case 
PQR chijk3 


—Sorts Available — 


ss, BALTOTYPE ==: 

| Frederick St. Maryland 

ALL-SYNTHETIC 

AMERICAN [less 

i Oo L L - ix £ COMPOSITION ROLLERS 

LITHOGRAPH ROLLERS 

HAVE A DURABILITY J “ANE READY Paste 
THAT CUTS COSTS LONG LYF ROLLER 

SEE FOR YOURSELF. ORDER A SET DRESSING 


All MAKEREADY PASTE isn’t alike. 
ys y AMERIC a and see the big dif- 


ference. Obviously better goes farther 

s0 costs hoes. Perfected by experi- 

& Oo L . B p ence—proven by practical printers. Try 
it for remarkably fine results. 


Cc oO MM R A NS y Order through your dealer 
or dirert—today 


| 
| 1342 N. HALSTED ST. CHICAGO 22, ILL. 
| 
| 


























If you want top-quality business forms to 
sell at a profit. . . with your imprint .. . 
billed to you, and 
shipped under your | 
label . . . write today. | 
Ask for two circu- 
lars: ““Hano — the 
Complete Line” and | 

| 


225 N. New Jersey St., Indianapolis 4, Ind. 
258 E. Sth St. St. Paul 1, Minn. 








BAUMFOLDERS 


14x20 
to 39x52 
RUSSELL ERNEST BAUM, INC. 


1540 Wood St. Phila. 2, Pa. 





‘“‘Business Form 


»? 


Profits. 







COMPANY INC. 


MANIFOLD PRINTERS SINCE 1888 


General and Sales Offices: Warehouse and Branch Plant 
HOLYOKE, MASSACHUSETTS MT. OLIVE, ILLINOIS 
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You can sit or stand while you work at your 
new LEEDAL light table. The specially 
engineered light reflection box is shallow, 
yet diffuses the light evenly over the entire 
working area. Light is cool, powerful and 
non-glaring. A special non-breakable light 
diffusion material is under the easily re- 
placed, clear plate glass top. 

Layout and viewing tables are ideal for 
registering, line-up, masking, opaquing, 


negative and plate ruling, copy layout, etc. LEEDAL efficiency construction 


lets you sit or stand while you 
work. 


Modern, Efficient Lay- 
out & Viewing Tables 


Wel am te lava (ola. ronal \(=Xe.—e 
WITH LIGHT TABLES 


Dot etch table with stai , " 
bles come with stainless steel a ; Sg Yew 


splash walls on back and sides. Top is tilted 


15°—just the right working angle. Spray Catalog 


pipe is standard. 
An invaluable 


These and many other features make LEEDAL =: 4 reference 
tables “tops in any company”. Ask your le pis ts 
graphic arts supplier about the efficient, today for Cata- 


modern LEEDAL line. | tog No. P-185 


Easy to Use — TEMP. CONT UGHT TANKS SINKS 
Dot Etch Tables SINKS TABLES =—_UTENSHLS TABLES 





2929 SOUTH HALSTED «+ CHICAGO 8, ILLINOIS 


TT Profits wv Z4 TRADE NAME OF THE WORLD'S MOST PERFECT C iH A S$ E 
Without Capital ‘ : For over half a century leading mechanical men of 


the graphic arts industry have chosen Amsco Chases 
for their cylinder... . job . . . duplex . . . stereotype 


or Inventory eee \ \ - and electrotype work because, they know when a 


T h \ . chase is marked AMERICAN STEEL CHASE CO. it’s 
\ \ dependable and the best and most economical 
AY) Sout ern s : money can buy. 


Regular Chase From design board to finished product, master 
craftsmen with long years of experience supervise 
and inspect every Amsco Chase building operation. 
Special analysis steel is curefully checked to make 
sure that the chemical and physical characteristics 
of the basic metal measure up to the high standards 
of quality for which Amsco Chases are noted. 











Give your customers 
COMPLETE service and 


increase your profits Electrically welded, smoothly ground joints give 
without addi : added strength and rigidity to the one piece unit 
ene aa eta Quadruple Chase frame to compensate for the stresses and strains 


or inventory burdens... chases must always endure. 
be a Southern Business 

















: Amsco Chases are square and true. They are the 
Forms dealer in pans ter- perfection of accuracy because each one is manu- 
ritory. Top quality, top factured from a pattern, template or blue print 
and all carry written life-time guarantees. 





discount, top service. 

















Amsco is the house of the ‘‘complete chase line’’, 
Publication Chase for newspapers, commercial printers, stereotypers, 
The South’s Most Modern Plant... Shipping Coast to Coast ‘anne = Standards or specials can be sup- 


WRITE TODAY FOR DEALERSHIP INFORMATION 


Metals include: Steel, Aluminum and Cast Iron 
according to service requirement. 


~*~ ( ( | THE AMSCO STORY IS AVAILABLE FROM OVER 
\) s ‘ A 300 STRATEGICALLY LOCATED DEALERS OR WRITE 


Miehle Vertical Chase DIRECT FOR CATALOG. 


BUSINESS FORMS CORP. AMERICAN STEEL CHASE COMPANY 


4613 BEVERLY ROAD, KNOXVILLE, TENNESSEE 





31-31 FORTY-EIGHTH AVENUE LONG ISLAND CITY 1, N. Y. 
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McAdams engineers have now created a special, auxiliary perfora- 
ter solely for the use of lithographers operating the large size offset 
presses and also photo offset machines. 


This perforator is a separate unit and is pneumatically operated at 
a speed of 7000 per hour. It occupies a floor space of 72 x 72 inches. 


Sheets are slot hole perforated, one or two ways of the sheet in one 
operation. Limited stops, lifts and score heads can be made. Abso- 
lute registration is maintained. 


Primarily the large offset sheets are cut down to fit the 14% x 20%” 
perforator. Perforated sheets reach the delivery lay-boy and can be 
slit accurately into two halves. Write for Bulletin OP-9. 


JOHN McADAMS & SONS, 


a, Rom 
ALBERT BROADMEYER, PRESIDENT 


20-22 KNIGHT STREET * NORWALK, CONN., U.S.A. 


ESTABLISHED 1842 


























The quality of halftone reproduc- 


tion is a pleasant surprise . . . 


with 
* he = OFFSET PAPER 


You can pay more for offset papers but you 
can't buy better quality than Bergstrom’s 
THOR! Outstanding blue-white brilliancy, 





opacity, flatness. Write for free samples and 


¢ name of nearest distributor today 


MmEERGSTROM 


PAPER COMPANY ¢ NEENAH, WISCONSIN 


FOUNDED 1904 








Tops for Lithographers 
Every offset lithographic printing plant needs 


THE LITHOGRAPHERS MANUAL 
20th Edition 


Two Volumes 


$25.35 


Edited by Victor Strauss, writer and authority on 
graphic arts, and published by Walter Soderstrom, 
executive vice-president of the National Association 
of Photo-Lithographers. 


In Volume !: 800 pages, fully illustrated, en 
cyclopedic compendium of lithographic sub- 


jects. 


In Volume II: 560 pages of detailed instruc- 
tions on all ATF, Harris, Miller, Ebco, Miller 
M.A.N., Miehle, and Consolidated Interna- 
tional presses. 


Only publication of its kind in the world today 


Order now from the Book Department of 


Send check for $25.35 with order) 


THE INLAND PRINTER 
79 W. Monroe St. Chicago 3, Ill. 








COOL any building 
from the ROOF 


effectively, efficiently, economically 


Everyone knows how the sun, beating down on 
the roof of a building, descends into the interior. 
It makes the occupants uncomfortable and ruins 
merchandise 

Roof cooling is the answer. It can be used on any 
roof to keep the building cool or to save air conditioning costs. Best 
equipment for the job is Ruppright’s Rotary Roof Cooler. Easily installed 
within a few hours by your maintenance department, it produces a thin 
film of water on the roof. This film evaporates but is continuously renewed 
by the slowly-rotating cooler making the roof cooler than the air. 


INSTALLED 
IN A 
FEW HOURS 


RUPPRIGHT’S ROTARY ROOF COOLER 


Box 43555-IN, Los Angeles 43, Col. 

















For a limited time, a reduced price on one 
of the most valuable books on costing in 


the entire graphic arts industry 


COSTS FOR 
PRINTERS 


Send check or money order to 


$14 
by Olive A. Ottaway 


The Inland Printer 
Chicago 3, Ill. 


Book Dept. 
79 W. Monroe St. 
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Bia 


A HEADACHE ? 


The SIMCO “Midget” will give you quick 
relief! It’s the safest, most effective, least expen- 
ive static eliminator available for all graphic 
arts machinery ...and it’s guaranteed! Write 
for information about your problem. 


the SIMCO company 


920 Walnut Street, Lansdale, Pa. 








SUPPLIES 


FOR THE PRINTER 





by WILSOLITE 


Goodyear “HI-FI Blankets” for the 
offset industry. Red, Black, Grey and 
Green. Available from stock; rolls and 
cut “blankets” for all size presses. Good- 
year related products. 

Wilsolite Matrix Materials . . . to pro- 
duce Thermosetting molds. Natural rub- 
ber, synthetic rubpver. Engraving rubber 
and cured plate backings. 


Write for full information and samples. 


conmrPeaoR,marTtiow 


1227 Magers Street, Sutatc 7. Mew Yorn 











Your Low i¢ 


Your 
Machine Shop 


Kerman 


TRIMOSAW 








Sawing in your composing room is the same as 
machining in a machine shop. Every piece in a 
form must be sawed right just as every part in a 
manufactured product must be machined right in 
order to fit in with the others. 

Forms are as accurate as the precision with which 
spacing material, slugs and plates are sawed and 
trimmed. Get a Hammond TrimOsaw and put 
accuracy into your forms. 


“THE SAW WITH THE BALLBEARING TABLE”’ 





1616 DOUGLAS AVENUE KALAMAZOO, MICHIGAN 
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| | f | ( 
C d S S | | C EQUIPMENT & SUPPLIES FOR SALE (Contd.) 
| 
7 ® 9 
THE INLAND PRINTER'S Du PTs Insist on Megill’s 
Remember. Only Megill Makes 
a ( Spring Tongue® Gauge Pins 





MEGILL’S PATENT 

















RATES: Ordinary classified, $1.25 a line per in- CARBON PAPER—1-TIME $1.80 doz. with extra Tongues 
sertion (figure 36 characters per line); mini- 
mum $3.75. Used monthly, $40 a year for 3 
lines; $11 for each additional line. Situation 
wanted, $1 a line; minimum $3. 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 


Display classified sold by column inch with dis- 
counts for larger space and three or more in- 
sertions. Sample rates: One inch used one time, 
$23, used 12 times, $19 per insertion. Two or 
four inches used one time, $21 per inch. Full 
rate schedule on request. Please send payment 
with order. 














BUSINESS 


Copy must be received at 79 W. Monroe St., 
Chicago 3, Ill., by the 18th of the month pre- 
ceding date of publication. 

<a THE AMERICAN CARBON PAPER CORP. 


BRONZERS Dept. 1., 1313 W. Lake St 
Chicago 7, Ill 








that sell 
service! 













MILWAUKEE BRONZERS—For al! 
presses. Some rebuilt units. C. B. Hen- 
hel Mfg. Co., West Mineral St., Mil- 

, Wis 





EQUIPMENT & SUPPLIES FOR SALE A complete 


Get Full Production range of stock or 








CALENDAR AND CALENDAR PADS 





—_—_—_—___ 

Lea Quatiry PRintinG custom forms 
CALENDAR PADS—67 Styles and Sizes. | Without Stops for printed to order 
Write for catalog. Calendar backs for | Unnecessary Woshups ‘ 
1dvertising sheet pictures Ww yush 


dt competitively 

aan r dar Imptg Co 80 Frar clin St., Doyle $ SHEET CLEANERS | A “*0te ccecesa priced and deliv- 

Write + Bulletin ered promptly. 

CS a Seba COMPANY - Write for Deal- 
_ ; ers’ Plan. 

















Try A Small Ad 
28x41 44-3 roller Miehle Cylinder Press with | ; 
t Q . k R | Swingback Feeder, Extension Delivery, DC '@) ‘e3 > RSNA 

or \guic esults | equipment, Gun, Heater, 2 bases. Will sacri- te anEeEMAR XK a 


fice—need space. Box Q-40, INLAND PRINTER, 
79 W. Monroe, Chicago, Ill. 





P. 0. BOX 10425 @ DALLAS, TEXAS 











How to Do Embossing in Your Own Plant 


You can do professional embossing on your regular job presses if you 
order STEWART’S EMBOSSING BOARDS from The Inland Printer. A book- 
let giving full instructions is included with every order. Don’t let those 
extra profits walk out the door. Add richness to your printing and dollars to 
your cash register by accepting with confidence every job of die embossing. 


5% x 912 inches........ $1.60 a dozen 
92 x 11% inches........ $2.85 a dozen 
Send check or money order to THE INLAND PRINTER BOOK DEPARTMENT 


79 West Monroe Street, Chicago 3, Illinois 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 






it type 


IN SECONDS! 


Tens of thousands of artists, 
ad men, printers, editors and 
students have discovered the 
Haberule Visual Copy-Caster 
to be the simplest, fastest, most 
accurate copy-fitting tool ever 
devised. At art supply stores 
or order direct... only $7.50 
HABERULE 
BOX IP-245 + WILTON + CONN. 











FOR GOOD RECONDITIONED 
OR GENUINELY REBUILT 
© LINOTYPES 
© INTERTYPES 
® LUDLOWS 
© MONOTYPES 
© ELRODS 
CONSULT: 


MIDWEST MATRIX & 
MACHINERY MART, INC. 


633 Plymouth Court ° Chicago 5, Ill. 
“COMPOSING ROOM SPECIALISTS” 

















Interested in 
TYPOGRAPHY? 


There's no better way to brush up on 
the fine points of layout and typography 
than to read books on the subject. The 
Inland Printer has an unusually fine list 
of books which are available through its 
Book Department. Altogether there are 
38 listings under the heading of Art, Lay- 
out, Typography, Copyfitting in the Book 
List recently issued by The Inland Printer. 
Send for your copy of this book list today. 


The Inland Printer 


Book Department 
79 W. Monroe St. 
Chicago 3, Ill. 





EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





Production equipment 
deeply depreciated... 


many post-war, current models 


MIEHLE automatics from 
Verticals to 6/0 Two Color 
and 7/0 Single Color units. 


MILLER Models TY 28x41 
two color, SY 28x41 single 
color, SW 21x28 and Simplex. 


COTTRELL two color 36x48 
post-war model sheet fed 
rotary. 


KELLY presses Models B, 
C, No. 1 and No. 2. 


SEYBOLD 64” and 44” cutters 
plus 3 three-knife trimmers. 


TYPE & PRESS 


of Illinois, Inc. 


3312 N. Ravenswood *« Chicago (13) 


Merchants & Machinists since 1932 
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The MULTIPRESS 


FOR 
IMPRINTINGG 
ENVELOPE 


PRINTING 

SPECIALTY * 
PRINTING 
WHAT’S YOUR LINE? ‘ Ve 


Write Dept. | for * literature 


B. VERNER & CO., INC. 





52 DUANE ST.. NEW YORK 7 BA 7-1466-7 











EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


PRESS TESTED 





Over three years of actual press-testing 
has proven the long-run durability of 
Ti-Pi resilient plastic printing plates. 
Locked up in every kind of letterpress 
form, R-P plates have been run on all 
types of presses—on all kinds of paper, 
with all kinds of ink. 

NOT A SINGLE CASE OF PITTING WAS 
REPORTED. And with proper make-ready, 
R-P continues to give clean, sharp impres- 
sions just as long as the other elements in 
the form. 

PRESS-TEST IT YOURSELF—in your own 
shop, on your own equipment—without risk 
or obligation. Lock up a free sample to 
print in the trim area of your next long-run 
job. Prove to yourself that Ti-Pi R-P plates 
will stand up for long press runs. 

Send for your free testing block today. 


“PRINT BETTER--FOR 

















GUARANTEED 
/E\ MACHINERY 


6/0 70” Miehle 2-col., Dext. pile fdr., ext. 
del.; rebuiit 
5/0 set. 68” Miehle S.C., aute. fdr., ext. 


el. 
5/0 al Miehle S.C., Dext. pile fdr., ext. 


el. 
2/0 56” Miehle S.C., hand fed, jogger del. 
TY Miller 2-col., 27x41 
Cottrell-Claybourn 2-col. sheet-fed rotary, 


48x71 
Cottrell-Claybourn 5-col. sheet-fed rotary, 
42x59 


LSK Harris 2-col. Offset, 42x58; rebuilt 

GT Harris 2-col. Offset, 41x54 

LTP Harris 2-col. Offset, 22x34 

50” Sheridan New Model avto. cutter, pow- 
er backgauge; recond. 

44” Seybold Mod. 6Z auto. cutter; recond. 

SPECIAL 

LSB Harris S.C. Offset, 17x22, AC motor; 
completely rebuilt with new press guar- 
antee. 


Samuel C. Stout Co. 


343 S. Dearborn St., Chicago 4, If. 











Phone: HArrison 7-7464 








HILL RUBBER CO.., inc. 
_cooertese) 44,4 jo Ainting — 


BEST IN RUBBER—BEST IN SERVICE 


2728 Elston Ave. ¢ Chicago 47, Illinois 
117. N. Church © East Point, Georgia 
731 Commonwealth Ave. ¢ Massillon, O. 
3510 Gannett St. © Houston 25, Texas 
1462 Via Coralla © San Lorenzo, Calif. 


GOOD/ZYEAR 
HI-FI 
OFFSET PRESS BLANKETS 
COMPLETE STOCKS 


(under temperature control) 
SUPPLIES FOR RUBBER PRINTERS 
“SERVICE IS OUR BUSINESS” 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


MANY-PURPOSE 


STORAGE CABINET 


25 drawers for systematic 

storage of valuable art work, 

engravings, blue prints, etc. 
Write for catalogue. 

FOSTER MANUFACTURING CO. 


13th and Cherry Sts Phila. 7, Pa 
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NO. 46 MIEHLE AUTOMATIC UNITS 
2—2/col. Chain Del. Max Sheet 32 x 
45'2, No. 19593 and No. 19595 
1—1/col. Chain Del. Max Sheet 3314 x 
45'2, No. 19900 
Can be seen running. Sensibly priced for 
prompt removal. Box Q-37, Inland Printer, 
79 W. Monroe St., Chicago, Ill. 

















CONDITIONER 


QUICKSET ink 


& for work-&-turn litho el letterpress . - - 
- roy. 
ae. Of second for Price List 
CENTRAL COMPOUNDING COMPANY. 
+419 WN. Damen Ave. © Chicago + ~— 
Mf ¢ Glazcote, 20 20 Overprint Varnish, 
wba ink Conditioners 














Pi, 1000 Bdwy, Kansas City 5, Mo 








EQUIPMENT WANTED 


WANTED—A used pen ruling machine 
suitable for conversion to laboratory 
use. Box Q-43, INLAND PRINTER, 79 W. 
Monroe, Chicago 3, Il. 





FOLDING MACHINES 


FOLDERS & FEEDERS—Large selec- 
tion, New, Used and Rebuilt Brown Fold- 
ing Machine Co., Since 1882 3767 Chester 
Ave., Cleveland 14, Ohio 





HELP WANTED 


LOOKING FOR A NEW JOB? 


Superintendent— 
Offset-Letterpress 
General Manager—O ffset 
Superintendent— 
Offset Plate Dept. 
Production Manager— 
Lettershop 
Foreman—Bindery 
EAST or WEST COAST 
Forema-— 
Offset Plateroom 
Sales Manager— 
Offset -Letterpress MIDWEST 
WANTED: Cameramen, platemakers, strippers, 
pressmen, compositors, proofreaders, 
monotype, folder operators, binderymen, 
etc. Offset pressmen in high demand. 


GRAPHIC ARTS EMPLOYMENT SERVICE 


Helen M. Winters, Mgr 
307 E. 4th St., Cincinnati 2, Ohio 


PENN 
EAST 


EAST 
MIDWEST 


$10,000-$12,000 
$12,000 


$10,000 up 

$ 7,500-$10,000 
$ 7,500 
MIDWEST $ 9,000 


to $15,000 


1D-8 


Dept 
List Your Confidential Application With Us. 





PRINTING SALESMAN for medium size, 
puality nation plant doing publi- 
Catalog and commercial printing 
Creative ability desirable. Give full de- 
KzZ ind and experience 
Box 298, Wave vy, lowa 
134 




















HELP WANTED (Contd.) 


AN UNUSUAL OPPORTUNITY FOR 
AN UNUSUAL MAN (or MEN) 

A Detroit printing company, estab- 
lished 1895, nationally recognized as a 
leader in full-color, letterpress printing 
of high quality and large volume, would 
like to effect a working arrangement 
with a salesman who wants to broaden 
his opportunities by representing us in 
areas where it is not feasible for us to 
have a full-time representative 

You may be a salesman for some other 
kind of printing or sales promotion ma- 
terial whose customers occasionally re- 
quire large run quality letterpress print- 
ing. Or you may have some other connec- 
tion with graphic arts 

For the somewhat unusual man we are 
seeking this is an unusual opportunity 


for worthwhile extra income and a per- 
ilanent and pleasant businesss relation- 
ship 
Please write us briefly about your 
background and experience so that we 


can give you further information. Box 
No. Q-42, THE INLAND PRINTER, 79 W 


Monroe St., Chicago 3, I] 





FOREMAN for Art, Camera. Transfer 
Departments—Metal Decorating Plant 
New England. Box Q-41, INLAND 
PRINTER, 79 W. Monroe, Chicago 


Illinois 








INSTRUCTIONS 
Linotype-Intertype Instruction 
Ohio Linotype School 
Logan, Ohio 
SALES AIDS 


“It Sells printing!” 


Use The Notebook of a Printer 


@ It’s the best printer’s house-organ you can 
get because it sells printing. Your name designed 
into it. Smart; low cost. Sales copy wins na- 
tional award. ASK. Maybe your city and area 
is open. “It brings in business.” “Prospects 
call us.” “It makes money” .. . clients say. 


Send for facts. No obligation. 


The ARBOGUST Company, Advertising 


228 N. La Salle St., Chicago 1, Ill. 





SPECIALTIES TO SELL 


A-T Business Forms 
Boost Dealer Profit 


Looks make the difference—and A-T 
Forms sell easier because they look 
better. Orders repeat because buy- 
ers are pleased. You'll like our full 
line of top quality unit sets, mani- 
fold books, sales books, etc. You get 
prompt service, too 


Write Dept. P 
ADAMS SALESBOOK CO. 


Topeka, Kansas 





TYPE FOUNDERS 











Mé Foundry Types. 
MACKENZIE & HARRIS, INC. 
659 FOLSOM STREET, SAN FRANCISCO 7, CALIFORNIA 

















BOOKS 
for 
PRINTERS 


from 


THE INLAND 
PRINTER 


Send for our 


FREE BOOK LIST 


Progress is made through study. You 
will be a better printer, a better busi- 
ness man if you read books that will 
add to your knowledge. Every person 
in the printing business needs a library 
of books for reference, for study, for 
loan to young men just starting. 


Which can be ordered 

the easy way 
No need to write to 25 of 30 different 
publishers to get the books on printing 
you should have. With the Inland Printer 
Book List, you can check off the items you 
want, send a check or money order to 
our Pook Department and your books will 
come postpaid. 


Art, Layout, Typography 
The largest classification; there ore 38 
books from which to choose. 


General Printing 
Books which wouldn't fit in any other 
group; some of them are textbooks 
which cover the whole field—23 items 
mentioned under this heading. 


Presswork, Paper, Ink, Color 
17 books give you a wide selection 


Offset Lithography 
61 different volumes about this fast- 
growing field. 

Books, Bookbinding and Bindery Work 
7 books in this group. 

Management, Estimating, Accounting 


14 books in this group will help you 
make more money 


Advertising 
6 books listed. 


Silk Screen Printing 
7 books in this fast-growing new field 


Proofreading 
5 books, some of which are essential 
to accurate printing 


Photoengraving 
2 books 


and many others. 


Book Department 


THE INLAND PRINTER 


79 W. Monroe St. 
Chicago 3, Illinois 
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Adams Scalesbook Co. . 
Aigner, G. J., Company .... 
American Carbon Paper Corp. 
American Roller Co. 
American Steel Chase Co. . 
American Type Founders ... 
American Writing Paper Corp. 
Anaconda Company 

Cochran Foil Corp. Subsidiary 
Ansco Div 

General Aniline & Film Corp. 
Arbogust Company 


Baltotype 

Blatchford, E. W., Co. 
Baum, Russell E., Inc. . 
Bergstrom Paper Co. . 
Brandtjen & Kluge, Inc. 
Brown-Bridge Mills, Inc. 


Central Compounding Co 
Challenge Machinery Co. . 
Chalmers Chemical Co. . 
Champion Paper & Fibre Co. . 
Champlain Co., Inc. . 
Chandler & Price Co. 
Cheshire, Inc. 
Cochran Foil Corp 

Subsidiary of Anaconda Co. . 
Coes Knife Co 


Consolidated Water Power & Paper Co. 


Craftsman Line-Up Table Corp. . 

Cromwell Paper Co. . 

Dexter Company Div. 
Miehle-Goss-Dexter, Inc. 

Douthitt Corp 

Dow Chemical Co. 

Doyle, J. E., Co. . 

duPont de Nemours, E. |. & Co., Inc. . 


Eastern Corp. 


Econo Products, Inc 


Fletcher Paper Co 
Flint Ink Corp 
Foster Mfg. Co. 


Fraser Paper, Ltd. 


Inside Back Cover 


Advertisers’ Index 


134 Gast Mfg. Corp. .... 124 
127 General Aniline & Film Corp. 
132 Ansco Div. . 112 
128 General Printing Ink Co., Ow. 
129 Sun Chemical Co. .. ‘ 41 
10, 25, 44 Graphic Arts Employment Service , 134 
a Haberule Company . 133 
* Hamilton Mfg. Co. . 6 
cio Hamilton Tool Co. .. 125 
112 Hammermill Paper Co. ........ , 42 
134 Hammond Machinery Builders, Inc. . 131 
Hano, Philip, Co., Inc. . 128 
128 Sees, Ce is BE ok ccc cccccnccees 19 
126 Harris-Intertype Corp. ..........109, Back Cover 
128 Heidelberg Sales & Service . 114 
130 Hill Rubber Co., Inc. . 133 
16 Hoe, R., & Co., Inc. 12 
15 Howord Paper Mills, Inc. 
134 Howard Paper Co. Div. . 45 
32 Maxwell Paper Co. Div. . 46 
Pe Ideal Roller & Mfg. Co. .. 118 
: 39 Interchemical Corp. . : 11, 33 
106 Intertype Company, Div. 
17 Harris-Intertype Corp. . Back Cover 
Kleen-Stik Products, Inc. . 124 
26, 27 Lanston Monotype Co. . 15 
122 L Co. Di 
30 awson Co., Div. 
29 Miehle-Goss-Dexter 43 
Leedal, Inc. 129 
Lithoplate, Inc. 
Subsidiary of Harris-intertype Corp 109 
31 Ludlow Typograph Co. ......... 1 
ay McAdams, John, & Sons, Inc. 130 
132 Mackenzie & Harris, Inc. . ..134 
20 Megill, Edward L., Co. .. .132 
Mergenthaler Linotype Co. . inside Front Cover 
13 Midwest Matrix Mart, Inc. . 133 
28 Miehle Company Div. 
WW Miehle-Goss-Dexter, Inc. . eae: ae 
107 Miehle-Goss-Dexter, Inc. ..... 22, 31, 43 
134 Miller Printing Machinery Co. 21 
24 Minnesota Mining & Mfg. Co. ... 17, 18 


Nashua Corp. . 
National Cash Register Co. 
National Lead Co. 
Nekoosa-Edwards Paper Co. : 
New Era Mfg. Co. 
New York & Pennsylvania Co. . 
Nu Arc Company, Inc. .. 

Nygren-Dahly Co. 


Ortleb Machinery Co. 


Packer Mfg. Co. aie 
Paper Manufacturers Co. . 
Pitney-Bowes, Inc. .... 

Printing Machinery Co. 

Process Color Plate Co. . 
Richards, J. A., Co. ..... 
Rising Paper Co. 
Rogersnap Business Forms 


Ruppright’s Rotary Roof Cooler . 


Rutherford Machinery Co. 
Div. of Sun Chemical Corp. . 


Schriber Machinery Co. .... 
Sheridan, T. W. & C. B., Co. . 
Siebold, J. H. & G. B., Inc 
Simco Company ... 

Southern Business Forms Corp. 
Stanford Engineering Co. ... 
Stout, Samuel C., Co. . 

Sun Chemical Corp. 


General Printing Ink Co., Div. . 


Ti-Pi . ‘ 
Type & Press of lilinois, Inc. 


Union Bag-Camp Paper Corp. 
United Air Lines 
United States Envelope Co. . 

Universal Mono-Tabular Corp. . 


Vandercook & Sons, Inc. .. 
verner, B., & Co., Inc. ..... 


West Virginia Pulp & Paper Co. ‘ 
Western Printing Machinery Co. .. 


Weston, Byron, Co. 
Wilsolite Corp. . 








“OVER 75 YEARS OF SERVICE” 


EVERYTHING FOR THE LITHOGRAPHER * MANUFACTURERS OF PRINTING, LITHOGRAPHIC 


MEMBER: Lithographic Technical Foundation 
National Association of Photo Lithographers 
National Association of Printing-Ink Makers 
Nationa! Printing-Ink Research Association 
N.Y. Employing Printers Association. 


JH. 468 


EQe 


FIRST CHOICE for backgrounds and 


Pantographic designs. 


INDISPENSABLE in printing Checks, 


Bonds, Financial Documents. 


These high quality, dependable inks are 
available in a choice of 17 colors. Their 
safety factors have been proven over the 
years of use in printing checks “by the 
millions”. 
Where safety is a watchword, Sieboid 
Safety Inks are “first choice” and the 
safety factor remains intact for years to 
come. Send for our color sample book. 





150 VARICK STREET, NEW YORK 13, N. Y. 
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* FIRST AIR-SPACE TRAVELERS TO THE MOON 
will find maps awaiting them when they get there. First 
printer to get them off the press is Rand McNally & Co., 
Chicago. The new map is 461/x26 inches and was produced 
by offset lithography. We warn you now that you may have 

trouble locating corner drug stores and toll highways on it. 


* THERE'S A SUBSTITUTE FOR “RUSH” in the print- 
ing business. One printer we know puts the word “PANIC!” 
on all job tickets he wants handled immediately if not 
sooner. How about PANDEMONIUM or CHAOS or 
CATACLYSM? Better still, just put a definite date on the 
job ticker and then deliver the job on time. Ha! Does 


anybody? 


* A. R. (TOMMY) TOMMASINI, that perennial Crafts- 
man who never ceases talking about Craftsmanship and 
what it means to the graphic arts industry, has come up with 
some gems in a talk he called “Craftsmanship Unlimited” 
before the recent Pacific Society Conference. They are so 
timely that we thought you might like to read some of 
them. Selected from his speech: 

“What is the need of the printer today who would be 
abreast of the times and who would keep in the front line? 
The answer is this: 

“The up-to-date printer of today is a Printing House 
Craftsman. 

“The first attribute of a Craftsman is his willingness to 
‘share his knowledge.’ And if he is to have up-to-date know!- 
edge to share, he must be alert to the new conditions, ready 
to realize that things do change, and to study to meet 
changing needs. Once there is a willingness to recognize 
changes and to accept them as not only inevitable but de- 
sirable, there will be constructive mental activity that will 
use these changes as stepping stones. 

“The up-to-date Craftsman realizes that today’s business, 
with its high cost of production, calls for the most modern 
systems of figuring cost, of pricing in accordance with cost, 
of making estimates that will provide for every item of 
cost, and for a profit. 

“The up-to-date Craftsman is wide awake to the needs 
of his time and is planning each day and each hour to 
produce printing that will meet those needs. He doesn’t 
wait for opportunities to come in at the door. He looks to 
see where printing could help solve a problem, plans how 
it could be done, and is ready to present the plan himself. 
He masters the facts, then uses imagination, and stands 
ready to exert his own powers of persuasion if that is what 
will tip the balance. 
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“The up-to-date Craftsman knows that while printing is 
a business there is something in it of art, that it calls for 
creative ability, for Craftsmanship, for fostering pride in 
the Craft, and he cultivates a taste and a judgment in those 
phases. He knows good printing, recognizes its value, and 
accords it its place.” 

AND, we might add, the good Craftsman always reads 
THE INLAND PRINTER. (Tommy didn’t say that—WE did!) 


* FIRST CHRISTMAS-NEW YEAR'S CARD of the 
1958-59 season has just been received at this office. We 
always say July is the best time to get Christmas cards be- 
cause printers are kept busy in the dull summer months 
that way. This card came from George Rike, New York 
City, and read like this: 

“Merry Christmas & Happy New Year from George Rike 
& Banter University Press—Devout Believers in Doing 
Things Now.” Illustration was of an old-time cannon in 
wood-cut technique—sort of a Fourth-of-Julyish atmosphere. 

Typical of George's humor, a sort of a perverted New 
Yorker-ish gibberish, was the colophon he affixed to the 
card: 

“Colophon: To produce this Christmas card in June, the 
entire resources of Banter University Press were thrown 
into the onslaught. This includes a 5x8 Kelsey press, two 
colors of ink & a pair of tweezers. The black ink is black 
and the red ink is fire red and costs 94 cents a quarter- 
pound tube. The type is commonly referred to as the “lost” 
Bulmer type—it was misplaced behind a pile of books and 
wasn't found, or even looked for, until the following day, 
a Thursday. In print it manages to retain something of that 
lost, misplaced look. The paper is hand-made (that is, it's 
made out of hands rather than old rags and wood). Illustra- 
tion courtesy of Banter Archives, a wholly-owned subsidiary 
of the Banter University Press, 117 Perry St., New York 
14. MCMLVIIL. 

And as if the colophon weren't enough, George inserted 
an “Errata (Eng. translation: erratic)” which reads, “The 
discerning reader will notice minor errors of register, press 
work, make ready, inking, etc. It must be kept in mind 
that this card was printed from movable type. Occasionally 
it was so movable that it sloshed all over the page—The 
Staff, Banter University Press.” 

As we said: “Its nice to get Christmas cards in the 
summertime. There's more time to read them then. 


* LAST WORD FOR PRINTERS: Why is there never 
enough time to do the job right, but always enough time to 
do it over? 
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Every sheet and roll has a printed guide-line 
and caliper number. Each arrow is exactly 
10 inches from the point of any arrow to any 
other. Every sheet or roll clearly shows the 
caliper number and grain direction of that sheet. 















Cromwell Printed 
Tympan and Offset 
Packing was de- 
signed for the printer 
who wants the very 
best press prepa- 
ration. The slight 
additional cost more 
than pays for itself. 
















Result . . . you can quickly and 
easily measure off the Tympan 
or Offset Packing you need with- 
out waste... you can read the 
grain direction, caliper and size 
. +. yOu can maintain stock control 
at a glance. 




















Prove it to your own satisfaction: ask your 
paper merchont for a sample or mail the 
coupon, today! 






Of course, there's no 
doubt about famous 
Cromwell quality. It's 
tough, it resists oil, 
humidity and temper- 
cture changes, mois- 
ture and cleaning 
solvents—and each 
sheet is absolutely 
uniform. Available in 
sheets or rolls to your 
specifications. 






















The best run for your money— I'd like to test Cromwell Printed ( ) Tympon ( ) Offset Packing. 
unconditionally guaranteed (check one). Send free sample. 


5 CROMWELL oeame 
PAPER COMPANY 


4805 SO. WHIPPLE STREET City State 
CHICAGO 32, ILLINOIS 
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“WE COULD COMPETE IF WE HAD A FOTOSETTER" 


Salesman: “We've been losing business like this. How come?” 


Superintendent: “Look—this kind of job, with all that big type and wide measures, 
wouldn't bother us if we had a Fotosetter.” 


Estimator: “lve been telling everybody for months that our methods of composi- 


tion and makeup should be supplemented with photocompositioa.” 


Salesman: “How about the quality?” 


Superintendent: “It’s superior! Makeup is more flexible ...no trouble with white 


space, angles, boxes or intricate composition. 


Salesman: “It sure would be a relief not to have to defend our repros all 
the time.” 


Superintendent: “It’s about time we looked into Fotosetter composition. Let’s call 
Intertype right now.” 


INTERTYPE COMPANY 360 Furman Street, Brooklyn ee eB 


A Division of Harris-Intertype Corporation 


HARRIS Cuicaco, CLeverann, San Francisco, Los Anceves, New Orveans, Boston 


INTERTYPE 


In Canava: Toronto Type Foundry Company Ltd., Toronto, Montreal, Winnipeg, 
CORPORATION : 





Vancouver, Halifax 





Fotosetter is a registered trademark 
Set in Fotosetter Impact and Bodoni Book 





